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FOUNDED  IN  1884 


ISSUED  EVERY  SATURDAY 


I  •  JL  ■  ^  1  ^  y  same  guild  member  him- 

WO  PittsDurgn  Dailies  Win  reported  for  work  on  the  copy  desk. 

0  -  “If  the  decision  in  this  case  were  to 

iispute  on  Suspension  Pay  and  sincerely  believe  that  the  public 

*  "  would  gain  the  impression  that  the 

TtT  members  of  these  10  unions,  not  them- 

Arbitration  Board  Decides  Newspapers  Not  selves  on  strike,  were  being  paid  for 

work  they  did  not  do  because  the 

Required  to  Pay  Union  Employes  Refusing  to  ™n'J\rii^°^thT'^pini?n'dSr^^^ 

TN  Tx*  I  ,  »iT  I  .»»  TN  r*  1  other  words,  the  public  would  imme- 

rass  rickets  .  .  .  Lockout  Uetinea  dlately  class  this  as  a  sympathy  strike 

and  the  chairman  is  satisfied  that  ex- 

.. .BURGH.  Aug.  16. — Pittsburgh’s  was  entirely  ineffective  and  termed  was  sustained  by  the  chairman.  He  cept  in  very  unusual  cases,  the  public 
iro  afternoon  newspapers  —  the  it  a  “powder  puff  picket  line”  and  also  ruled  there  was  no  contract  pro-  does  not  only  not  approve  of  sym- 
ind  Sun-Telegraph— were  vie-  tried  to  prove  instead  that  the  sus-  vision  compelling  or  promising  con-  pathy  strikes,  but  that  in  all  cases 


Arbitration  Board  Decides  Newspapers  Not 
Required  to  Pay  Union  Employes  Refusing  to 
Pass  Pickets  . . .  "Lockout"  Defined 


and  Sun-Telegraph — were  vie-  tried  to  prove  instead  that  the  sus-  vision  compelling  or 
this  week  in  an  arbitration  pension  was  caused  by  a  lockout,  tinuous  publication. 


unique  in  publishing  history  and  This  contention  was  cluetly  based  Principle  Puts  Premium  on  Strikes  wages  to  such  sympathy  strikers.  If 

Iwnendous  importance  to  the  en-  upon  a  letter  posted  two  days  before  ..jj  union  members  voluntarily  ^  correct  in  this  impression,  the 
industry.  the  strike  in  which  notice  was  given  through  an  ineffective  ®3tise  of  labor  would  suffer,  in  a 

Met  Wos  Impartial  Chairman  to  all  einployes  that  ’if  publication  ,,  McDonald  ruled,  measure,  and  even  the  members  of 

A«ve-man  board  of  which  County  and  circulation  of  the  paper  is  fou^  entitled  to  any  pay  for  ^®se  very  unions  would  in  the  end 

*  Malcolm  McDonald  was  the  ^  surpension.”  suffer  far  greater  loss  Aen  the  tem- 

1  chairman,  decided  that  the  u  ^  *  T  ^  ^hen  continued:  “In  the  first  place,  P^^ary  gam  resultmg  from  an  award 

DSDers  w^  i^ot  obligated  to  pay  ®  m  such  a  principle  would  place  such  a  m  their  favor. 

TOTployes  for  wage.5  lost  during  ^oiU  bf 'liSndEd  dSring^the  Premium  upon  strikes,  and  con-  Seas  Harm  ta  Unions  If  Paid 

dse-day  suspension  in  June,  1938,  •  j  t  non-oneration  ”  sequent  sympathy  strikes,  that  those  “As  an  extreme  example  of  what 

by  a  strike  of  business  office  advocating  such  a  principle  would  the  chairman  means  in  this  state- 


This  contention  was  chiefly  based 
upon  a  letter  posted  two  days  before 
the  strike  in  which  notice  was  given 


pathy  strikes,  but  that  in  all  cases 
they  would  resent  the  payment  of 
wages  to  such  sympathy  strikers.  If 
I  am  correct  in  this  impression,  the 


ABve-man  boara,  oi  wnicn  .  imnn<!cihle  the  business  will  be  • 

Malcolm  McDonald  was  the  ^  f  ,  *1!^  nf  during  the  suspension.” 

il  chairman,  decided  that  the  u °i  continued:  “In  the  first  place, 

w^  nit  ob.i8.ted  to  pay  £"  Js  win  ceasf  P^-  » 

D  employes  for  wage.5  lost  during  ^011?  S*  bf  liSnded  during  the  Premium  upon  strikes,  and  con- 

*e-day  suspension  in  June,  1938,  ®  sequent  sympathy  strikes,  that  those 

period  of  non-operation. . advocating  .such  a  nrincinlc  wm.iH 


-J 

s 


t-day  suspension  in  June,  1938,  •  j  e  oneration”  sequent  sympathy  strikes,  that  those  “As  an  extreme  example  of  what 

1  by  a  strike  of  business  office  ® ^  .  j  .  ^  advocating  such  a  principle  would  the  chairman  means  in  this  state¬ 
rs.  Ten  other  unions,  whose  confusine  and  had  the  ef-  learn  that  they  had  created  a  ment,  may  we  cite  the  following  pos¬ 
ers  failed  to  pass  through  the  ,  ,  creatine  a  lockout  because  it  ^rankenstein  monster  which  would  sibility:  One  of  these  publishers  has 

office  workers’  picket  lines,  micunderstood  hv  the  workers  'destroy  not  only  the  unions  but  the  a  contract  with  the  engineers’  union, 

they  were  locked  out  and  ,  ,  unions  also  chareed  that  the  cause  of  labor  itself.  If  such  a  This  union  is  not  a  party  to  this  con- 

to  return  to  work  after  the _ .. _ _ ,,  , _ principle  were  established,  it  would  troversv.  but.  nevertheless,  the  con- 


to  return  to  work  after  the  .•  ..UouM  have  been  eiven  to  the  P^l’^elpl®  were  established,  it  would  troversy,  but,  nevertheless,  the  con- 

office  strike  unless  paid  for  :j  f  .he  various  crafts  in-  ^eeessarily  result  in  one  of  two  tract  with  that  union  is  a  closed  shop 

lost  time.  They  finally  returned  distributed  to  individ-  things,— either  employers  would  feel  contract.  This  publisher  employs 

an  agreement  to  arbitrate.  ,  „mnlovps  throughout  the  two  ^^^eed  to  discontinue  recognition  of  only  four  members  of  that  union.  Let 

G  Morrison,  buriness  man-  throughout  the  two  „  ,h,y  would  ^  forced  to  Oppose  that  the  members  of  the 

.  ..  _ _  .  •  w.  _ I  _  _  deal  with  one  union  onlv  and  that  _ : _ >  _ : _ _  a-  j_-i _ _ 


businrss  man-  Xts'"“”‘”'“  ^  auppoae'-thaTthe  mimbers-'oi  The 

r  of  the  Pittsburgh  Press  and  Lockout  Defined  one  union  only,  and  that  engineers’  union  were  to  declare  a 

D.  Becker,  business  manager  of  jj  ^hat  the  failure  to  operate  powTrfuT  atd  reTponri^^^^  strike  and  establish  a  picket  line.  Such 

Sun-Telegraph  were  the  pub-  l^^kout.  Chairman  Me-  ab^to  compel  itfSeJs  to  a  picket  line  would  alm^t  necessarily 

members  of  the  arbitration  arbitration  board,  de-  to  the  SXet  it^S^’  5^  as  a  pow- 

^  incurred  in  the  decision,  ^^^^^tial  Ae  arbitrSLn  ^Is  IM^^  to  an  Jer-puff  picket  line,  since  there  would 

A  Feigel,  president  of  the  to  a  lockout:  First,  that  agreed  quSior  be  only  four  persp  to  engage  there- 

urgh  ’^pographica  Union  and  3„  3,tual  physical  union  emproyrs  emitkdt^  pay  Ik  principles  contended  for  by 

A.  Hagan  president  of  the  j^^^ing  out  of  employes  by  the  em-  ^^^er  their 


a 


.  were  the  labor  members  pi^ygr;  second,  that  the  act  of  lock 


respective  contracts,  for  versy  were  upheld,  all  of  the  remain- 


4e  board  and  dissented. 


ployer;  second,  mat  me  act  oi  locx-  time  lost  during  the  suspension  which  o  000  emnloves  of  these  two  nub 
ing  out  must  originate  with  the  em-  1,^-3^  17.  1938?” 


Ushers  would  be  justified,  without  ac- 


«  ^^t  must  Originate  wim  me  em-  began  June  17  1938’”  .•  t.  . Ju  •  a-c  j  li.  f 

live  proceeding  was  conducted  un-  ^  3^^  not  with  the  employes;  “We  fiSd  nothing  in  anv  of  said  l^^ers  would  be  justified,  without  ac- 

the  ^e  of  the  arbitration  agree-  3^^  third,  that  the  locking  out  must  contrite  which  would  either  direS  v  ® 

of  the  ANPA  and  prinUng  .  jtb  the  intention  to  coerce  or  „  /u  directly  fusing  to  work,  and  in  claiming  pay 

men.  The  unions  have  five  days  intimidate  the  emnloves  into  accept-  indirectly  entitle  these  employes  to  during  the  period  they  did  not  work, 

which  to  carrv  the  case  to  an  in-  employes  into  accept  under  such  circumstances,”  Judge  “The  example  cited  mav  seem  to  be 

McDonald;s  opinion  said  “On  the 

Kward  T.  Leech,  editor  of  the  'SS'nS  rut\'at%nTthrE?rii^^^^^^  mS^’fo?  f closed  X^witfiS 
,  and  Eugene  MacKinnon,  chair-  ^  i  negotiation  with  ®  c^sed  shop  with  re-  controversy,  we  are  establishing  a 

of  the  Sneoial  Standing  Com-  *0  their  types  of  work,  we  find  nrecedent  which  would  allow  all  of 


,  and  Eugene  MacKinnon,  chair- 


controversy,  we  are  establishing 


of  the  Special  Standing  Com-  papers  and  that  the  other  unions  of  work  we  find  precedent  which  would  allow  all  of 

of  ANPA,  acted  as  coimsel  for  were^^nU^et^  dealing  with  the  pub-  union  will  furnish  these  other  unions  to  be  paid  for  the 


0!  ANPA,  acted  as  coimsm  lor  ^gj.g  j^^t  even  dealing  with  the  pub 
newspapers,  and  John  J.  Kane,  jjshers. 


the  men  necessary  to  do  the  work,  time  they  did  not  work,  because  they 
Rnd  in  some  of  tnom  wo  find  ©x~  /iiri  r\occ  tVir/MtaK  cn/'V* 


representative  of  the  pressmens  arhitration  award  then  held  t  tnern  we  nna  ex-  choose  to  pass  through  such 

I  and  president  of  the  Allegheny  ..  .  conditions  as  determined  bv  evi-  provisions  against  engaging  m  ^  picket  line,  and  in  violation  of  their 

ty  Board  of  Commissioners,  and  j„_„„  i-  the  hearing  did  not  con-  str^e,  and  it  seems  to  contracts  with  their  employers.  It  is 

iel  Beck,  an  attorney,  repre-  to  anv  of  those  three  essentials  provision  necessarily  m-  that  precedent  which  the  chairman  of 

the  unions.  ofT  lockout.  essentials  j  ^3^  ^he  individual  members  of  this  Lard  of  arbitration  feels  would 

300  Passed  Pickets  “Wp  arp  of  the  oninion.”  the  Chair-  unions  will  not^  take  such  in-  do  immeasurable  harm  to  the  unions 


of  a  lockout. 

“We  are  of  the  opinion,”  the  Chair- 


r  «...  weareo  uieopuuon,  dividual  action  as,  when  taken  col-  then^selves” 

The  newspapers  pointed  out  that  man  ruled,  and  we  so  conclude  that  i„„tivelv.  amounts  to  a  svmnathv 


MW  newspapers  pointea  out  uiai  man  ruiea,  ana  we  so  coueiuue,  umi  jegtivelv  amounts  to  a  svmnathv  ^  . 

300  employ,.^  ineluding  5I-  the  situation  which  existed  ^d  Ute  3“  J  J;  2,7”“  “a,’  b^s 

•“1  the  complete  editorial  staffs,  act  of  actually  locking  out  after  sus-  thpv  arp  mpmhprs  ”  ‘u®  business  omce 

rted  for  duty  at  the  time  of  the  pension  of  publication  did  not  orig-  wnicn  xney  are  memoers.  ^  strike  were  paid  one  days  wages.  It 

and  wprp  ..aid  fpr  that  dav’s  inatp  with  thp  pmnlover.  but  it  Disproves  Own  Contention  was  pointed  out  in  the  arbitration  that 


ded  for  duty  at  the  time  of  the  pension  of  publication  did  not  orig- 
and  were  paid  for  that  day’s  inate  with  the  employer,  but  it 
while  other  imion  crafts  re-  originated  through  the  failure  of  the 


strike  were  paid  one  day’s  wages.  It 
was  pointed  out  in  the  arbitration  that 


The  only  union  in  the  proceeding  these  employes,  including  advertising 
which  did  not  have  a  closed  shop  con-  solicitors  and  editorial  workers,  per- 


to  pass  through  a  picket  line  employes  to  pass  throUgh  the  which  did  not  have  a  closed  shop  con-  solicitors  and  editorial  workers,  per- 
«o  caused  the  suspensions  of  the  ‘powder  puff’  picket  line  of  the  busi-  tract  was  the  Newspaper  Guild,  and  formed  their  normal  duties  and  sent 
papers.  In  addition  to  the  more  ness  office  workers  union.”  the  publishers  repeatedly  pointed  out  copy  as  usual  to  the  composing  room, 

300  employes  who  went  through  The  vmions  argued  at  great  length  that,  while  claiming  in  ffie  hearing  and  that  the  failure  of  printers  and 

I^et  lines,  employes  of  the  that  various  provisions  in  their  con-  that  it  was  either  locked  out  or  kept  other  mechanical  workers  to  report 
Press,  ’  Associated  Press,  tracts  requiring  notice  of  one  week  or  out  by  pickets,  the  real  facts  were  forced  the  suspension.  The  suspen- 
**46111  Union  and  Postal  Telegraph  more  in  cases  of  reducing  the  force  that  an  overwhelming  majority  of  the  sion  notices  were  not  posted  until 
J^anies  and  of  other  outside  firms  or  laying  off  situations  were  not  com-  guild  members  reported  for  work  after  closing  time  of  the  first  edition. 
r’*>8  space  in  the  two  newspaper  plied  with  when  the  two  papers  sus-  without  any  difficulty,  thereby  dis-  It  was  brought  out  during  the  hear- 


in  uiC  1<WU  llCWapespt* 

reported  without  difficulty, 
unions  in  their  first  brief  con- 
4hat  their  members  were  pre- 


It  was  brought  out  during  the  hear- 


pended  publication.  'The  newspapers  proving  their  own  contention.  It  was  ing  that  a  number  of  truck  drivers 
contend^  that  those  provisions  re-  pointed  out  that  a  member  of  the  were  not  due  to  report  until  after  the 
lated  only  to  normal  operations  and  guild  wrote  the  brief  for  the  unions  in  two  papers  had  suspended  and  Judge 
were  not  written  with  any  idea  that  which  he  claimed  “that  the  only  en-  McDonald’s  decision  therefore  di- 
they  would  apply  when  the  papers  trance  open  to  them  (the  employes)  rected  that  one  day’s  pay  be  given  to 


from  going  to  work  by  the  were  not  written  with  any  idea  that  which  he  claimed  “that  the  only  en-  McDonald’s  deci; 
line,  but  in  rebuttal  Attorney  they  would  apply  when  the  papers  trance  open  to  them  (the  employes)  rected  that  one  di 
***  »dmitted  that  the  picket  line  were  not  publishing  'This  contention  was  blockaded  by  embattled  pickets”  the  truck  drivers 
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EDITOR  &  PUBLISHeI^^ 


1940  Seen  as  “Real  Year 
For  Automobile  Linage 


Previews  of  New  Models  Bring  Indications 
That  Newspaper  Ads  This  Fall  Will  Be 
Increased  15%  in  Major  Markets 
By  KIL  F.  BEST 


DETROIT,  Aug.  16— With  SO-l-  of  the 

1940  press  previews  out  of  the  way, 
this  writer,  having  talked  with  nearly 
all  the  leading  advertising  managers 
about  1940  announcement  plans,  is 
firmly  convinced  that  this  fall  will  see 
at  least  a  15%  increase  in  major 
markets  and  nearly  10%  in  the  smaller 
points.  With  definite  statements  from 
Packard.  Hudson,  Buick  and  Nash  that 
they  will  “up”  their  1940  budgets  and 
with  the  thought  that  many  others 
will  certainly  exceed  if  not  at  least 
equal  last  year's,  the  1940  newspap>er 
programs  look  like  old  times  are  here 
once  again. 

Packard  to  Use  889  Newspapers 

At  the  Packard  Motor  Company 
press  preview  at  the  Proving  Grounds 
last  week.  M.  M.  Gilman,  president, 
announced  lower  prices  on  all  models. 
Packard,  first  in  the  field  with  1940 
models,  also  announced  that  the  new 
cars  will  be  supported  by  the  largest 
newspaper  advertising  campaign  the 
company  has  ever  placed.  Last  week 
it  was  reported  in  E.  &  P.  that 
Aug.  13  was  the  Packard  announce¬ 
ment  date.  This  was  not  correct.  The 
Packard  newspaper  releases  will  be 
made  about  Sept.  9,  along  with  other 
promotion.  Young  &  Rubicam  will 
place  copy  in  889  newspapers  in  805 
cities. 

Mr.  Gilman  expressed  confidence  in 
the  outlook  for  big  automotive  pro¬ 
duction  the  remainder  of  this  year, 
and,  of  course,  bigger  newspaper  copy. 

The  largest  turn-out  of  newspaper¬ 
men  at  any  preview  helped  the  Hud¬ 
son  crowd  unveil  the  three  new  lines 
of  1940  cars,  soon  to  be  announced  to 
the  public  through  widespread  news¬ 
paper  copy. 

The  press  was  shown  a  new  Hudson 
entry  in  the  lowest  price  field,  the 
licw  Hudson  Six!  Bill  James  told 
Editor  &'  Publisher  that  Hudson, 
which  has  been  newspapers’  most 
consistent  automobile  account,  will  use 
more  space  in  1940  than  in  1939. 

The  Fisher  Body  Division  of  Gen¬ 
eral  Motors  in  conjunction  with  the 
Libbey-Owens-Ford  Glass  Company 
have  concluded  a  series  of  tests  con¬ 
ducted  by  Dr.  A.  H.  Ryan.  Chicago 
scientist,  related  to  eye-strain.  Re¬ 
sults  of  these  tests  were  shown  to  a 
small  group  of  newspapermen. 

Nash  OoMbles  '39  Budget 

Sailing  across  the  blue  Lake  St. 
Clair  in  one  of  the  most  famous  Ca¬ 
nadian  boats  from  the  dock  of  the 
Hiram  Walker  distillery  to  the  Old 
Club  was  the  treat  that  Nash  gave 
the  visiting  newspapermen.  A  few 
radio  men  present  were  placed  in  an 
i-wkward  position  when  Bill  Blees  an¬ 
nounced  the  1940  newspaper  expendi¬ 
tures  would  double  1939.  He  was 
asked  about  radio.  There  just  isn’t 
any  radio  planned  and  that’s  that! 

The  Nash  announcement  will  be  in 
September  and  copy  will  be  placed  by 
the  Geyer.  Newell  &  Cornell  agency. 
Pat  Geyer  told  some  of  the  most  con¬ 
vincing  stories  about  the  pulling  power 
of  newspapers  that  have  ever  been 
told  by  automobile  people. 

The  press  returned  to  Toledo  on 
Friday  to  meet  Joe  Frazer  and  his 


crowd  of  former  Chrysler  employes 
at  the  Willys-Overland  plant.  Here 
the  1940  plans  for  this  company  were 
unfolded  and  a  mighty  interesting 
story  it  is  .  .  .  with  a  better  looking 
car  and  Joe  Frazer’s  experience  and 
vision  this  firm  is  ready  for  1940.  Ad¬ 
vertising  will  be  placed  for  Willys  the 
latter  part  of  September  by  the  United 
States  Advertising  Agency. 

Saturday  and  Sunday  of  last  week 
the  men  who  had  been  gathering  in 
Detroit  for  the  various  automobile 
previews  were  at  the  Chevrolet  Soap 
Box  Derby  at  Akron  where  Clifford 
Hardesty  of  White  Plains,  N.  Y.,  won 
from  one  of  the  classiest  fields  in  Soap 
Box  Derby  history. 

New  Headlamps  Viewed 

The  press  preview  announcing  the 
new  sealed  beam  headlamp  system  de¬ 
veloped  by  the  co-operative  efforts  of 
the  entire  automobile  industry  was 
held  in  Nela  Park,  just  outside  of 
Cleveland  on  Monday  of  this  week. 
With  opening  remarl^  by  the  chair¬ 
man,  Paul  G.  Hoffman  of  Studebaker, 
the  all-day  party  ended  with  a  night 
driving  demonstration  of  cars  equipped 
with  sealed  beam  headlights. 

For  1940  the  cars  that  have  sealed 
beam  headlights  will  be  the  cars  that 
are  new  and  have  been  designed  for 
safe  driving  and  comfort. 

Leaving  Cleveland  late  Monday 
night  we  journeyed  west  to  South 
Bend  where  Studebaker  prepared  to 
haul  up  the  curtain  on  the  1940  mod¬ 
els  with  their  annual  press  party.  Not 
being  content  with  the  remarkable 
sales  effort  already  made  with  the 
1940  Studebaker  introduced  months 
ago,  a  newer  and  even  more  refined 
1940  Studebaker  greeted  us.  An¬ 
nouncement  plans  on  Studebaker  will 
come  along  later  through  Roche,  Wil¬ 
liams  and  Cunnyngham. 

Paul  G.  Hoffman  carefully  reviewed 
the  history  of  the  depression  as  it  has 
shown  up  in  automotive  manufactur¬ 
ing  companies’  profits  and  announced 
the  new  1940  line  of  cars  before  200 
newspaper  men  at  the  proving 
grounds.  “Newspapers  have  always 
helped  Studebaker  reach  the  car  buy¬ 
ers  and  1940  will  be  no  exception.  We 
shall  increase  our  newspaper  space 
at  every  possible  point,  both  at  an¬ 
nouncement  time  and  on  regular 
schedules.  Newspapers  have  been 
kind  to  the  ‘House  of  Studebaker’ 


EDITOR  &  PUBLISHER 
CALENDAR 

Aiigii>it  1 9-26  —  International 
Typographical  Union,  83d  an¬ 
nual  convention.  Fort  Worth, 
Texas. 

.\iigii>l  23  —  Georgia  Press 
Ass’n,  annual  meeting.  Cal¬ 
houn. 

August  .3 1  -  Sepleuiher  .3  — 
Sigma  Delta  Chi  convention,  San 
Francisco,  Palo  Alto,  Los  An¬ 
geles. 

Sepiember  1 1-12 — SNP.A  Me¬ 
chanical  Conference  for  the 
Eastern  Divi.sion,  Chattanooga, 
Hotel  Patten. 

September  1 1-14  —  Financial 
Advertisers  Ass'n  of  America, 
annual  convention,  Toronto. 

September  13-16 — ANA.  an¬ 
nual  meeting.  The  Homestead, 
Hot  Springs,  W.  Va. 

Seplemlu-r  15-16 — Newspa¬ 
per  Institute,  annual  meeting 
editors  and  publishers  of 
weekly  newspapers,  Willard 
Straight  Hall,  Cornell  Univer¬ 
sity,  Ithaca. 

September  15-16  —  Pennsyl¬ 
vania  Newspaper  Publishers’ 
Ass’n.  display  advertising  con¬ 
ference,  Fort  Stanwick  Hotel, 
Johnstown,  Pa. 


Arthur  Kudner,  Harlow  Curtice,  T 
F.  Hufstader  and  A.  H.  Belfie  w|] 
welcome  more  than  300  invited  gue-; 
of  the  press. 

W.  F.  Hufstader,  general  sak 
manager,  said  that  Buick  will  launh 
on  the  1940  car  one  of  the  largest  aid 
most  aggressive  sales  programs  in  tie 
company’s  history.  This  program  is 
based  on  the  outlook,  in  view  of  tie 
encouraging  surveys  of  the  markelhg 
opportunity  ahead.  It  has  been  ai- 
nounced  that  this  press  preview  aid 
dealer  showing  will  be  the  only  pui- 
lic  showing  of  the  1940  Buick,  priir 
to  the  nation-wide  announcemeit 
scheduled  late  in  September. 

One  of  the  largest  users  of  newi- 
paper  space  in  the  automotive  clasa- 
fication,  Buick  again  looks  like  a 
leader  in  1940  and  all  advertisirg 
schedules  will  be  placed  through  the 
Arthur  Kudner  Agency.  A  pre-an¬ 
nouncement  schedule  is  expected  to 
break  about  the  middle  of  Septem¬ 
ber. 


since  the  wagon  days  and  now  in  the 
‘Day  of  Champions’  we  shall  not  be 
unmindful  of  the  real  value  of  both 
daily  and  weekly  papers,”  was  Mr. 
Hoffman’s  message  to  the  new^apers 
of  America  through  this  writer.  Roche, 
Williams  and  Cunnyngham  have  pre¬ 
pared  the  enlarged  plans  and  will 
make  releases  in  September. 

This  writer  then  journeyed  on  to 
Chicago  for  another  very  special  un¬ 
veiling  of  a  couple  of  1940  models  that 
will  come  along  later  in  the  month. 
All  in  all,  the  1940  crop  looks  like 
winners.  More  important,  the  plans 
for  the  promotion  of  1940  cars  in 
newspapiers  bring  the  prospect  of  a 
real  year  for  linage. 

As  had  been  frequently  predicted 
in  this  column,  the  special  press  pre¬ 
view  of  the  Chrysler  Corporation 
1940  passenger  cars,  (Plymouth,  Dodge, 
DeSoto  and  Chrysler)  was  announced 
by  K.  T.  Keller,  president  of  the 
Chrysler  Corporation  for  Tuesday 
afternoon  Aug.  22.  The  preview  will 
precede  completion  of  national  dis¬ 
tribution  of  the  models  and  their  in- 
lioduction  to  the  general  public  by 
several  weeks,  and  as  in  the  case  of 
the  others  will  be  confidential  and  off 
the  record. 

Buick  Preview 


On  Wednesday  Aug.  23  the  newspa¬ 
permen  will  go  to  Flint  to  look  over 
the  1940  Buick.  This  meeting  will 
open  the  annual  Buick  dealer  con¬ 
vention  to  which  more  than  7,000  are 
expected.  A  program  of  activities  sur¬ 
passing  previous  years  is  planned. 
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Other  Previews 

Bud  Berend.  advertising  manager 
of  the  Pontiac  Division  who  post¬ 
poned  his  preview  from  Aug.  9  to  Aug 
24.  has  provided  a  bus  which  will  leave 
the  General  Motors  Building  at  9  a.m 
to  take  the  boys  to  Pontiac.  The  Pon¬ 
tiac  affair,  always  an  ultra  formal  gath 
ering  will  be  by  card,  which  must  be 
presented  at  the  door.  Luncheon  will 
be  served  immediately  following  the 
presentation  of  the  1940  models.  The 
information  on  Pontiac  is  expected  to 
be  something  really  worthwhile 
W.  A.  P.  John  account  executive  on 
the  Pontiac  account,  together  with 
Elmer  Froelich  of  the  MacManus 
John  &  Adams  agency  crowd  will  be 
on  hand  as  usual. 

The  Oldsmobile  and  the  Chevro¬ 
let  preview  dates  have  been  set  and 
announcement  of  them  will  be  given 
shortly.  The  various  models  of  the 
General  Motors  will  be  delayed  by  the 
recent  strike  which  was  settled  to 
the  entire  satisfaction  of  the  in¬ 
dustry. 

Although  all  previews  will  be  out 
of  the  way  by  the  end  of  the  month, 
the  actual  placement  of  copy  except 
by  Hudson  and  Packard  is  not 
to  be  expected  until  the  latter 
part  of  September  on  most  of  the 
models. 

Carl  Havens  has  asked  newspaper¬ 
men  to  reserve  Sept.  11  for  the  Olds¬ 
mobile  preview  and  annual  pai^ 
for  members  of  the  press.  A  special 
Oldsmobile  train  made  up  of  diners 
will  leave  Detroit  early  in  the  morn¬ 
ing  returning  from  Lansing  late  mat 
night.  The  Chevrolet  preview  date 
will  undoubtedly  aLso  be  in  the  same 
week  in  order  to  allow  out-of-toW 
visitors  to  visit  both  the  Che\Tolet 
and  Oldsmobile  preview's. 


AP  News  Sponsored 
On  Six  Stations 


Six  radio  .stations  owned  by  news¬ 
papers  currently  are  broadcasting 
Associated  Press  new's  under 
sorship  in  line  with  the  order  issu 
by  the  AP  executive  committee  lasj 
May  26.  lifting  the  ban  on  the  use  o 
AP  news  on  sponsored  broadcast- 
and  authorizing  member  newspape  - 
to  use  the  news  either  in  commerci ^ 
or  sustaining  periods  (see  E 
June  3.  p.  4). 

The  six  stations  and  the 
pers  owning  them  now  ^a^ 
sponsored  AP  news 
Louis  Post-Dispatch;  KPRC.  H 
ton  (Tex.)  Post;  KSCJ.  Sioux  C .  y 
(Iowa)  Journal;  WOMI.  Ou-e^^ 
(Ky.)  Messenger  &  Enquirer:  ^  ' 

Sharenee  (Okla.)  News  & 
KFAM.  St.  Cloud  (Minn.)  Times 

Journal. 
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OR  august  19,  1939 

aterbury  Mayor  Guilty 
^ith  18  in  Graft  Trial 

Judge  Convicts  Twentieth  Defendant  in  Million 
Dollar  Conspiracy  Exposed  by  Republican- 
American  During  8-Year  Crusade 


By  WILLIAM  J.  SLATOR 

aterbury,  conn..  Aug  17.— 

Connecticut's  greatest  legal  drama, 
c  nine  months'  trial  of  Mayor  Frank 
,  ,v  twice  elected  Lieutenant  Gov- 
,  r.  and  18  others  was  climaxed 
•  the  verdict  of  a  jury  of  nine  men 
;  three  women  that  all  19  were 
.  of  c.onspiring  to  cheat  and  de- 
j  i  the  City  of  Waterbury  of  moi-e 
one  million  dollars  through 
.:ul(':it  payments  to  city  officials, 
powerful  politicians,  lawyers,  ac- 
intants  and  contractors. 

Jury  Commended 
The  defense  was  stunned,  but  State  s 
\  rney  Hugh  M.  Alcorn  broke  a 
, -year  rule  and  commented: 
in  my  opinion  no  Connecticut  jury 
ever  rendered  a  greater  public 
i^rvice.” 

Judge  Ernest  A.  Inglis,  who  pre- 
‘:fd  over  the  long  legal  battle  re- 
-.ed  a  verdict  of  guilty  in  the  case 
:  i  20th  defendant  who  had  elected  to 
;£e  his  fate  in  the  hands  of  the 

Motions  to  set  aside  the  verdict  were 
:.  ed  to  be  heard  Friday  and  at  the 
v-.i  time.  Judge  Inglis  will  sentence 
bothers  w'ho  pleaded  guilty  and  a 
1  who  pleaded  nolo  contendere, 
ifhether  sentences  on  the  19  con- 
Tied  by  the  jury  would  be  pro- 
'  jneed  then  depended  on  the  time 
:^'aired  to  argue  the  motions. 

Ihe  jury,  which  had  before  it  near- 
'■  three  million  words  of  testimony, 
•t^berated  more  than  six  hours  be- 
te  announcing  the  verdicts  which 
tude  the  accused  liable  to  maximum 
;.von  terms  of  15  years  and  $500  fine. 

i-Yeor  Newspaper  Crusade 
*ne  verdict  climaxed  an  eight-year 
-wt  by  the  Waterbury  Republican 
^’•d  the  ilinericfiii.  owned  by  William 
Pape,  to  purge  the  municipal  ad- 
'-.Btration  of  irregularities  and 
“*1  Startling  exposures  prior  to 
•iS.  however,  were  dimmed  when  an 
■paordinary  grand  jury  reported  in 
1938.  that  the  city  treasury  had 
-tt  plundered  of  more  than  one 
•—ion  dollars:  that  exorbitant  sums 
•been  paid  to  favored  contractors. 
-''T'ers,  legislators  and  municipal  em- 
_TK.  Subsequently  Mayor  Frank 
then  lieutenant  governor  of 
nectieut.  and  25  others  were  ar- 
^  ed  on  a  bench  warrant.  Another 
was  named  but  was  never  ap- 
f'--"ended. 

Throughout  the  eight  vears  the  two 
printed  stories  disclosing  that 
was  building  a  home 
constructed  from  city-owned 

■-  municipal  garage 

used  for  the  repair  of 
y-owned  automobiles;  that 
^^-priced  contracts  were  being  let 
^  no  competitive  bidding  and  that 
^Pnor  to  elections  the  city  street 
_■  nment  hired  hundreds  of  work- 
^ho  were  discharged  shortly  after 
Jon  day.  Whole.sale  retirements 
jj  *  police  and  fire  departments 

I  as  the  administration 

’  lii  i'**  P'^*"Ro  from  their  ranks  all 

'  jeal  opponents. 

-^'*^"^0  newspapers  investigated 
court  expenses  in  a  test 
fhe  registrars  of  %'oters. 
*n?  in  the  c)usfing  of  the  offi- 


t  ials  for  neglect  of  duty  and  improper 
handling  of  their  work  and  the  event¬ 
ual  rehabilitation  of  election  lists, 
long  encumbered  with  the  names  of 
dead  and  disenfranchised  voters  and 
those  who  had  since  moved  from  the 
city. 

Mayor  Re-elected  by  55  Votes 

In  1937  the  two  papers  supported 
the  Republican-Independent  fusion 
ticket  and  after  a  vigorous  and  bitter 
campaign,  Sherwood  L.  Rowland,  a 
Republican,  was  elected  city  control¬ 
ler  by  a  margin  of  33  votes  over  the 
Democratic  encumbent,  Daniel  J. 
Leary.  Mayor  Hayes  was  re-elected 
by  55  votes.  Rowland  was  forced  to 
wage  a  long  legal  battle  to  win  the 
right  to  appoint  his  own  employes, 
in  which  he  was  supported  by  the 
two  papers  and  shortly  after  Jan.  1, 
1938.  when  Rowland  took  office,  both 
papers  began  publishing  a  series  of 
startling  stories  dealing  with  municipal 
graft  and  irregularities. 

Within  a  week,  the  administration 
partly  succeeded  in  throttling  the  Pape 
papers  for  a  time  but  an  aroused  citi¬ 
zenry  demanded  a  special  probe  by 
the  state.  The  papers  installed  an 
expert  accountant  in  the  controller’s 
office  as  assistant  to  Mr.  Rowland  and 
despite  the  censorship,  startling  dis¬ 
closures  quickly  led  to  a  grand  jury 
investigation.  The  grand  jury  re¬ 
ported  that  “corruption  and  misman¬ 
agement  were  the  rule  rather  than 
the  exception.” 

Of  the  26  men  arrested,  two  pleaded 
guilty,  one  pleaded  nolo  contendere 
and  another  selected  a  court  trial, 
leaving  22  to  face  trial  by  jury.  Of 
these,  three  were  granted  a  discharge 
by  the  court  after  the  taking  of  tes¬ 
timony  was  completed,  leaving  19  de¬ 
fendants  who.se  fate  was  decided  by 
the  jury.  Impanelling  of  the  jury 
started  Nov.  29.  19‘t8,  and  more  than 
700  residents  of  New  Haven  county 
were  called  before  a  jury  of  nine 
men  and  three  women  and  two  alter- 
liates.  a  man  and  a  woman,  were 
selected.  Taking  of  testimony  started 
Feb.  1.  1939. 

Pape,  Stevenson  Subpenaed 

From  the  start,  both  of  the  Papte 
papers  had  a  special  staff  assigned  to 
cover  the  trial  but  other  papers  about 
the  state  also  sensed  the  intense  in¬ 
terest  in  the  case  and  several  have 
kept  staff  men  on  constant  duty  in 
Waterbury.  It  has  been  estimated 
that  the  Waterbury  papers  printed 
more  than  2,000  columns  about  the 
grand  jury  probe  and  the  trial,  since 
Jan.  1,  1938.  Court  stenographers 
transcribed  nearly  3.000.000  words  and 
the  clippings  kept  for  Mr.  Pape  now 
fill  five  full-page  size  scrap  books. 

At  the  start  of  the  trial  Mr.  Pape. 
E.  Robert  Stev'enson,  editor-in-chief 
of  both  papers  and  other  members  of 
the  staff  were  subpenaed  by  tbe  de¬ 
fense  but  they  were  never  called 
upon  to  testify.  The  power  and  influ¬ 
ence  of  the  Waterbury  papers  was 
often  referred  to  by  counsel  while 
the  jury  was  being  impaneled  but 
only  once  during  the  actual  trial  was 
the  name  of  the  papers  or  the  pub¬ 
lisher  mentioned.  It  was  broueht  out 
that  a  soecial  detective,  John  G.  Pur- 
die.  of  New  York,  one  of  the  defend¬ 


ants.  allegedly  dropped  down  the 
chimney  leading  to  the  private  office 
of  Mr.  Pape,  a  dictograph,  which  was 
later  found  by  the  publisher.  During 
the  closing  arguments,  the  two  Pape 
papers  were  bitterly  assailed  as  be¬ 
ing  behind  the  prosecution. 

Hayes  was  pictured  by  the  state  as 
’oeing  “gruff,  defiant  and  arrogant,’’ 
executive,  who  ran  a  “puppet  gov¬ 
ernment”  for  eight  years  to  “cheat 
and  defraud  the  city.” 

One  Defendant  Died 

Sherwood  L.  Rowland,  the  Repub¬ 
lican  whose  election  paved  the  way 
for  Waterbury 's  greate.st  scandal, 
.sui'i;  red  an  infection  and  died  last 
nionth  after  weeks  of  treatment. 
Ironically,  undei  a  “strong  mayor” 
charter.  Mayor  Hayes  promptly  ap¬ 
pointed  a  $50  a  week  clerk  as  con¬ 
troller  and  he  in  turn  supplanted  t’ne 
chief  accountant,  who  resigned,  with 
a  New  Jersey  man,  so  that  once  more 
the  two  Pape  papers  are  cut  off  from 
close  scrutiny  of  the  city’s  fiscal  busi¬ 
ness  affairs,  since  the  Hayes  regime 
is  again  holding  the  reins. 

Last  May  the  Republican  and  the 
American  were  awarded  honorable 
mention  by  the  Pulitzer  committee 
for  “the  most  disinterested  and  meri¬ 
torious  public  service  rendered  by  an 
American  newspaper  during  1938.” 

While  two  score  Connecticut  re¬ 
porters  and  editors  have  spent  many 
days  covering  the  trial,  those  who 
have  been  on  a  permanent  assign¬ 
ment  and  who  have  written  the  most 
about  it  include  Albert  Martin  of  the 
American,  Roger  Garis,  Republican, 
Joseph  Donahue,  Waterbury  Demo¬ 
crat,  William  J.  Clew  of  the  Hart¬ 
ford  Courant.  John  Colton  of  the 
Hartford  Times  and  Carl  Lalumia  of 
the  Associated  Press.  William  J.  Sla- 
lor,  city  editor  of  the  Republican  for 
the  past  12  years  and  Boardman  G. 
Getsinger,  city  editor  of  the  Ameri¬ 
can.  directed  the  staff  details. 

■ 

N.  Y.  Times  Reproduced 
Abroad  After  3  Days 

As  evidence  of  the  sp>eed  of  the  new 
trans-Atlantic  air  mails,  the  London 
Ddiljy  Telegraph  reproduced  across 
three  columns  of  its  first  page  of  its 
Aug.  12  issue  the  upper  half  of  the 
front  page  of  the  Aug.  9  issue  of  the 
\ew  York  Times. 

The  Times  and  other  New  York 
papers  published  on  Aug.  9  were  car- 

ied  on  the  Caribou,  which  reached 
Southampton,  England,  on  Aug.  11 
from  New  York  via  Montreal  and 
Foynes.  Ireland.  Some  packages  from 
the  Cari’bou’s  cargo  were  in  London 
i.flices  three  hours  later. 

Similar  reproduction  of  the  Daily 
Telegraph's  front  page  of  Aug.  5  ap¬ 
peared  in  the  Aug.  8  i.ssue  of  the 
Times.  Thus  there  had  been  a  com¬ 
plete  exchange  of  newspapers  be- 
t'ween  Great  Britain  and  the  U.  S. 
in  just  over  six  days. 

■ 

DAILY  BUYS  STATION 

Cincinnati,  O..  Aug.  17 — Purcha.se 
of  radio  Station  WKRC  was  announced 
today  by  the  Cincinnati  Times-Star. 
The  station  for  several  years  had 
been  owned  by  the  Columbia  Broad¬ 
casting  Co.  Negotiations  were  com¬ 
pleted  in  New  York  by  Hulbert  Taft, 
editor-in-chief  of  the  Times-Star. 
The  purchase  price  was  not  revealed 
although  it  was  s<ud  to  be  in  the 
neighborhood  of  $250,000.  No  net- 
v.rc.  k  affiliations  for  the  station  has 
been  announced.  WKRC  operates  on 
5C00  watts  daytime  1,000  night.  The 
Times-Star  becomes  the  second  news¬ 
paper  in  Cincinnati  to  operate  a  ra¬ 
dio  station.  The  Cinc'mnati  Post  and 
Scrinnc^-i-iowp-.-d  Newspapers  now 
(■per:  te  WCPO. 


U.P/s  Bureau 
In  Rome 
Closed  6  Days 

Reopeneid  with  Packard 
As  Chief  After  Drastic 
Action  .  .  .  Ekins  Expelled 

Reynolds  Packard  was  appointed 
Rome  manager  of  the  United  Press 
Aug.  16,  succeeding  H.  R.  Ekins.  The 


Reynolds  Packard  H.  R.  Ekins 

Rome  bureau,  which  was  closed  six 
days  ago  on  orders  of  the  Italian  gov¬ 
ernment,  was  reopened  at  n<X)n,  Aug 
16. 

Ekins  was  expelled  from  Italy  Aug. 
11.  The  ban  against  the  bureau  was 
lifted  partially  Aug.  15  when  the  staff 
was  permitted  to  receive  and  dis¬ 
tribute  the  incoming  service  for  U.  P. 
clients  in  Italy.  Wednesday  the  clos¬ 
ing  order  was  removed  entirely  and 
the  staff  resumed  sending  news  out 
of  the  country. 

Packard  went  to  Rome  from  Madrid 
where  he  took  charge  of  the  Spanish 
headquarters  of  the  U.P.  shortly  after 
the  end  of  the  civil  war.  He  had  been 
a  member  of  the  Rome  staff  before, 
having  covered  the  death  of  Pope 
Piux  XI  and  the  election  of  Pope 
Pius  XII  earlier  this  year. 

U.  S.  Envoy's  Aid  Enlisted 

The  order  expelling  Ekins  and  clos¬ 
ing  the  Rome  bureau  was  issued  after 
the  U.P.  had  carried  a  story  from  Lon¬ 
don  quoting  private  sources  in  Eng- 
i:  nd  as  saying  that  Premier  Mussolini 
had  suffered  a  heart  attack.  Later 
U.P.  di.spatches  from  Rome  said  that 
the  Premier  appeared  to  be  in  good 
health. 

American  Ambassador  William  Phil¬ 
lips  appealed  to  the  foreign  office 
against  the  closing  order  after  Ekins 
had  departed  and  assisted  in  having 
the  'ban  lifted. 

While  the  bureau  was  closed  the 
staff  maintained  regular  shifts,  report¬ 
ing  at  their  usual  hours  to  the  head¬ 
quarters  of  the  foreign  correspondents 
association  which  occupies  the  first 
floor  of  the  building  housing  the  U.P. 
offices. 

Reynolds  Packard  is  one  of  the  most 
widely  experienced  correspondents  in 
Europe.  This  summer  he  was  awarded 
a  gold  plaque  by  the  National  Head¬ 
liners  Club  of  Atlantic  City  for  the 
best  foreign  reporting  of  the  last  year, 
while  he  was  U.P.  manager  at  Prague. 
In  accepting  the  award  Packard  ac¬ 
knowledge  the  assistance  that  had 
been  given  him  by  his  wife,  Eleanor, 
who  has  accompanied  him  as  a  re- 
rorter  on  practically  every  major  as- 

ignment. 


NAMES  NEW  PUBLISHER 

W.  A.  Drake,  publisher,  and  James 
T  Hanley,  editor  of  Dairy  Papers  As¬ 
sociated.  will  assume  charge,  Sept.  1, 
(jf  the  Carthage  (Mo.)  Democrat. 
morning  and  Sunday.  Mrs.  Eugene  B. 
Foach,  widow  of  the  publisher  of  the 
Democrat,  announced  this  week.  Mrs. 
l  oach  will  retain  ownership. 
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Calvert's  “Two-Fisted” 
Selling  Done  in  Dailies 


Depending  Largely  on  Newspaper  Ads,  Distilling 
Firm  Quadrupled  First  Year's  Sales  in  Five 
Years  .  .  .  Has  "Largest  Selling  Whisky" 


By  WALTER  E.  SCHNEIDER 


GETTING  A  LATE  START  in  the 
distilled  spirits  industry  nine  months 
after  prohibition’s  repeal,  the  Calvert 
Distillers  Cor 


the  amount  expended  during  1935,  its 
second  vear  in  business. 


poration,  with 
liberal  use  of 
newspapers  as 
its  primary  ad¬ 
vertising  me¬ 
dium,  quad¬ 
rupled  its  first 
year’s  sales  in 
the  five  years  of 
operations  ended 
this  month,  Jim 
H.  Johnson,  Cal¬ 
vert’s  advertising 
manager,  told 
Editor  &  Pub¬ 
lisher  this  week. 


When  Calvert  Distillers  Corporation 
started  doing  'ousiness  in  the  U.  S.  in 
August,  1934,  its  only  item  was  known 
as  “Special  Reserve."  This  brand  was 
supplanted  by  “Calvert  Reserve”  and 
“Calvert  Special.”  “Old  Drum”  was 
added  next,  and  last  year  “Lord  Cal¬ 
vert”  took  its  place  in  the  firm’s  brand 
line-up.  Lord  Calvert  is  the  highest 
priced  blended  whisky  on  the  market. 
Reserve  is  a  premium  whisky;  Special 
a  medium  priced  item;  Old  Drum  a 
low-priced  blend.  The  line  also  in¬ 
cludes  Calvert  Gin. 


Jim  H.  Johnson 


Today  Calvert  Distillers  is  one  of 
the  Big  Four  of  the  liquor  industry, 
with  Schenley,  Hiram  Walker  and 
National  Distillers.  The  firm  got  off 
to  a  flying,  though  belated  start,  with 
the  use  of  newspapers  exclusively 
during  the  first  year.  Since  then  its 
line  has  been  expanded  from  one 
brand  to  five;  sales  in  1938  were  four 
times  larger  than  in  the  first  year  of 
Calvert’s  operation;  and  since  last  May 
the  claim  has  been  advertised  widely 
that  “Calvert  is  the  largest  selling 
whisky  in  the  world.” 

65'*'o  of  Budget  in  Newspapers 

“Newspapers  always  have  come 
first,”  Mr.  Johnson  emphasized.  Maga¬ 
zines  and  outdoor,  which  together 
since  1935  have  received  no  more  than 
35%  of  Calvert’s  advertising  expen¬ 
ditures,  as  compared  with  a  minimum 
of  65%  alloted  to  newspapers  in  the 
intervening  years,  have  been  used 
only  as  “reminder  advertising”  by  the 
firm,  he  said. 

“Everything  has  been  built  around 
our  newspap>er  campaigns,”  he  went 
on.  “We  spent  a  minor  part  of  our 
advertising  budget  in  magazines  prin¬ 
cipally  for  mechanical  reasons,  be¬ 
cause  four-color  advertising  gives  our 
product  a  quality  atmosphere  we  can¬ 
not  achieve  in  newspaper  copy. 

“But  our  two-fisted,  bare-handed 
selling  we  do  in  newspapers,  "niey 
remain  the  medium  on  which  we  de¬ 
pend  to  do  our  main  selling  job.” 

Mr.  Johnson  stated  frankly  that 
Calvert  went  into  magazines  as  an 
auxiliary  medium  after  1935  when  it 
was  realized  that  the  trend  in  the 
business  was  making  its  products  a 
high-priced  liquor,  rather  than  low- 
priced,  as  it  was  in  the  earliest  days 
of  repeal. 

Calvert’s  newspaper  copy  varies 
from  120  lines  to  720,  changing  with 
the  market.  About  320  newspapers 
are  used  two  to  four  times  a  month. 
Each  holiday  season  larger  space  is 
used  because  there  is  keener  compe¬ 
tition  for  attention.  Some  full  page 
copy  is  used  occasionally  in  New 
York. 


“Certainly  we  feel  that  newspapers 
have  played  a  very  important  part  in 
our  growth,”  Mr.  Johnson  said  in  re¬ 
sponse  to  a  question.  “Our  Special 
and  our  Reserve,  which  are  major 


Calvert 

is  the 


largest  selling 
whiskey  in 


Starting  from  scratch  in  1934,  Calvert  has 
achieved  the  leadership  boasted  In  the 
above  copy  through  "two-fisted"  use  of 
newspaper  advertising  for  five  years. 


ait  Th£  best  flACES 


Current  newspaper  selling  efforts  of  Calvert 
are  directed  toward  use  of  soda  as  a  mixer 
with  Calvert  "Reserve"  and  "Special". 


To  Spend  More  in  1940 

During  the  coming  year,  Mr.  John¬ 
son  said,  the  firm  will  spend  about 
5%  more  of  its  advertising  budget  in 
newspapers  than  it  did  in  1938.  He 
estimated  that  the  firm  is  now  spend¬ 
ing  in  newspapers  approximately  twice 


items  in  our  line,  have  been  promoted 
most  consistently  in  newsp^piers.  Our 
concentration  on  these  brands  has 
made  them  major  items.” 

During  the  coming  year  a  larger 
share  of  the  Calvert  advertising  bud¬ 
get  will  be  expended  to  push  sales  of 
Old  Drum.  According  to  Mr.  John¬ 
son,  sales  of  the  various  lines  have 
risen  steadily  after  each  new  mer¬ 
chandising  effort  and  the  low-price 
brand  is  expected  to  spurt  ahead  with 
greater  advertising  during  1940. 

Biggest  July  in  Its  History 

The  biggest  July  in  its  history,  in 
case  sales,  was  reported  recently  by 
J.  M.  Wyatt,  Calvert’s  director  of  mar¬ 
keting.  At  the  same  time  he  an¬ 
nounced  that  the  fiscal  year  ended 
July  31  has  been  a  record-making 
year  in  case  sales. 

Behind  the  record-breaking  July 
was  a  sales  effort  designated  as 
“Wachtel  Month.”  It  marked  the  third 
anniversary  of  W.  W.  Wachtel  as 
president  of  the  Calvert  organization. 
Its  success  was  celebrated  Aug.  7  as 
Mr.  Wachtel,  speaking  from  a  dinner 
at  the  Perylon  Club  at  the  New  York 
World’s  Fair,  addressed  Calvert  repre¬ 


sentatives  gathered  simultaneously  at 
dinners  held  in  14  cities  in  honor  of 
the  occasion.  State,  district  and  divi¬ 
sion  managers  who  made  their  quotas 
were  given  trips  to  the  New  York 
dinner. 

What  part  Calvert’s  summer  adver¬ 
tising  played  in  the  increased  sales  is 
a  matter  for  conjecture.  The  firm 
initiated  advertising  of  whisky  as  a 
summer  drink  in  1933,  its  first  sum¬ 
mer  in  business,  and  has  continued 
this  policy  until  the  present,  when  its 
ads  featured  a  “Calvert  Whisky  Col¬ 
lins.” 

Since  1935  there  has  been  a  con¬ 
tinuity  of  the  art  element  in  the  Cal¬ 
vert  schedules.  Animals  were  fea¬ 
tured  “because  everybody  loves  ani¬ 
mals”  and  because  they  are  good  at¬ 
tention-getters.  Tied  in  with  a  char¬ 
acteristic  ad  of  this  series,  a  picture 
of  a  setter,  was  the  catch  line  “A 
pointer  from  a  setter,”  telling  the 
reader  what  the  dog  does  and  what 
the  reader  should  do  about  drinking. 

Animal  Series  Continued 

The  animal  series  originated  in  the 
Brown  and  Tarcher  agency,  which 
formerly  had  the  account,  and  has 
been  continued  by  Benton  &  Bowles, 
which  has  directed  Calvert’s  adver¬ 
tising  since  April,  1937.  J.  E.  Fin- 
neran  is  the  account  executive. 

Calvert’s  consumer  copy  has  talked 
mostly  about  the  taste  of  the  product. 
“We  still  believe  people  who  taste  it 
will  like  it,”  commented  Mr.  Johnson. 
The  ads  also  have  discussed  “gentle¬ 
manly  drinking.” 

“Our  best  customers  are  our  worst 
enemies.  The  fellows  who  can  bring 
prohibition  back  are  those  who  drink 
immoderately.  If  every  one  used 
whisky  in  moderation  in  America  it 
would  not  make  much  difference  in 
volume  but  it  would  in  the  social 
problem,”  Mr.  Johnson  added. 

Mr.  Wachtel,  in  his  address  re¬ 
cently  to  the  Calvert  sales  organiza¬ 
tion,  discussed  the  problems  of  mer¬ 
chandising  alcoholic  beverages.  “Be¬ 
ing  first  in  sales  alone  is  not  enough,” 
he  said.  “That  is  the  super-structure, 
but  we  must  not  neglect  the  founda¬ 
tion.  There  must  be  a  solid  founda¬ 
tion  of  character  and  ideals,  and  a 
determination  to  make  our  industry 
a  better  business  to  work  in  and  with. 
We  must  build  up  a  foundation  of 
confidence  which  is  enduring. 

“When  we  are  active  in  helping  to 
bring  about  real  moderation  in  drink¬ 
ing,  that’s  enlightened  selfishness  on 
our  part.  We  are  as  much  opposed  to 
excessive  drinking  as  is  the  most  rabid 
dry.  We  want  to  retain  the  legal 
right  to  make  and  sell  our  products. 
The  best  way  to  insure  this  is  to 
adopt  a  social  attitude  toward  it.  If 
whisky  is  improperly  used,  and  the 
laws  governing  it  inadequately  en¬ 


forced,  our  industry  will  lose  grouni' 

Mr.  Wachtel  was  with  the  Loos. 
Wiles  Biscuit  Company  for  27  ye^ 
before  he  joined  Calvert.  He\s 
successively  secretary  to  the  headjf 
the  firm,  advertising  manager,  sa.>s 
manager,  and  then  vice-president  in 
charge  of  advertising  and  sales. 

Mr.  Johnson,  who  has  been  Calvei's 
ad  manager  since  Oct.  1,  1936  ^ 
risen  from  his  earliest  job  of  driviig 
rivets  as  a  structural  iron  worker  b- 
fore  the  war,  to  his  present  post  i 
driving  home  Calvert’s  sales  messags 
He  later  was  an  advertising  salesmr 
for  the  Clei-elttud  Plain  Dealer  t: 
three  years,  salesman  in  Ohio  for  ti“ 
American  Lithographic  Co.,  Nw 
York,  and  a  partner  in  the  Akr 
advertising  agency  of  Welsh  &  Joh.- 
son,  Inc.  During  the  war  he  serv.d 
overseas  with  the  engineers  corjs 
At  the  time  he  joined  the  Calvtr 
organization  he  was  doing  sales  prv 
motion  work  for  another  large  dis¬ 
tillery  which  he  joined  with  the  ac 
vent  of  repeal. 
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Picture  Gallery  for 
25- Year  Employes 

An  interesting  “gallery  of  service’ 
has  recently  been  opened  by  the  La 
Angeles  Times  in  its  fifth-floor  audi¬ 
torium.  Divided  into  three  section- 
it  includes  protraits  of  employes  wh' 
have  been  with  the  organization  2i 
years  or  more,  photographs  of  officer- 
and  executives,  and  interesting  scene; 
showing  the  wreckage  of  the  ole 
Times  building  which  was  dynamitec 
in  1910,  views  of  the  city  room  over 
a  period  of  years,  and  facsimiles  oi 
two  issues  of  the  Times,  the  Oct.  1 
1910,  edition  issued  the  morning  fol¬ 
lowing  the  dynamiting,  and  the  March. 
4,  1937,  issue,  which  won  the  N.  W 
Ayer  &  Son  award  for  typographical 
excellence  with  its  “streamlined” 
makeup. 

In  all  there  are  114  pictures  in  the 
gallery,  29  of  officers  and  executives. 
69  of  old-time  employes,  and  16  o: 
notable  scenes  in  the  newspaper's 


career. 

Longest  continuous  service  record 
is  held  by  Harry  Chandler,  preside.^ 
of  the  company,  who  joined  the  or¬ 
ganization  on  Dec.  14,  1885.  Of  the 
departmental  employes  who  are  stil 
working  or  have  been  pensioned,  62 
have  a  combined  service  of  1948  years, 
ranging  from  53  years  down. 

The  portraits  were  made  by  J-  H 
McCrory,  head  of  the  Times  photo 
department.  Additions  are  made  as 
rapidly  as  employes  pass  the  25-yea: 
mark  of  service. 


MINNEAPOUS  OFHCE 

Arthur  Hagg  &  Associates,  publish¬ 
ers’  representatives,  have  reopenec 
their  Minneapolis  branch  office  a* 
2600  Fremont  Ave.,  South.  Rown 
O’Brien  is  in  charge  of  the  office.  The 
firm’s  Omaha  office  has  been  movec 
to  the  Brandies  Theater  Building. 


ENLARGES  OFHCES 

Meyer  Both  Company,  advertising 
services,  Chicago,  this  week  announcec 
it  had  tripled  its  New  York  offices  a. 
369  Lexington  Avenue  and  is  now  oc¬ 
cupying  the  entire  fourth  floor. 


TO  CHECK  AD  CLAIMS 

Safety  Advertising  Bureau  ^ 
week  was  formed,  with  offices  a 
Madison  Avenue,  New  York.  ^ 
service  for  the  checking  j  ^  . 
ing  claims  and  copy  and  label  , 
tions  of  manufacturers.  j 

those  affected  by  recent  „ 

drug  legislation.  Milton  M.  Roc 
formerly  with  Fairchild  PubhcaUoiJ 
and  Lester  Harrison  Associate.  ^ 
managing  director  and  wiU 
charge  of  advertising  and  sa  e  y 
motion. 
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Probable  Costs  of  Television  H'is 

Stations  and  Advertising 

the  first  y 

Investment  Possibilities  of  Field  from  News- 

paper  Viewpoint . . .  Limited  Channels  profit  figu 

A  comp 

Available  Require  Early  Action  hourwoui 

*  even  durii 

and  if  the 

By  DAVID  S.  SPECTOR  ing  price  ’ 

second  an( 
,  ond  year 

•^IERE  is  set  up  a  period  of  four  grams  might  consist  of  motion  picture  tion  operating  costs  tne  first  year  $215,000  i: 
months  during  the  first  year's  activ-  films  or  other  low-cost  material.  Eve-  would  be  the  figure  of  $150,000  previ-  year 

tv  nf  the  television  broadcasting  sta-  ning  programs  must  be  of  much  ously  set  up,  plus  the  figure  of  $25,000  of  $75  ooq 


there  was  arbitrarily  included  a  figure 
of  $75,000  to  represent  a  return  of  25% 
on  the  $300,000  assumed  capitalization. 
If  the  second  figure  of  $885  per  hour 
minimum  is  used,  representing  the 
combined  average  of  the  first  three 
years’  calculated  operation,  then  for 
the  first  year,  an  actual  loss  of  about 
$20,000  would  be  sustained,  after  de¬ 
leting  from  the  first  year’s  total  op¬ 
erating  cost  the  arbitrary  $75,000  net 
profit  figure  referred  to. 

A  compromise  figure  of  $1,000  per 
hour  would  make  it  possible  to  break 
even  during  the  first  year’s  operation; 
and  if  the  $1,000  minimum  hourly  sell¬ 
ing  price  were  maintained  during  the 
second  and  third  years,  then  the  sec¬ 
ond  year  would  realize  a  profit  of 
$215,000  instead  of  $75,000  and  the 
third  year,  a  profit  of  $370,000  instead 


ion  for  internal  or  closed  circuit  pro-  higher  grade  if  the  public  is  to  be  depreciation  and  $75,000  return  on 

to  train  the  operating  and  tal-  kept  interested  and  if  the  commercial  capital,  making  a  total  of  $250,000. 
.ranis  iM  i  \  ^ _ *1 _ _ 1 _ _  rrv,:..  ... _ ; _ 


Newspaper  Ad  Rates  Base 

There  is  no  intention,  of  course,  ac- 


•Tit  Dcrsonnel  and  build  interesting  value  of  the  evening  hours  is  to  be  This  is  the  amount  of  gross  income  in  ere  is  no  intention,  01  course,  ac- 
vnsrams.  During  this  “closed”  period  maintained  on  a  reasonably  high  required  by  the  broadcasting  station  sellmg 

•He  Dfograms  are  completely  carried  level.  For  the  evening  program  an  to  cover  the  costs  set  forth.  During  P^^^es  per  hour.  Tins  would  be  de- 

iiut  and  are  transmitted  not  to  the  estimated  figure  of  $200  per  hour  for  the  second  and  third  years,  this  re-  termmed  by  many  factors  and  to  a 

talent  has  been  set  up,  which  is  cer-  quired  amount  would  be  increased  extent  it  would  be  governed  by 

TH*  writer  of  this  article,  and  a  tainly  generous.  from  $250,000  to  $328,000,  due  to  the  television  br^dcasting  industry  c^- 


TH*  writer  of  this  article,  and  a 
previous  article  published  last  week, 
it  the  general  sales  manager  of  the 
Andrea  Sales  Corporation,  New, 
York,  makers  of  the  Andrea  radios 
end  television  equipment.  He 
formerly  was  general  manager  in 
charge  of  merchandising  for  Kohls- 
ter  Radio,  Inc.,  and  general  sales- 
manager  of  Houbigant,  Inc.  He  is 
considered  an  authority  on  national 
marketing.  Mr.  Specter  will  be 
glad  to  answer  questions  on  tele- 


tainly  generous.  from  $250,000  to  $328,000,  due  to  the  television  br^dcasting  industry  c^- 

To  the  $72,000  annual  operating  cost  increase  in  the  cost  of  talent  and  other  ^ollpnlnt W 

previously  esUmated  (Appendix  B),  program  material  from  $78,750  for  the  Pruna^  purpose  of  these  calculations 

the  additional  cost  of  talent  or  other  first  year  to  $156,000  in  the  second  oric^ier^hour  is  m 

program  material  must  be  added,  and  third  years. 


program  material  must  be  added. 
Using  as  a  basis  the  estimated  figures 
set  forth,  and  including  the  total 
broadcast  time  of  the  station  regard¬ 
less  of  whether  such  time  is  com¬ 
mercial  or  non-commercial,  then  the 
following  results: 

First  yc.ir.  Daytime — 

175  operating  hours  at  $50 . $S.r50 

First  year.  Evening — 


Minimum  Time  Cost  $525  an  Hour 


price  per  hour  is  to  appraise  this  fig¬ 
ure  in  relation  to  what  such  a  figure 
could  purchase  in  newspaper  space. 


350  operating  hours  at  $200  .  70.000  available  Commercial  hours. 


A  quick  method  of  determining  the  is,  to  determine  whether  tele¬ 

minimum  selling  price  f>er  hour  of  vision  broadcast  time,  in  comparison 
television  time  to  the  commercial  with  the  cost  of  newspaper  space  in 
sponsor  is,  of  course,  to  divide  the  250,000  to  1,000,000  popula- 

total  station  cost  per  annum  by  the  ii®"’  would  be  considered  to  be  ex¬ 
number  of  commercial  hours  sold.  Pensive,  competitive,  or  cheap  by  the 
This  amount,  if  secured  for  all  the  expected  advertiser, 
available  commercial  hours,  would  It  has  been  calculated  that  a  figure 


Total  . $7S.750 

Second  and  third  years.  Daytime — 

7jblic  but  exclusively  to  the  station  .  f  ni'nV . 

tf  rrti  *  V  •  1  z-  J  Second  and  third  years,  hvening —  lore,  With 

•itlf.  The  technical,  artistic  and  operating  hours  at  $200  .  i24..soo  post  of  S25 

Jther  phases  of  the  program  are  then  -  •  , 

rsitewed  critically  and  an  effort  made  Total— per  year  . $156. Oou  ... 

^improve  the  quality  of  the  programs  Adding  these  amounts  to  the  annual  jjg  about  i 

radi  are  later  to  be  transmitted  to  operating  cost  of  $72,000  previously 

ie  public.  estimated,  results  in  the  following:  ^  ’  r  g.op 


also  take  care  of  the  non-commercial  of  around  $1,000  an  hour  might  be  the 
time  of  the  station's  broadcasting  ac-  minimum  selling  price  to  the  com- 
tivity.  During  the  first  year,  there-  mercial  program  sponsor.  This  rate 


Total — per  year 


fore,  with  a  total  estimated  station  could  be  considered  wholesale  or  con- 
cost  of  $250,000  and  a  total  commer-  tract,  and  might  be  made  available  to 
cial  activity  of  175  hours,  the  mini-  those  advertisers  who  purchase  time 
mum  selling  price  per  hour  would  in  multiple  five-minute  unit  periods. 


■  jj.  1  .1  ”’um  selling  price  per  hour  would 

Adding  these  amounts  to  the  annual  be  about  $1,430.  During  the  second 


total  estimated  station 


according  to  the  rate  card. 

A  differential  could  be  introduced 


It  is  further  assumed  that  during  First  yc.ir— cost  (.-u  this  st.-igc) 


tae  remaining  eight  months  of  the 
year,  the  station  will  operate  one 
tsytime  hour  and  two  evening  hours, 
^  days  each  week.  During  the  sec- 


Sicoiul  year — cost  (at  this  stage)  .  . .  228.060 
Thinl  year— cost  (at  this  stage)  .  228.0(i0 

Other  Cost  Factors 

To  arrive  at  the  minimum  selling 


..p  cost  of  $328,000  and  a  total  commer-  for  the  purchaser  of  single  units.  This 
r228!n60  cial  activity  of  465  hours,  the  minimum  could  be  represented,  perhaps,  by  a 
.  228.060  selling  price  per  hour  would  go  down  figure  of  $100  per  five-minute  unit, 
to  about  $700.  During  the  third  year,  giving  a  total  of  $1,200  for  12  such 
selling  with  a  total  estimated  station  cost  of  individual  units  per  hour.  Assuming 
yrogram  ^  total  commercial  activ-  that  the  effectiveness  of  a  five-minute 

rs  must  hours,  the  minimum  selling  unit  of  television  time  equals  the 

stated  P^^  hour  would  be  about  $525.  effectiveness  of  a  700-line  newspaper 

levisioii  The  probability  is  that  a  prudent  advertisement,  then  a  direct  compar- 


and  perhaps  the  third  year,  the  price  per  hour  of  commercial  program 
■Jial  station  broadcast  activity  is  as-  broadcasting,  other  cost  factors  must 
i'aied  to  comprise  two  daytime  hours  be  added  to  the  amounts  just  stated. 

I  ^  two  evening  hours  six  days  a  On  the  assumption  that  the  television 
for  12  months.  broadcasting  activity  will  not  be  part 

Cofflmercial  Program  Activity  of  an  existing  radio  (sound)  broad¬ 


broadcasting  activity  will  not  be  part  operator  of  a  television  broadcasting 


S'.ationwill  be  sold  to  advertisers  or  entity  wholly  or  partially  controlled  years  operation,  which  includes  a  Based  upon  even  the  lowest  local 

•-iid  for  by  other  commercial  soon-  newspaper,  it  must  be  provided  dead  period  of  four  months  for  m-  contract  newspaper  space  rate  in  cit- 

ThU  woS^not^T  feasible^or  with  a  capital  large  enough  to  take  ‘ernal  or  closed  circuit  pograms,  but  ies  of  from  250,000  to  1,000,000  popu- 

^dally  desirable  A  certain  amount  care  of  the  cost  of  erecting  the  tele-  would  average  out  the  minimum  ktion,  television  and  its  cost  would  be 

•  time  would  necessarilv  be  devoted  vision  station  and  operating  it  for  at  selling  price  over  either  the  considered  cheap.  And  yet,  the  $100 

d  »  the  station  to  stucho  or  other  ic^st  one  year,  and  preferably  for  a  fi''®*  .‘wo  years  or  the  first  three  rate  for  the  five-minute  unit  period. 

It  '^tigrains  of  a  non-commercial  na-  somewhat  longer  period.  Based  upon  year®  .vf .  activity,  in  which  or  the  $1,000  hourly  rate  would  result 

r:  r,ire  the  estimate  of  costs  previously  set  following  average  figures  in  an  inordinately  high  profit  for  all 

ie  Tl»  following  estimate  of  commer-  forth  of  about  $120,000  for  the  station,  fo"  minimum  sell-  years  except  the  first, 

d  =>1  program  activitv  for  the  first  with  an  additional  total  operating  cost  mg  Pjme  per  hour:  Combining  the  it  is  understood  that  many  different 

■--ee  years  has  therefore  been  set  for  the  first  year  of  approximately  J^rst  two  ^ars.  the  average  would  calculations  can  be  made,  using  differ- 

During  the  first  vear  comnris-  $150,000  and  a  second  year  cost  of  then  be  $1,065  per  hour  (first  figure);  ent  equivalents  of  minimum  effective 

■=?  eight  months  of  pubHc  treHsmi-  approximately  $228,000,  then  a  nor-  television  time,  and  units  of  news- 

rtising  j«(excluding  the  first  four  months  Tet  TTiifSeans  'Ser  paper  space  as  well  as  other  seUing 

^  «  or  closed  circuit  programs)  prise  would  be  about  $300, (»0.  Ltor^LTfigure  is  uL.  SaLl  Sm 

ices  a.  -B  estimated  that  the  commercial  It  seems  fair  to  set  up  a  deprecia-  Hplihfsfafp.lv  suctainpH  Hnr  cmcuiations  snouia  oe  maoe  lo  aerer 

iwoc-  Wivi^  will  be  limited  to  one  eve-  tion  factor  of  20%  per  annum  of  the  the  firsf  -rear’s  mine  probable  equivalents  and  rates 

^  hniir  J  1  -  ic  toBnnn  TFiis  nrsi  years  operation,  which,  wrhich  will  appear  reasonable  and  still 

^nour  five  days  per  weel^or  a  station  cost,  which  is  $^,000.  Tl^^is  however,  would  be  made  up  in  the  keep  the  tele^sion  rate  favorable  to 

of  1/5  commercial  hours.  During  item  is  a  true  annual  cost  chargeable  and  third  vnarc  in  nrd^,.  iif  ^  j  television  rate  lavoraoie  lo 

[S  ^*.«cond  year  of  12  months’ activity,  to  the  cost  of  operating  the  station.  JeeSre  a  more  reasonable  Jell advertiser  on  any  rational  basis 
I  last  IS  estimated  that  the  commercial  It  is  also  assumed  that  a  fair  annual  ho^r  ‘o  attracradv^S^^^^  of  comparison,  and,  at  the  same  time, 

at  280  .;rogram  activity  would  comprise  an  return  on  the  capital  invested  for  an  advertisers.  bring  to  the  station  owner  a  reason- 

as  a  ‘.'^ge  of  li/^  evening  hours,  five  enterprise  of  this  kind  would  be,  per-  Profit  and  Lost  Prospects  return  on  his  investment, 

vertis-  a  week,  or  a  total  of  465  hours,  haps,  25%  of  the  total  capitalization,  If  a  minimum  selling  price  per  hour  Television  broadcasting  differs  from 

>clara-  7*  third  year  would  comprise  12  or  $75,000.  To  determine  the  prob-  were  set  up  of  $1,065  (first  figure)  radio  broadcasting  also  in  this  re- 


ison  could  be  made  between  the  two 
for  each  large  city  containing  a  tele¬ 


selling  price  per  hour  for  the  first  year  vision  station, 
exclusively  upon  the  calculated  first  Other  Calculations  Explained 
year  s  operation,  which  includes  a  Based  upon  even  the  lowest  local 
dead  period  of  four  months  for  in-  contract  newspaper  space  rate  in  cit- 
ternal  or  closed  circuit  programs,  but  ies  of  from  250,000  to  1,000,000  popu- 


°  , ,  commercial  u  is  aiso  assumea  inai  a  lair  au.iuai  advertisers. 

■  ''gram  activity  would  comprise  an  return  on  the  capital  invested  for  an 


as  ®IV^gc  of  11/^  evening  hours,  five  enterprise  of  this  kind  would  be,  per- 
vertis- 1  a  week,  or  a  total  of  465  hours,  haps,  25%  of  the  total  capitalization, 
;clara- 1  third  year  would  comprise  12  or  $75,000.  To  determine  the  prob- 


Prafit  and  Loss  Prospects 

If  a  minimum  selling  price  per  hour 
were  set  up  of  $1,065  (first  figure) 


-  «*uu  year  would  comprise  iz  or  ?>/d,uuu.  10  aeiermme  uie  proo-  were  sei  up  01  (nrst  ngure;  m  ic- 

;ularlj  ^nths  of  activity  and  commercial  able  hourly  rate  to  be  charged  the  based  upon  the  average  for  the  first  spect:  the  wide  frequency  band  re- 

d  ai>“  f-<>grams  would  involve  two  evening  commercial  sponsor,  this  $75,000  and  second  years,  actually  there  would  quired  for  television  broadcasting — 

1®°’^  ®  week,  or  a  total  of  amount  has  been  included  in  the  total  be  no  loss  sustained,  but  instead,  a  namely,  6,000  kilocycles,  which  is  600 

catiow  ^oius.  operating  cost.  This  may  not  be  good  net  profit  of  approximately  $11,000  times  greater  than  that  required  for 

I®®-  program  costs  could  be  accounting  practice,  but  it  is  a  valid  would  be  realized  from  the  first  year’s  radio  broadcasting  as  it  exists  today, 

be  ■I'  quite  low  and  a  figure  of  $50  per  business  method  of  calculation.  operation.  This  is  due  to  the  fact  that  A  single  television  channel  is  5^2 

s  pro-  -our  seems  generous.  Daj-time  pro-  Therefore,  the  grand  total  of  all  sta-  in  the  total  annual  expense  set  up  (Continued  on  page  31) 
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-Qaenciei 


Grocers  Group  0>,t  ni.rcM.n.  i.cMcvcs  inai  ,i  is  i-c„non,.cai,y  g  73  markets  Would  be  Used  W.  A.  Blees,  general  sales  manTiJp" 

*  uiisimiiil  ti)  rnlucf  iniplnvim-m  liv  niitiirinK  :  1  •  ■  f.  *  -i  11,  1  „  “‘“‘lage. 

O  "T  A  '"<•  >>'>  “X'  of  three.  In  America,  four  months  beginning  Sept.  1,  announced  last  week.  Fussell  recent 

opousors  1  rQCie  i.-SOO.imo  imiepenaeiits  employ  4.(11)0.1100  per-  with  a  total  appropriation  of  $100,000.  ly  had  been  regional  sales  promotio 

suns,  more  than  four  times  the  nnmher  em-  J.  Walter  Thompson  Company  han-  director  in  New  York.  William 
A.c1s  system  of  retailing."  jjjpg  {jig  account.  Butledge  was  named  assistant  mer 

^  Local  independents  contribute  10%  Personal  Products  Corporation  has  chandising  manager,  and  M.  M.  Rob 

Local  Retailers  Paving  their  advertising  budget  to  the  na-  scheduled  an  advertising  campaign  in  ^^ts,  who  headed  the  retail  merchan 

_  .  .  tional  headquarters  to  pay  for  mats  newspapers  and  magazines  to  intro-  dising  department,  has  been  placed  i. 

For  Copy  Appearing  in  j-adio  transcripts.  An  extra  25  duce  its  new  Miracle  Modess.  A  se-  charge  of  retail  salesmen’s  training. 

10  N.  E..  Midwest  Cities  cents  per  month  is  charged  for  dealer  ries  of  10  rotogravure  insertions  will  Maurice  H.  Bent,  formerly  man 

help  material.  In  communities  where  be  used  in  newspapers  in  48  cities,  ager  of  the  Chicago  office  of  Kiddei 
Independent  wholesalers  and  re-  ^^0  campaign  cannot  be  officially  together  with  black-and-white  space  Peabody  &  Co.,  has  been  elected 
tailers  are  rallying  around  a  new  launched  until  local  organization  is  in  100  other  cities.  vice-president  of  Blackett-Sample 

slogan:  “Independence  Made  America  completed  by  a  headquarters  repre-  Richard  A.  Rowland,  president  of  Hummert,  Inc.,  Chicago  agency. 

Trade  Independent.  cam-  sentative,  a  preliminary  program  is  Rowland  Productions,  Inc.,  has  ap-  John  B.  Snyder  will  resign  as  ex 

paign,  already  tmder  way  m  Wiscon-  offered.  A  model  campaign  is  now  in  pointed  Donahue  &  Coe,  Inc.,  New  ecutive  vice-president  and  director  o 
sin,  Illinois,  Ohio  and  New  England,  progress  at  Green  Bay,  Wis.,  where  York,  to  handle  all  advertising  in  H.  N.  Elterich,  Inc.,  New  Yorl 
is  being  sponsored  by  National  Asso-  independents  already  report  a  definite  connection  with  all  1939-40  product  agency,  on  Sept.  1. 
ciation  of  Retail  Grocers,  with  head-  gain  in  sales.  which  will  be  released  through  United  w  F  Fielder  who  ioined  thp 

quarters  in  Chicago.  -  Artists.  Francisco  office ’of  thl  Pacifi7lS. 

All  ^toiling  Included  Campaigns  and  Accounts  Waverly  Petroleum  Products  Com-  way  Advertising  Company  in  1929 

The  movement,  which  involves  use  _ ^  ^ _  pany  has  appointed  Jerome  B.  Gray  has  been  appointed  sales  manager. 

of  local  newspaper  and  radio  adver-  NEWSPAPERS  WILL  FURNISH  the  *  -  Philadelphia.  J 

w^  fir^lnSL^ucenVth^^  backbone  of  the  extensive  advertis-  An  11-^int  program  designed  to  GE  RocllO  Set  Ad 

was  tirst  introduced  at  the  January  program  which  the  Farnsworth  govern  advertising  m  newspapers,  tn  •  To  A 

Radio  and  Television  Corp.,  latest  en-  telephone  directories,  radio,  circu-  LJnVe  IS  IteaQy 
try  into  the  radio  and  television  held,  lars,  car  cards,  signs  and  correspon-  With  the  slogan  “The  Greatest 
will  inaugurate  Labor  Day  week,  it  dence,  has  been  adopted  by  the  New  Show  for  Your  Money,”  a  sales  cam- 

was  announced  Aug.  13  at  a  dealer  York  Pest  Control  Association  for  paign  featuring  a  specially  priced 

meeting  at  the  Hotel  Park  Central,  the  exterminating  and  fumigating  table  model  radio-phonograph  com- 

New  York.  Papers  in  major  cities  field  in  New  York.  bination,  was  announced  Aug.  15  to 

throughout  the  country  will  be  used  Appointment  of  Gerth-Knollin  ad-  dealers  and  department  stores  by  E.  F. 

as  distribution  is  widened,  it  was  vertising  agency  to  handle  National  Jeffe,  vice-president  of  Consolidated 
said,  and  in  New  York  three  dailies  Carloadinc  Corporation  advertising  Edison  Company  of  New  York, 
are  scheduled.  Copy  for  television  eight  western  states  was  an-  The  campaign,  which  will  be  liber- 

receivers,  however,  will  not  break  nounced  by  Mitchell  Howe,  Coast  ally  advertised  in  newspapers  and 

until  the  close  of  the  year,  as  die  new  manager  of  the  corporation,  Aug.  16.  other  media,  will  run  from  Sept.  1  to 

♦  sets  will  not  be  ready  until  Decern-  Penick  and  Ford  will  launch  an  Dec.  15.  In  an  advertisement  at  the 

*  ...  lilt  iiHUbib  ui  biiU5l  nm\  ...  4  ber.  N.  W.  Ayer  &  Son,  Inc.,  Chicago  e^xtensive  advertising  campaign  for  beginning  of  the  campaign,  Mr,  Jeffe 

I  office,  recently  was  appointed  to  di-  Hrer  Rabbit  Molasses  in  November,  announced,  the  General  Electric  Com- 

•  7".!'.  .  .  I  rect  the  account.  The  schedule,  which  is  somewhat  pany,  maker  of  the  sets,  will  announce 

I  New  York  and  Philadelnhia  new;  larger  than  last  year’s,  runs  through  that  at  the  end  of  the  sale  period,  the 

!  I  papers  will  be  used  to  Ste  a  ^a-  April  and  calls  for  insertions  in  na-  model  will  be  placed  in  its  regular 

:  |  son-lengthening  campaign  for  the  I**""®’  magazines  and  for  small  ads  line.  The  models  will  be  sold  on  a 

I  seashore  and  mountain  resorts,  R.  C.  '‘4®  weekly  newspapers  an-  deferred  payment  plan  and  on  a  cash 

f  li  Maddux,  managing  director  of  the  '^o'^ncing  a  Brer  ^bbit  Molasses  basis. 

SZ.’ZirZ  ||  New  Jersey  Council,  announced  last  contest.  J.  Walter  Thompson  General  Electric  will  contribute 

-  - - -  ,  campaign,  “26  Golden  Company  is  the  agency.  $50,000  toward  the  general  advertis- 

Zirfez  !  Days,”  will  focus  attention  on  the  Parker  Dental  System  Company  ing  fund  and  add  $1  for  each  sef  p^ 

recreational  advantages  of  New  Jer-  has  named  San  Francisco  offices  of  chased  over  the  initial  order  of  oOlXIO 
^ sey  between  Labor  Day  and  Oct.  1.  McCann-Erickson^  sets.  R.  H.  Macy  &•  Co  Inc,  New 

■:  Federal  Advertising  Agency  handles  Plans  for  an  ^vertising  campaign  York  department  store,  which  has  not 
iZZ'b-Z'Z!  \  '.'i- '  the  account.  on  behalf  of  M.  D.  Sanitary  Napkins  participated  in  any  previous  Con- 


wliativn  price  is  uiUrnl.  .  .  .  The  iiulepciul-  with  the  announcement  that  95  news-  Division  of  Nash-Kelvinator  Com 
0>,t  nn-rchant  believes  tliat  ,i  is  r-e„.ui...ieally  ^  7,  markets  would  be  used  W.  A.  Blees,  general  sales  manaJ 

uiiMMiiul  ti)  rttlucc  fniplnyintji!  liy  rit|tiirin«  T  ^  *u  u  •  *  c  *  1  ^  i  ♦  i  ?r 


Local  Retailers  Paying 
For  Copy  Appearing  in 
lO  N.  E..  Midwest  Cities 


quarters  in  Chicago. 

All  Retailing  Included 

The  movement,  which  involves  use 


THE  GHOSTS  OF  GHOST  T0U  \  .  . 


IndcivndciK,. -.y 

I  ' 

I  ,Amortta  . 


First  copy  of  "Trade  Independent"  cam-  markets  a  special  brand  of  motor  oil 
P*'9''  and  greases,  available  only  through 

,  ,  .  .  .  .  .  new-car  dealers, 

convention  of  the  National  Association  . 

of  Retail  Grocers.  About  10  cities  are  Thomas  A.  Edison,  Inc.,  have  placed 


sey  between  Labor  Day  and  Oct.  1.  McCann-Erickson^  sets.  R.  H.  Macy  &•  Co  Inc,  New 

Federal  Advertising  Agency  handles  ^vertising  campaign  York  department  store,  which  has  not 

the  account  behalf  of  M.  D.  Sanitary  Napkins  participated  in  any  previous  Con- 

■  were  announced  recently  in  San  solidated  campaign,  will  join  in  this 

Waverly  Petroleum  Products  Co.  Francisco  by  P.  S.  Herb,  president  of  one  Mr  Jeffe  said 
has  appointed  Jerome  B.  Gray  &  Coast  Paper  Mills,  manufac- 

Cornpany.  Philadelphia.  The  company  ^^^ers  of  this  product.  CoffeG  BuieQU  Adds 


Foil,  $100,000  to  Ad  Budget 
Among  Advertising  rolk  _  r^ffpe  promotioi 


Pan  American  Coffee  Promotion 
Bureau  will  increase  its  advertising 


now  sponsoring  the  campaign,  which  advertising  on  Edison  Emark  Batter-  PRUDENT  G.  LTON  SUMNER  of  "bout  $1^000  in  the 

includes  all  lines  of  retail  business.  ®  '  LeQuatte,  Inc.,  New  York.  the  Advertising  Club  of  New  York  j  „„„„  ,i,_  „„_nr>erative  cam 


includes  all  lines  of  retail  business.  ^‘^v<uaiie,  me.,  i^ew  lorx.  me  Aovernsing  ciun  oi  ixew  xorK  _  of  the  co-operative  cam- 

Because  of  organizational  difficulties,  ^hedules  are  being  released  to  au-  Aug.  10  acted  as  judge  in  a  state-wide  J  ^  through  Amhur  Kudner. 

the  plan  will  not  be  pushed  as  a  na-  trade  papers  and  other  ad-  safety  poster  contest  conducted  by  f  «  ^t3rting  to 

tional  movement  immediately.  It  is  vertising  efforts  are  being  planned.  the  New  Jersey  National  Safety  Con-  expenditure  will  be  about 

the  plan  of  the  association  to  spread  Eight  New  York  City  savings  banks  geess  Committee.  $600,000,  as  against  nearly  $500,000 

the  “Trade  Independent”  program  from  Published  Aug.  16  “Unclaimed  De-  Miss  Florence  Gardner,  executive  ’ygaV. 

state  to  state,  using  its  membership  Posits”  advertisements  in  newspapers  secretary  of  the  San  Francisco  Ad-  ‘  Newspapers,  as  well  as  magazines 

as  the  nucleus  in  each  community.  designated  by  the  New  York  State  vertising  Club  for  the  past  22  years,  pgw  campaign. 

The  “Trade  Independent”  campaign  Banking  Department,  in  an  effort  to  will  be  guest  of  honor  at  a  luncheon  g^y  Gravure  insertions  will 

advertises  only  the  independent  mer-  locate  the  owners  of  accounts  that  at  the  New  York  Advertising  Club  appear  in  38  papers.  No  newspapers 

chant,  through  institutional  ads  in  bu^e  shown  no  deposit,  or  withdrawal  Aug.  24.  were  used  last  year.  Five  magazines, 

newspapers  and  radio  transcripts.  No  activity  for  at  least  15  years.  Met-  Bennet  Bates,  copy  executive  for  American  Weekly  also  will 

mention  of  chain  stores  is  made,  it  •'opohtan  Advertising  Company  of  the  last  five  years  with  Lennen  &  ^ggj 

being  the  contention  of  the  grocers’  ^®vv  York  directed  the  advertising.  Mitchell,  Inc.,  New  York,  joined  the  Detailed  plans  w'ill  be  announ^ 

association  that  chains  have  gained  Orange-Crush  Company  of  Chicago  New  York  office  of  Lord  &  Thomas  34  ^^j^g  niegting  of  As.sociated 
much  free  advertising  through  anti-  has  appoined  the  Chicago  office  of  -A^ug.  15.  Industries  of  America  in 

chain  campaigns  sponsored  by  inde-  Sherman  K.  Ellis  &  Company,  effec-  James  R.  Lunke  has  returned  to  Aug.  30.  Advertising  is  signed  . 

pendents.  The  association  is  fur-  five  immediately.  Seattle,  Wash.,  where  he  was  previ-  coffee  producers  of  Brazil.  Colom  ^ 

nishing  mats  for  a  series  of  ads,  to  be  American  Art  Alloys,  Inc.,  Ko-  uusly  in  the  advertising  field,  and  Cuba.  El  Salvador.  Nicaragus  a- 

sponsored  locally,  in  which  the  story  komo,  Ind..  has  appointed  Bowman  &-  e.stablished  Seattle  offices  for  his  Venezuela, 

of  the  independent  merchant  is  told.  Columbia.  Inc.,  to  handle  advertising  agency,  James  R.  Lunke  and  Ass.oci-  ■ 

The  opening  ad  points  out:  and  will  run  a  fall  campaign  for  its  atos.  in  the  Vance  Building.  JQ  USE  1,500  PAPERS 

1,500,000  Independents  product.  Dirilyte.  Curtis  F.  Colum-  Harold  R.  Kreistein.  former  vice-  Vick  Chemical  Company.  Greer.:- 

"It  is  an  oLvi.nis  fact  tliai  bifuri-  Anu-ric.an  bla  is  account  executive,  president  of  the  H.  S.  G.  Advertising  jjoi-o  C  through  Morse  Interna* 

business  can  in.,s,,or  acain.  it.,  larnu i  must  -Thg  gh^j.g  which  newspapers  will  Agency,  New  York,  has  joined  Simon  '  isfgw  York  agency, 

711"'’,',^;,^.  tint  Current  S300.000  adver-  &  Gwymn.  Inc.,  Memphis.  Tenn..  ^gg  jgny  and  weekly 

•,Ki.-.y.  |„-C.ansc-  ..;  vn  con,,,ctiti.,n  I,,r  In,  inasb  ‘‘sing  program  of  the  CALIFORNIA  agency,  in  an  executive  Capacity.  pers,  the  same  number  as  la^ 

nets  lias  bi-i-n  virtn.'ilis  i-liininatni  fr.it  i  larin  WiNE  ADVISORY  BoARD  (E  &■  P.  Aug.  Ray  Fussell  has  been  named  mer-  to  promote  Vick’s  VapoRub.  »a- 

nyinn.  Tlui-.  o,.  i  ,,in,-i  i-  farce, I  1,,  acci'iit  12.  page  9)  was  revealed  Aug.  14  chandising  manager  of  Nash  Motors  nol  and  cough  drons  this  winter. 
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New  Sunday  Section 
Mokes  Debut  Next  Year 

First  issue  of  Vision,  a  new  Sunday 
rotogravure  supplement  in  color  and 
monotone,  which  will  be  offered  by 
5C  publishers  of  Sunday  newspapers 


The  ADVERTISING  SURVEY 

By  WARREN  L  BASSETT 

Utility  Swan  Song  in  Newspaper  Space 


With  the  agency’s  compensation 
clearly  defined  in  advance,  and  with 
the  amount  of  money  to  be  devoted 
to  specified  services  agreed  upon, 
perhaps  twice  as  much  productive 
work  can  be  done. 

“5.  Economy  in  advertising:  Under 
the  Cowan  &  Dengler  Fee  System, 


h  ^important  national  markets  not  FRONT  PAGES  of  the  nation  on  The  copy,  signed  by  Mr.  Wilkie, 
riDW  covered  by  existing  supplements,  Wednesday  heralded  the  fact  that,  concluded  with  a  statement  of  thanks  .  ®  agency  man  is  in  an  ideal  posi- 

^  be  published  on  Jan.  21,  1940,  it  bowing  to  a  force  far  greater  than  “to  numerous  friends  and  associates  reduce  advertismg 

was  announced  this  week  by  Pub-  his  own,  Wendell  L.  Wilkie,  president  in  Tennessee”  and  added  the  hope  dollar  of  sale. 

Leation  Corp.,  New  York,  publishers,  of  the  Commonwealth  and  Southern  that  “they  will  never  be  required  to 

Jerome  B.  Fisher,  formerly  connected  Corporation,  handed  over  deeds  to  defend  a  business  of  their  own 

with  Newspaper  Groups,  Inc.,  has  the  company’s  Tennessee  utility  against  government  competition.” 

The  newspaper  pages  were  placed 


been  placed  in  charge  of  advertising  properties  to  the  U.  S.  government 

for  the  new  publication.  --  -  -  - - 

Offices  have  been  established  at 
420  Lexington  Avenue,  New  York,  and 
at  360  North  Michigan  Avenue,  Chi¬ 
cago,  and  Chronicle  Building,  San 
Francisco,  it  was  announced.  Tabloid 
siie,  the  publication  will  be  in  the 
nature  of  both  a  rotogravure  and 
lagazine  section  with  approximately 
{07c  pictures  and  40%  text.  Member 
:.fwspapers,  it  was  said,  range  up  to 
•he  100,000  circulation  mark,  with  a 
'otal  of  about  2,000,000. 

Plans  for  the  supplement  were  in¬ 
itiated  almost  two  years  ago,  it  was 
mounced  in  April  by  Daniel  E. 

Moran,  Jr.,  vice-president  of  Publica¬ 
tion  Corporation. 

HEARING  ON  TIRE  ADS 

On  complaint  of  the  Chicago  Better 
Business  Bureau,  the  Firestone  Tire 
t  RuHaer  Company  was  recently 
warned  that  its  “Up  to  50%  OfF’  tire 
advertising  was  misleading  and  de- 
oeptive,  and  in  violation  of  the  Illinois 
advertising  law.  A  hearing  was  held 
before  Assistant  State’s  Attorney  O.  P.  and  accepted 


CThe  agency’s  compensation  and 
the  scope  of  services  being  deter¬ 
mined  in  advance,  the  agency  has  no 
reason  to  oversell  the  use  of  commis- 


by  the  J.  Walter  Thompson  Company,  sionable  advertising  in  order  to  se- 

cure  a  larger  profit;  moreover,  the 


Tonight, 

atMldnig^t... 

we  hand  over  our ' 
Tennessee  Electric  Properties 
and  a  U.mOOO  Tax  PrMtm 


Tk  Commonwealth  &  Southern  Corporation 


Fee  System  vs.  15% 

RIPPLES  RACED  across  the  adver¬ 
tising  agency  pool  this  week  after 
Cowan  &  Dengler,  New  York,  tossed 
in  an  announcement  to  national  ad¬ 
vertisers  promoting  their  fee  system 
for  handling  accounts  rather  than 
the  time-tried  15%  commission  plan. 
The  announcement  baldly  suggested 
that  agencies  often  use  oversize  space 
units  and  high  cost  media  to  obtain 
greater  commissions. 

How  big  a  splash  was  made  cannot 
be  determined  at  this  writing,  but  the 
arguments  advanced  by  the  15-year- 
old  agency  seem  interesting.  The 
statement  said: 

“As  an  advertiser,  you  are  of  course 
primarily  interested  in  results  .  .  . 
more  sales  from  your  present  appro¬ 
priation — greater  net  profit  on  your 
present  volume — or  a  combination  of 
greater  volume  and  larger  profit. 


agency  has  a  real  incentive  to  help 
reduce  advertising  cost  per  dollar  of 
sale.)  ” 

The  plan  is  not  intended  to  provide 
agency  service  at  a  cut  rate,  the 
agency  stated,  but  to  emphasize 
“quality  of  service,  greater  resxxits, 
and  a  lower  percentage  cost  of  ad¬ 
vertising.” 

Principals  of  Cowan  &  Dengler  are 
Stuart  D.  Cowan  and  H.  W.  Dengler. 
The  agency  was  incorporated  in  1924. 
For  12  years  prior  to  joining  with 
Mr.  Dengler,  Mr.  Cowan  was  with 
the  J.  Walter  Thompson  agency.  Mr. 
Dengler  for  12  years  had  been  on  the 
staff  of  Ivy  Lee,  publicity. 

For  some  years  the  agency  has 
handled  some  accounts  on  the  fee 
system,  but  this  is  the  first  time  it 
has  made  an  aggressive  attack  on  the 
15%  commission  plan. 

What  success  it  has  is  a  matter  for 
future  reporting. 


final  check  for  the 
Lightfoot,  who  has  continued  the  mat-  modest  sum  of  $44,728,300. 

M  to  Sept.  7.  The  Bureau  had  re-  Gazing  at  the  potent  bit  of  paper, 


Might  Induce  Over-Buying 

“Under  certain  conditions,  the  ad-  Tq  Survey  Opinion 
vertising  agency  operating  on  the  opjjjjoM 
usual  15%  commission  arrangement 


quested  publication  of  a  suitable  “cor-  the  tycoon  said,  as  many  another  of  was  announced  this  week  to  “keep  in- 


gal  ammunition;  sought  by  every 
means  to  arouse  public  indignation 
against  “government  in  business.” 
He  lost. 


We  are  bearish  on  the  idea.  If  in¬ 
dustrial  executives  knew  all  those 
things  definitely  fitalics  ours)  they 
undoubtedly  couldn’t  sleep  of  nights 
and  soon  the  whole  business  would 


RESEARCH  CORPORA¬ 
TION,  New  York,  of  Gallup  descent, 

i-wKA.  (/uuii>.ai.iuii  ux  a  ouii.auic  x,ux -  ...c  ooi...,  co  .......J  .X.  „xx„-  -.iT,  vvas  announced  this  week  to  “keep  in- 

Ts'^everyone  knows,  the  sale  cU-  "ore  eZntt 

to  print  a  correction  as  to  advertising  maxed  a  six-year  fight  between  in-  ®  eral  public  think  of  its  products,  its 

copy  offering  “50%  Saving”  from  June  dividualist  Wilkie  and  the  govern-  f  x  ®  ”1  trade  policies,  and  trends  of  gov- 

29  to  July  4,  The  firm  has  informed  ment.  He  fought  the  competition  of  affecting  business. 

TVA  with  every  known  piece  of  le-  Moreover,  the  15%  a^ange- 

ment  may  result  in  the  inadequate 
use  of  non-commissionable  plans  and 
methods  which,  if  properly  used, 
would  improve  sales  and  profits. 

.  “We  admire  the  splendid  service 

But  after  the  ceremonies  at  New  being  rendered  by  many  compe-  P°*^' 

Yorlc  s  ricncst  rhu  oldest  Dsnlcin^  in—  t^nt  men  nnd  women  in  the  s^ency  How  esn  s  inon  sell  3  ^ud^et  w^hen 
stitution  Tuesday  the  First  National  business.  But  we  recognize  the  fact  every  morning  he  gets  on  his  desk 
Bank  of  the  City  of  New  York-  “omission Xcfntiye  has  a  report  stating  that  999  people  in- 

^Vendell  ^Yilkie  hsd  the  Isst  ssy,  in  sometimes  esused  too  much  effort  to  terviewed  yesterdsy  ssid  it  wss  iousy? 
newspaper  advertising.  be  appTed  to  selling  c^mmissVonable  And  the  leL  known  about  how  stocL 

28  Doilies  Used  advertising  to  the  manufacturer,  holders  feel  the  better. 

Using  six  Tennessee  dailies,  and  22  rather  than  applying  maximum  effort  But  we  hope  that  Dr.  Claude  Robin- 
r  "  1  J  other  dailies  in  metropolitan  centers  to  the  sale  of  the  advertised  product,  son’s  idea  succeeds.  'Then  all  we  will 

-Muce  the  policies,  personnel  and  country,  he  again  lashed  out  at  a  greater  net  profit.  need  is  a  handy,  workable  sales  elec- 

wcnandise  of  the  new  company  is  private  ownership,  told  the  coun-  “The  Cowan  &  Dengler  fee  system,  troscope  which,  when  passed  over 

aa^  P^'^Pacod  by  Keeling  &  Com-  '“We  had  to  sell  our  electric  prop-  which  can  be  used  on  both  large  and  the  wallet  pocket  of  the  prospect  will 

y.  ndianapolis  agency.  erties  and  turn  over  a  splendid  or-  small  accounts,  eliminates  overem-  unerringly  indicate  whether  he  has 

ganization  to  the  Tennessee  Valley  phasis  on  commissionable  billing,  some  extra  money  to  spend. 
Authority  and  other  government  Our  point  of  view  is  in  agreement  ■ 

agencies  because  we  could  not  stay  with  your  own.  As  a  result,  various 

dinn-  •  • - ■'  . . . f'—jt  —  in  business  and  compete  with  virtu-  benefits  are  likely  to  follow,  such  as: 

.  'Vision.  Aug.  10  announced  crea-  ally  tax-free  and  heavily  subsidized  “1.  Wholly  unbiased  attitude:  Un- 
of  the  Headley-Reed  Company  plants.”  der  this  fee  arrangement  the  agency 


fie  bureau  that  such  a  request  is  re¬ 
viving  consideration. 

NEW  SALES  AGENCY 

Formation  of  a  national  corpora- 
ion  which  will  base  its  merchandis- 
-i?  and  marketing  plans  on  news¬ 
paper  advertising  was  announced  this 
»eek  by  Paul  O.  Ferrell,  national  fig- 
ire  in  direct  sales  and  selling  man- 
asement,  who  will  head  the  organ- 
^tion  known  as  Ferrell  Merchan- 
lisers,  Inc.,  Indianapolis,  Ind.  News¬ 
paper  advertising  for  key  cities  to  in- 


HEADS  radio  “REPS" 

Frank  W.  Miller,  president  and 
^asurer,  Kelly-Smith  Company,  Ra- 


$30,000  IN  DAILIES 

Making  its  debut  in  the  metropoli- 
newspapers 


tan 


with  one  of  the 


successors  to  the  Kelly-Smith  The  swan  song  went  on  and  on;  it  has  but  one  objective — to  accomplish  strongest  advertising  campaigns  in  the 

^ offices  tojj  readers  that,  “Our'  Tennessee  specified  results  with  the  minimum  bedding  field.  Spring-Air  Company, 


®  New  York.  Chicago,  Detroit,  and 
Atlanta.  Officers  are:  Frank  W. 
eadley,  president;  Dwight  S.  Reed, 
•'tv-president,  and  Robert  B.  Rains, 
•ice-president. 


operation  has  long  given  its  custom-  advertising  expenditure.  Holland,  Mich.,  in  its  fall  advertising 

ers  one  of  the  lowest  average  resi-  “2.  Balanced  planning:  This  fee  ar-  program  enters  upon  a  new  pha.se  of 

dential  electric  rates  in  the  coun-  rangement  leads  to  open-minded,  en-  its  merchandi.sing  activity,  Robert  K. 

try.  .  .  .”  Critics  say  the  low  rates  thusiastic  development  of  all  types  of  Mason,  advertising  director,  an- 

were  due  to  TVA  competition,  not  to  advertising  and  promotion,  regardless  rounced  this  week.  The  campaign, 

any  philanthropic  impulses  on  the  of  the  15''.  commission.  consisting  of  a  series  of  1,300  line 

part  of  Mr.  Wilkie.  “3.  Quality  of  advertising  service:  newspaper  ads  and  representing  a 

Whatever  the  facts  are,  there  is  no  Entirely  free  from  conflicting  inter-  $30,000  operation,  is  scheduled  to  ap- 
.7--—  ‘.-v;  doubt  Mr.  Wilkie’s  newspaper  full  ests.  the  agency  which  operates  un-  pear  in  more  than  a  score  of  large 

vertising  contract  to  the  GrayJon  pages  hit  the  public  in  the  eye  while  der  this  Fee  System  renders  service  city  dailies.  Fir.st  ads  will  appear  im- 

VB.  Inc.,  agency  for  another  year,  the  news  was  hot,  and  may  have  in-  ‘beyond  the  lino  of  duty’  —  concen-  mediately  after  L:»bor  Day,  with 

tentative  form,  it  provides  $80,000  fluenced  millions  of  the  electorate,  trates  on  advertising  and  other  plans  ether  mattress  ads  following  .-^t  in- 

space  in  newspapers,  magazines  And.  as  an  advocate  of  newspaper  that  will  increase  sales,  or  profits,  or  tervals  of  from  two  to  three  v.  cks. 

media,  and  $20,000  for  book-  advertising,  we  wish  the  U.  S.  had  BO’TH.  Wallace-Lindem.'jnn.  Inc.,  Grand 

“  and  other  printed  matter.  the  funds  to  reply  in  the  same  space.  "4.  Scope  and  intensity  of  service;  Rapids.  Mich.,  handles  the  account. 


agency  renamed 

me  Miami  (Fla.)  City  Commission 


has 


awarded  the  $100,000  municipal 


12 


EDITOR  & 


PUBLISHER 


OR 


76  Dailies  Suspended, 
Merged  Since  June,  1937 


Planes  and  Cars 
Sped  Newsmen 
To  Nevada  Wreck 


Survey  Shows  34  Suspended  During  First 
Six  Months  of  1939,  While  Eight 


Photo  Coverage  of  Train 
Disaster  in  Canyon  Was 
Especially  Outstanding 


Entered  Field  During 

INCREASED  operating  costs  and  de¬ 
clining  revenues  are  chief  reasons 
for  suspension  or  merger  of  76  daily 
newspapers  in  the  United  States  dur¬ 
ing  the  past  25  months— since  June, 

1937.  The  first  six  months  of  1939  wit¬ 
nessed  32  suspensions  in  the  daily 
field,  according  to  information  fur¬ 
nished  by  N.  W.  Ayer’s  Directory. 

On  Aug.  1,  the  61-year-old  Min- 
r.eapolis  Journal,  evening  and  Sun¬ 
day,  was  purchased  by  the  Minneapo¬ 
lis  Star,  also  an  evening  paper,  "^e 
two  evening  papers  are  now  being 
published  as  the  Star-Journal.  From 
Holdenville,  Okla.,  last  week  came 
word  that  the  Holdenville  Morning 
Tribune  had  suspended  publication, 
bringing  the  total  for  this  year  to  34 
to  date. 

Two  N.  Y.  Dailies  Suspended 

Preceding  the  merger  of  the  Min¬ 
neapolis  Journal  with  the  Star  by  a 
few  days  was  suspension  of  the  Buf¬ 
falo  (N.  Y.)  Times,  which  closed 
shortly  after  the  Syracuse  (N.  Y.) 
Journal  and  Sunday  American  had 
ceased  publication. 

The  number  of  suspensions  th\is 
far  in  1939  has  been  greater  than  in 
either  1937  or  1938.  In  a  previous 
survey,  published  in  Editor  &  Pub¬ 
lisher  for  Oct.  29,  1938,  it  was  reported 
that  41  daily  newspapers  had  sus¬ 
pended  publication,  through  mergers 
or  otherwise,  during  the  15-month 
period  from  June,  1937,  to  October, 

1938.  Late  in  December  of  last  year, 
the  South  Bend  (Ind.)  News-Times 
ceased  publishing,  bringing  the  unof¬ 
ficial  total  to  42  for  the  18-month 
period,  ending  December  31,  1938. 

While  eight  new  dailies  have  been 
rep>orted  as  entering  the  field  during 
the  first  six  months  of  this  year,  the 
net  decline  of  24  papers  is  greater 
than  the  net  decline  for  the  full  year 
of  1937  when  23  papers  suspended  and 
almost  as  large  as  the  entire  year  of 
1938,  a  recession  year  in  which  28 
dailies  either  merged  or  shut  down. 

Increasing  labor  costs,  higher  news¬ 
print  prices  and  growing  state  and 
federal  taxes  are  among  the  major 
factors  that  have  caused  newspapers 
to  cease  publication.  Reduced  adver¬ 
tising  revenue  also  figured  promin¬ 
ently  in  the  inability  of  some  newspa¬ 
pers  to  meet  moimting  operating  costs. 
In  this  connection,  the  Syracuse  (N. 
Y.)  Post-Standard  commented,  in 
part,  as  follows  on  the  recent  sus¬ 
pension  of  the  Syracuse  Journal: 

“High  wages,  high  prices  for  ma¬ 
terials.  increasing  taxes  and  other 
expenses  which  cannot  be  escaped 
are  making  impossible  the  large  em¬ 
ployment  and  enterprise  regarded  as 
normal  just  a  few  years  ago.  The  sale 
of  the  Journal  demonstrates  clearly 
and  irrefutably  how  these  high  costs 
affect  employment  and  welfare  prog¬ 
ress.” 

Mergers,  Suspensions  Listed 

In  addition  to  newspapers  already 
mentioned,  following  are  some  of  the 
mergers  and  suspensions  during  1939; 

Jfyikes-Farrr  {ra.>  Tintrx-Lcadcr  and  Ezrn- 
iff<j  Nczvs.  Two  cvenine  papers  merged  fol* 
lowing  a  six-month  guild  strike  during  which 
all  \Vilke«-Barre  dailies  suspended  publication. 

Mansfield  (0.1  Tribune:  Suspended  after 
announcing  that  printing  of  a  daily  newspi* 
per  was  “an  expensive  preposition**  and  that 


Same  Period 

it  was  “financially  impossible  to  continue  pub¬ 
lication.” 

Spokane  (Wash.)  Press:  Suspended  after 
37  years  with  the  statement  that  “prevailing 
costs  of  operation  over  which  we  have  no 
control,  in  addition  to  the  burden  of  taxation, 
make  it  impossible  to  operate  without  facing 
continued  heavy  losses.” 

\'assau  (N.  V.)  Daily  Journal:  Suspended 
after  publisher  accused  union  group  of  “plac¬ 
ing  every  conceivable  obstacle  in  our  path.” 

Melbourne  (Fla.)  Nesvs:  Suspended  daily 
publication. 

Yakima  (Wash.)  Independent:  Suspended 
daily  publication. 

Clarkesfille  (.\rk.)  Herald-Democrat:  Con- 
solid.ated  daily  and  weekly  editions  for  pub¬ 
lication  as  semi-weekly. 

Orantje  (N.  J.)  Transcript:  Became  weekly. 
Publisher  reported  decision  to  suspend  daily 
was  prompted,  in  part,  by  demands  of  union 
employes  in  editorial  department. 

Yoakum  (Tex.)  Daily  Times:  Merger  with 
paper’s  semi-weekly  edition. 

Union  City  (Ind.)  Gasette  and  Times: 
Morning  and  evening  papers  merged;  pub¬ 
lishing  morning  issue  under  name  of  Times- 
Gazette. 

IVildtoood  (X.  J.)  Leader:  Suspended  daily 
publication,  now  weekly. 

Il’ehh  City  (Mo.)  Leader:  Suspended  daily 
publication  and  entered  weekly  field. 

Jefferson  (Tex.)  Jimplecnie:  Suspended 
daily  and  became  weekly. 

Shamrock  (Tex.)  Texan:  Suspended  daily 
and  entered  semi-weekly  field. 

Arcadia  (Cal.)  Tribune  and  S'ru's:  Sus¬ 
pended  daily  and  became  weekly. 

Alamosa  (Colo. I  Kesrs:  Suspended  daily 
and  became  weekly. 

Middlelotvn  (Pa.)  Journal:  Suspended  daily 
f.nd  entered  semi-weekly  field. 

Poston  Xesrs  Pureau:  Dropped  evening 
edition  of  financi.al  daily,  continuing  morn¬ 
ing  edition. 

Washington  (D.  C.)  Capitol  Daily:  Sus¬ 
pended  with  statement  that  “l.ick  of  working 
capital”  forced  the  move. 

■ 

Ex-Newsman's  Photos 
Key  to  Riot  Deaths 

St.  Paul,  Minn.,  Aug.  14— Photo¬ 
graphs  taken  under  direction  of  a 
former  newspaper  reporter,  now  in 
the  Minnesota  WPA  press  division, 
are  being  submitted  here  to  a  Federal 
grand  jury  as  key  evidence  in  an  in¬ 
vestigation  of  the  recent  Minneapolis 
WPA  strike  riots  which  brought 
death  to  two  men  and  injury  to 
dozens. 

When  rioting  began,  the  ex-report¬ 
er  took  with  him  a  WPA  staff  photog¬ 
rapher  and  covered  the  outbreaks  the 
same  as  on  a  newspaper  assignment. 
Pictures  were  obtained  of  riot  lead¬ 
ers  in  action. 

These  photographs,  together  with 
identifications  of  persons  portrayed 
and  reportorial  accounts  of  what  they 
did,  are  expected  to  have  an  impor¬ 
tant  bearing  on  indictments  which 
may  be  voted  by  the  jury. 

TTie  names  of  the  former  reporter, 
photographer  and  other  witnesses 
who  testified  before  the  jury  have 
been  withheld  from  publication  on 
request  of  Federal  District  Judge 
Robert  C.  Bell,  who  said  some  of  the 
witnesses  were  “deathly  afraid.” 

PLANS  OFFSET  DAILY 

James  R.  Fitzgibbon,  publisher, 
Monahans  (Tex.)  Express,  first  U.  S. 
daily  published  on  an  offset  press, 
visited  New  York  this  week  on  a  trip 
which  will  take  him  to  Chicago  where 
he  will  purchase  equipment  for 
establishment  of  another  daily  off¬ 
set  paper  in  Raton,  N.  M.  He  told 
Editor  &  Publisher  he  expected  to 
publish  his  first  edition  in  October. 


San  Francisco,  Reno  and  Elko,  Nev., 
and  Salt  Lake  City  newsmen  all 
played  their  parts  in  coverage  of  one 
of  the  most  disastrous,  and  most  iso¬ 
lated,  railroad  wrecks  of  recent  years 
when  the  Southern  Pacific  railroad’s 
“City  of  San  Francisco”  streamliner 
crashed  in  Palisades  canyon,  17  miles 
west  of  Carlin,  Nev.,  Saturday  night. 
Aug.  12. 

Midnight  News  Flash 

First  flash  to  the  outside  world  on 
the  disaster  came  from  Harney,  Nev., 
where  the  engineer  of  the  train,  Ed 
Hecox,  telephoned  word  of  the  dis¬ 
aster.  Wire  services  heard  of  the 
tragedy  shortly  after  midnight,  and 
within  an  hour  all  were  taking  steps 
to  cover  the  story. 

Among  the  first  newsmen  to  reach 
the  scene  were  Chris  N.  Sheerin  of 
the  Elko  (Nev.)  Free  Press,  located 
about  55  miles  east  of  the  wreck 
scene  by  rail — ^but  farther  by  dust- 
covered  automobile  roads — and  War¬ 
ren  L.  Monroe  of  the  Elko  Independ¬ 
ent.  Sheerin  was  immediatelv  pressed 
into  service  for  the  United  Press  and 
Salt  Lake  Tribune,  and  Monroe  for 
Associated  Press.  International  News 
Service  was  covered  bv  its  corre¬ 
spondent  at  Carlin  until  the  arrival 
of  Edgar  Reinhart  from  the  Reno 
bureau. 

First  photographer  was  Earl  Frant- 
7cn  of  the  Elko  Free  Press,  whose 
photos  were  subsequently  sold  to 
several  '■ervices. 

From  Reno,  AP  .sent  Bill  Berry,  pho¬ 
tographer.  by  plane  to  the  wreck 
scene,  some  250  miles  east.  Berry 
fipw  with  his  pictures  to  Salt  Lake 
City,  where  the  AP  bureau  became 
virtual  headquarters  of  its  Wire- 
photo  network,  movincr  14  photos  of 
the  disaster  Sunday  afternoon,  and  a 
total  of  25  by  Monday  evening.  Berry 
arrived  at  Salt  Lake  City  about  3 
pm.  Sunday,  and  immediatelv  J.  B. 
Howat.  traffic  manager  of  the  Salt 
Lake  AP  bureau,  flew  from  there  to 
take  more  air  views. 

Outstanding  Photo  Coverage 

Photo  coverage  on  the  accident  was 
especially  outstanding,  with  papers 
from  coast  to  coast  supplied  with 
ample  photographs  for  page  displays 
in  Monday  morning  editions. 

Joseph  R.  Jackson  of  the  Reno 
Evening  Gazette.  AP  client,  immedi¬ 
ately  got  after  the  story  for  AP.  UP 
dispatched  Murray  Moler  and  Jerry 
Hannifin  from  the  Salt  Lake  City 
bureau  by  automobile,  both  arriving 
in  time  to  turn  out  sizeable  stories 
for  early  editions  of  Monday  morning 
papers,  supplementing  earlier  cov¬ 
erage  for  UP  by  Sheerin.  Moler  and 
Hannifin  remained  near  the  scene, 
with  Elko  as  headquarters,  three 
days. 

Bill  Shipler.  Salt  Lake  City  pho¬ 
tographer.  sped  to  the  scene  by  au¬ 
tomobile  to  cover  with  pictures  for 
NEA  Service.  Wide  World  and  Acme. 
Both  these  services,  as  well  as  AP, 
received  photos  in  time  to  get  mats 
in  the  hands  of  mat  service  subscrib¬ 
ers  for  Monday  afternoon  publica¬ 
tion. 

International  News  Service  dis¬ 
patched  a  photographer  and  reporter 
from  San  Francisco  to  Palisades  can¬ 
yon,  carrying  a  portable  Soundphoto 
sending  set  and  setting  up  head¬ 
quarters  near  the  wreck  itself. 

Newspapers  who  rushed  men  to  the 


scene  for  coverage  included  the  Salt 
Lake  Tribune,  which  sent  Leland  Van 
Wagoner,  photographer,  and  James  L 
Sundquist,  reporter,  by  automobUe  at 
1:30  a.m.  Sunday.  The  two  were 
back  in  Salt  Lake  City  by  7  p.m.,  and 
several  of  Van  Wagoners  photos  went 
out  on  AP  Wirephoto  that  evening 
The  San  Francisco  Examiner  rushed 
a  photographer  by  plane  and  obtained 
both  ground  and  air  shots  Sunday 
morning  for  early  Monday  editions. 

Additional  coverage  on  the  cr^ 
was  obtained  through  Southern  Pacific 
offices  in  Reno,  Sparks,  Nev.,  Salt 
Lake  City  and  Ogden,  Utah,  and  San 
Francisco.  Police  stations  and  FBI 
offices  throughout  the  west  were 
watched  closely  as  early  reports  of 
sabotage  were  confirmed  and  the  hunt 
begun  for  the  saboteur. 

■ 

Sports  Writer  Averts 
Panic  in  Arena  Fire 

The  presence  of  mind  of  James 
Allen,  Nampa  (Idaho)  Free  Press 
sports  writer,  averted  panic  and  pos¬ 
sible  tragedy  on  Aug.  11  as  fire  swept 
a  packed  sports  arena  in  Boise,  Idaho, 
and  burned  $750,000  worth  of  Civilian 
Conservation  Corps  equipment. 

Allen,  who  has  been  with  the  Free 
Press  17  years,  smelled  smoke  during 
the  third  round  of  the  semi-final  event 
for  which  he  was  announcer.  Lights 
began  to  flicker,  smoke  rolled  in 
through  the  dressing  room  and  the 
500  persons  in  the  audience  rose  in 
panic. 

“It’s  just  a  paper  fire  in  the  dressing 
room,”  Allen  told  the  fans,  and  they 
settled  back  in  their  seats.  Then  he 
added:  “I  think  we’d  better  clear  the 
arena  until  the  smoke  clears  out- 
then  we’ll  continue  with  the  fight." 

Quietly  the  sjiectators  moved  out 
Minutes  later  the  arena  was  an  in¬ 
ferno. 

■ 

Aid  to  Domestic  Pulp 
Industry  U.  S.  Aim 

Washington,  D.  C.,  Aug.  14— Mov¬ 
ing  to  give  added  protection  to  the 
growing  domestic  pulp  industry,  the 
U.  S.  Tariff  Commission  has  launch^ 
an  investigation  out  of  which  will 
come  a  decision  whether  the  com¬ 
modity  should  be  reclassified  for 
tariff  purposes. 

The  Commission  will  report  to 
the  Senate  on  “all  facts  relating  to 
wood  pulp  or  pulpwood,  showing  tM 
volume  of  importations  comparw 
with  domestic  production  and  the 
conditions,  causes,  and  effects 
ing  to  foreign  competition,  and  ^ 
other  facts  showing  the  differences  in, 
or  which  affect  competition  betwMn 
the  production  of  wo^  pulp  or 
wood  in  the  U.  S.  or  that  imported  m 
the  principal  markets  of  the  U.  S. 

April  15,  1940,  has  been  fixed  as  the 
deadline  for  completion  of  the  stud) 
and  submission  of  the  report. 

■ 

SEATTLE  OFHCE 

The  Daily  Alaska  Empire,  Fan- 
banks  News-Miner,  and  the 
Weekly  Miner,  last  week  announ^ 
opening  of  a  new  office  in 
Wash.,  with  Gilbert  A.  WeUin^n. 
formerly  manager  of  the  ' 

Ore.,  office  of  Fenger-Hall 
newspaper  representatives,  in  diar? 
as  advertising  representative. 

WOMAN  SELLS  DAILY 

Miss  Pearl  Peters,  publisher,  Mone« 
(Mo.)  Times,  announced 
she  had  sold  the  newspaper  to  ® 
Hainline,  former  editor  of  the 

man  (Kan.)  Leader-Courier. 

Peters  has  run  the  new^P® 

22  years  since  the  death  o 
father. 
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1939 

1938 

%  of 

E&P 

Lin.Tge 

Linage 

1938 

Index 

85,407,448 

83,652,929 

102.1 

94.4 

105,086,044 

98,518,718 

106.7 

96.7 

64,837,754 

63,351,771 

102.3 

91.8 

83,301,388 

77,187,671 

107.9 

96.3 

20,569,694 

20,301,158 

101.3 

103.9 
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21,331,047 

102.1 

98.3 

45,222,418 

45,423,616 

99.6 

96.7 

58,885,775 

55,038,872 

107.0 

101.8 

18,639,503 

17,909,506 

100.7 

98.2 

24,432,157 

23,310,529 

104.8 

101.7 

13,999,268 

13,027,619 

107.5 

86.8 

17,408,234 

16,252,524 

107.1 

89.3 

3,495,993 

3,031,230 

115.3 

60.2 

5,344,864 

4,340,035 

123.2 

71.7 

2,120,075 

1,869,306 

113.4 

109.0 

1,662,515 

1,556,240 

106.8 

94.7 

ISKi  [  T  |~i  r  NEWSPAPER  LINAGE— 52  CITIES  U.  S.  IssuGS  Hcndbook 

'  !  (Coni piled  by  KOITOK  &  PIBLISIIKB  from  Media  Oil  ^^Cirkst  DcitCX 

Mflil — - - — - ^ - i -  Records  measurements)  t-v  ^  a  a/. 

I  I  ,  „  Washington,  D.  C.,  Aug.  16 —  Sec- 

,  ,  ,  I  :  T.tal  .Vlvertising  1939  1938  %  of  E&  P  retary  of  Commerce  Harry  L.  Hop- 

130!^  - ^ - - - ^ - - - ^ - i -  July  .  8S,4o'm48  8U52!929  lol!*!  94.4  kins  has  announced  publication  of  “In- 

[Oi  j  I  I  I  I  June  .  105,086,044  98,518,718  106.7  96.7  dustrial  Market  Data  Handbook,”  de- 

,  I  _  ,  .  I  ,  ^'jSiy'.^'.'l':....  64,837,754  63.351,771  102.3  91.8  signed  to  supply  information  for  es- 

uUa'o,  June  .  83,301,388  77,187,671  107.9  96.3  tablishmg  new  sales  territories,  pro- 

«  I  ‘^'julf'! .  20,569,694  20,301,158  101.3  103.9  marketing  cam- 

- - - - -  Jx'ie  .  21,784,656  21,331,047  102.1  98.3  paigns. 

'  “  *"  I  Retail  The  handbook,  first  of  its  kind  ever 

^  I  aRg  {uL"e  :::::::::  10?.0  mi  published  ccjntains  figures  on  indus- 

lOO/o'  -  ^ - Department  Store  trial  production,  employment,  value 

c9  “  ' .  .  18,839,503  17,909,506  100.7  98.2  of  products,  cost  of  material,  fuel  and 

^  94.f _  Ge-lterai .  po4r,  and  output  per  wage  earner 

Sflrt'J  ui  I  !  1  *  ;  July  .  13,999,268  13,027,619  107.5  86.8  for  each  of  the  3,070  counties  in  the 

5  !  1  I  !  I  ,  i  j  \utoraotive .  17,408,234  16,252,524  107.1  89.3  United  States,  and  similar  data  for 

fflZw  wl— T-P  fD  MNARP  Iwnpy-H  ‘ 'julT*!!! .  3,495,993  3,031,230  115.3  60.2  everycityofmorethanl0,000popula- 

S  .  ^,344,864  4,340,03s  123.2  71.7  tion.  The  figures  pertain  to  19^,  the 

-■  !  H - 1 — I - ] - r— T - i - ^ - 1 - H  !  }u\y  .  2,120,075  1,869,306  113.4  109.0  latest  year  m  which  information  m 

7D7* —  — ^ ^ — Tj — t — Tj — ] — i — r — ^ — ej — jj  ^  June  .  1,662,515  1,556,240  106.8  94.7  this  form  is  available. 

JI-MAMJJAbUNU  - -  Secretary  Hopkins  explained  that 

the  data  should  be  especially  useful 

_  rm.  u  •  u  J  •  I*'  aiding  sales  and  advertising  execu- 

T  1  _  T  ,1-  i  .yi  j-i  Cy  1  (j/  ,e  mrw  major  broadcasting  net-  tives  in  estimating  sizes  and  locations 

JUIV  uIHUM"  VJiCllIlO  Z».L  /0  works  had  substantial  increases  over  of  their  markets  together  with  the  po- 

M  1938  in  bdlings  in  July.  CBS  was  tential  value  of  these  markets. 

^  ^  m  ahead  with  69.1%,  NBC  by  11.0%  _ 

flVOT*  KPr'rtT*rl  and  mbs  by  29.6%. 

V/VCX  iwww  Xft^wwx  Columbia  billings  were  $2,311,953  Dovid  StGIIl,  Sid,  NoW 

compared  with  $1,367,357  a  year  be-  ^  i 

NTWSPAPER  ADVERTISING  linage  Showing  minute  gains  for  the  fore.  NBC  billings  in  July  were  IrUDllSllGr  111  L/QIUCIGII 
in  July  continued  to  hold  its  own  month  and  running  in  the  approxi-  $3,283,555  compared  with  $2,958,710  Appointment  of  David  Stem,  3rd,  as 
snd  for  the  fourth  successive  month  mate  percentage  field,  after  the  lead-  last  year.  Mutual’s  billings  in  July  publisher  of  the  Camden  Courier-Post 
iis  year  registered  a  slight  gain,  giv-  ers,  other  classifications  registered  as  were  $216,583  compared  with  $167,-  newspapers  was  announced  this  week 
mg  the  month  a  total  gain  of  2.1%  follows:  Display,  2.3%;  classified,  108  in  July,  1938,  the  15th  consecutive  following  a 

meeting  of  the 
board  of  direc¬ 
tors  of  the  news¬ 
papers.  He  will 
succed  his  fath- 
er,  J  .  David 
Stem,  who  will 
continue  as  pres- 
i  d  e  n  t  of  the 
Courier  -  Post 
company,  also  of 
the  Philadelphia 
Record. 

press  exposed  the  scandals  Huey  Long  machine  controlled  the  David  Stern,  3rd  David  Stern, 

OcIlQlOr  uli6IlQ6r  which  he  admits  are  shocking?  Does  votes  of  a  majority  of  state  senators  3rd,  known  gen- 

A ,  he  object  to  the  exposure?”  and  representatives.  erally  by  his  nickname  “Tommy,”  has 

Ul  LOUISIQUCE  Amends  Original  Statement  The  names  of  two  newspaper  re-  been  vice-president  and  general  man- 

..  TVio  «spnatnr  after  heintr  ciihierteH  porters  have  been  found  on  state  pay-  ager  of  the  Philadelphia  Record  since 


•  I  T  •  *  mtm.  M  O  1  ni  three  major  broadcasting  net- 

JUly  LllllQyO  OQinS  A. Lye  works  had  substantial  mcrea^s  over 

•  A  1938  m  billings  m  July.  CBS  was 

m  ahead  with  69.1%,  NBC  by  11.0% 

Over  1938  Record  we.  *2,3.1,953 

compared  with  $1,367,357  a  year  be- 

NTWSPAPER  ADVERTISING  linage  Showing  minute  gains  for  the  fore.  NBC  billings  in  July  were 
in  July  continued  to  hold  its  own  month  and  running  in  the  approxi-  $3,283,555  compared  with  $2,958,710 
snd  for  the  fourth  successive  month  mate  percentage  field,  after  the  lead-  last  year.  Mutual’s  billings  in  July 
iis  year  registered  a  slight  gain,  giv-  ers,  other  classifications  registered  as  were  $216,583  compared  with  $167,- 
mg  the  month  a  total  gain  of  2.1%  follows:  Display,  2.3%;  classified,  108  in  July,  1938,  the  15th  consecutive 
aver  the  same  period  last  year.  All  1.3%,  while  department  stores  showed  month  that  Mutual’s  gross  gained 


Publisher  in  Camden 

Appointment  of  David  Stem,  3rd,  as 


dassifications  showed  gains  except  a  gain  of  0.7%. 


retail,  which  was  less  than  half  of  The  Editor  &  Publisher  Index, 
off.  based  on  the  average  for  the  last  five  pointed  out  that  the  69.1%  increase 

Ihe  gain  of  2.1%  was  based  on  years,  was  at  94.4%.  could  not  be  taken  at  face  value  be- 

Media  Records  measurements  for  52  The  various  classifications  for  the  cause  July,  1938,  was  particularly 
:ities.  five  year  average  ending  in  July  stood  out-of-line,  it  being  the  network’s 

Automotive,  with  its  15.3%  gain  for  as  follows  on  the  Index:  worst  month  in  the  1937-38  period, 

•iie  month,  paced  the  other  classifi-  Display,  91.8%;  classified,  103.9%;  The  July,  1939,  percentage,  if  corn- 
cations,  with  financial  a  comfortable  retail,  96.7%;  department  store,  98.2%;  pared  to  July,  1937,  it  was  said,  would 
scond  with  its  13.4%  and  general  general,  86.8%;  automotive,  60.2%,  show  an  increase  not  in  line  with  the 
iird  with  a  7.5%  increase.  and  financial,  109.0%.  69.1%  figure. 


over  the  year  before. 

At  Columbia,  however. 


iird  with  a  7.5%  increase. 

Senator  Ellender 
Oi  Louisiana 
Urges  Censorship 

"Shocked  and  Disappointed*' 
At  State  Scandals,  He 
Predicts  U.  S.  Press  Curb 


69.1%  figure. 


that  the  press  exposed  the  scandals  Huey  Long  machine  controlled  the 
which  he  admits  are  shocking?  Does  votes  of  a  majority  of  state  senators 


David  Stern,  3rd 


he  object  to  the  exposure?” 

Amends  Original  Statement 


and  representatives. 

The  names  of  two  newspaper  re- 


The  Senator,  after  being  subjected  Porters  have  been  found  on  state  pay-  ager 
to  an  editorial  barrage  by  the  Times-  Charles  Lammond,  civil  courts 


Picayune,  hastily  amended  his  ori—  importer  for  the  iVeu?  Ovlcdtis  He  started  his  newspaper  career 

"Shocked  and  DisaDoointed"  ginal  statement  as  follows:  tbe  Louisiana  Board  of  as  a  reporter  on  the  Courier-Post  in 

11*  c»  1  e  J  1  tj  “I  had  no  intention  of  saving  anv-  rolls  at  $100  a  month  as  a  1928,  after  he  was  educated  at  the 

At  State  Scandals,  He  thine  about  curbing  the  press  against  Dr.  Joseph  A.  O’Hara,  presi-  University  of  Pennsylvania  and  Har- 

Predicts  U  S  Pre<;«?  Curb  ®  about  cmbing  the  press  against  board  of  health,  vard  University. 

rieaicTS  u.  o.  rress  L.,urD  exposing  such  conditions  as  exist  m  ,  ,  .  •  ,.  »*  t  umveiouy. 

ri  T  A  It:  TT  c  Louisiana  today.  I  think  the  Times-  '*fb‘>se  office  is  in  the  New  Orleans  joined  the  Philadelphia  Record 

Alf "'"''t’  in'  Picayune  and  the  other  papers  of  the  "  building,  said  Lammond  1930^  ^3  ^  reporter,  drama 

X  f  ?/•  states  have  done  a  grLt  thing  in  the  board  critic,  comptroller,  classified  manager, 

-aders  of  the  scandal-ridden  state  twinging  graft  to  light  We  in  the  or-  his  salary.  Harris  editorial  writer  and  promotion  man- 

;«raUon  machine,  predict^  a  ^Sfon  are  Tust  as  Jackson,  reporter  for  the  Batmi  Roupe  .ggr.  He  is  30  years^ld. 

•j'emment  curb  on  the  press  follow-  ®  r^.  j  ^  j  j  *  State-Times,  is  listed  on  the  state  ^  ....  i 

^  his  return  to  Houma,  La.,  from  graft  and  corruption  weeded  out  a.  g^^ication  department  payroll  at  $75  ^^^he  appointment  involves  no 


Picayune,  hastily  amended  his  ori¬ 
ginal  statement  as  follows: 


ton  this  week. 


Declaring  himself  “shocked  and  dis-  ^ 
“ppointed”  at  the  revelations  that  are  ' 

;'ill  rocking  the  state  machine,  Sena-  Ellem 


are  the  other  good  people  in  the  F-y- 

„  °  t-  monthly  as  a  publicity  man. 


“I  do  not  think,  however,”  Senator 
Ellender  added,  “that  the  press  should 


jacKson,  reporter  ror  me  aaion  nouge  agg^.  He  is  30  years  old. 
State-Times,  is  listed  on  the  state  ,  .  .  , 

education  department  payroll  at  $75  ^^he  appointment  involves  no 
monthly  as  a  publicity  man.  changes  in  the  corporate  officers  of 

^  the  Courier-Post  company.  Walter 

_  L.  Tushingham  will  continue  as  vice- 

WHITE  WRITING  COLUMN  president  and  business  manager. 


'•«  Ellender  suggested  that  the  peo-  be  permitted  to  assassinate  without  common  for  a  small  town  news- 

5^  “remain  calm  in  this  unfortunate  warrant  people  in  public  office,  or  to  paper  to  publish  a  column  written  in  Rnxrc  RirrVitc 

:.;uation.”  make  uncalled  for  and  unjust  attacks  New  York,  but  the  New  York  Post  is  uuya 

Intimate  of  Huey  Long  on  innocent  persons.  reversing  the  order  and  is  printing  To  Series  Broadcasts 

An  infim.,*  I-*-  1  J  I  reference  in  the  Houma  state-  daily  a  column  written  in  Emporia,  _  .  t:,  ,  •  1.  , 

political  and  personal  mgnt  was  aimed  particularly  at  col-  Kan  W  L  White  of  New  York  Chicago,  Aug.  17 — Exclusive  broad- 
late  Senator  Huey  P.  ^mnists  who  assassinate  the  charac-  who' went  west  to  spend  two  monthi  casting  rights  for  the  1939  World 

^  visiting  his  parents,  Mr.  and  Mrs.  ^r>es  baseball  games  we^re  awarded 

Congress  since  Long  to  create  a  hysteria  by  forever  preach-  william  Allen  White  besan  Au?  1  bere  today  to  the  Gillette  Safety  Razor 


on  innocent  persons. 


reversing  the  order  and  is  printing 


An  infim  ♦  i  *-  1  J  I  *  reference  in  the  Houma  state-  daily  a  column  written  in  Emporia, 

iP°^‘bcal  and  personal  j^g^t  was  aimed  particularly  at  col-  Kan.  W.  L.  White,  of  New  York, 
01  the  late  Senator  Huev  P.  _ ,  .  .  ’  ,  ,  ’ 


■  Louisiana  ^g^g  gf  pggpjg  jn  public,  and  who  visiting  his  parents,  Mr.  and  Mrs.  p^^es  oaseoaii  games  were  awaraeu 
idvopaf  Congress  since  Long  to  create  a  hysteria  by  forever  preach-  William  Allen  White  began  Aug  1  here  today  to  the  Gillette  Safety  Razor 

‘"8  ^be  rapid  approach  of  war.  and  writing  in  Emporia  a  daily  column.  Company  of  Boston  and  the  Mutual 
The  press  of  the  nation  gyeh  things  as  that.”  “Take  a  Look,”  which  the  New  York  Broadcastmg  System  by  Judge  Kene- 

Seoru.  of  "D.adh.ads"  Exposed  Post  is  running  in  Franklin  P.  Adams’  s^w  M.  Landis,  baseball  commis- 
^  ^  Publication  of  state  department  pay-  spot  while  F.P.A.  is  on  a  vacation,  sioner.  Announcement  of  the  sale  of 

s!S“  After  questiomng  by  sUtehousc  re-  .  '  no  announcement  wan  made 

“.‘Eb.r"'’' ”  Eir"’’ftoln,’"dTdS"hLt?uiMb'  265  SNPA  MEMBERS  rroa'dca't7S.£'  it  le  uJdemfJS 

Ta'yrX  °to  ^Sofol  fa"oToSTh!rsSt7p%™!S‘^^^^^^^^^^  There  were  260  active  member  pa-  Cil.tte  is  paying  approximately  *100,- 

■“*  W.  lating  the  law.  Governor  Elarl  K.  pers  and  five  associate  member  papers 

Times-Picayune  and  the  States,  Long  immediately  announced  that  in  the  Southern  Newspaper  Publish-  More  than  150  .stations,  including 
^  vigorously  pursuing  their  cm-  they  were  being  removed.  ers  Association  as  of  Aug.  1,  the  about  25  not  affiliated  with  MBS,  will 

asked  Senator  Ellender:  This  is  significant  in  that  it  breaks  SNPA  announced  last  week  at  Chatta-  carry  the  play-by-play  report  of  the 

doesn’t  Senator  Ellender  know  down  the  system  whereby  the  old  nooga.  Series. 


— jbuenaers  siatemeni  loi-  .uwe-.x.-  —  — - - -  -  - -- 

^»ed  new  exposures  by  the  Times  Pay  checks  but  fail  to  do  any  work. 
;^yiine  and  the  New  Orleans  States  After  questioning  by  statehouse  re- 
■aat  approximately  75  members  of  the  porters.  Attorney  General  David  M. 
legislature  are  on  various  state  Ellison  finally  declared  that  all  legis- 


265  SNPA  MEMBERS 
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EDITOR  &  PUBLISHER  IF  OR 


Consent  Decree”  Viewed 
Rule  by  Appeasement 


as 


But  It  Won't  Remove  Uncertainties,  Writer  Says, 
Seeing  Lack  of  Sound  Policy  in  Anti-Trust 
Laws  as  Main  Problem 


poration  was  formed  through  the  ef-  den  to  obtain  from  any  finance  com¬ 
forts  of  the  General  EHectric  Company  pany  any  payment  as  a  bonus  or 
in  co-operation  with  the  Westing-  commission  on  account  of  retail  fi- 
house  Electric  and  Manufacturing  nancing  done  by  the  finance  company 
Company  and  the  American  Tele-  and  is  forbidden  to  make  any  loan  to 
phone  and  Telegraph  Company.  The  any  finance  company  or  purchase  its 
moving  idea  behind  its  formation  was  securities  except  for  purchases  of 
to  clear  up  a  chaotic  patent  situation 


By  BENIAMIN  WERNE 

EDITOR.  ANNUAL  SURVEY  OF  ECONOMIC  LEGISLATION 


IN  THE  FIRST  CRIMINAL  indict¬ 
ments  ever  to  be  brought  under 
the  Wilson  Tariff  Act  of  1894,  six 
Pacific  Coast  newsprint  producers 
and  sales  agencies  are  soon  to  be 
tried  for  violating  the  anti-trust  law. 
Other  indictments  are  pending.  From 
the  halls  of  the  Monopoly  Commit¬ 
tee  hearings,  Senator  O'Mahoney 
brings  his  bill  to  extend  responsibil¬ 
ity  for  anti-trust  violations  to  officers 
and  directors  of  corporations.  Skir¬ 
mishes  between  the  F.  T.  C.  and 
business  continue  to  mount. 

Throughout  these  developments. 
Government  has  exercised  its  con¬ 
trols  through  taxation  regulation, 
comijetition.  Now  it  utilizes  the  rela¬ 
tively  recent  device  of  “appeasement” 
through  use  of  the  consent  decree. 
This  mode  of  regulation  has  been  re¬ 
ferred  to  as  “law  enforcement  by 
negotiation  .  .  .  the  settlement  by 
negotiation  of  economic  questions  of 
great  public  importance.” 

Purpose  of  Consent  Decrees 
The  consent  decrees  are  framed 
upon  principles  designed  to:  (1)  pro¬ 
hibit  coercive  and  discriminatory 
practices,  (2)  permit  the  conduct  of 
business  without  undue  restrictions, 
(3)  benefit  the  public  in  matters  not 
covered  by  the  Sherman  Act,  (4) 
leave  disputed  economic  questions 
involving  the  competitive  position  of 
a  defendant  to  future  determination 
in  a  trial  de  novo  (anew)  if  subse- 
Kjuent  acts  should  make  this  appro¬ 
priate,  (5)  protect  the  defendants 
against  unfair  competition  from  com¬ 
petitors  who  are  not  similarly  re¬ 
strained,  (6)  allow  for  compliance 
with  state  laws,  (7)  permit  a  review 
of  the  situation  after  four  years  un¬ 
hampered  by  the  restrictions  set  forth 
in  the  case  of  Swift  &  Co.  v.  U.  S. 
286  U.  S.  106  in  which  Mr.  Justice 
Cardozo  said: 

“Nothing  less  than  a  clear  showing 
of  a  grievous  wrong  evoked  by  new 
and  unforeseen  conditions  should  lead 
us  to  change  what  was  decreed  after 
years  of  litigation  with  the  consent 
of  all  concerned.” 

Under  the  new  technique  of  the 
Department  of  Justice  consent  de¬ 
crees  may  be  regarded  as  an  enforce¬ 
ment  by  special  legislation  applicable 
to  individual  industries,  supplement¬ 
ing  a  statute  applicable  to  industry 


mal  written  contract  between  private 
parties  is  executed  by  signing,  seal¬ 
ing  and  delivering  the  written  instru¬ 
ment.  No  court  has  yet  placed  any 
limit  as  to  what  may  be  included  in 
the  agreements. 

Pochers*  Decree 

The  scope  of  the  applicability  of 
these  consent  decrees  is  illustrated  by 
their  use  in  the  Meat  Trust,  R.  C.  A. 
and  Automobile-Finance  cases.  The 
Meat  Trust  case  has  had  a  lengthy 
history  in  the  courts.  In  1912,  the 
owners  of  the  National  Packing  Com¬ 
pany  voluntarily  dissolved  that  cor¬ 
poration  and  divided  its  assets  among 
Swift,  Armour  and  Morris  in  propor¬ 
tion  to  the  amount  of  stock  held  by 
each.  In  1920,  the  Government  filed 
a  bill  under  the  Sherman  Anti-Trust 
Act  against  the  five  major  companies, 
whereupon  the  defendants,  although 
denying  the  charges,  proposed  a  con¬ 
sent  decree.  The  decree  entered  by 
the  court  contained  exhaustive  pro¬ 
visions  enjoining  the  packers  from 
holding  any  interest  in  stockyard 
companies,  stockyard  terminal  rail¬ 
roads  or  marketing  newspap>ers,  from 
engaging  in,  or  holding  any  interest 
in  the  manufacture,  transportation  or 
sale  of  some  114  specific  food  prod¬ 
ucts  (principally  fish,  vegetables, 
fruit  and  groceries)  and  some  30 
other  articles  unrelated  to  the  meat 
packing  industry,  from  using  their 
facilities  to  handle  any  of  the  enum¬ 
erated  products,  from  selling  meat  at 
retail,  from  holding  any  interest  in 
public  cold  storage  plants,  and  from 
selling  fresh  milk  and  cream.  The 
decree  was,  therefore,  a  comprehen¬ 
sive  measure  strictly  limiting  their 
future  business  activities  to  certain 
fields. 

In  1930,  Swift  &  Co.  sought  to  have 
the  decree  modified  to  p)ermit  it  to 
own  and  operate  retail  meat  markets, 
own  stock  in  stockyard  companies 
and  terminal  railroads,  manufacture, 
sell  and  deal  in  the  144  articles  speci¬ 
fied  in  the  decree,  and  use  or  permit 
others  to  use  their  facilities  in  the 
handling  of  such  commodities.  The 
decree  was  modified  to  permit  Swift 
to  deal  in  the  commodities  sp>ecified, 
but  only  at  wholesale.  The  p»etition 
and  the  resulting  modifications  were 
based  on  the  grounds  that,  since  1920, 
the  conditions  in  the  meat  and  food 


in  the  radio  industry. 

Because  of  conflicting  patent  rights 
owned  by  the  three  companies  which 
sponsored  Radio  Corporation,  no  one 
of  them  was  free  to  engage  in  busi¬ 
ness  in  the  radio  field,  and  the  opjer- 
ations  of  the  telephone  company  in 
its  communication  field  and  of  the 
General  Electric  and  Westinghouse 
companies  in  the  manufacture  of  ap¬ 
paratus  for  use  in  the  pwwer  field 
were  greatly  restricted. 

Series  of  Agreements 

Upon  the  formation  of  the  Radio 
Corporation,  a  series  of  agreements 
was  entered  into  by  which  the  radio 
company  was  granted  exclusive  li¬ 
censes  for  the  radio  field  under  the 
present  and  future  pratents  of  the 
three  companies;  the  telephone  com¬ 
pany  was  granted  exclusive  licenses 
in  the  communication  field  under  the 
present  and  future  patents  of  the 
three  companies;  and  the  electric  com¬ 
panies  were  granted  exclusive  li¬ 
censes  under  the  patents  of  the  other 
two  companies  for  the  field  of  power 
piuposes. 

Again,  however,  the  federal  Gov¬ 
ernment  stepped  in  and  instituted 
action  under  the  Anti-Trust  laws, 
which  culminated  in  a  consent  de¬ 
cree.  The  defendants  accepted  the 
consent  decree,  althou^  they  main¬ 
tained  that  “They  have  not  violated 
the  Anti-Trust  laws  in  fact  or  in  in¬ 
tent,  but  that  they  desire  to  avoid 
the  economic  waste  and  business 
disorganization  necessarily  involved 
in  continuing”  the  litigation. 

By  this  consent  decree  the  exclu¬ 
sive  licenses  which  the  companies 
had  granted  each  other  were  made 
non-exclusive,  and  each  compony 
was  left  entirely  free  to  oporate  im- 
der  its  own  piatents,  and  to  license 
others  in  all  fields.  Various  restraints 
were  placed  on  their  resp)ective  rights 
to  grant  licenses,  and,  to  make  sure 
that  the  former  inter-connections 
were  not  continued  by  indirect 
means,  representatives  of  the  com¬ 
panies  were  forbidden  to  serve  as 
directors  of  Radio  Corporation,  and 
the  companies  were  directed  to  sell 
their  holdings  of  R.  C.  A.  stock.  The 
provision  in  the  Radio  Corporation 
consent  decree  against  interlocking 
directorates  was  designed  to  prevent 
indirect  continuance  of  the  previous 
control,  without  direct  agreement, 
through  the  influence  of  company 


notes,  bonds,  commercial  pap)er  or 
other  evidences  of  indebtedness  in 
the  open  market. 

Finally,  the  manufacturer  is  for¬ 
bidden  to  recommend,  endorse  or  ad¬ 
vertise  any  particular  finance  com¬ 
pany  to  any  dealer  or  to  the  public. 
The  mamifacturer,  however,  is  free 
to  adopt,  advertise,  and  recommend 
to  the  public  and  to  its  dealers  plans 
of  financing  retail  sales  of  new  auto¬ 
mobiles. 

Under  the  Ford  decree  the  manu¬ 
facturer  is  pjermitted  to  adopt  plans 
for  financing  retail  sales  of  new  auto¬ 
mobiles  manufactured  by  Ford  and 
to  recommend  the  use  of  such  plans 
to  dealers  and  the  public.  It  is  not, 
however,  permitted  to  name  any 
single  finance  company,  or  group  of 
finance  compmnies  in  its  advertising. 

"Chrysler  Pran"  Discussed 

Chrysler  Corporation,  on  the  other 
hand,  while  also  pjermitted  to  adopt 
plans  for  fmanciirg  retail  sales  of  new 
automobiles  manufactured  by  Chrys¬ 
ler,  is  permitted  but  not  required  to 
include  in  its  advertising  the  names 
of  those  fihartce  compjanies  which  are 
registered  finance  companies.  How¬ 
ever,  if  any  registered  finance  com¬ 
pany  is  iramed  in  the  advertising,  the 
manufacturer  is  obligated  to  include 
the  names  of  all  registered  finance 
compjanies  in  the  territory'  to  which 
the  advertising  is  directed,  who  agree 
to  offer  the  “Chrysler  Plan,”  and  no 
other  plan,  for  financing  retail  sales 
of  new  Chrysler  cars. 

The  decrees  contain  prohibitions 
qualified  by  the  purpjose  for  which 
the  Act  is  pjerformed  and  prohibiliins 
against  discriminations.  Thus,  the 
manufacturer  is  forbidden  to  use  any 
information  obtained  from  the  dealer 
or  his  employes,  or  to  require  dis¬ 
closure  of  any  information  for  the 
purpose  of  influencing  the  deakr  to 
patronize  any  particular  finance  com¬ 
pany  or  compjanies.  No  restriction  is 
placed  upon  the  manufacturer  in  ob¬ 
taining  any  information  which  it  de¬ 
sires  from  dealers;  the  restriction  is 
only  upjon  the  use  for  a  forbidden 
purpjose  and  upjon  requiring  a  disclo¬ 
sure  for  the  forbidden  purpjose. 

Among  the  provisions  facilitating 
the  conduct  of  business  arc  those  re¬ 
lating  to  recommending,  endorsing  or 
advertising  a  particular  finance  com¬ 
pany  and  to  the  fact  that  a  manufac¬ 
turer  might  desire  to  do  so  in  order 
to  preserve  its  own  good  will  and  to 


representatives.  The  decree  cannot,  develop  the  sales  of  its  product,  and 


however,  attempt  to  prevent  the  more 
remote  influence  which  may  result 
from  executive  interests 

Auto  Finance  Decreet 
The  latest  illustrations  of  the  use 
of  this  device  is  the  Auto  Finance 
Decrees  (Ford  and  Chrysler)  by 


whole.  This  result  follows  from  industry  had  so  changed  that  there  which  the  manufacturer  is  required 


a  recognition  by  the  Department  that 
it  is  propjer  to  impjose  like  restraints 
upon  all  major  compjetitors  in  the  in¬ 
dustry,  regardless  of  whether  they 
are  proceeded  against  in  the  same 
proceeding.  Furthermore,  it  seems 
that  complainants  would  be  required 
to  submit  to  the  same  restrictions 
which  they  seek  to  have  imposed 
upjon  others. 

A  consent  decree,  when  it  has  been 
entered,  is  the  decree  of  the  court, 
but  the  court  takes  little,  if  any,  part 
in  the  negotiations  that  precede  its 
entry.  The  entry  of  the  decree  may 
be  viewed  as  the  formal  execution  of 
the  bargain  or  agreement  reached  by 
the  government  and  the  parties  de¬ 
fendant  in  the  same  way  that  a  for- 


was  no  longer  any  danger  of  monopjo- 
listic  control  of  the  industry  by  the 
large  packers.  On  appjeal,  however, 
the  modification  was  reversed;  while 
the  court  had  the  jurisdiction  to  per¬ 
mit  to  modify  the  decree,  it  was  de¬ 
clared  that  conditions  had  not  changed 
so  materially  since  1920  as  to  elimi¬ 
nate  the  danger  of  monopjolistic  con¬ 
trol  of  the  industry  by  the  large 
packers. 

RCA  Decree 

The  consent  decree  growing  out  of 
Radio  Corporation  of  America’s  mo- 
nopjoly  rights  in  patents  affords  the 
best  example  of  the  complicated 
problem  created  by  a  network  of 
patents  owned  by  a  number  of  com¬ 
petitive  enterprises.  The  Radio  Cor- 


to  pjermit  any  finance  company  or 
other  pjerson  to  pay  for  any  automo¬ 
bile  delivered  by  the  manufacturer 
to  any  dealer,  upjon  written  spjecific 
or  continuing  authority  of  the  dealer. 

He  is  forbidden  to  make  or  continue 
a  contract  with  a  dealer  w'hich  re¬ 
quires  the  dealer  to  patronize  a  par¬ 
ticular  finance  compjany  or  group  of 

finance  companies,  or  which  requires  _ j _ _ _ _ 

the  dealers  to  observe  any  plan  for.  Acts.  Through  this  approach  with  no 
or  rate  of  financing  designated  by  added  legislation  the  Attorney 
the  manufacturer.  eral  would  “undo  the  damage  done 

The  manufacturer  is  forbidden  to  by  encroachments  of  monopoly  in  we 
cancel  or  terminate  a  dealer’s  fran-  Past  and  prevent  further  enerMW- 
chise  or  threaten  to  do  so  because  of 
his  failure  to  patronize  any  pjarticu- 
lar  finance  compjany  or  any  class  of 
finance  companies.  He  is  also  forbid - 


not  to  aid  the  pjarticular  finance  com¬ 
pany.  The  decrees  allow  the  manu¬ 
facturer  in  connection  with  develop¬ 
ing  the  plans  for  financing  the  retail 
sale  of  new  automobiles,  to  obtain 
assurances  from  one  or  more  finana 
companies,  either  before  or  after  the 
adoption  of  any  plan,  that  such  fi¬ 
nance  company  or  compjanies  will 
make  the  plan  available  for  at  least 
a  specified  period  of  time. 

Problems  Must  Be  Clorified 
These  three  situations  illustrate  the 
far-reaching  effects  of  complete  reg¬ 
ulation  of  industry  in  its  minute  I>^* 
ticulars  —  an  ambition  never  capjable 
of  fulfillment  under  the  Shermaa 
Clayton  or  Federal  Trade  Commi^on 


ana  preveiii 

ments.”  Business  is  taken  to  task  to 
its  forlorn  hopje  that  the  laws  can 
amended  so  as  to  specify  precise  y 
(Continued  on  page  37) 
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You  can  give  your  advertising  the  two-fold 
advantage  of  a  newspaper  that  not  only  leads 
in  circulation  but  leads  in  reader  attention  as 
well  .  .  .  When  12,221  people  making  pur¬ 
chases  in  66  drug  stores,  representing  every 
section  of  Philadelphia,  answered  the  question, 
“In  which  one  newspaper  are  you  most  likely 
to  look  for  advertisements  of  products  sold  in 
drug  stores?”  their  replies  were: 

The  Bulletin  6,791* 

Newspaper  No.  2  2,291 

Newspaper  No.  3  1,921 

Newspaper  No.  4  1,218 

*More  than  all  other  newspapers  combined 
With  The  Evening  Bulletin,  people  buy  to 
read  .  .  .  and  read  to  buy.^ 


community  purchasing  on  merit,  buying  again 
and  .again  on  confidence?  This  is  a  market 
you  can  share  in  Philadelphia  with  The 
Evening  Bulletin — for  much  of  the  interest 
and  confidence  that  re.aders  have  in  the  news 
columns  and  editorial  contents  of  The  Bulletin 
are  carried  to  the  .advertising  in  its  pages. 

In  f.act,  research  among  newspaper  readers 
in  Philadelphia  proves  that  advertising  in  The 
Evening  Bulletin  receives  far  more  attention 
than  might  be  expected  from  circulation 
leadership  alone. 


Since  1895  we  have  been  m.aking  a  product 
ior  the  home,  for  everybody  in  the  home 
...and  every  day  six  days  a  week,  for  thirty- 
tour  years,  people  in  Philadelphia  have  been 
luyinp  more  of  our  product  than  any  other. 

Our  product  is  The  Philadelphia  Evening 
Bulletin. 

People  buy  The  E  vening  Bulletin  solely  on 
Its  value  as  a  newspaper  . . .  with  no  subscriber 
nducement  but  re.ading  interest — no  premiums 
or  prizes  to  subscribers.  The  Bulletin’s  growth 
ItJs  been  natural  growth. 

Our  customers  buy  on  merit — with  confi- 
•ience  in  the  worth  of  the  product  we  have 
tor  sale. 


When  6,501  customers  of  25  super-markets 
and  neighborhood  stores  of  one  of  the  impor¬ 
tant  chains  answered  the  question,  “In  which 
one  newspaper  are  you  most  likely  to  look  for 
food  advertisements?”  the  replies  were: 

The  Bulletin  3,980* 

Newspaper  No.  2  1,162 
Newspaper  No.  3  903 

Newspaper  No.  4  456 

•More  than  all  other  nexespapers  combined 
The  Bulletin’s  market  is  truly  a  Philadelphia 
market,  for  95.3%  of  the  circulation  of  The 
Evening  Bulletin  is  within  the  profitable  Phila¬ 
delphia  retail  trading  area  (ABC). 


When  1,383  business  executives,  directors 
bank  officials  answered  the  question,  “In 
'fbich  Philadelphia  newspaper  do  you  have  the 
Most  confidence?”  the  results  were: 

The  Bulletin  899* 

Newspaper  No.  2  217 

Newspaper  No.  3  213 

Newspaper  No.  4  54 

^ore  than  all  other  newspapers  combined 
t  this  the  kind  of  market  you  want  for 
product?  A  great,  substantial  home 


Make  our  customers  your  customers.  At  one 
of  the  lowest  costs  per  reader  known.  The 
Evening  Bulletin  will  take  your  advertising 
message  to  the  majority  of  homes  in  the 
greatest  city  market  of  individual  homes  in  all 
America.^ 

■fComplete  information  about  a  series  of  important 
consumer  surveys,  made  by  a  nationally  known,  im¬ 
partial  research  organization,  will  be  sent  on  request. 
Address  The  Evening  Bulletin,  Philadelphia. 
tNine  out  of  ten  dwellings  in  Philadelphia  are  single¬ 
family  homes.  More  than  in  New  York  City  and 
Bxtffalo  combined;  than  Chicago  and  .St.  Louis  to¬ 
gether;  than  Cleveland  with  Detroit;  more  than  in 
any  one  of  twenty-two  states.  (U.  S.  Censxis,  19S0). 


neiirltf  reoi/i 


Copyright,  1939,  Bulletin  Company,  Philadelphia 


/ 


The  Columbus  Dispatch 


Syracuse  (N.  Y.)  Post-Standar 

ANPA;  Fred  Pownall.  Iowa  City  (la 
Iowan,  Inland;  Mark  Ethridge,  Loui, 
vdle  Courier -Journal  and  ’  Time 
SNPA;  Walter  Crim,  Salem  (Ind)’ 
Republican,  NEA;  Dean  Frank 
Martin,  University  of  Missouri;  D 
Ralph  D.  Casey,  University  of  Minn^ 
sota;  Dean  Lyle  Spencer,  Syracus 
University;  Dean  Carl  W.  Ackemia; 
Columbia  University;  Prof.  Grant  I 
Hyde,  University  of  Wisconsin  ad 
Dean  Olson. 


tp  T  n  S20,  office  boys,  and  325  for  janitors. 

IAAtO  XjOS  Night  wcrk  brings  5%  above  the 

Dailies  Sign  A  five-day.  40-hour  week  prevails 

in  nearly  all  departments,  with  first 
hours  overtime  compensated  in 
equal  time  off,  and  over  that  time,  in 
Guild  Shop  on  News  and  time-and-a-half  cash  payments.  Sick 

leave  and  two  weeks  vacation  with 
Evening  News  .  .  .  All  pay  are  provided,  severance  pay  at 

Departments  Included  the  rate  of  one  week  for  each  26  weeks 

of  service  up  to  28  weeks’  pay,  and 
The  Los  Angeles  Newspaper  Guild  the  privilege  of  voluntary  retirement 
a  fortnight  ago  signed  a  guild  shop  with  severance  pay  after  25  years’ 
contract  with  the  Daily  and  Evening  service. 

News  following  three  months  of  nc- 

go^tions.  Chicago  Talks  Continue 

The  guild  s  new  contract,  re-  ^ 

placing  one  which  covered  the  edi-  ENTERING  the  third  week  of  nego- 
torial  department  only,  takes  juris-  tiations  seeking  to  settle  the  guild 
diction  over  virtually  all  depart-  strike  against  the  Chicago  Evening 
ments  except  mechanical,  including  American  and  Chicago  Herald  &  Ex¬ 
editorial.  display,  classified,  commer-  arniner,  Hearst  management  represen- 
cial.  building  maintenance,  telephone  stives  were  asked  this  week  to  clar- 
and  circulation.  their  position  in  regard  to  the  re- 

The  contract  provides  that  all  pres-  instatement  issue.  Led  by  Milton 


JOSEPH  M.  GRASSICK 

Joseph  M.  Grassick,  46,  vice-presi¬ 
dent  and  manager  of  the  Chicago  ofRo 


MORE  THAN 


Located  in  the  heart  of  industrial  New 
England-typical  of  New  England's  stable 
prosperity-illustrative  of  New  England's 
higher  standards  of  living-the  Worcester, 
Massachusetts  market  is  one  of  the  richest 
in  the  nation— and  one  of  the  most  easily 
cultivated. 


GREATER  COLUMBUS 
FAMILIES 


The  widely  diversified  industries  of  the  Worcester  indusirisl 
area  have  an  annual  payroll  oi  $103,977,217.  Worcester's 
percentage  oi  income  tax  returns  is  7.9  per  cent — more  than 
50  per  cent  above  the  H.  S.  average.  Worcester  per  capita 
savings  ($904)  are  FOUR  times  the  U,  S.  average. 


DISPATCH 

CARRIER! 


The  Dispatch  carries 
more  advertising  lin¬ 
age  than  all  other 
Columbus  newspapers 
combined. 


In  Worcester  and  its  average  18 -mile  retail  trading  area, 
where  people  read  Worcester  newspapers  and  buy  i«  Wor¬ 
cester  stores,  there  is  concentrated  a  population  of  433,000. 
The  Telegram -Gazette  (circulation  over  125,000  daily) 
covers  this  entire  market  at  one  low  cost.  There  is  no  other 
daily  paper  published  in  Worcester. 


K  o  r 

litiii  rfisard  I  n  a 
'I'  li  UUiintvh 
or  its  iiiarkt'l, 
a  tl  <1  r  t*  N  K  t  li  <• 
\  a  t  I  oiial  .\il- 
\t-rliNiiiK  llv- 
|iartiiii-iit. 


The  TELEGRAM  GAZETTE 


142,268  TOTAL 
NET  PAID  DAILY 


GCOKGC  F.  BOOTH,  Publisher 
Paul  Block  and  Associates,  National  Representotives 


New  York.  Dotroit,  Chicago. 
Atlanta.  Los  Angeles.  San  Francisco 


National 

Represontatives 


O'MARA  &  ORMSBEE 


xom 


.  .  .  and  get  coverage  like 
this  on  the  big  news  breaks! 


IF  YOU  STILL  associate  wiretl  pictures 
with  the  territic  costs  that  only  the  larf'cst 
metropolitan  dailies  could  afford,  then 
take  a  tip  from  Tyler,  Texas. 

THE  TYLER  Courier-Times  and  Telegraph 
have  installed  an  Acme  Telephoto  Trans¬ 
ceiver,  making  that  city  (Fop.  17,1311) 
tile  smallest  in  the  country  to  enjoy  the 
hcnelits  of  wired  pictures. 


the  acme  transceiver— the  most 

cllicicnt  and  economical  cciuipinent  for 
liiinsmitling  pictures  over  ordinary  lele- 
phoiR  lines — has  hrouglit  this  service 
within  tlie  read)  of  dailies  in  tl)e  smaller 
cities.  Write  for  a  complete  lill-i)i  totlay. 


Acme  Telepliolos — Train  Wreck  Near  Carlin,  Nev. 


kME  Newspictures,  I 


The  Daily  News  Bldff. 
New  York 


ROY  S.  DURSTINE,  INC 

S80  FIfTH  AVE.,  N.  Y.  C. 


EDITOR  5c  PUBLISHE' 

j  Wishes  Minneapolis 

The  Rival  "Good  Luck"  ' 

Minneapolis.  Aug.  14— The 

Star-Journal,  which  bega 
as  such  Aug.  1  followin' 
consolidation  of  the  Star  and  th 
Journal,  today  in  its  lead  editor; 
wished  the  new  Minneapolis  Timcl 
Tribune,  which  replaces  the  Afinne 
apolis  Evening  Tribune,  "Good  lucV 
as  it  made  its  debut  in  its  new  fort 
and  dress. 

“The  Star-Journal  greets  th 

-  -  - makini 

its  bow  today  as  .iuccessor  of  th 
former  Evening  Tribune,”  said  th 


M.  Annenberg  Indicted 
On  U.  S.  Tax  Charges 


Inquirer  from  the  Winter  of  1933, 
was  engaged  in  the  publicati 
daily  newspapers  in  Miami,  Fla. 
details  of  my  business  interests  were 
handled  in  our  Chicago  offices.  apolis 

“Since  the  tax  investigation  has  publishing 
commenced  I  have  been  informed 

CHICAGO.  Aug.  17 — Indictment  of  brought  to  a  close  a  nine-week  in-  that  perhaps  our  bookkeeping  sys- 
M.  L.  Annenberg,  Philadelphia  In-  vestigation  by  the  special  grand  jury,  terns  have  not  kept  pace  with  the 
quirer  publisher  and  disseminator  of  v^hich  heard  227  witnesses;  compiled  growth  of  the  business  and  it  may  be 
racing  information,  here  last  Friday  11,747  pages  of  testimony;  and  exam-  that  some  taxes  are  owing  to  the  gov- 
on  charges  of  evading  the  payment  of  iiied  the  records  of  17  different  wire  ernment.  The  government  has  taken 
$3,258,809.97  in  income  taxes  for  1932  services  and  five  other  types  of  enter-  possession  of  all  of  our  books  and 

through  1936,  marked  the  first  chapter  prises,  including  the  Daily  Racing  records  and  we  have  been  refused  _  _ _ 

in  the  federal  government’s  investiga-  Form.  Fifty  government  auditors  access  to  them  until  after  the  grand  Minneapolis  Times-Tribune 
tion  into  the  wealthy  publisher's  af-  worked  for  months  assembling  evi-  jury  completes  its  investigation, 
fairs.  dence  from  the  Annenberg  records.  “As  a  result,  an  audit  of  such  books 

$100,000  Bail  Set  In  addition  to  his  newspaper  and  and  records  which  was  being  made 

The  indictment  returned  by  a  fed-  ‘^cing  news  interests,  Mr.  Annen-  was  interrupted  and  we  have  been 
eral  grand  jury  concerned  the  elder  berg  publishes  a  group  of  magazines,  unable  up  to  the  present  time  to  de- 

Annenberg’s  income  alone.  Walter  Following  is  the  text  of  his  state-  termine  the  amount  of  any  taxes 

Annenberg,  his  son;  Arnold  W.  Kruse,  -'nent.  issued  in  Chicago.  which  may  be  due.  It  is  well  known, 

secretary  of  Annenberg’s  parent  "The  return  of  the  indictments  has  however,  that  from  the  outset  I  have 

Cecelia  Company;  and  Joseph  E.  Haf-  taken  me  by  surprise.  I  have  not  assured  the  government  that  any 

ner,  assistant  secretary,  were  charged  ike  indictments  and  am  not  yet  t 

with  aiding  and  abetting  the  publisher  advised  of  their  content  Froni  what  ^ 

in  evading  income  tax  payments.  I  know  of  the  facts  I  did  not  believe 

Bond  was  set  for  Annenberg  at  grand  jury,  no  matter  how  ^ 

$100,000;  for  the  other  three,  $25,000  ^at  or  how  intensively  it  in-  ^ 

vestigated,  could  find  that  my  asso-  ^ 

U.'S.  District  Attorney  William  J.  or  myself  had  committed  any  y 

Campbell  announced:  ^  appreciate,  however,  that  a 

“This  is  the  beginning.  The  grand  g» and  jury  investigation  is  a  one-sided  , 
jury  is  considering  other  phases  of  the  ^  *  ..  f 

Annenberg  income  tax  case  and  will  '  *''*  O"*”*"*  x 

have  other  reports  to  make  to  the  have  an  opportunity  to  t 

£^ourt.”  present  our  side  at  the  trial.  I  have  j 

The  prosecutor  announced  also  that  complete  confidence  in  our  courts,  5 

a  second  grand  jury  assigned  to  de-  knowing  that  I  never  intended  ^ 

termine  whether  Annenberg  or  his  defraud  the  government  of  taxes,  t 
racing  news  service  have  violated  any  ^  do  not  fear  the  outcome  of  any  pro- 
anti-monopoly  or  anti-racketeering  ceedings  against  me.  I  ask  only  that 
statutes,  will  continue  its  investiga-  ^he  public  reserve  judgment  until  all 
tion.  o*  fhe  facts  are  known.  Indeed,  in 

The  indictment  contained  10  counts  view  of  the  publicity  which  has  been 
and  accused  Annenberg  of  failing  to  g*ven  the  matter,  I  welcome  the  op- 
pay  the  $3,258,809  in  taxes,  plus  portunity  to  have  the  whole  matter 
$1,629,406  in  penalties  and  $660,169  in  presented  to  a  court  and  jury  so  that 
interest— a  total  of  $5,548,384.  the  public  may  learn  the  true  facts. 

Mr.  Annenberg.  his  son  Walter,  and  ^er  myself  I  am  not  so  much  con- 
two  of  their  bu.siness  executives  in-  cerned.  I  regret  keenly  that  the  gov- 
dicted  with  them,  arrived  here  Wed-  ernment  has  found  it  necessary  to 
nesday  and  .surrendered  in  the  U.  S.  pl^ue  the  blot  of  indictment  on  the 
Marshal’s  office  on  Thursday.  Mr.  my  son,  Walter,  who  has 

Annenberg  told  reporters  that  charges  uever  been  in  a  position  to  and 
against  him  are  untrue.  “I  hope  to  could  not  possibly  have  any  knowl- 
have  an  opportunity  before  a  judge  ^dge  of  any  matters  whatsoever  per- 
and  jury  to  prove  they  are  untrue,”  f^*uing  to  taxes.  I  likewise  regret  the 
he  .said.  “I  can  add  nothing  to  that  indictment  of  my  associates,  who,  I 
or  to  the  statement  I  gave  to  the  press  certain,  had  no  intention  whatever 
last  Friday  ”  violating  the  law. 

In  a  statement  issued  through  At-  acquaintances 

torney  Weymouth  Kirkland.  Annen-  fware  I  am  interested  in  a  great 
berg  said  the  indictment  came  as  a  number  of  enterprises.  I  have  de¬ 
surprise  to  him.  He  said  he  has  not  ''^^ed  my  own  energies  during  the 
believed  the  jury  could  find  evidence  exclusively 

to  charge  him  with  a  crime.  He  still,  Philadelphia  I^uirer,  of  which 

as  always,  reiterated  his  willingness  J  ani  the  publish^.  During  that  time 
to  pay  any  sum  the  government  may  ^  was  seldom  in  Chicago,  where  most 
deem  he  owes  and  denied  all  criminal  the  businesses  m  which  I  am  in- 
intent  terested  nsve  tneir  neddcjtisrters  snd  | 

tAi  ,  ,  ..  ..  where  all  the  tax  returns  were  made. 

Nine-Waek  Invest.qation  acquiring  the  Philadelphia 


Income  Tax  Returns  Tell 
A  Plain  Story 


ic|><>il  titim  the  1 
ilcil  IlmiI  in  iiiiiiiIm-i 


Washington . 110,726 

Koston  f  .iiuiiui.it  i  Lid' 7 

Piltsluiigli  .  7--7I’'*  .\limic;t|)<>lis  . 

San  FraiuisK)  1).">-7'‘*.1  llaltimore  .  6:;.()U> 

Itiilfalo  Milwaukee 

Iiuoiiit'  la^c^  are  le\ie<l  on  lanf;il)le  iiu'oiiies.  anil  it  is  out  ol  these  intoiiie" 
that  \V.ishini>ionians  spenil  over  $‘{7o.ihm).imhi  annnalls  lor  coniiiiixiilies  anil 
luxuries — not  conntin)>  another  Slit  .niK)  s|K-nl  bv  risiilenls  in  surrounilini; 
counties  ol  Marslanil  anil  Virginia — all  iiuluileil  in  The  Washiiij'ion  Market 

I  HK  Sl  .VK — Krening  anil  Sunilav — will  take  Mnir  message  into  the  homes  ot 
these  ()ros|R‘rous  |x.-o|)le — where  buving  is  planneil  anil  where  I HF  STAR 
Is  reliisl  u|Min  lor  shi>|>|>ing  guiilaiice. 

The  .Star  is  Washington's  .\o.  I 

in  ■4merira's  Mo.  1  Market 


With  Sunday  Morning  Edition 
WASHINGTON,  D.  C. 


Chicago  Olllce 
J.  E.  LUTZ 
Tribune  Tower 


New  Yorls  Office 
DAN  A.  CARBOLE 
110  E.  42nd  St. 


(*  39  weeks) 


You  can  cover  this 
rich  market  at  ONE 
low  cost  through  the 

CLEVELAND  PLAIN  DEALER 


All  W.i.liingtoii  t' 
lilt  fur  the  Open 

Syniphaiiy  ConeerT' 
th.*  Wetergete 


Two-piece  packing  for  medium  speed 
three-piece  for  high 


Both  types  are  outstanding  in  their 
ability  to  maintain  gauge  —  their  re¬ 
sistance  to  oil  and  solvents  contained 
in  inks— their  freedom  from  peeling, 
blistering  and  bolstering.  They  fit 
snug,  do  not  walk  from  centers  nor 
retain  leader  marks — print  sharp  and 
clean  for  exceptionally  long  service! 

Let  Goodyear  pack  your  press  to  suit 
your  speed  and  watch  your  print  im¬ 
prove,  For  full  information,  write: 
Printers’  Supplies  Department,  Good¬ 
year,  Akron,  Ohio. 


10NG  experience  proves  that  better 
^  printing  depends  to  no  small  de¬ 
gree  upon  the  selection  of  a  packing 
with  a  resiliency  and  rate  of  “come¬ 
back”  that  keeps  pace  with  press  speed. 
Obviously,  the  fastest  high-speed 
presses  require  quicker  come-back  for 
sharp  clean  impressions  than  slower 
presses  —  on  the  latter  a  less  lively 
cushion  is  more  desirable  and  more 
economical. 

Out  of  its  many  years’  close  association 
with  the  printing  trades,  Goodyear 
has  developed  tuo  types  of  packing 
specially  designed  to  do  blue  ribbon 
printing  at  either  speed  range: 

HIGH  SPEED  (Semi-hard) 
Goodyear  Red  Top  Underblanket 
Goodyear  Synthetic  Intermediate 
Blanket 

Goodyear  Hi-Speed  Draw  Sheet 
SLOWER  SPEED 

Goodyear  Red  Top  Underblanket 
Goodyear  Black  Synthetic  Face  Felt 
Blanket 


I  IHOMAS  MtHl  C.tl  t.OMPANY 
■'(•5  Mtrchanls  Hank  Building 


GEOKC.E  KliSSELL  KEEO,  JR. 
4. SI  Clay  Street 
San  Francisco,  California 


newspapers  are  printed  on  GOODYEAR  RED  TOP  UNDERBLANKETS  THAN  ON  ANY  OTHER  KINO 


Register-Republic 


riedly  .summoned  inque.st,  and  dic¬ 
tating  hi.s  .story  by  telephone 

Other  coincidences  made  EbbeU 
coverage  of  the  story  practically  the 
only  photographic  coverage  of  the 
crime.  Due  to  the  absence  on  vaca¬ 
tion  of  one  of  the  two  photographers 
of  the  Associated  Pre.ss  Miami  bu¬ 
reau  and  the  other  being  ill  in  the 
hospital,  the  News  covered  for  AP. 

The  Miami  Herald, 


Transpositions  in 
the  publication  of 
newspaper  advertis¬ 
ing  are  more  or  less 
frequent,  but  the 
above  photograph 
reveals  what  is  per¬ 
haps  the  first  trans¬ 
position  on  a  bill¬ 
board.  The  board 
in  question  is  near 
Hartford  City,  Ind., 
and  a  week  or  more 
elapsed  before  the 
error  was  discovered 
and  corrected. 


SPICY  teletype  conversation  between 

a  Tulsa  telephone  o{>erator  and  Wil¬ 
liam  P.  Steven,  managing  editor  of  the 
Tulitn  Tribune,  at  a  time  when  some¬ 
thing  went  wrong  with  the  circuit; 

Operator;  "Tul.sa  Tribune  —  OC96 
calling  collect.” 

Steven:  “O.K.  go  ahead.” 

Operator;  “Is  this  Tulsa  183?” 

Steven;  “Yes,  go  ahead.” 

Long  pau.se. 

Operator;  "Tribune — OC96  calling 
collect.” 

Steven;  “O.  K.  go  ahead.” 

Operator;  “Is  this  Tulsa  183?” 

Steven;  “Nuts,  it’s  Singapore.” 

Op>erator;  “Sorry,  wrong  number.” 


Ml*  H 


.  morning,  had  a 
photographer  on  the  scene  and  nu¬ 
merous  photographs  were  taken  but, 
due  to  an  unfortunate  circumstance, 
many  of  the  shots  were  lost.  The 
photographer  had  loaded  his  camera 
with  panchromatic  film  for  his  per¬ 
sonal  use,  the  film  customarily  used 
by  the  newspaper  being  ortho  (super- 
plenachrome).  When  the  films,  which 
were  sent  to  the  newspaper,  were 
Miami  opened  for  development,  the  atte.nd- 
ant  did  not  read  an  attached  note  in¬ 
forming  him  of  the  film  change,  so 
they  were  developed  under  a  red 
almo.st  complete 


Her,  a  24-year-old  woman  whom 
Cochrane  had  brought  to 
and  who  said  she  was  a  common 
law  wife. 

Francis  P.  Malone,  assistant  man-  _  . 

aging  editor  of  the  News,  received  a  resulting  in  an 

telephone  tip  at  his  home  that  the  loss. 

Bolton  girl  had  appeared  at  Boca  However,  the  Her; 
Raton.  This  was  at  5  a.m.  He  im-  lent  use  of  such  ess 
mediately  instructed  Tom  Q.  Smith,  day,  the  day  after 
city  editor,  then  at  Hollywood,  18  the  crime,  as  the  1 
miles  nearer  than  Miami,  and  Charles  poses,  the  “death  r 
C.  Ebbets  staff  photographer,  to  go  to  where  the  body  ^ 
Boca  Raton.  A  short  time  later,  the  weapons  Cochrane  h; 
mobile  unit  of  the  News’  affiliated  bination  with  photo 
radio  station  WIOD  was  at  the  scene.  Miami  angle  of  the  s 

Smith  dictated  the  details  of  Miss  excellent  feature  an( 
Bolton’s  story,  of  Cochrane’s  confes-  of  events  at  Boca  Ra 
sion,  retraction  and  new  confession  and  pictorial  covera; 
and  of  the  discovery  of  Miss  Dunn’s  pearance  of  the  trio  o 
body  by  telephone  in  time  for  the  Thur.sday  were  outs 
first  extra  which  was  on  the  streets  the  outstanding  intt 
about  9  a.m.  Ebbets  al.so  took  first  by  Jeanne  Bellamy  i 
photographs  of  the  scene.  the  girl  Cochrane  b 

Smith  remained  on  duty  unaided  from  Denver,  on  Au| 
throughout  the  day,  handling  all  de-  Miss  Bolton  gave,  v 


ONE  HARRIED  NIGHT,  when  the  TTmiCll^fl 
New  Orleans  bureau  of  the  United  wllUoUUl  JJlCTUJxo 
Press  was  seething  with  expectancy —  J  C*i 

former  Governor  Richard  W.  Leche  J^lCinCtp  i^tOirY 

had  been  indicted  a  few  hours  be¬ 
fore — a  telegram  came  in  from  a  small  By  a  succession  of  curious  “breaks,” 
town  correspondent.  He  explained  Florida’s  latest  crime  sensation,  the 
his  failure  to  cover  a  state-wide  rally  kidnaping  of  two  Miami  high  school 
this  way;  students  and  the  murder  of  one  of 

“Didn’t  know  you  were  interested  them  by  a  sex-crazed  killer  posing 
in  politics.”  ®  talent  “scout,”  literally  “fell 

■  into  the  lap”  of  Miami’s  afternoon 

IN  A  SORT  of  a  sad  glee  we  print  newspaper,  the  Miami  Daih/  Newn. 
this  communication;  _  ,  ,  ,  The  two  girls  were  kidnapped  about 
Give  yourself  a  -Short  Take  for  9.30  ^  Aug.  7  in  front  of  the  Miami 
the  line  m  the  Topeka  Daily  Capital  postoffice  by  Charles  Jefferson,  alias 
advertisement,  Aug  12  is.sue,  page  16,  ^om  Ashwell,  alias  Tom  Cochrane, 
reading  .  .  .  And  Civic  bride  has  They  entered  his  car  for  a  trip  to 
spread  vast  acreages  of  landscaped  after  he  had  se- 

charm  for  them.  .^.  .  cured  the  peimission  of  their  parents 

RESIDENTS  of  New  Haven,  Conn..  Pretext  they  were  to  be 

little  city  of  elms  and  college  boys.  Photographed  for  a  theatre  promotion 

urovA  omiicorl  wKon  T'onoritKr  nflOVCment. 

Overheard  Mother's  Phone  Calls 

Discovery  that  the  girls  and  Coch¬ 
rane  were  missing  was  made  the  same 
night  by  Charles  Gregg,  Daily  News 
assistant  city  editor,  and  Benton  E. 
Jacobs,  the  paper’s  city  hall  reporter. 
The  family  of  Jean  Bolton,  who  re¬ 
turned  alive  after  suffering  severe 
punishment  at  the  hands  of  the  killer, 
had  moved  into  an  apartment  under 
that  in  which  Gregg  was  living  and  he 
overheard  the  frantic  mother  calling 
authorities  and  others  for  aid  in 
searching  for  her  daughter.  Jacobs 
got  “a  tip”  at  the  night  club  where 
Miss  Bolton  was  employed  and  at 
which  he  happened  to  be  at  the  time 
that  Mi.ss  Bolton  was  missing. 

The  following  day,  Aug.  8,  the 
Miami  News  announced  that  Coch¬ 
rane  and  the  girls  were  missing  and 
carried  front  page  pictures  of  Miss 
Bolton,  Miss  Dunn,  Bob  Nolan,  a 
night  club  entertainer  who  had 
vouched  to  the  girls’  mothers  for 
Because  of  the  current  troubled  Cochrane’s  reliability,  and  Beth  Col- 
Polish-German  situation  in  Central 

Europe.  Polska  Agencja  Telegraficzna  p— ) 

(PAT),  Warsaw,  the  Polish  Tele-  ' 

graphic  Agency,  will  make  available  J  I 

its  news  and  picture  services  to  U.  S.  }  /I  I 

and  Canadian  newspapers.  Dr.  Albert  I  IU  i 

Morawski,  head  of  the  New  York  w*v f 

office,  383  Madison  Avenue,  announced  A  W 

this  week.  I  lTUA/\*:) 


ITEM  PROUDLY  handed  in  by  a  cub, 
and  NOT  printed  in  the  Falmouth 
(Mass.)  Enterprise: 

“STORK  BRINGS  TWO-MONTHS  - 
OLD  BABY 

“The  long,  white,  glistening  hird 
which  has  been  hovering  so  long  over 
the  home  of  Mr.  and  Mrs.  J.  B.  Smith 
has  arrived  at  la^t,  and  their  friends 
will  be  interested  to  know  that  they 
have  a  two-months’-old  son  who  has 
been  named  Philip.  The  Smiths  will 
not  be  in  Falmouth  this  summer  but 
will  remain  in  Montclair.” 


I  ,in<<  n'lro 

IMlll 

,it  nigl'* 
ly  woikrr- 
^ti-nogra 


Kditcir  vS:  Ti  blisher  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  he  returned. 


Farmers  as  well  as  city  dwellers 
look  to  their  Rockford  news¬ 
papers  for  neighborhood  and 
world  news,  humanly  handlM- 
They  have  come  to  expect  this 
human  quality  in  the  n®'"'.®’ 
They  like  it,  they  demand  « 
Rising  circulation  curves  show 
they  get  it.  Alert  advertises 
can  “cash  in”  on  such  resu 


There  are  two  major  types  of 
market  areas  -  -  one  industrial; 
the  other,  agricultural.  It’s  rare, 
then,  when  one  city  is  the  cen¬ 
ter  of  both  farm  and  factory 
activity.  Such  a  rarity  is  Rock¬ 
ford,  Illinois.  Noted  for  its  wide 
diversification  of  industry, 
second  only  to  Chicago  in  the 
state,  Rocldord  is  also  the  cen¬ 
ter  of  rich  farm  and  dairy  lands. 


A  nicdiiiin  host  for 
A<lvorlis<‘rs.  hcoiiuw: 
—  THK  PAY  was 
psCiblinhod  .lul.v  2.  1881.  And  lor 
.■>8  years  it  has  been  a  household 
authority,  a  “member  of  the  fam¬ 
ily,'  souicht  by  younp  and  old  alike. 

No  deviation  from  a  steadfast 
iili'al — the  interests  of  its  remlers 
iirst.  Com()any  Rain  has  never  en- 
cmaeluHl  on  this  platform.  The 
plant  is  Modern,  the  equipment  ix>r- 
fi-ct,  the  editors  and  reporters  Rifted 
in  keepiiiR  its  columns  always  r<>ad- 
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I'nluations  for  all  purposes 
Accounting  •  Taxes  •  Systems 
Confidential  Negotiations 


lindenpyl. 
Van  Ronthiiysf'n,  Hi 


ic 
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prices  of  the  El  Paso  (Tex.)  Times  present  some  additional  comments,  the  paper  follow  them  while  away,  the 
were  increa.sed  from  18  to  20  cents  a  J.  H.  Kuntz,  circulation  director,  Lan-  Cleveland  Press  does  little  to  combat 
week  last  April.  Wholesale  rates  to  caster  (Pa.)  Newspapers,  Inc.,  writes  the  so-called  summer  slump,  accord- 
carriers  were  hiked  from  13  to  15  that  his  papers  run  a  series  of  14  page-  ing  to  C.  D.  O’Rourke,  circulation 
cents  a  week  at  the  same  time.  A  de-  one  boxes  and  eight  display  advertise-  manager.  “Our  promotional  activities 
crease  of  only  .05%  in  total  circulation  ments.  Display  ads  are  run  but  once  are  generally  geared  to  the  period  of 
was  recorded  at  the  end  of  the  third  and  each  of  the  front  page  notices  ap-  the  year  that  we  think  will  be  most 
week  after  the  price  went  into  effect,  pears  three  times.  All  of  these  notices  productive  of  business  rather  than 
This  was  the  second  increase  made  suggest  having  the  newspaper  follow  trying  to  overcome  the  general  trend 
by  the  Times  in  the  past  16  months,  the  subscriber  on  his  vacation,  em-  of  reading,”  he  said, 
the  rates  having  been  increased  from  phasizing  there  is  no  extra  charge  for  Frank  E.  Henderson,  Vancouver 
15  to  18  cents  a  week  in  January,  mailing  papers.  (B.  C.)  Daily  Province,  stresses  the 

1938.  When  the  second  rate  increase  Carriers  also  have  coupons  with  point  of  covering  intensively  the  sum- 
was  announced,  a  contest  was  con-  them  when  they  collect,  on  which  they  mer  resorts  in  the  vicinity  of  Van- 
ducted  to  reward  carriers  for  special  can  turn  in  vacation  transfers.  Prior  couver.  By  so  doing,  the  paper  is 
effort  in  establishing  the  new  rate,  to  the  vacation  season,  one  or  two  able  to  interest  new  people  each 
Forty  boys  were  awarded  a  trip  sales  talks  are  published  in  the  month  during  the  summer  season, 
through  Carlsbad  Caverns,^  N.  M.  At  monthly  carrier  magazine.  Last  year.  Most  successful  methods  of  summer 
the  Scune  tune,  four  additional  pages  Mr.  ICuntz  reports,  the  drop  from  the  selling  used  by  the  Memphis  Com— 
of  comics  were  added  to  the  Sunday  high  spring  figure  in  May  to  the  low  mercial  Appeal  have  been  short-period 
paper,  making  a  total  of  12  pages  of  summer  figure  in  August  amounted  contests,  such  as  swimming  parties, 
funnies.  to  slightly  less  than  1%.  watermelon  feasts,  weiner  roasts,  and 

.  With  the  exception  of  having  car-  the  like,  says  F.  (IiOldschmid,  circula- 

Combating  Summer  Slump  rigr  boys  get  a  definite  returning  date  tion  manager.  These  contests  are 

FOLLOWING  UP  last  week’s  discus-  from  all  persons  going  on  vacation  given  a  highly  competitive  flavor  by 
sion  of  summer  selling  points,  we  and  also  trying  to  sell  them  on  having  dividing  carriers  into  groups,  or  teams. 


eld  represented  in  appearance  a 
-iinmoth  checker  board  with  some 
riO  chess  boards  and  sets  arranged 
’.orderly  fashion  over  the  field.  In 
?3  than  four  hours,  championships 
id  been  decided  in  six  age  classi- 
.ations  and  60  chess  sets,  provided 
the  Journal,  awarded, 

M.  Georges  Koltanowski,  of  Bel- 
t.'jm,  one  of  the  world’s  leading  blind- 
;  chess  players,  was  one  of  the 
ierees.  So  was  Ernie  Olfe,  secre- 


tan.  What  they  .saw  that  day  was  a 
welation.  they  said.  Koltanowski.  a 
«rld  traveler  and  international  com- 
JRitor,  said.  “Nothing  like  this  tourna- 
aent  has  ever  been  tried  anywhere, 
it  Brighton.  England,  each  year  a 
■jumament  for  youngsters  is  held. 
H*  prize  is  a  $200  scholarship,  but  the 
TOit  draws  fewer  than  100  players.” 

Speaking  of  promotions,  the  Jour- 
^  has  some  dandies. 


Resulis 

depend  on  the  way 
you  go  about  it 


Its  junior  and 
Mys  tennis  tournament  and  its  mar- 
tournament,  conducted  in  co- 
peration  with  the  WPA  for  the  last 
2ree  years,  have  attracted  large  entry 
’’•ds.  The  tennis  tourney,  open  to 


^players  in  Wisconsin  under  18,  at- 
■<ted  5,449  entrants.  The  mibs  con¬ 
st  available  to  boys  under  15,  drew 
^  than  38,000  contestants.  Both 
sais  and  marbles  tournaments  re- 
idre  six  weeks  to  complete. 

Rates — Loss  Small 

'^^RWER-DELIVERED 


subscription 


You  can  fish  away  in  one  spot,  and  you  MAY  be  re¬ 
warded — after  time  and  great  effort  .  .  ,  But  the  49th 
State  is  NOT  JUST  ONE  SPOT. 

This  is  a  great  major  market:  St.  Louis  PLUS  a  rich 
array  of  communities  surrounding  the  metropolis. 

The  Globe-Democrat  covers  St.  Louis  PLUS  the  rest  of 
this  responsive  market.  Advertising  in  this  newspaper 
reaches  the  entire  market  simultaneously  and  with 
MULTIPLIED  results. 


the  newspaper  which  is 
preferred  by  readers  is 
the  one  most  produc¬ 
tive  FOR  THE  advertiser 


There's  an  OIL 
BOOM  in  the  Illi¬ 
nois  Basin — r  i  g  h  t 
here  in  the  49th 
State. 


IF rile  for  Facts 


®  The  Tribune  has  more  circula- 
••on,  daily  and  Sunday,  than  ony 
Other  Chicago  newspaper. 

®  Adverlisers  place  more  linage 
lo  the  Tribune  than  in  any  other 
Chicago  newspaper. 


The  Newspaper  of  the  49th  State 


EDITOR  &  PUBLISHER 


E  D  I 


THOUGHT  FOR  TOMORROW 

“WHEN  THE  I’HESSl'KE  of  cmitivt-  advirlis- 

ing  and  ineroliandising  wliich  lias  lK*en  dainiin  d 
up  during  the  jiast  10  years  is  released,  we  shall 
•.•T  a  husiness  revival  eoinparahle  to  any  in  our 
history." 

We  (piote  that  not  from  any  professional  busi¬ 
ness  optimist,  hut  from  a  statement  in  a  recent 
issue  of  Poor  Richard  Ahuutiuck.  of  IMiiladelphia. 
made  to  G.  .\dolphe  Wiedemann,  president  of  the 
I’eKir  Richard  Club,  by  (ieorge  Howe.  Mr.  Howe 
is  the  arehitcH-t  re.siKinsihle  for  several  striking 
new  buildings  in  Philadelphia,  as  well  as  for  many 
of  the  .structures  .symlxilizing  the  World  of  To¬ 
morrow  at  the  New  York  World’s  Fair. 

WAS  THIS  INCONGRUOUS? 

1  wo  RE.VDERS  of  the  Chicago  Daily  -Veic.v  last 

week  wrote  chiding  letters  to  the  editor.  They 
had  lH“en  .struck  by  the  “juxtaposition”  of  two 
I'age  One  items.  One  was  an  editorial  rejoicing 
at  the  defeat  of  the  “spending-lending”  bill  in  the 
closing  hours  of  Congress.  .Vdjacent  was  a  news 
.story  quoting  a  social  worker  to  the  effect  that 
children  of  Chicago  parents  on  relief  are  starving, 
fhie  letter  asked  whether  the  “dramatic  juxta|K)- 
sition”  was  accidental,  intentionally  ironical,  or  a 
jape*  of  the  make-up  editor  at  the  paper’s  policy. 

Editorially,  the  paper  declared  that  it  saw 
nothing  dramatic  in  the  clo.se  assex^iation  of  the 
items.  It  drew  a  sharp  distinction  betwe-en  si)end- 
ing  for  relief,  which  it  regards  as  necessary,  recov¬ 
ery  or  no  rec-overy,  and  sjxmding  to  accelerate 
rect>very.  .Vnd  it  pointed  out  that  “no  newspaper 
worthy  of  the  name  suppresses  or  colors  news  to 
fit  its  editorials.  If  the  ‘juxtaposition’  was  ‘dra¬ 
matic,’  then  the  routine  is  dramatic  in  this  new.s- 
paper.” 

Via  stage  and  screen  and  radio  the  reading 
public  has  picked  up  a  lot  of  “information”  on 
how  newspapers  are  suppt)sed  to  be  operated.  A 
lot  of  people  seem  to  be  reading  papers  with  the 
idea  of  catching  them  in  something  cr<M)ked.  The 
p(Kir  sweated  wage-slave  rejx)rter  turns  in  the 
story  on  the  starving  children  in  relief  homes,  and 
then  goes  to  the  nearest  ginmill  to  dull  the  pain 
of  his  awful  job  and  to  whet  his  resentment 
against  the  publisher.  The  publisher,  of  cour'^e, 
Mpping  a  tall  glass  on  the  quarter  deck  of  his 
yacht  (the  editor  and  managing  editor  and  the 
husiness  manager  are  .sometimes  invited  aboard 
for  a  week-end)  dictates  the  huzza  piece  when 
(  ongrc.ss  slaps  the  President.  And  the  make-up 
man  gets  even  by  putting  the  pieces  together. 

There  is  little  logic  and  le.-^s  fact  in  the  propa¬ 
ganda  against  new.spapers,  and  we  hear  with 
gratification  that  the  movies  are  seeking  a  pattern 
truer  to  reality. 

There  may  be  hope,  too,  that  the  people  who 
know  Ix'tter  within  the  newspaper  circle  will  some 
day  act  their  age.  Neither  new.spajx-rs  nor  news- 
jiapcr  workers  won  any  honor  or  profit  when 
the  .\merican  Newspaper  Guild  delegates  meeting 
in  San  Franci.sco  (where  the  guild  has  a  city-wide 
contract)  threw  a  jacket  line  in  front  of  a  San 
Franci.sco  .store,  to  tell  San  Franci.sco  that  the 
store’s  Chicago  branch  advertises  in  the  Chicago 
ncw.sj)ajx*rs  against  which  the  guild  is  striking. 
We  wonder  whether  guild  President  Broun  was 
thinking  (as  Publisher  Broun)  of  the  perils  of 
the  secondary  boycott  as  he  marched  beside  the 
jackets’  banner,  nearly  2,000  miles  from  the 
scene  of  the  strike.  A  few  more  like  that,  and 
ail  vert  iscrs  will  consider  it  j)erilous  to  apjx*ar  in 
any  newspaj>er  where  the  guild  has,  or  ever  may 
}ia\e,  a  fixithold. 


B  I  A  L 


And  >e  shall  know  the  truth,  and  the  truth  shall 
make  you  free.  St.  John  VHI;32. 

SPANISH  WAR  COVERAGE 

.\KMS  H.\VE  lx*en  grounded  in  Sjatin,  and  it  is 
far  from  our  wish  to  .stir  iij)  any  dormant 
rancors  in  this  ^•ountry.  but  we  have  Ix-cn  re¬ 
minded  again  of  the  controversy  which  raged 
briefly  in  1937  over  the  fair  coverage  of  the  war 
by  .\merican  new.spai>er.s.  Charges  were  leveleil 
laith  by  Communist  and  Catholic  sjxtkesmen  and 
new  .s|)ajH-r.s  that  the  .\merican  secular  newspajters 
were  wilfully  printing  j>ruj>agunda  and  concealing 
the  truth  from  their  readers.  .Yhsiird  as  these 
charges  were,  they  received  .some  credence  in 
quarters  w  hich  should  have  known  better. 

We  reail  in  the  A’cic  World,  official  Catholic 
new  sjmjMT  of  the  .Vrchdifx-c.se  of  Chicago  and  the 
Province  of  Illinois,  issue  of  June  30,  1939,  the 
following  sentence  in  a  discus.sioii  of  the  Sj)ani.sh 
situation: 

“It  apjx'ars  now  that  the  daily  j)re.s.s  gave  a 
more  fair  and  accurate  picture  of  the  Sjjanish 
War  than  did  many  units  of  the  Catholic  press.” 

The  New  World  took  a  broader  view  of  the 
war  than  did  some  of  its  con  tern  jx>raries,  holding 
that  while  the  religious  issue  was  imjmrtant.  it 
was  not  the  most  imjxjrtant  element  of  Span- 
i.sh  division.  It  finds  in  recent  Sjiani.sh  develop¬ 
ments,  a  vindication  of  its  opinions. 

YOUR  OWN  BACK  YARD 

WE  Ql'OTE  from  a  letter  written  by  an  adver¬ 
tising  agency  to  a  Southern  new.sj)ajx?r: 

“It  is  refreshing  to  learn  of  a  newsjjajjer  that 
is  actually  acquainted  with  its  own  market. 
Strange  as  it  .st'ems,  this  is  seldom  the  case.  Most 
jtublishers  flixid  the  mails  with  countless  adver- 
ti.sing  pitx'cs.  telling  us  what  a  wonderful  market 
they  cover.  But  as  a  rule  when  we  get  into  the 
town,  we  run  into  more  trouble  than  you  can 
imagine,  due  to  the  fact  that  we  have  not  re- 
(cived  correct  jobbing  information,  etc. 

“This  is  usually  because  the  newsjxijx'r  is  not 
as  familiar  with  its  own  back  yard  as  it  should 
1k'.  To  my  way  of  thinking,  new.spajx'r  publi.sh- 
ers  j)ay  too  much  attention  to  comjx'titive  media, 
instead  of  sweej/mg  out  their  own  kitchen.” 

Our  agency  friend  is  correct,  from  his  .stand¬ 
point.  In  an  ideal  advertising  world,  every 
advertising  .schedule  would  go  automatically  to 
the  medium  Ix'st  fitted  to  carry  it,  and  it  would 
1m‘  supjxirtcd  by  accurate  and  uj)-to-date  market 
data,  uncontaminated  by  competitive  factors. 
Facing  the  real  world,  new.sj)ajx*r  publi.shers  must 
be  more  conscious  of  comjx-tition  that  wants  all 
the  bu.siness  on  a  .shut-out  ba.sis  than  of  the 
wants  of  an  advertiser  who  may  .sjx-nd  all  of 
!sl0(l  in  a  small  city  market  and  expect  the  news- 
jiajx'r  to  sujiply  the  mis.sing  sales  pre.s.surc. 

New  sjiajx'rs  can’t  e.s<-ajx'  comjx*tition,  from  riv¬ 
als  at  home,  from  other  cities,  and  from  other 
media,  but  there  is  no  que.stion  that  their  posi¬ 
tion  in  the  field  would  lx*  more  .secure  if  their 
market  information  was  kept  complete,  accurate, 
and  free  from  bias.  They  are  the  only  source 
from  which  the  adverti.si-r  can  complement  with 
.s|H‘cific  local  data  the  broad  general  information 
that  he  can  find  in  Editor  &  Publishkk  ^larket 
Guide,  the  Census  rejxirts,  and  other  sources. 


THOUGHTS  ON  THE  NEWS 

WHEN  DID  WE  last  .mx'  front  j)age>  so 

crowded  with  death,  di.saster.  and  tragedy  as 
tho.se  of  Monday.  .\ug.  14?  In  one  brief  transit 
of  the  sun,  a  streamlined  train  piled  up  in  a 
Nevada  canyon,  a  giant  jdanc  crashed  in  Brazil, 
a  BriKiklyn  subway  train  narrowly  mis.sed  dujJi- 
cating  the  Times  Square  holiKjui.st  of  11  years 
ago.  new  war  .scares  rattled  their  thunder  sheets 
over  Danzig,  six  National  Giiard.snien  were  killed 
by  a  shell  they  thought  a  dud,  .scores  were 
drowned  or  mashed  to  death  in  road  collisions. 

I'j)  to  press-time,  we  had  not  .seen  any  storj.- 
of  the  Nevada  wreck,  with  its  almo.st  unbeliev¬ 
able  .salxdage  angle,  which  rai.sed  one  major  ques¬ 
tion.  How  could  a  30-f(X)t  section  of  rail  be 
moved  four  inches  without  breaking  for  many 
minutes  the  wires  which  form  the  track  circuit 
of  the  block  .signal  .system?  Se-tting  and  .spiking 
a  rail  section  is  a  job  for  a  gang  of  .strong  men 
with  .sjx*cial  tiKils;  the  edectrical  connections  are 
a  job  for  another  crew  of  sjxx-ialists.  It  .strike^ 
us  that  the  yet  untold  .story  Ixdiind  that  trageily 
may  lx?  one  of  the  year’s  biggest. 

Last  week-end’s  jiajxTs  in  New  Orleans  carried 
iiiterviews  with  Senator  Elleniler,  hack  from 
Washington  for  a  fence  rej)air  joh.  He  tells  the 
rejxxters  that  the  jnx'.ss  of  the  nation  is  losing 
the  confidence  of  the  public  by  “its  underhandeil 
tactics”  and  .says  that  he  would  not  be  surprised 
“if  in  a  few  years  Congress  t<K>k  mea.sures  to 
curb  it.” 

Senator  Ellender  was  Sjx-aker  of  the  Diuisiana 
.\s.sembly  in  the  reign  of  the  Kingfi.sh,  when  the 
.\.s.sembly  passed  one  of  the  most  vicious  anti- 
newspajx?r  laws  ever  put  on  the  Ixxiks  of  an 
.\merican  state — and  the  United  States  Supreme 
Court  knocked  it  out  .summarily.  Does  the  Sena¬ 
tor  from  Louisiana  believe  that  he  and  tho.se  who 
lx*lieve  with  him  can  do  in  Washington  what 
they  failed  to  do  in  Baton  Rouge? 

The  thoroughly  impudent  “second  Dmi.siana 
jmrehase”  is  on  the  way  out,  thanks  to  the  pre>s 
that  Huey  Long,  with  Senator  Ellender’s  approval, 
tried  to  silence  six  years  ago.  And  I  ncle  tsani 
didn’t  have  to  use  the  income  tax  this  time. 

Sjx-aking  of  that,  we  noted  the  UP  story  by 
Sandor  S.  Klein  on  the  downfall  of  Tom  Pender- 
gast.  In  illuminating  detail,  it  is  made  clear  that 
Pcnderga.st  is  a  convict  only  lx‘cau.se  he  failed  to 
cut  Uncle  Sam  in  on  the  jirix-eeds  of  a  scandalous 
betrayal  of  public  tru.st. 

It  may  be  .said  that  the  end  justifies  the  ineanv 
but  wc  can't  helj)  thinking  that  a  smart  lug  like 
Pcnderga.st  is  free  to  commit  almo.st  any  enme. 
iK'liind  a  .screen  of  corrujited  cojis  and  court.s. 
long  as  he  doesn't  miss  that  March  1  •>  date  with 
the  tax  collector.  .\nd  we  can't  helji  thinking  that 
the  income  tax  law  is  the  only  one  in  the  .\meri- 
lan  cikIc  uiulcr  which  the  .\nglo-S:ixon  presump¬ 
tion  of  inn<K*cnce  until  guilt  is  jiroven  does  iiot 
hold.  Nor  can  we  help  wondering  bow  long  th)' 
nation  can  cxi.st  as  a  union  of  sovereign  states, 
when  the  states'  law  agencies  are  imjiotent  am 
major  malefactors  can  lx*  nailed  only  for  tiu 
comparatively  venial  offense  of  tax  delinquency, 
and  oidy  under  Ferleral  laws.  Editors  w  ho  hot  > 
defend  states’  rights  ought  to  give  that  scriou- 
thought. 

UNIVERSAL  LEVY 

In  no  republic  or  monarchy  that  I  know  o  d 
a  citizen  exempt  from  the  tax  of  befriending  JW' 
erty  and  weakness,  of  re.sj>ecting  age,  and  of  honor 
ing  his  father  and  mother. 

Thaekery.  in  "Charity  and  Humour. 
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CONGRESSMAN  JOSEPH  W.  MAR¬ 
TIN  JR.,  co-publisher.  North  At¬ 
tleboro  (Mass.)  Daily  Chronicle  and 
Republican  lead¬ 
er  of  the  U.  S. 
House  of  Repre¬ 
sentatives,  will 
fire  the  opening 
gun  in  the  Re¬ 
publican  c  a  m  - 
paign  Aug.  26  in 
Maine  at  the 
Hannibal  Ham¬ 
lin  Club  meet¬ 
ing. 

John  R.  Rich- 
aixison,  business 
j,  W.  Martin,  Jr.  manager,  Rock¬ 
land  (Me.)  Cou¬ 
rier  Gazette,  has  been  elected  presi- 
ient  of  the  Maine  Press  Association. 
It  marks  the  third  time  a  Courier 
Gazette  representative  has  headed  the 
roup. 

Lorrin  P.  Thurston,  president  and 
tjblisher,  Honolulu  Advertiser, 
,ailed  this  week  for  the  Mainland  on 
a  18,000-mile  auto  and  plane  tour 


first  clipper  trip  to  Rio  de  Janeiro 

and  Buenos  Aires  in  1934.  and  gave  fOlkS  VvOrtrl 

his  impressions  of  foreign  statesmen 

he  had  met  KnOWing 


HARVEY  E.  RUNNER,  business  news 
In  The  Business  Office  editor  of  the  New  York  Herald 
_ _ Tribune,  is  rounding  out  20  years  ot  '■ 

JOHN  W.  FANZ,  who  has  been  with  -  n°e  s  s'^^n  eVs^i  n  | 

the  New  Orleans  Item-Tribune  for  York  City  i 

29  years,  recently  was  elected  vice-  ^920,  after  ex-  ' 

president  of  the  perience  on  small  : 

paper  to  fill  t^  he  ; 

vacancy  created  determined  to  1 

by  he  de^  of  k  §  ^  learn  this  field 

Paul  J.  Thorn-  thoroughly  a  n  d 

son.  Clarke  Sal-  Hi  joined  the  Fair- 

mon,  inanagmg  W  c  h  i  1  d  Publica- 

editor  has  been  ^  tions  in  New  I 

elected  to  the  ^  , 

board  of  direc-  4V  York  City,  ns  ng 

-  — -  to  become  retail  1 

^  Harvey  E.  Runner  news  editor  of  j 

R.  H.  Carson,  Wome*ji’s  W  e  ar  \ 

advertising  man-  Qaily.  In  1929,  he  founded  “Retailing,*’  j 
ager,  Raleigh  ^  weekly,  for  the  Fairchild  Publica-  j 
News  tions  g^d  became  its  first  editor. 
a  nd  Observer,  After  more  than  12  years  with  the 
e  the  p^ents  of  Fairchild  Publications,  he  joined  the  i 


At  five. 

/ 

growing 
faster 
than  ever 


Harvey  E.  Runner 


John  W.  Fani  tions  and  became  its  first  editor. 

a  nd  Observer,  After  more  than  12  years  with  the 
and  Mrs.  Carson,  are  the  parents  of  Fairchild  Publications,  he  joined  the 
a  daughter  born  at  Rex  Hospital,  ^0^  York  Herald  Tribune  in  1932 


Raleigh,  July  19. 

Francis  S.  Murphy,  general  mana¬ 
ger,  Hartford  (Conn.)  Times,  was  one 


where  two  years  later  he  was  chosen 
as  its  business  news  editor. 

Mr.  Runner  started  in  newspaper 


of  11  civic  leaders  named  to  a  new  work  in  his  home  town,  Hackensack, 


jf  17  sugar  and  beet  producing  states,  Connecticut  Development  Commission 


?jerto  Rico  and  Cuba.  Mrs.  Thur-  jjy  Governor  Baldwin  Aug.  9.  Record,  now  the  Bergen  Evening  Rec- 

,Ton  will  accompany  her  husband,  Bruce  Knapp,  formerly  midwestern  ord.  After  covering  general  news  for 
»iio  will  report  the  trip  for  his  ne^-  representative  of  the  several  years  he  joined  the  Medical 

l^per  in  a  series  to  be  called  The  cj^yistian  Science  Monitor  and  more  Corps  of  the  U.  S.  Army  in  1918,  en- 
-.merican  Sugar  BowL  They  will  re-  ,.g0ently  eastern  advertising  manager  listing  as  an  ambulance  driver.  Upon 
U.T1  to  Honolulu  in  December.  American  Hairdresser,  has  been  his  discharge  from  the  Army,  re- 

James  Thomson,  publisher.  New  named  advertising  manager  of  the  joined  the  Evening  Record.  He  later 
Orleans  Item,  with  Mrs.  Thomson  ir.tter  publication  with  headquarters  worked  for  the  Bergen  Daily  News, 


N.  J.,  covering  sports  for  the  Evening 
Record,  now  the  Bergen  Evening  Rec- 


■iTierican  Sugar  Bowl.  They  will  re-  ,, 

to  Honolulu  in  DecemLr. 

James  Thomson,  publisher.  New  named  adv 
Orleans  Item,  with  Mrs.  Thomson  ir.tter  publi 
iTii  their  niece.  Miss  Gretchen  Thom-  Chicago. 


»n.  are  spending  some  time  at  Sum¬ 
mit  Point,  W.  Va..  Mr.  Thom.son’s  Albany  (N.  Y.)  Knicker-  Hudson  Valley  Times  at  Mechanics- 

home.  bocker  News,  has  prepared  a  direc-  ville,  N.  Y.,  before  going  to  New  York 

E  Robert  Stevenson,  editor-in-  ty^y  of  summer  camps  and  boarding  City  to  specialize  in  business  news. 

■uef.  Waterbury  (Conn.)  Reimblican  places  in  the  Capital  district  for  dis-  - 

=3(1  Amertcan  opened  the  two-week  tribution  at  municipal  information  jn  the  advertising  service  department. 
Connecticut  Writers  and  Artists  Con-  booths  and  the  travel  bureau  of  the  He  formerly  was  advertising  manager, 
jerence  being  held  at  Bethlehem,  Albany  Auto  Club.  Stillwater  (Minn.)  Post-Messenger. 

George  W.  Van  Vechten,  auditor,  Capt.  Enoch  Brown,  Jr.,  vice-presi- 
^  a  er  Mendenhall,  publishei,  Van  Plainfield  (N.  J.)  Conrier-Nei/\s,  re-  deni  and  general  manager,  Memphis 
(Cal.)  iVeic^  ha.s  resigned  from  tired  Aug.  12  after  20  years  of  ser-  (Tenn.)  Commercial  Appeal,  is  a 


itter  publication  with  headquarters  worked  for  the  Bergen  Daily  News, 
1  Chicago.  also  of  Hackensack,  the  Hudson  Dis- 

Evan  Mitchell,  classified  advertising  imtch  at  Union  Hill,  N.  J.,  and  the 


Hudson  Valley  Times  at  Mechanics- 
ville,  N.  Y.,  before  going  to  New  York 


Connecticut  Writers  and  Artists  Con-  booths  and  the  tra\ 
(erence  being  held  at  Bethlehem,  Albany  Auto  Club. 


Walter  Mendenhall,  publisher.  Van 
■'tti/s  (Cal.)  News,  has  resigned  from 
■ne  Los  Angeles  City  Planning  Com- 


George  W.  Van  Vechten,  auditor, 
Plainfield  (N.  J.)  Courier-Neirs,  re¬ 
tired  Aug.  12  after  20  years  of  ser- 


Benner,  Mr.  Van  member  of  the  board  of  managers  of  I 


-Jssion.  of  which  he  has  been  presi-  Vechten’s  assistant,  succeeds  him,  and  the  Methodist  Ho.spital  in  charge  of 
-OTt  since  July,  1937,  due  to  the  in-  clive  H.  Gilbert  succeeds  Mr.  Ben-  construction  of  a  $450,000  addition  on 
led  work  in-  which  contract  will  be  let  about  Nov. 

‘  Charles  E.  Arnn,  advertising  direc-  1. 

Viator  Harry  F.  Byrd,  publi.sher,  tor,  Los  Angeles  Daily  and  Evening  _ _ 

‘ochester  (Va.)  Evening  Star  and  News,  was  co-chairman  of  a  “What  j  C r>  ,  ■ , . 

>  Horrisouburg  (Va.)  News  Rec-  About  Newspapers”  program  of  the  111©  tClltOriCll  xIOOIHS 

CHARLES  A.  HOWARD,  drama  edi¬ 
tor,  Boston  (Mass.)  Globe,  achieved 


d'l  crowned  the  queen  at  a  pageant. 
The  Birth  of  the  Flag,”  given  Aug. 
■i  at  Arlington,  Va. 

Wilmer  M.  Jacoby,  former  pub- 
^er,  Pittsburgh  Sun  -  Telegraph, 
iho  is  now  a  member  of  the  Penn- 


Los  Angeles  Advertising  Club  Aug. _ ,  .. 

15.  Speakers  included  Walter  Pfaffen-  CHARLES  A.  HOWARD,  drama  edi- 
berger,  advertising  director,  the  Times;  Tor,  Boston  (Mass.)  Gbbe,  achieved 
Ray  F.  Marx,  circulation  manager,  the  The  ambition  of  a  golfer  s  lifetime  re- 
Times;  Art  Stanley,  mechanical  su-  cently  by  nuking  a  hole  in  one  ®T  the 
Tlio  is  now  a  member  of  the  Penn-  perintendent.  Daily  and  Evening  News,  Woodland  Golf  course,  at  the  fi^ 
■ivania  State  Workmen’s  Compen-  and  Lee  Payne,  managing  editor,  “om  a  distance  of  150  yards. 

*tion  Board,  has  opened  offices  in  Evening  News.  material  reward  was  a  case  of 

>  Oliver  Building,  Pittsburgh.  George  W.  McDaniel,  Jr.,  recently 

J  B.  Snider,  publisher,  Clarksdale  resigned  as  circulation  manager  of  the  Miss  Beverly  Wallace,  of  the  Macon 
Miss.)  Register  and  lieutenant  gov-  Abilene  (Tex.)  Reporter-News  to  be-  .  Teiegmp/i  and  Evening  News 

•■nor  of  Mississippi,  will  support  for-  come  West  Texas  circulation  repre-  editorial  sten,  has  been  granted  a 
'‘W  Congressman  Paul  B.  Johnson  in  sentative  of  the  Dallas  Morning  News,  three-rnonth  leave-of-absence  to  do 
^  Aug.  29  run-off  primary  to  nomi-  Francis  J.  Pruitt,  formerly  assistant  research  and  safety  work  with  the 
■ate  the  Democratic  candidate  for  circulation  manager,  succeeds  Mr.  Macon  Department  of  Safety, 
bvernor  of  Mississippi.  In  the  Aug.  8  McDaniel.  Irvin  Rudick,  sports  writer,  Minne- 


bvernor  of  Mississippi.  In  the  Aug.  8 
-nmary,  Mr.  Snider  was  fifth  man 
the  race. 


Macon  Department  of  Safety. 

Irvin  Rudick,  sports  writer,  Minne- 


Archie  L.  Nash,  formerly  national  Tribune,  is  recovering  from  a 

advertising  manager  Pittsburgh  Post  r^cst^T  operation. 


^Trank  E.  Robins,  Jr.,  co-publi.sher.  Gazette,  has  joined  the  Haire  Pub-  Lester  Will,  former  city  editor, 
-onwoi/  (Ark.)  Log  Cabin  Democrat,  lishing  Company  as  advertising  man-  Minneapolis  Journal,  has  joined  a 
;  Mrs.  Robins  and  their  two  chil-  ager  of  Dress  Accessories;  George  Minneapolis  advertising  agency. 

IS  on  an  automobile  tour  of  the  Wright  has  joined  the  organization  as  Dick  Hackenberg,  sports  writer, 

•'■cine  northwest.  assistant  advertising  manager  of  In-  Minneapolis  Star-Journal,  and  Mrs. 

,^ward  J,  Meeman,  editor,  Mem-  fonts’  and  Children’s  Review,  and  Hackenberg  are  parents  of  a  son  born 
(Tenn.)  Press'-Scimitar,  ad-  Walter  J.  Breslin  has  been  made  ad-  recently, 
the  Knoxville  chapter  of  the  vertising  manager  of  the  Carpet  Trade  .  Forney,  photographer,  Og- 

^nnes»e  Wildlife  Federation  in  Review,  it  was  announced  Aug.  15.  Standard  -  Examiner, 

recently.  Mr.  Meeman  is  Walter  Ward,  former  Los  Angeles  togged  himself  out  in  a  ten-gallon 
■  iQent  of  the  Federation.  Examiner  classified  salesman,  has  hat,  cowDoy  boots  and  spurs,  tight- 

•'chn  Cowles,  president.  MtniicapoHs  been  named  classified  manager  of  the  fitting  western  trousers  and  packed 
,|«NJoumal,  recently  addressed  the  Huntington  Park  (Cal.)  Signal.  two  six-shooters,  as  he  headed  east 

J^wpolis  Kiwanis  club  on  his  Dick  Jones,  of  the  St.  Paul  Dispatch  on  a  two-week  August  vacation. 

flight  from  New  York  to  and  Pioneer  Press  promotion  staff,  Forney,  who  also  packed  more  than 
•jj  ^  return.  He  also  told  of  on  Aug.  21  will  join  the  Chicago  Trib-  $100  in  “cartwheels,”  in  addition  to 
experiences  as  a  passenger  oi\  the  une  to  write  retail  and  promotion  copy  (Continued  on  page  24) 


Wright  has  joined  the  organization  as  Dick  Hackenberg,  sports  writer, 
assistant  advertising  manager  of  In-  Minneapolis  Star-Journal,  and  Mrs. 
fants’  and  Children’s  Review,  and  Hackenberg  are  parents  of  a  son  born 
Walter  J.  Breslin  has  been  made  ad-  recently. 

vertising  manager  of  the  Carpet  Trade  .  Forney,  photographer,  Og- 

Review,  it  was  announced  Aug.  15.  (Utah)  Standard  -  Examiner, 

Walter  Ward,  former  Los  Angeles  togged  himself  out  in  a  ten-gallon 
Examiner  classified  salesman,  has  hat,  cowDoy  boots  and  spurs,  tight- 


LplAbiser 


Five  yfiir.-i  ago  this  month  FIT. 
.\H\KK  first  luisted  into  print. 

Big  as  he  was  as  a  eoinie  from 
the  start,  it  was  clear  that  he  was 
still  jn  St  a  growing  hoy. 

And  with  every  year  he  has  he- 
eonie  a  faster-growing  hoy. 

j  Lp  to  the  first  of  this  year,  for 
j  example,  LI'L  .VBAER  had  piled 
I  up  a  total  of  316  suhserihers  -an 
average  of  one  every  5  days. 

Since  the  first  of  this  year,  this 
comic  hy  .\1  Capp  has  added 
another  79  —  making  its  1939 
average  a  trifle  better  than  one 
every  3  days. 

As  for  the  importance  of  these 
present  396  subscribers — their 
total  circulation  is  20  and  a  half 
million — an  average  of  well  over 
.50,000  each. 

A  week  from  Monday  the  LI'L 
ABAFiK  daily  strip  starts  a  new 
sequence.  ould  you  like  to 
start  IT  L  ABNER  with  it? 

FEATURE 

SYNDICATE 

220  EAST  42NO  STREET 
NEW  YORK  CITY 


EDITOR  &  PUBLISHEFlp 


PERSONALS 

continued  jrom  page  23 


His  cowboy  regalia,  was  out  to  show 
the  folks  in  Washington.  D.  C.,  his 
former  home  town,  how  westernized 
he  had  become. 

Lloyd  F.  Kusch.  of  the  Albion 
(Mich.)  Evening  Recorder  editorial 
staff  and  secretary  of  the  Albion  As¬ 
sociation  of  Commerce,  has  been  ap¬ 
pointed  a  national  councillor  in  the 
U.  S.  Chamber  of  Commerce. 

Congressman  Paul  W.  Shafer,  of 
Battle  Creek.  Mich.,  former  city  editor 
of  the  Battle  Creek  Moon  Journal 


EDITOR  &  PUBUSHER 

Etrcry  Saturday  Since  1884 


I  ncluding 

The  Journalist,  merged  1907;  Newspaperdom,  merged 

1925;  The  Fourth  Estate,  merged  19!^. _ 

Titles  Patented,  Registered  Contents  Cop\  righted 
The  editor  &  PUBLISHER  COMPANY,  Inc. 
James  Wright  Brown,  President  and  Publisher 
James  Wright  Brown,  Jr.,  Vice  Prttident 
Charles  B.  Grooues,  Treasurer 
Chas.  T.  Stuart,  Secretary 
Arthur  T.  Robb,  Editor 

_  Warren  L.  Bassett,  Director 

General  Ofices: 

Seventeenth  Floor  Old  Times  Building 
42nd  Street  and  Broadway,  New  York  City.  N.  Y. 
Telephones: 

BRyant  9-S052,  ’S(m,  :i054,  m55  and 
The  Oldest  Publishers*  and  Advertisers* 

_ Journal  in  America _ 

Arthur  T.  Robb,  Editor;  Warren  L.  Bassett, 
Managing  Editor;  Robert  U.  Brown,  News  Editor; 
Walter  E.  Schneider.  Associate  Editor;  John  J. 
Clougher,  Stephen  J.  Monchak,  Jace  Price, 

Frank  Fehlman. _ 

James  Wright  Brown,  Jr.,  Assistant  Publisher; 
Charles  B.  Groomes,  General  Manager;  Charles 
T.  Stuart,  Advertising  Director;  George  H.  Strate. 
Circulation  Manager;  Louis  A.  Fontaine,  Classihed 
Manager, 

M  ashington,  D.  C.  Correspondent:  General  Press 
Association.  James  J.  Butler  and  George  H, 
Manning,  Jr.,  l2Xi  National  Press  Club  Bldg.. 

Phone  Metropolitan  lOSO. _ 

Chicago  Editor:  George  .A.  Brandenburg.  921 
London  Guarantee  and  Accident  Building,  300  North 

Michigan  Are.,  Tel.  Dearborn  6771. _ 

Pacyic  Coast  Correspondents:  Campbell  Watson, 
2132  Derby  Street,  Berkeley,  Cal.,  Telephone;  Thorn- 
wall  5557;  Ken  Taylor,  1215  North  Hobart  Boul., 
l.^s  Angeles,  Telephone,  Hempstead  5722.  Adve^'^ 
tising  Representative:  Duncan  A.  Scott  &  Co.,  Mills 
Building,  San  Francisco;  Telephone  Sutter  139H; 
H  estern  Pacific  Building,  Los  Angeles,  Telephone 

Prospect  1975. _ 

London  OMce:  Allan  Delafons,  Manager;  18 
Eccicston  Square  Mews,  London,  S.  W.  1,  England. 
Paris,  France,  Correspondent:  Bernhard  Racner,  25 
Bue  Rennequin,  Telephone  Etoile  07-70.  Paris, 
France,  Business  Ofice  Representative:  Sydney  R. 
Clarke,  International  Service.  76  Rue  des  Petits^ 

Champs,  Telephone  Opera  66-27. _ 

Far  Eastern  Cofrespondents:  Hans  R.  Johansen. 
c-o  Osaka  Mainichi,  Osaka,  Japan  and  James  Shen, 
the  Centre  News  Agency,  Hung  Wu  Road,  Nanking. 
China. 


Display  Advertising  rates  effective  Dec.  1,  1937: 
85c  per  agate  line  or  series  of  insertions  as  follows: 


iLines 
Sizes  Agate 

Time 

6 

Timei 

13 

Times 

26 

Timei 

52 

Timei 

P»*e|  672 

S275 

S234 

S220 

S206 

SI82 

yiPigel  336 

154 

131 

123 

116 

lat 

y:  Page)  168 

85 

72* 

68* 

64* 

57 

KPagel  84 

.55 

47* 

44* 

41* 

.37 

•/OPagel  42 

33 

28* 

26* 

24* 

22 

The  single  column  forty-two  line  rate  maker  card  at 
a  cost  of  $22,  per  week  earns  as  low  a  rate  on  a  52 
time  basis  as  any  other  schedule  namely,  $182  per 
I'Rw;  $103  half  page;  $57  quarter  page.  •Quarter, 
cignth  and  sixteenth  pages  must  be  on  definite  copy 
schedule. 


Classified  Rates:  90c  per  agate  line  one  time;  70c 

per  agate  line  four  times. _ 

Situations  Wanted:  50c  per  agate  line  one  time; 
40c  per  agate  line  four  times  (count  five  words  to 

the  line). _ _ 

Subscription  rates:  By  mail  payable  in  advance 
United  States  and  Island  Possessions,  $4  per  year; 

Canada,  $4.50;  Foreign,  $5. _ 

Club  rates:  The  club  rates  are  applicable  to  all 
^subscriptions  in  any  one  organization — whether  paid 
for  by  the  company  or  individuals.  Three  subscrip¬ 
tions  to  Mparate  addresses  for  one  year  each  or  one 
subscription  for  three  years,  $10;  five  subscriptions 
to  different  addresses  for  one  year  each  or  one  sub- 
I'Cription  for  five  years,  $15;  ten  subscriptions  one  year 

each  or  one  for  ten  years,  %2i). _ 

Charter  Member  of  the  Audit  Bureau  of  Circulations 
with  an  average  certified  net  paid  “A.B.C.**  as 
follows: 


1  Six  Munths 

1  Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

June  30,  1939 . 

. .  12,726 

13,783 

1938 . 

. .  12,:«>0 

13,312 

“  19;i7 . 

..  11,482 

12,751 

1936 . 

. .  10.778 

11,801 

“  1935 . 

. .  10,225 

11, 

“  1934 . 

. .  9,359 

10,592 

“  1933 . 

. .  8,7% 

10,320 

1932 . 

. .  9,920 

10,987 

1931 . 

. .  10,497 

11,569 

1930 . 

. .  10,816 

12,216 

1  ••  1929 . 

. .  9.878 

ll,10.'i 

^  “  1928 . 

8,9S2 

10,223 

and  brother  of  Chet  Shafer,  noted 
writer  on  small  town  topics,  under¬ 
went  a  minor  operation  in  Washing¬ 
ton  Aug.  8. 

Paul  Kramer,  formerly  with  the 
New  York  Journal  -  American  and 
San  Diego  Herald-Examiner,  won  the 
two  top  cash  prizes  for  himself  and 
his  wife,  Janet,  at  the  New  York 
World's  Fair  Aug.  13  for  writing  the 
letter  judged  best  of  tliousands  in  the 
weekly  “Letters  Home”  contest  at  the 
exhibit  of  Westinghouse  Electric  and 
Manufacturing  Co. 

Mark  Carlinghouse,  formerly  po¬ 
litical  reporter,  Topeka  (Kan.)  Daily 
Capital,  has  been  appointed  head  of 
the  bond  division  of  the  department 
of  inspections  and  registrations  in 
Kansas. 

Miss  Hester  F.  Rawley,  former  so¬ 
ciety  editor,  Philadelphia  Evening 
Ledger,  was  left  the  $21,000  estate  of 
Frank  A.  Harrigan,  Norristown,  Pa., 
lawyer,  as  “my  future  wife.”  Mr. 
Harrigan,  who  died  Aug.  6,  and  Miss 
Rawley  had  planned  to  be  married 
in  the  fall. 

John  D.  Colton,  Hartjord  (Conn.) 
Times,  who  has  covered  the  Water- 
bury.  Conn.,  conspiracy  trial  for  the 
past  nine  months,  has  been  reassigned 
as  an  editorial  writer.  Sereno  B. 
Gammell  succeeded  him  on  the  trial 
assignment. 

Jimmy  Jones,  sports  editor,  Rich¬ 
mond  (Va.)  Tinies-Dispatch,  ad¬ 
dressed  the  weekly  meeting  of  the 
Petersburg,  V'a.,  Lions’  Club  at  the 
Hotel  Petersburg  Aug.  9. 

Irving  Pflaum,  foreign  editor,  Chi¬ 
cago  Times,  will  be  guest  star  on  the 
“Inside  Story”  radio  program  over 
NBC  Aug.  22  when  he  tells  the  in¬ 
side  story  of  the  siege  of  Alcazar, 
Spain. 

Frank  B.  Irwin,  for  34  years  a  mem¬ 
ber  of  the  news  staff  of  the  Salisbury 
(N.  C.)  Post,  is  at  the  Eye,  Ear,  Nose 
and  Throat  Hospital  at  Charlotte, 
N.  C.,  where  he  is  to  undergo  an  op¬ 
eration  on  his  right  eye. 

Jack  Van  Coevering,  outdoor  i>age 
editor,  Detroit  (Mich.)  Free  Press,  is 
author  of  a  juvenile  book,  “Real  Boys 
and  Girls  Go  Birding,”  which  has  just 
been  selected  as  the  juvenile  book  of 
the  month. 

Miss  Naomi  Benyas,  reporter,  has 
been  named  woman’s  page  and 
beauty  editor  for  the  Honolulu  Ad¬ 
vertiser,  succeeding  Miss  Loma  Arlen. 

Edgar  Bean,  news  editor.  New 
York  Daily  News,  and  Mrs.  Bean 
(Mabel  Greene  of  the  New  York 
Sun)  have  returned  to  their  home  at 
Westport,  Conn.,  after  a  month’s  va¬ 
cation  trip  to  England. 

Oldham  Paisley,  managing  editor, 
Marion  (Ill.)  Daily  Republican,  as 
Lieutenant  Colonel  and  commanding 
officer  of  the  334th  Infantry,  Reserves, 
was  in  charge  of  the  C.M.T.C.  camp 
at  Jefferson  Barracks,  Mo.,  when  it 
was  opened  to  3,000  boys  last  week. 

James  E.  Cogan.  Chicago  Daily 
News  reporter,  and  his  wife  are 
spending  their  vacation  on  a  trip  to 
New  York  City  this  month. 

Paul  R.  Leach,  Jr.,  son  of  Paul 
Leach,  Chicago  Daily  News  Wash¬ 
ington  correspondent,  is  working  this 
summer  on  the  regional  staff  of  the 
Daily  News. 

Harold  Hadley,  formerly  of  the 
Philadelphia  Record,  has  joined  the 
staff  of  the  Philadelphia  Evening 
Bulletin. 

Ralph  Cropper,  former  reporter  for 
the  Philadelphia  Evening  Ledger,  has 
returned  to  newspaper  work  and  is 
with  the  Philadelphia  Inquirer. 

Julian  Houseman,  Richmond  (Va.) 
News  Leader  reporter,  has  been 
named  director  of  a  six-month  safety 
education  program,  beginning  Sept.  1, 


Ui  an  effort  to  reduce  Virginia’s  au¬ 
tomobile  death  toll,  to  be  conducted 
under  the  auspices  of  the  Virginia 
State  division  of  motor  vehicles. 


Wedding  Bells 


ROBERT  G.  O’HARA,  golf  editor, 

Stjracu.se  (N.  Y.)  Herald  Journal 
and  son  of  E.  A.  O'Hara,  the  pub¬ 
lisher,  to  Miss  Catherine  C.  Meehan, 
teacher  at  Cherry  Road  school,  Syra¬ 
cuse,  July  17. 

Edmon  Ogle,  copy  reader.  New  Or¬ 
leans  States,  to  Miss  Patricia  Watson 
of  New  Orleans,  Aug.  11. 

S.  W.  Morris  of  the  Motion  Picture 
Daily  staff  and  former  Chicago  news¬ 
paperman,  Aug.  12  to  Ruth  C.  Banker 
of  Chicago  at  the  Little  Church 
Around  the  Corner,  New  York. 


Special  Editions 


LONGVIEW  (Wash.)  DAILY  NEWS, 

Aug.  9.  Evergreen  Empire  Anniver¬ 
sary  Edition,  52  pages,  four  sections, 
with  color  used  on  first  page  of  each 
section. 

Yonkers  (N.  Y.)  Times,  Aug.  3,  fifth 
anniversary  48-page  edition,  carrying 
2,779  inches  of  paid  advertising. 

Wausau  (Wis.)  Daily  Record-Her¬ 
ald,  12-page  all-advertising  “Dollar 
Day”  section,  Aug.  7,  co-operating 
with  merchants  in  sales  event  Aug.  9. 

Superior  (Wis.)  Evening  Telegram, 
Aug.  11,  36-page  Tri-State  Fair  edi¬ 
tion,  co-operating  with  Tri-State 
Fair,  Aug.  14-20. 

Vancouver  British  Columbia  Jour¬ 
nal  oj  Commerce  1939  Year  Book.  112 
pages,  recently.  This  was  entirely 
produced  at  its  own  plant.  This  year 
the  publication  added  a  new  section 
dealing  with  the  advantages  of  cer¬ 
tain  sections  of  the  province  for  in¬ 
dustrial  and  other  purposes. 

Netv  York  Journal  and  American, 
Aug.  13,  Special  Labor  Section  issued 
in  conjunction  with  76th  annual  con¬ 
vention  of  New  York  State  Federa¬ 
tion  of  Labor,  4  pages. 

Pittsburgh  Sun  Telegraph,  Aug.  10, 
Vacation  Puzzle  Book,  24  pages,  tab¬ 
loid. 

Newport  (N.  H.)  Argus  Champion, 
Lake  Sunapee,  eight  pages,  Aug.  3. 

Lowell  (Mass.)  Courier  -  Citizen, 
Dollar  Days  edition,  two  sections,  32 
pages,  Aug.  11. 

Brockton  (Mass.)  Enterprise -Times, 
Brockton  Dollar  Days  ^ition,  two 
sections,  40  pages,  Aug.  10. 

Kannapolis  (N.  C.)  Independent, 
Cook  Book  Supplement,  12  pages  tab¬ 
loid,  Aug.  6. 

Washington  (D.  C.)  Times-Herald, 
8-page  radio  section,  Aug.  11. 


BARGERON  NAMED 

Washington,  D.  C.,  Aug.  14— Car¬ 
lisle  Bargeron,  Washington  columnist 
and  syndicated  writer,  has  been  ap¬ 
pointed  press  representative  for  the 
group  promoting  the  Presidential 
campaign  for  Senator  H.  Styles  Bridges 
of  New  Hampshire.  Bridges  was  the 
first  avowed  candidate  for  the  Re¬ 
publican  nomination. 


Sex  Predetermination 
Fails  on  Humans 


The  New  York  Daily  News,  whicl 
for  more  than  a  year  has  been  spun 
soring  a  scientific  study  into  th' 
theories  of  sex  predetermination,  an 
nounced  in  a  story  in  its  Aug.  ! 
issue  that  a  new  series  of  report 
on  its  experiments  included  a  failun 
in  one  human  test  and  the  first  sue 
cesses  with  cattle.  The  story  wa: 
written  by  Reporter  Carl  Warren. 

The  unsuccessful  attempt  at  humai 
predetermination  was  that  of  Mr.  am 
Mrs.  X.  two  Daily  News  employes 
whose  names  were  withheld  by  tht 
daily  published  by  Captain  Jose^  M 
Patterson,  prime  mover  in  the  sex 
predetermination  experiments.  Mrs 
X,  the  News  said,  gave  birth  to  a 
daughter  at  11  p.m.  Monday,  Aug.  7 
“although  the  parents  tried  and  hopec 
for  a  boy.” 

The  story  continued: 

“The  News  has  offered  no  adnee 
about  human  experiments,  as  its  own 
tests  have  been  confined  to  rats  and 
rabbits.  While  Mr.  and  Mrs.  X  ex¬ 
temporized  in  devising  their  own 
equipment  and  procedure,  the  Day- 
ton  (Dayton,  N.  J.,  where  the  ex¬ 
periments  are  being  conducted  at  the 
Applied  Research  Laboratories)  ex- 
I>erts  are  convinced  that,  properly  per¬ 
fected  and  under  scientific  control, 
the  basic  method  will  work  on  all 
mammals  in  a  majority  of  cases.” 


Gets  Life  Sentence 
In  Coast  Feud  Slaying 


Sacramento,  Cal.,  Aug.  16— Gov¬ 
ernor  Culbert  L.  Olson  today  com¬ 
muted  to  life  imprisonment  the  death 
sentence  of  Harry  French,  member 
of  an  Alturas,  Cal.  publishing  family, 
scheduled  to  die  at  San  Quentin  Pri¬ 
son,  Aug.  25. 

French  killed  Claude  McCracke::. 
publisher  of  a  rival  newspaper  m 
Modoc  County,  March  25,  1937. 
He  was  found  guilty  of  first  degree 
murder  Aug.  6.  1937.  The  dying  Mc¬ 
Cracken  filed  a  story  of  the  shooting 
to  newspajjers  and  press  associations 
Vi^hich  he  represented. 

French  maintained  his  act  was  com¬ 
mitted  when  he  was  emotionally  un¬ 
balanced,  as  the  climax  of  a  heated 
publishing  rivalry  between  McCracken 
and  his  mother,  Mrs.  Bard  French,  who 
with  her  husband  published  the  Al¬ 
turas  Plain  Dealer.  In  signing  the 
commutation  order  Gov.  Olson  said  he 
was  convinced  French  is  not  a  hard¬ 
ened  criminal  and  “imprisonment  will 
so  rehabilitate  him  that  in  the  future 
he  may  again  become  a  useful  mem¬ 
ber  of  society.” 


BUYS  INTO  WFLA 

Purchase  by  the  Tampa  Tribune  of 
a  substantial  interest  in  the  Wes’. 
Coast  Broadcasting  Co.,  which  citr¬ 
ates  radio  station  WFLA,  Tampa,  has 
been  announced.  A  statement  i^ue 
by  the  Tribune  management  said 
rangements  have  been  completed  tor 
the  ultimate  purchase  of  the  contro  - 
ing  interest,  subject  to  FCC  approva^ 
Walter  Tison,  vice-president  and 
general  manager  of  the  broadcasting 
company,  will  continue  as  genera- 
rnanager. 


HASKELL  RETURNS 

Henry  J.  Haskell,  editor,  Kansas 
City  Star,  who  has  returned  from 
one  of  his  European  study  tours,  was 
interviewed  on  the  Star’s  radio  sta¬ 
tion  last  week  by  Guy  Runnion  of  the 
station’s  staff. 


BRISBANE'S  SON  EDITOR 

Seward  Brisbane,  son  of 
Arthur  Brisbane,  is  editor  of 
Service  Leader,  New  York 
civil  service  employes,  and  the  - 
issue  of  the  paper  will  appear  P^- 
12,  it  was  announced  last  week.  '• 
Brisbane  worked  with  his  father  • 
his  death  and  in  1937  was  with 
A'em  York  Mirror  editorial  pa? 
staff. 
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DAYCO  “STAYPBT”  ROLLERS  . 
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CM  EE  IPPLIED  TO  ENT  STEM 
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Nenes  are  taut  in  the  press  room  when  it’s 
pistthe  deadline— but  when  word  comes  to 
™il  ’em”  in  the  great  Metropolitan  news¬ 
paper  plants  the  "deadline  jitters”  are  eased 
^Wgh  speed  presses  equipped  with  Dayco 
•'oilers  take  over  the  job  of  turning  out  an 
on-time”  edition.  - 

I^yco  "H.S.”  Rollers  in  form  positions 
Mhigh  speed  presses,  teamed  with  Dayco 
5Uyput”  Rollers  in  other  positions  make 
^  unbeatable  combination  which  delivers 
■Rouble-free  mileage  with  no  time  out  for 
binges  or  adjustments. 


And  for  smaller  types  of  newspaper  presses 
Dayco  "Stayput”  Rollers,  with  the  renew¬ 
able  surface  which  is  an  integral  part  of  the 
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roller  construction,  give  top-flight  perform¬ 
ances. 

In  addition  to  unusual  durability,  Daycos 
have  the  right  consistency  and  affinity  for 
properly  distributing  and  depositing  ink. 
With  Daycos,  presses  can  run  at  top  speeds 
under  any  climatic  condition.  They  are  ink 
and  wash-resisting.  There  is  no  ink  penetra¬ 
tion— no  soft  spots— no  blisters.  They  can 
be  stored  indefinitely  without  deteriorating. 

Let  us  give  you  detailed  figures  showing 
how  Daycos  are  saving  time,  money  and 
trouble  for  large  and  small  newspapers. 
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EDITOR  &  PUBLISHE 


NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVIN 


Out  of  the  West 

OUT  OF  THE  \VEST  comes  a  refresh¬ 
ing  breeze,  an  excellent  little  folder 
from  the  Billings  (Mont.)  Gazette  that 
shows  evidence  of  constructive  think¬ 
ing.  “Smoke  Signals”  is  a  market 
folder  refreshing  in  its  restrained  use 
of  statistics  and  figures.  It  gives  just 
enough  of  these,  confining  them  to 
a  single  page,  to  support  its  storj'. 
But  it’s  the  story  that  really  counts, 
a  story  of  Billings  as  a  stable  market 
that  the  brief  copy  tells  a  lot  more 
interestingly  and  persuasively  than 
any  figures  could. 

With  the  folder  comes  a  letter  from 
Advertising  Manager  Fred  Pierce 
which  gives  some  of  the  reason-why 
for  the  folder.  Mr.  Pierce,  it  seems, 
is  a  little  concerned  over  the  political 
ballyhoo  that  for  15  or  20  years  past 
has  made  all  the  agricultural  areas  of 
the  country  look  like  relief  areas. 
As  a  natural  result,  space  buyers,  he 
feels,  can  hardly  be  blamed  for  con¬ 
centrating  on  urban  areas  as  the  only 
spending  markets.  Regardless  of  what 
may  be  true  of  other  agricultural 
areas,  his  argument  is,  Billings  is  a 
steady  and  a  growing  market — and  his 
folder  sets  out  to  show  why. 

Although  the  folder  is  an  excellent 
job  by  itself,  we  like  the  letter  too. 
It  would  have  been  a  good  idea,  we 
think,  to  have  incorporated  some  of 
what  is  in  the  letter  in  the  folder.  As 
it  is,  we  think  Mr.  Pierce  will  be  well 
advised  to  send  the  letter  along  with 
the  folder.  Together,  they  should  do 
the  Gazette  and  Billings  a  lot  of  good. 

Out  of  Montreal 

A  HAND  to  the  Montreal  Daily  Star 
for  an  effective  full  page  advertise¬ 
ment  headed  “What  is  happening  to¬ 
day?”  The  page  deserves  a  hand  be¬ 
cause  it  is  a  forceful  and  persuasive 
advertisement  not  for  the  Star  alone — 
but  for  all  newspapers.  Ck)py  doesn’t 
even  mention  the  Star.  It  sells  the 
newspaper  as  an  indis{)ensable  medi¬ 
um  for  news  and  advertising. 

The  page  is  notable,  too,  for  the 
invitation  it  carries  to  readers  to  visit 
the  Star’s  office  and  see  “The  Keys  to 
Everytown,”  the  Bureau  of  Advertis¬ 
ing’s  masterful  presentation  on  news¬ 
paper  advertising.  With  the  invita- 
ttion  is  a  note  that  a  copy  of  “The 
.Keys  to  Everytown”  is  available  for 
lean  to  women’s  clubs,  schools,  busi¬ 
ness  conventions  or  other  groups  in¬ 
terested  in  the  study  of  newspapers 
.and  advertising. 

.With  more  newspapers  thus  actively 
supporting  the  work  of  the  Bureau 
and  getting  it  before  the  public  some 
of  the  inroads  the  competition  is  mak¬ 
ing  should  be  arrested. 

I  Buy  ’'Quiz 

IF  YOU’RE  INTERESTED  in  con¬ 
sumer  buying  habit  studies,  here 
fie  two  new  ones  to  get.  One  is  the 
1939  “I  Buy  Quiz”  conducted  for  the 
Wisconsin  State  Journal  bv  Associated 
Consultants  of  Madison,  Wis.  This  is 
the  .second  annual  study  of  its  kind 
made  for  Madison,  and  offers  a  pic¬ 
ture  of  the  buying  habits  of  Madison 
families  in  42  classifications  in  the 
grocery  and  drug  fields.  It  gives  not 
only  brand  preferences  but  also  vol- 
Time  of  purchases,  with  comparisons 
of  1939  and  1938.  A  similar  study  is 
soon  to  be  made  for  the  Eau  Claire 
(Wis.l  Leader  Telegram  covering  the 
;Eau  Claire  market. 

A  simple  but  informative  study  is 
-one  covering  best  selling  coffee  brands 


as  reported  by  493  Indianapolis  inde¬ 
pendent  grocers,  issued  by  the  In¬ 
dianapolis  Star.  This  offers  informa¬ 
tion  as  to  best  selling  brands  and  sec¬ 
ond  best  selling  brands. 


"Shop  at  Home" 

INTERESTING  is  a  full  page  adver¬ 
tisement  run  recently  by  the  East 
St.  Louis  (Ill.)  Journal  announcing 
the  fact  that  it  will  not  accept  com¬ 
petitive  advertising  from  out-of-town 
merchants.  It  seems  that  the  Journal 
has  been  offered  the  advertising  of 
St.  Louis  merchants,  but  in  its  en¬ 
deavor  to  help  the  local  merchants,  it 
refuses  to  publish  it.  Here  is  a  sit¬ 
uation  that  does  not  often  .irise.  The 
merchants  of  East  St.  Louis,  of  course, 
are  the  backbone  of  the  Journal’s  sup¬ 
port.  They  deserve  this  effort  on  the 
part  of  the  Journal  to  build  patronage 
for  them. 

Here  is  another  example  of  com¬ 
munity  service  rendered  by  a  news¬ 
paper  that  is  as  unselfish  as  it  is 
selfish.  What  builds  East  St.  Louis 
builds  the  Journal — and  builds  a 
strong  and  good  community  for  all 
who  live  in  it.  A  good  page. 

Automobiles  in  St.  Lotiis 

ST.  LOUIS  automobile  dealers  believe 

in  newspaper  advertising  as  the 
most  effective  way  to  sell  new  cars. 
This  appears  in  a  folder  just  sent  out 
by  the  St.  Louis  Post-Dispatch  re¬ 
porting  a  survey  made  among  auto¬ 
mobile  dealers  by  the  Ross  Federal 
Research  Corp.  Asked  “what  one  ad¬ 
vertising  medium  do  you  consider 
most  effective  for  selling  new  cars?” 
fifty-seven  and  two-tenths  per  cent 
of  the  dealers  said  “newspapers.” 
Radio  got  21.8%  of  the  replies;  direct 
mail,  8.9%;  billboards,  7.3%;  maga¬ 
zines,  4.8%. 

Sunday  newspaper  advertising  is 
preferred  by  50.7%  of  the  dealers; 
week  day  by  31%;  while  18.3%  have 
no  preference. 

Asked  how  they  would  rate  media 
if  a  combination  is  used,  57.2%  of  the 
dealers  gave  newspapers  first  choice, 
24.2%  gave  them  second  choice. 

Double  Spread 

SOMETHING  OF  A  SMASH  is  the 

double  spread  run  by  the  New  York 
Times  last  week  and  this  in  the 
Detroit  News  and  the  Detroit  Free 
Press.  Copy  was  to  the  effect  that 
“Times  readers  buy  6  out  of  10  new 


cars  sold  in  New  York  City,”  based 
on  a  survey  among  new  car  buyers 
made  by  Recording  and  Statistical 
Corp.  Layout  was  something  along 
the  dramatic  line.  One  page  of  the 
double  spread  featured  a  full  length 
picture  of  a  man  and  a  woman  read- 
ijig  the  Times.  This  was  run  the 
full  depth  of  the  page.  An  attention 
getter. 

World's  Fair 

THERE  SEEMS  to  have  been  a  slight 
collision  of  promotion  ideas  in  New 
York  recently  over  newspaper  adver¬ 
tising  incidental  to  the  World’s  Fair. 
No  damage  done,  however.  The 
New  York  Sun  has  been  running 
excellent  series  of  advertisements, 
each  devoted  to  one  of  the  city’s  big 
department  stores.  In  addition  to 
some  general  copy  about  what  a  great 
Summer  resort  New  York  City  is — 
great  is  hardly  the  word  that  sug¬ 
gests  itself  in  this  humidity,  but  then, 
we’re  just  an  old  spoilsport! — the 
Sun’s  advertisements  quote  from  the 
stores  themselves  about  what  they 
offer  visitors.  Along  comes  the  Jour¬ 
nal- American  with  a  full  page  de¬ 
claring  that  “There’s  a  World’s  Fair 
Every  Day  in  New  York!”  with  some 
swell  little  sketches  of  six  of  the  lead¬ 
ing  stores,  descriptive  paragraphs 
about  them,  and  some  general  copy 
about  how  Fifth  Avenue  is  not  just 
a  New  York  street  but  the  Nation’s 
Main  Street  and  how  wonderful  it  is 
to  visit  the  Fifth  Avenue  stores  while 
in  New  York.  Never  mind  who 
though  of  what  first.  We  think  there’s 
enough  credit  in  the  idea  for  both 
papers  to  share. 

■ 

Texas  Editor  Wins 
$500  Rural  Award 

H.  B.  Fox,  28-year-old  editor  of  the 
Madisonville  (Tex.)  Meteor,  weekly, 
has  been  judged  the  best  country 
newspaper  writer  of  1939,  it  was  an¬ 
nounced  Aug.  16  by  Hubert  Kelley, 
editor  of  the  Country  Home  Magazine, 
which  sponsors  a  series  of  annual 
awards  to  rural  journalists. 

Mr.  Fox,  who  receives  $500  and  a 
free  trip  to  New  York  as  the  na¬ 
tional  winner,  has  been  a  newspaper 
man  since  he  was  graduated  from 
Southwestern  University.  He  re¬ 
signed  from  the  staff  of  the  Austin 
(Tex.)  Daily  Dispatch  to  enter  the 
weekly  newspaper  field. 

Winners  in  the  other  two  fields,  who 
will  receive  $250  each,  were  Carl 
Drumm,  of  the  Kenton  (Ohio)  News, 
for  country  correspondence,  and 
Harold  Severson,  of  the  Beeville 
(Tex.)  Bee-Picayune,  for  news  writ¬ 
ing.  The  competition  this  year  drew 
4.600  entries,  the  largest  number  since 
the  awards  were  established  in  1935. 


Record  Crowd  Attends 
Soap  Box  Derby 

Akron,  O.,  Aug.  15— The  power  o 
the  newspapers  to  sell  was  again  aptl’ 
illustrated  Sunday  when  another  rec' 
ord  crowd  turned  out  for  the  sbctl 
running  of  the  National  and  Inter 
national  Soap  Box  derbies  at  thi 
Akron  Beacon  Journal’s  derby  hil! 

The  race  showed,  too,  that  young¬ 
sters  of  White  Plains,  N.  Y.,  hav. 
something  on  the  ball  when  it’ come: 
to  building  midget  cars,  for  Clif 
Hardesty,  11,  representing  the  WhiU 
Plains  Reporter,  carried  home  wit! 
him  a  long  list  of  prizes  after  winnin; 
the  national  and  international  cham¬ 
pionship  races.  Second  in  the  na¬ 
tional  race  was  Harold  Armstrong 
carrying  the  colors  of  the  Kansas  Citi 
(Kan.)  Kansan.  The  finals  were  i 
heartbreaker  for  Mason  Colbert  o; 
the  North  Platte  (Neb.)  Daily  Gazette 
however. 

Young  Colbert  won  his  semi-fina 
heat  in  the  speedy  time  of  28.25  sec¬ 
onds.  as  against  28.37  for  Hardesty  anc 
28.45  for  Armstrong.  As  Colbert 
flashed  across  the  line.  Dean  Bailey 
of  the  Memphis  Commercial  Appeal, 
who  was  second,  lost  control  of  his 
car,  crashed  into  Colbert’s  racer  and 
damaged  it  so  badly  that  the  Nebras¬ 
kan  had  to  drop  from  the  final  heat. 

In  the  International  finals.  Harvey 
Wright,  Jr.,  of  the  Colon  (C.  Z.)  Pan¬ 
ama  American  was  second  and  Ernest 
Young  of  the  Belleville  (Ont.)  Intel¬ 
ligencer  ran  third. 

One  hundred  and  fourteen  cars  were 
listed  for  this  year’s  derby,  and  the 
great  majority  of  the  newspapers  had 
reporters  on  hand.  It  was  estimated 
that  25,000  words  were  filed  from 
Akron  by  Western  Union  and  Postal 
Telegraph. 

■ 

NEWS-BEE  REUNION 

More  than  100  former  members  of 
the  Toledo  News-Bee  staff,  which  sus¬ 
pended  publication  a  year  ago,  at¬ 
tended  a  reunion  dinner,  Aug.  5.  in 
the  HiUcrest,  Toledo.  Carlton  K. 
Matson,  editor  when  the  News-Bee 
closed,  was  toastmaster. 


IlN  YOr  auainsil  a  \V4IIII.II  of  f  OMPKTITOItS. 
floinfi  anyihinyS  about  it? 

We’ve  heard  famed  newspaper  men  in  convention  re¬ 
warded  with  tremendous  applause,  ovations,  when  they’d 
speak  in  favor  of  aggressive,  smart  and  modern  adver¬ 
tising  to  combat  the  inroads  of  competition.  We’ve  seen 
these  same  men  do  nothing  alKuit  it  and  sing  the  same 
defeatist  song  their  local  prospects  sing:  “We  can’t 
icritc  good  advertising;  what  is  there  to  say?” 

Yet,  there  is  something  to  say  and  in  odd  spots  in  y  our 
newspaper  there  is  priceless  opportunity  to  publish  it. 

We’ve  spent  twenty  years  learning  how  to  write  and 
make  local  advertising  PAY  .  .  .  and  if  your  local 
prospects  knew  what  tcc  know  al)out  your  columns,  and 
if  they  belietvd  it,  there’d  be  a  new  deal  in  your  town 
like  you’d  like.  Will  you  write  for  our  brochure? 

OREN  ARBOGUST 

30  N.  MICHIGAN  AVE. 

CHICAGO 

AGENCY  SERVICE  TO  HELP  NEWSPAPERS  SELL  MORE  LOCAL  LINAQI 


Since  1925 

.  .  .  The  Personnel  Bureau  hai 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes— 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 

Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau. 

Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  pttst 
association,  magazine,  pubhcity 
and  allied  fields. 


Write  or  mre— 

THE  PERSONNEL  BUREAU 

James  C  Kiper.  Director 

35  I.  Wacker  Drive.  Cfcleoqo,  W- 

A  Bation-wida  BOB-praflS  iarTta*  ^ 
portad  hr  Sifma  DalU  Frata^*** 
al  Joarnaliatie  Frataraity- 
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EDITOR  &  PUBLISHER  has  always 
bebeved  it  is  more  profitable  to  dig 
in  and  work  harder  during  slack 
times  than  to  "went  for  conditions  to 
be  better."  Retrenchment  is  the 
deepest  rut  of  all:  a  confession  of 
weakness,  lack  of  faith  in  the  thing 
sold. 

The  more  optimistic  slant  seldom 
icdls.  The  latest  A.  B.  C.  statement  for 
the  first  six  months  shows  a  remark- 
oble  circulation  increase,  total,  net 
paid.  Our  renewal  percentage  for  six 
months  is  cause  for  enthusiasm.  Very 
few  business  papers  in  the  entire 
held  con  point  to  equal  progress. 
Advertising  agency  subscriptions 
follow  this  general,  upward  trend. 
editor  &  PUBUSHER  is  setting  a 
new  pace  and,  we  believe,  a  good 
example. 


EDITOR  &  PUBLISHeR 


FEVEP 

CHART 

rUSSERS 


The  human  temptation  is  great  to 
"study"  business  "Fever  Charts";  to 
view  with  alarm  every  jitterbug  fluc¬ 
tuation  in  Wall  Street;  to  believe  that 
because  linage,  nationally  speaking, 
falls  below  normal,  it  is  expedient  to 
crawfish;  to  stop  telling  national  adver¬ 
tisers  and  their  agencies  YOUR  reasons 
why  YOUR  paper  and  market  deserve 
a  place  in  the  appropriation  schedule. 
"Fever  Charts"  produce  a  singularly 
inconsistent  state  of  mind — do  the  VERY 
thing  you  deplore  in  OTHERS. 

So  stocks  misbehave,  do  they?  So 
the  national  budget  isn't  balanced,  eh? 
So  there  may  be  a  War?  So  Japan  in¬ 
tends  to  spank  us.  economically?  So 
national  advertisers  think  television  is 
the  answer  to  another  prayer?  SO 
WHATl  Here's  the  sort  of  CHART 
newspapers  should  study.  News  about 
national  advertising: — "Fall  Ad  Sched¬ 
ules  Sharply  Higher."  "Agency  Men 
Estimate  Rise  Over  '38  at  7.5%  and 
some  predict  15%.  Record  Drives  An¬ 
nounced.  Steady  Widening  of  In¬ 
crease  in  Linage  Over  Year  Ago  Seen 
for  Last  Half."  EDITOR  &  PUBUSHER 
follows  the  course  of  just  such  progress 
every  week  .  .  .  which  is  why  adver¬ 
tisers  and  agencies  and  accoimt  execu¬ 
tives  read  it  as  a  logical  part  of  their 
business  program. 


1700  Times  Building 


New  York  City 
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EDITOR  &  PUBLISHE 


HOW  NEWSPAPER 

•  ADVERTISING  WORKS 


Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 


covers  everything  from  meat  to  eggs  Mrc; 

and  beverages  to  cheese.  Then  there  f  -T®’  j  *16008 

are  the  appartments  that  are  for  rent  Inland  VV  0111011*8  GrOUl 
or  for  sale,  and  the  homes  that  are  President  Tom  H.  Keene 

for  rent  or  for  sale.  Here  the  local  (ind.)  Truth,  has  announced  Se  ^ 
salesman  has  dozens  of  prospects  m  pointment  of  Mrs.  Helen  Hart 
the  real  estate  field.  bert,  Warren  (O.)  Tribunc-Chro.S 


By  FRANK  E.  FEHLMAN 


No.  130.  Special  Copy  ior  Brides 


DURING  the  past  50  years  there  has 
been  a  steady  rise  in  the  percentage 
of  marriages  per  thousand  population. 


their  savings  account  is  reduced  to 
almost  nothing. 

C.  Many  of  the  young  couples  start 


Stress  Economy 

REGARDLESS  of  what  other  argu¬ 
ments  are  used  in  the  special  copy 
to  interest  the  bride  and  bridegroom, 
one  thing  should  always  be  empha¬ 
sized — economy,  easy  terms,  and  small 
payments.  The  store  which  imder- 
sells  rather  than  over-sells  these  new 
customers,  has  an  opportunity  over 


a.s  chairman  of  the  Inland  Daily  Pres 
Association’s  new  committee  on  Wo 
men  Publishers  and  Managers.  A 
the  fall  meeting  to  be  held  in  HoU 
Sherman,  Chicago,  Oct.  17-18,  one  < 
the  Inland  luncheons  will  be  devote 
to  women  executives  of  Inland  dailie 
under  the  chairmanship  of  Mrs.  Huri 
bert. 


Secretary  John  L.  Meyer  reporte 


In  1889,  the  rat^was  9.11  marriaps  with  adequate  clothing,  and  in  some  the  years  of  seUing  these  people  most  that  24  of  the  303  Inland  newspaper 


per  thousand.  The  divorce  rate  that 
year  was  5.7%  of  each  hundred  mar¬ 
riages.  Stated  another  way,  about  one 
out  of  each  twenty  marriages  ended 
in  the  divorce  court.  The  panic  of  ’93 
caused  a  contraction  in  marriages  per 
thousand  to  8.60.  From  then  on,  we 
see  a  steady  rise,  excepting  off-years 
when  we  had  major  or  minor  business 
recessions.  The  all-time  peak  of  mar¬ 
riages  per  thousand  in  the  U.  S.  was 
reported  in  1920.  During  that  year 
there  were  11.96  marriages  for  each 
thousand  of  ovu:  people.  In  1932,  the 
marriage  rate  dropped  to  7.87,  marri¬ 
ages’  lowest  point  during  the  past  50 
years. 

We  have  discussed  with  many  peo¬ 
ple  the  rate  reported  for  1935,  which 
jumped  back  to  10.41  marriages  ^r 
thousand.  True,  we  have  seen  an  in¬ 
crease  in  our  total  national  income 
since  1932,  but  millions  of  people  are 
on  relief  or  supported  entirely  by 
WPA  projects  sponsored  by  cities, 
states  and  the  National  Government. 

Every  day,  in  practically  every  com¬ 
munity  in  the  U.  S.,  some  young  man 
and  some  young  woman  are  married. 
One  has  only  to  check  a  license  bureau 
at  any  court  house  to  know  exactly 
how  many  marriages  occur  in  a  given 
commimity  each  30  days.  Based  on 
the  national  figures,  the  average  in  a 
city  of  50,000,  would  automatically  be 
between  500  and  600  marriages  per 
year.  (The  rate  now  is  supposed  to 
be  about  11  marriages  per  thousand 
people.) 


cases  with  sufficient  gifts,  such  as 
linen,  sheets,  bedding,  chinaware,  etc., 
to  carry  them  over  several  years. 

D.  Most  of  them  have  adequate 
wardrobes,  but  at  the  end  of  two 
years,  these  wardrobes  are  depleted, 
and  on  the  limited  income  of  the 
groom,  economies  must  be  practiced. 

E.  Because  of  their  lack  of  experi¬ 
ence,  their  timidity,  and  in  some  cases, 
their  pride,  these  young  couples  fre¬ 
quently  overbuy  when  they  set  up 
their  own  home.  They  are  probably 
the  easiest  customers  for  the  average 
salesman. 

With  these  known  facts  to  start 
with,  it  is  comparatively  easy  to  pre¬ 
pare  advertising  copy  that  will  in¬ 
terest  only  these  young  married  peo¬ 
ple. 

Along  with  the  regular  advertising 
done  by  the  store  that  decides  to  cater 
to  this  new  market,  there  should  be 
included  two  or  three  times  a  month, 
possibly  once  a  week,  a  special  piece 
of  copy  that  might  carry  a  heading 
like  this:  “A  good  store  for  Brides 
and  Grooms;”  or  “Suggestions  for  the 
Bride  and  Groom  who  are  just  start¬ 
ing,”  or  “An  economy  store  favored 
by  Brides  and  Grooms.” 

All  headlines  should  always  carry 
the  phrase  Bride  and  Groom  or  Brides 
and  Grooms,  so  that  the  ads  will  be 
quickly  picked  out  of  the  regular  run 
of  ads  by  the  prospects  we  are  striv¬ 
ing  to  sell. 


of  the  things  they  require. 


Aids  the  Notioned  Sale 
A  FEW  SUCCESS  STORIES  built  on 
this  rather  small  classification,  would 
be  of  great  assistance  to  the  national 
department  and  national  representa¬ 
tives.  Magazines  have  for  years  car¬ 
ried  frequently,  special  copy  prepared 
just  for  brides.  The  editorial  columns 
of  women’s  magazines  carry  monthly 
suggestions  for  weddings,  receptions. 
Newspapers  probably  print  more  spe¬ 
cific  marriage  news  and  show  more 
pictures  of  weddings  in  a  month  than 
do  magazines  in  a  year,  because  wed¬ 
dings  are  news.  Why  not  tie-up  with 
the  wedding  news  that  is  constantly 
appearing  in  our  papers?  Why  not 
build  a  few  success  stories  showing 
how  local  merchants  sell  brides  and 
bridegrooms?  Dozens  of  these  suc¬ 
cess  stories  distributed  through  the 
nation-wide  machinery  now  in  op¬ 
eration  under  the  direction  of  Ae 
Bureau  of  Advertising,  would  not 
only  stimulate  more  local  advertising 
for  this  classification,  but  would  be 
of  great  benefit  to  the  national  de¬ 
partment  and  national  representa¬ 
tives. 


are  now  headed  by  women  publisher, 
and  managers. 


Needs  of  Young  Couples 

WHILE  the  number  of  marriages  may 
not  seem  large,  the  fact  remains 
that  two  yoimg  people  starting  at 
scratch  will,  during  a  5-year-period — 
depending  upon  their  income — spend 
hundreds  or  even  tens  of  thousands  of 
dollars  for  the  four  basic  things  that 
we  all  require — namely,  a  home  or  a 
rented  apartment  or  home,  wearing 
apparel,  food  stuffs  and  the  furnish¬ 
ings  of  the  home.  Any  merchant  who 
supplies  one  of  these  four  basic  items 
can,  with  a  very  modest  appropriation, 
run  at  intervals  special  advertising 
copy  that  will  be  of  tremendous  in¬ 
terest  to  brides  and  grooms. 

Check  10,  15  or  100  newspapers  for 
advertisements  that  are  written  to  in¬ 
terest  only  this  selected  group  and 
you  find  that  with  the  exception  of 
May  and  June,  very  little  copy  ap¬ 
pears. 


Four  Classifications 

HOMES  consist  of  many  things — brick, 
mortar,  lumber,  heating  plants, 
kitchen  utensils,  roof,  grass  seed,  etc. 
There  are  many  stores  in  practically 
every  city  selling  these  types  of  mer¬ 
chandise.  These  are  logical  prospects 
for  the  local  salesman  assigned  to  this 
special  campaign.  Wearing  apparel — 
everything  from  hats  to  shoes — falls 
in  another  classification.  There  are 
dozens  of  prospects  in  the  average 
city  who  have  suitable  merchandise 
for  the  bride  and  bridegroom.  Then 
there  is  the  food  classification,  which 


TELEMATS 


Copy  Suggestions 
BASED  on  an  eight  months  test  con¬ 
ducted  by  a  small  group  of  papers 
in  the  East,  plus  considerable  con¬ 
sumer  research,  these  important  facts 
were  developed: 

A.  The  national  average  weekly 
income  of  the  bridegroom  is  $30.  In 
cities  it  averages  $33 — small  towns 
$28 — and  on  farms  $23. 

B.  A  very  large  percentage,  some¬ 
where  between  60%  and  70%  of  the 
couples,  have  a  savings  account,  but 
after  they  have  furnished  three  or 
four  roonos  or  rented  a  small  home. 
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iL 


m  LH.e 
WORLD 


1/  you  need 
circulation 


men 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  poats  in  the 
departmnt,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Manager! 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Secretary  -  Treas¬ 
urer,  c/o  The  Tuhui  World, 
Tulsa,  Oklahoma. 


4  FREEDOMS  AWARD 

New  Brunswick,  N.  J.,  Aug.  16- 
An  annual  Four  Freedoms  Award,  t> 
be  given  the  New  Jersey  new.>pape 
which  publishes  the  editorial  deemc 
to  have  best  contributed  to  the  pres 
ervation  of  Freedom  of  Speech,  Free 
dom  of  Religion,  Freedom  of  the  Press 
and  Freedom  of  Assembly,  as  guar 
anteed  in  the  first  amendment  to  the| 
United  States  Constitution,  was  an 
nounced  today  by  Wayne  D.  McMur 
ray,  president  of  the  New  Jersey 
Press  Association.  The  award  wit 
be  made  for  the  first  time  at  the  An 
nual  Newspaper  Institute  of  the  New 
Jersey  Press  Association  at  Rutgers 
University  in  October. 
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WEEKLIES  FORM  UNIT 

South  Carolina  weekly  newspaper 
publishers  have  announced  formation 
of  the  Palmetto  Weekly  Press  Associa¬ 
tion,  a  state-wide  publishers  group, 
with  W.  W.  Smoak  of  Walterboro  as 
oresident. 


SMITH  ENDS  U.  S.  TOUR 

Paul  C.  Smith,  manager,  San  Fran¬ 
cisco  Chronicle,  Aug.  9  concluded  a 
13,000-mile  tour  of  the  U.  S.,  convinced 
that  the  nation  is  in  a  fine  condition. 
“I  believe  that  the  people  will  pull 
through,”  he  said,  “and  I  say  that 
with  more  conviction  than  I  ever  have 
before.”  Smith  visited  14  cities,  trav¬ 
eling  10,500  miles  by  air  after  a 
2,500-mile  vacation  trip  by  auto.  Asked 
if  he  regretted  his  decision  not  to 
enter  San  Francisco’s  mayoralty  race. 
Smith  said:  “Not  yet.” 


CODY  RETAIL  AD  CHIEF 

Francis  M.  Cody  has  been  appointed 
retail  advertising  manager  of  Boston 
Evening  Transcript.  He  was  associated 
formerly  with  the  Seattle  Post-Intel¬ 
ligencer  and  Look  magazine. 


Scott 

Hi  -  Speed  Pasters 


Simplest  full  automatic 
web  splicer  vrith 


Jones  Automatic 
Tension  Governor 
Best  combination  in  the 
World 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


Hire,,. . 

itt  iIhtO 


And  there  probably  are 
days  to  come.  But  you  can 
some  of  the  “hot  spots  yo** 
find  yourself  in  this  fall  by  ch  ' 
iiig  on  your  plant  equipment  an 
machinery  now.  1  hen  refer  to 
“Equipment  Mart”  section  ° 
classified  pages  to  fill  >0“*'  " 


I 

1 


1 


^  VJoKhi^^ 


INDU/TRIAL 

ACTIVITY. 


HOME 

I3UILDI 


I  Pennsylvania  believes  in  adver- 

j  ^  V  tising:  employs  a  vast  amount  of  it 
^ m  products  and  its  natural 

\  resources.  A  more  ambitious  effort 
¥  than  ever  to  encourage  tourists  is 
^0  now  under  way,  with  pages  in 
national  magazines  calling  atten- 
tion  to  40,000  miles  of  improved 
highway.  Here  is  a  characteristic 
heading: — "You  Can  'Drive  Aroimd  the  World'  in 
Pennsylvania."  As  a  consequence.  New  York 
World's  Fair  visitors  en  route  are  touring  the  State. 
Pennsylvania,  as  a  logical  market,  thus  offers  native 
buying-power  and  a  great,  new  tourist  group.  The 
State-wide  area  is  famous  for  "home"  newspapers 
of  proven  value  on  any  schedule.  And  NOW  is  a 
propitious  time. 


CROPS  other  than  those  to  be  found  in  fertile  fields — and  it  is  a  rich 
agricultural  State — are  being  garnered  in  Pennsylvania.  Industry  is 
active:  employment  in  2,364  factories  is  vigorously  L  P!  Payrolls  UPl 
(Jains  during  a  normal  period  of  decreases!  Substcmtial  up-tilt  in  metal 
and  transportation  equipment.  PENNSYLVANIA  MARKETS  ARE  FERTILE 
markets  for  NA'nONAL  ADVERTISING. 


Another  splendid  "crop" — 4,783  permits  issued  in  a  single  month 
in  248  cities  show  cm  expenditure  of  $10,983,000  for  construction  of  new 
buildings  emd  improvement  of  old  ones — double  the  corresponding 
figure  for  the  same  period  last  year.  Value  of  homes  up  179.2  per  cent! 
Residential  construction  up  91.4  per  centl  PENNSYLVANIA  MARKETS 
ABE  FERTILE  MARKETS  FOR  NATIONAL  ADVERTISING. 


Beaver  Falls  News-Tribune  (e) 
Butler  F,agle  (e) 
riiambersburp  Public  Opinion 
(e) 

Chester  Times  (e) 

Clearfield  Progress  (e) 
('onuellsville  Courier  (e) 
Hazleton  Plain  Speaker  (e) 
Hazleton  Stanard-Sentinel  (m) 
.Jeannette  News-Dispatch  (e) 
Lansdale  North  Penn  Reporter 

(e) 


Lebanon  News-Times  (e) 

New  Kensington  Dispatch  (e) 
Pottsville  Republican-Schuylkill 
Reporter  (me) 

Norristown  Times-Herald  (e) 
Tarentum  Valley  News  (e) 
Towanda  Daily  Review  (m) 
Washington  Observer  & 
Reporter  (me) 

Waynesboro  Record-Herald  (e) 
Williamsport  Gazette-Bulletin 
(m) 

Williamsport  Sun  (e) 
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Lardner,  Powers  To  Do 
Comic  Strip  for  Bell 


age  family"  to  meet  and  master  the  ITU  Convention  ODerJ 

problems  of  rearmg  their  children.  _  _  ,  ttt  • 

In  Fort  Worth 

Personals  Fort  Worth,  Tex.,  Aug.  15— Tt 


By  STEPHEN  I,  MONCHAK 


Personals  Fort  Worth,  Tex.,  Aug.  15— Tt 

HERBERT  HOLLANDER,  managing  eighty-third  annual  convention  of  tl 
editor,  Ullman  Feature  Service,  International  Typographical  Unio, 
Washington,  D.  C.,  is  leaving  Aug.  20  which  opens  in  Port  Worth  Aug.  ) 


for  a  trip  which  will  take  him  as  far  ^nd  continues  through  Aug.  26,  w 


A  NEW  SPORTS  writer-artist  team  lieved  to  be  the  first  comic  strip  to 


as  the  West  Coast  where  he  will 
carry  out  special  assignments  for  the 


be  one  of  the  most  important  meetinsf;^! 
the  union  has  held  in  the  last  decad  lf* 
it  was  predicted  today  by  Preside-P'^ 


Nr,vv  wiuoi-a.  material  was  predicted  today  by  Preside: 

enlered  the  syndicate  held  this  .ntr^uce  »rious  cont.nmty  and  ^  clatide  M.  Baker  of  San  Franc, sc 

week  wtth  announcement  by  Bett.  str^_dr,wmgs_^^_^  the  service  later  this  year.  Relationship  nf  the  ITU  wiU.  ,y 


leaving  behind  the  art  editor’s  post  on  *  '  .  r  xtt?a  e 

the  Cornell  Widow,  college  monthly  ^EA  Servi 

humor  publication,  drew  cartooons  for  «aves  the  capital  for  a  six-weeks 
the  old  Brooklyn  Standard-Union.  of  the  country  and  to  write  a 


Bruce  Catton,  Washington  col-  AFL  is  expected  to  be 


umnist  for  NEA  Service,  next  week  loajor  P^ots  at  issue.  A  large  portii 


of  the  ITU  membership,  led  by  . 

luff  Randolph  of  Indianapolis, 
tary- treasurer  for  eleven  years, 


Ho  ctiKcooiiootiw  varowirovi  t  M  scrics  of  Human  interest  political  mry- treasurer  lor  eleven  years,  sj 

^  and  economic  columns  under  the  title  violently  opp^ed  to  any  domir- 


York  Journal,  San  Francisco  Exam-  “"o  vconu.mc  coiui.ms  u..um  u.e  niie 
iiier,  San  Francisco  Call,  and  the  New  ® 

Yorfc  American.  It  was  on  the  latter  '^P; 


paper  that  his  “Minute  Movies"  strip 
was  created. 


National  Signs  Loyden 


John  Lardner 


Grant  Powers 


ELMER  LAYDEN,  football  coach  at  of  the  daughter  bom  to  them  Aug.  9. 
Notre  Dame  and  recently  chosen  ■ 


ation  of  the  ITU’s  internal  affairs. 
The  claim  of  the  AFL  for  SIS.W 
art  editor  of  NEA  at  Cleveland,  is  allegedly  unpaid  assessments  w.i 
vacationing  with  his  family  in  New  undoubtMly  come  up  for  anolh: 
England.  .  .  .  John  Smith,  NEA  edi-  ^aker  favors  payment  of  to 

torial  staff  member,  and  Mrs.  Smith,  clam^  and  strengthming  of  cordu 
have  chosen  Marcia  Kay  as  the  name  relations  wim  me  AFL. 
of  the  daughter  bom  to  them  Aug.  9.  bkelihood  was  mreseen 

spokesmen  of  any  active  attempt 


S,m,.c,Tkthatit  lu.  P2parcdiorre-  ^'ho  Ji’/ ,f,^Tork  cPaS  170  PAGES  SET  RECORD  Sngr;i  'inSis'tra 

lea^  Aug.  21  Buck  Hanson  ot  me  pr^fessjona]  football  champions,  at  l^e  Galveston  Daily  News  published  despite  considerable  sentiment  L  antal  p 
Badgers,  a  daily  cartoon  strip  de-  Field,  Chicago,  Aug.  30,  has  the  largest  edition  of  its  97  years  such  a  change  among  isolated  locak  asFCC 

pictmg  the  adventures  ot  a  basebaii  ^  contract  to  write  for  Nation-  Aug.  15— a  170-page  issue  commem-  The  all-important  laws  committei  sure  en 

.  ,  AL  Newspaper  Service,  Chicago.  Lay-  orating  the  centennial  of  Galveston  of  the  Union  has  been  working  a  jsigned 

The  wnter-^rtist  team  is  made  up  according  to  John  F.  Dille,  pres-  County  and  the  city  of  Galveston  and  full  strength  ever  since  it  convene!  jannels 

of  John  Lardner,  North  merican  ^f  syndicate,  will  write  three  also  the  formal  dedication  of  the  new  Monday.  Forty-three  amendment} 

Newspaper  Alliance  ^ndicated  ^  ggj.jgg  ^jjj  $2,500,000  causeway  connecting  Gal-  have  been  proposed  to  the  constiiu- 

writer,  and  Grant  h-owers,  vewran  gjjjjjjgj.  .<jjj  fuddle  with  Elmer  veston  Island  with  the  mainland  of  tion  and  by-laws  and  it  is  expected  .,1^  j 


^  j  r\f^  professional  football  champions,  at 

Badgers  a  daily  cartoon  strip  de-  ^ 

pictmg  the  adventures  of  a  baseball  ,  nnnfrart  m  W 


in  allegedly  unpaid  assessments  w.i  on.y 
undoubtedly  come  up  for  anolhc 
airing.  Baker  favors  payment  of  tie  l^st 
claims  and  strengthening  of  cordU  11« 
relations  with  the  AFL.  tory. 

No  likelihood  was  foreseen  b  tsbeen 
spokesmen  of  any  active  attempt  j  uj  these 
turn  the  ITU  into  the  ranks  of  th  iSe  for 
Congress  of  Industrial  Organization:,  cmmerc 


The  wnter^rtist  team  is  ®ade  «p  ^  according  to  John  F.  Dille,  prei 
of  John  Lardner.  North  American  — 


sports  cartoonist. 

They  Knew  the  Gene 


Layden.”  Avoiding  spot  news  re¬ 
porting,  Coach  Layden  will  write 


Friends  for  years  but  working  to-  about  the  technical  ride  of  football, 
gether  for  the  first  time,  both  Lard- 


Texas.  Called  the  Centennial-Cause-  that  the  number  will  reach  200  when 
way  Eldition,  the  issue,  in  11  sections,  active  discussion  from  the  floor  of  .pj^inj 
contains  comprehensive  histories  of  the  convention  proper  begins.  j  qj 


jier  and  Powers  bring  to  their  strip  a  Dorothy  Dix's  Boole 


the  city  and  the  county,  and  previous 
crossings  to  the  mainland,  as  well  as 


first  hand  knowledge  of  the  great  UNDER  THE  TITLE  “How  to  Win  story  of  the  building  of  the  new 


American  pastime  gathered  during  causeway.  Due  to  the  co-operation  Marston,  Inc.,  Philadelphia  agency-,  Md;C 

years  of  covering  the  major  league  ^  j  Comnanv  last  advertisers  the  edition  outgrew  its  Aug.  15  telegraphed  President  Roose-  xcle  b 

teams.  Their  character,  who  will  .  .  ,  riorn^v^niv  Phti  orisiual  proportions  of  96  pages  sev-  velt  at  Campobello,  N.  B  ,  suggesting  !(.90ni 


HAS  HOLIDAY  PLAN 

Norman  W.  Geare,  president,  Geare- 


cavor.  in  .hn  s«p  U.. 


T  J  J  -1  **«  r.^,,^Uwvo,.r  oYiNuiuATiL.  nuiTiciii  reiaiions 

Lardner  describes  as  a  foutl^^paw  j^j^jjjjjjjjj^j  ^jjj^  ^j^  j^jj-oduction  by 
pitcher  with  a  southpaw  brain  but  a  Watkins,  president  of 


right-handed  heart.’’ 


T  J  00  Watkins  Syndicate,  Inc.,  Philadelphia,  xi*c^  Av/iAuwmg  Acruicacriii.ct-  ,  .1  .*  a  •.  j  ■  1 

.  lift"  has  estab-  who  was  her  syndicate  manager  _for  lives  have  been  appoint^  in  the  li.*; 


SPEOALS"  NAMED 

The  following  special  representa- 


all  holidays  be  observed  “on  Mondays  co 
nearest  the  anniversary  date,”  a  move,  jjt  jq 
which,  if  taken,  he  said,  “would  bring  730^  jj 
about  increased  spending  by  the  pub- 


1  1  t.  TT  J  •  xnon  1 _ _  wiiu  was  iiei  syriuicaie  iiiaiiauer  lor  lives  iiavc  uccii  auuuiiiicu  111  uie  ,  -  ,  ,  ,  . 

‘"1  many  years  and  who  converted  her  national  advertising  field;  Burke,  S 


1  J-  _ I  „„l  iiiaiiy  ycais  aiiu  wiio  coiiveriea  ner  iiaiiuiiai  auveiiisiiia  iieiu.  iduiivc,  ,  “  ,  ,  ,  -  .  ....  j  -.i-— ■ 

feature  into  a  daffy  column.  Miss  Dix-  Kuipers  &  Mahoney,  Inc.,  by  the 


umnist  in  10  years.  He  first  went  to  Ts  a  bec^t:;  TAlirDS;  Devrn^  ^cled  to  the  national  ~  , 

for  girls  seeking  matrimony  and  for  &  Associates,  Inc.,  by  the  Missouri  ,1" 


f  At_  T^T  TT  streiviiiki  mail iiiiuiiy  aiiu  lur 

c  1  ion  o  e  eic  o  matrons  desiring  to  maintain  the 

Tnbuue,  and  got  his  ear^i^wspap^r  connubial  knot.  In  (Ohio)  Journal;  Ridder-Johns,  Inc.,  ^^^^p  in  mat  airecuon.  -- 

training  under  Stanley  Walk^  then  Elizabeth  by  the  Duluth  (Minn.)  Herald-News-  J^ent  earlier  m  the  .'^^ek  — ^1  ; 

Herald  Tribune  Cl  y  edi  or,,  n^  edi-  Meriwether  Gilmer,  of  New  Orleans  Tribune:  Prudden.  Kine  &  Pmdden.  Pl^n  of  proclaiming  fhanksgiv  mg  I  ,, 


rhssociaies,  inc.,  oy  me  iwissoun  - °  u  u  fire*  — V 

Valley  (Iowa)  Times,  and  Lisbon  >o^r,  he  added,  could  i>l  ^  rist 

(Ohio)  Journal;  Ridder-Johns,  Inc.,  *ri  that  direction. 

hv  tbe  Did.ifK  iMinni  Hex-e/xl- idcnt  earlier  in  the  -week  announcea 


rieraiQ  irioune  euy  eu*  ux,.  o.w  Meriwether  Gilmer,  of  New  Orleans.  Tribune:  Prudden.  King  &  Prudden,  plan  oi  proc  aim  mg  lu-.. 

tor  of  the  Philadelphia  Evening  ^j^^  Dunkirk  (N.  Y.)  Ob-  ^ 


With  an  unusual  style  of  sports  Child  Guidance  Series 
leporting,  Lardner  has  acquir^  a  AP  FEATURE  SER^CE  Aug  18  be- 


renutation  as  a  humorist,  following,  San  distribution  of  six  w^kly  arti- 


it  ‘  appears,  in  the  footsteps  of  his  cles  on  “The  Williams  Family,”  crea- 
father,  the  late  Ring  Lardner,  famous  tion  of  Lydia  Gray  Shaw,  child  guid- 


SEEK  FCC  PERMITS 

Milwaukee  Journal  and  Worcester 
(Mass.)  Telegram  have  applied  to  the 


American  humorist.  NANA  has  dis¬ 
tributed  young  Lardner's  column. 


BUYS  INTEREST  IN  KCMO 

Orville  S.  McPherson,  president 
and  publisher,  Kansas  City  (Mol 
Journal,  has  acquired  a  one-fourth 
interest  in  radio  station  KCMO,  Kan- 


ance  writer  for  the  AP  Feature  Ser-  Federal  Communications  Commission  /announced  Aug.  31^:^ 

vice,  who  made  a  new  departure  iri  for  a  permit  to  build  frequency-modu-  t  *  nrp  "dent  of  the* 


“From“thrPress  Box,"  ’  rince’  ms!  writing  guidance  articles  of  this  kind  lation  stations  for  extei^ive  study  of  and  StewS^eteran I  "4^ 

vv  1  -  _ t_i_ 1 _ Kv  intmiliipinct  a  “avor-  “cf of ir»_lixoc”  Station,  ana  J3CK  o  I 


He  also  writes  a  weekly  column,  by  introducing  a  fictionalized  “aver- 
“Sport-Week,”  for  Newsweek  maga-  ...i  ■  1  ■ 


static-less”  broadcasting. 


zine.  Married,  he  is  the  father  of  one 
child. 

Powers  Now  Free-Loacing 

Starting  out  to  be  an  architect.  Car¬ 
toonist  Powers’  career  was  sidetracked 
by  the  World  War  and  he  was  as¬ 
signed  to  mapping  the  wars  battle¬ 
fields  for  the  National  Museum.  Dur- 


Art 

Features 


SYNDICATE 


broadcaster,  has  been  appointed  gen¬ 
eral  manager  of  the  station. 


News 

Photos 


BRF.SSLER 

EDITORIAL  CARTOONS 
More  than  8.5  inflopenilent  newspapors  are 


ing  those  days,  he  also  was  a  regular  tml.-iy  foat urine-  Rrosslor  Cartoons  on  thpir 

_ f  ct (Mlilonal  paers.  Why?  Son  piiri-onf  rcloasi'S. 

COntl ibutor  to  Stars  and  Stripes.  sonl  on  rrnnpst.  .  .  .  No  obli^ration. 


“Features  with  a  Future" 
QUEEN  FEATURES,  INC. 
12  So.  12th  Street 
Philadelphia,  Pa. 


contributor  to  Stars  and  Stripes. 

He  joined  the  staff  of  the  New  York 
Daily  News  in  1921.  and  remained 
there  for  17  years,  illustrating  the 
sports  columns  of  Paul  Gallico  and 
others  and  covering  sports  on  assign¬ 
ment.  The  Buck  Hanson  strip  ap- 


sent  on  ri  nnest.  .  No'  oblie-ation.  DaHv ”nbi?o^JfeH Records." 

Address.  Times  Riiildini;,  New  York.  N.  Y.  ini^o  aia  coverinr 


love  and  marriaxe  problems,  children,  per¬ 
sonality  improvement,  business  psycholoiry 
mental  hymene.  every  week,  plus  mail  ser- 
"“pH'"*  Syndicate,  Inc.,  Chieaeo,  Bell 
Sjndtratf,  Inc.,  New  York. 


CABLE.  Backsround  of  cable  news  by  au-  OCR  GO-TO-rill-RCil  p»nw — 
wo°r7dI“‘‘send  for’‘snmX.  IVU-  and  REVENUE  'to  you?  var^r. 


ment.  The  Buck  Hanson  strip  ap-  world.  Send  for  samples.  World-Wide  News  RellRiou,  Newr  Senic?,^  30o’”Fou'Jth‘’ A^e 
peared  for  a  time  in  both  the  New  ^rrice^t^Iass. _ .me.  New  York  Cit.v.  »»  fourth  Ave- 

York  Daily  News  and  the  Chicago  mk^ican  ne^:  -cavalcade  OF  MEX- 

fr  -u  loef  Wells  a  wcckl.T  dUpatch  from  church  pa-rs.  One  hundred  newspapers 

Tribune  in  193 1.  Resigning?  last  year  Mexico  city.  Two  dollars  monthly.  Write  porvice  during  last  fifteen  years, 

from  the  News  to  free-lance.  Powers  Wells  Features.  Box  2035.  Ilollywood.  Cal.  #inn!Ii  *»♦<***”»- 

docs  his  work  in  his  cottage  at  Au-  information  SERVICF _ a  Good  Answer  Cleveland.  Ohio. _ 

bum,  Maine.  Questions  Dep.artmnnt  in  a  newspaper  RFI.Uiloi'S.  Pfi‘aoh(Ts  and  len«‘lH*rc  ii«o 


1  COMPteTt  MAT 


T3~n  _ 1,  serves  a  double  purpose — it  has  reader  in-  ii'  iit-ioii  i.ay  liy  ii.-iv"-  .as  illuatr.itinna 

Bell  this  week  also  announced  ^pt.  jerest  and  it  brings  mail.  The  oldest  and  T*”!  'I'c  fc.atnrc  is  ainic<I  ,nt  onlinary  readers 
18  as  the  release  date  for  “Old  Timer,  serviro  of  this  kind  is  conducted  by  •'■■l'-  SiTiii-e.  Swarthinnrc,  rninn. 

_  _ 1  J _ _  U,.  TTJ  urb^olo..  Frederle  J.  Haskin.  W-aHhinston.  D.  C.  HAKKISBI'ltr.  <P\  »  .. 


*5;  Pn  aohi  rs  and  If.avli.-rs  use 
U'-Iivioti  Day  R.v  ^  D;i,v*-  .as  illustr.ations. 


a  daily  panel  drawn  by  Ed  Wheelan, 
creator  of  the  comic  “Minute  Movies” 
for  King  Features  Syndicate,  be- 
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>robable  Costs 
(Television 


contimied  from  page  9 

L  ,5  greater  in  frequency  band  width 
I  -  .the entire  standard  sound  broad- 
I  band  which  accommodates  nearly 
broadcast  stations.  This  means 
t; the  number  of  television  stations 
.  ,;ch  can  operate  simultaneously  in 
rv  one  locality  is  definitely  limited 
five,  at  this  particular  time,  and  as 
■jieers  have  so  far  been  able  to 
r'ermine.  for  a  rather  long  time  to 
,  r.e. 

Channels  Limited 

Ibe  FCC  has  set  up  19  charmels  for 
,r,ision  broadcasting,  of  which  five 

-  y  have  been  developed  to  the  point 
.  ire  they  can  be  us^  commercially 
by  stations  of  1  K.W.  capacity  or  over. 
TV  other  14  are  still  in  the  realm  of 
finory.  To  date,  no  practical  solution 
lasbMn  found  to  the  problem  of  mak- 
ij|  these  remaining  14  channels  avail- 
jdt  for  practical  use.  Of  the  five 
onmercially  usable  channels,  experi- 
antal  permits  have  been  granted  by 
ae  FCC  for  channels  1,  2  and  3.  The 
are  expensive  television  sets  are 
aesigned  for  operation  on  all  the  five 
aanneb  mentioned. 

Simydy  as  a  matter  of  information, 
tmy  be  said  that  the  word  “channel” 
elites  to  a  specific  band  of  assigned 
inquencies  used  for  transmitting  and 
■(Cfiving  the  television  signal.  Chan- 
ad  1  operation  is  on  a  band  ranging 
nm  44-50  megacycles;  Channel  2 
.dizes  the  50-56  megacycle  band; 
jannel  3  uses  the  66-72  megacycle 
Sid;  Channel  4  uses  the  78-84  mega- 
^de  band,  and  Channel  5  uses  the 
a(-90  megacycle  band. 

.4  consideration  of  this  necessary 
jit  to  the  number  of  possible  tele¬ 
thon  broadcasting  stations  in  any  one 
Revision  area  which  can  operate 
Jultaneously  must  also  take  into 
iraunt  another  limitation.  In  this 
scussion,  a  single  television  area  has 
Ml  assumed  which  is  served  by  a 
rrion  located  in  a  city  of  approx- 
^tely  250,000  to  1,000,000  popula- 
-in,and  the  effective  reception  range 

-  ‘Jiis  station  has  been  stated  to  be  a 
■dius  of  25-35  miles  from  the  statio.n 

-  all  directions. 

Television  reception,  both  sight  and 
■ind,  has  been  secured,  however, 
■er  greater  distances.  Consequently, 
two  cities  are  closer  to  each  other 
approximately  100  miles,  Chan- 
■-S1S 1  to  5  inclusive  must  be  divided 
-tween  the  two  cities  or  the  television 
tae  shared  by  two  or  more  stations 
'  these  cities  which  operate  on  the 
‘tie  channel  of  frequencies.  It  is, 
-crefore,  incorrect  to  assume  that 
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five  television  stations  can  operate  in 
a  single  city  without  the  necessity  of 
sharing  time,  unless  there  is  no  other 
important  city  within  100  miles  or  so 
from  the  city  being  investigated. 

Assignment  of  Channels 

For  example.  New  York  City  and 
Philadelphia,  because  they  are  not 
over  100  miles  from  each  other,  must 
.share  Channels  1  to  5.  Tentatively, 
the  FCC  has  approved  New  York  City 
operation  on  Channels  1  and  2,  and 
Philadelphia  has  similarly  been  ap¬ 
proved  for  Channel  3.  In  considering 
the  assignment  of  a  channel  or  chan¬ 
nels  to  Philadelphia,  then  Baltimore, 
Washington  and  other  important  cities 
within  100  miles  or  so  from  Phila¬ 
delphia  must  be  provided  for  if  inter¬ 
ference  is  to  be  avoided  or  if  broad¬ 
cast  time  is  not  to  be  shared.  The 
point  of  the  matter  is  that  five  stations 
in  each  larger  city  is  not  necessarily 
a  probability.  What  is  actually  pos¬ 
sible  can  be  determined  only  by  a 
study  of  the  particular  city  with  ref¬ 
erence  to  an  area  represented  by  a 
radius  of  at  least  100  miles  from  the 
city  under  consideration. 

Derived  from  this  natural  limitation 
in  the  number  of  possible  television 
stations  in  any  one  television  area 
which  can  operate  simultaneously 
without  sharing  time,  is  the  highly  im¬ 
portant  fact  that  the  ownership  and 
operation  of  a  television  station  is  a 
property  right  which  not  only  can 
return  substantial  annual  profits  but 
can  increase  in  value  with  time  and 
eventually  represent  a  property  of  in¬ 
calculable  worth.  Therefore,  it  is  not 
safe  to  assume  that  none  are  thinking 
along  these  lines,  and  the  newspaper 
will  be  well  advised  to  give  early  and 
serious  consideration  to  the  entire 
subject  of  television  if  it  is  not  to  find 
that  available  charmels  have  already 
been  applied  for  or  assigned. 

Necessarily,  all  calculations  con¬ 
tained  in  this  discussion  are  based  up¬ 
on  arbitrarily  assigned  values.  How¬ 
ever  arbitrary  they  may  be,  they  do 
seem  safe.  TTie  purpose  of  this  article 
is  not  to  present  a  television  program 
completely  and  minutely  worked  out. 
Problems  of  an  essentially  local  na¬ 
ture  will  inevitably  arise  in  a  detailed 
and  comprehensive  study  of  probable 
costs,  whether  for  talent  or  for  other 
items  of  operating  expense,  and  these 
can  best  be  determined  locally.  Other 
local  problems  will  require  study. 
One  is  the  availability  of  a  sufficiently 
tall  building  on  which  to  erect  the 
transmitting  antenna;  another  is  suit¬ 
able  and  conveniently  located  studio 
facilities. 

The  essential  purpose  of  this  dis¬ 
cussion  is  to  pKjint  out  the  p>otential 


strength  of  television  broadcasting  as 
the  most  direct  competitor  to  the 
newspaper  for  local  advertising  which 
has  as  yet  arisen.  Enough  data  has 
been  given  to  direct  the  trend  of  an 
investigation  of  television  to  the  end 
that  the  newspai>er  may  determine  for 
itself  the  desirability  of  embracing 
television  broadcasting  and  controlling 
its  commercial  activities.  The  social 
aspect  of  television  broadcasting  has 
been  almost  entirely  ignored,  on  the 
assumption,  which  is  a  fair  one,  that 
the  newspaper  can  operate  a  television 
station  on  at  least  as  high  a  social 
level  and  with  as  much  social  con¬ 
science  as  any  other  commercial  en¬ 
tity. 

Time  is  of  the  essence  and  it  be¬ 
hooves  the  newspaper  to  investigate, 
consider  and  act  with  dispatch  if  it  is 
not  to  find  that  all  available  channels 
have  been  allocated  and  that  no  rem¬ 
edy  for  this  natural  television  limita¬ 
tion  can  be  found. 

Appendix  "A" 

Satisfactory  picture  studio  equip¬ 
ment  to  include  two  cameras,  one 
movie  reproducer,  all  necessary  con¬ 
trol  equipment  with  sweep  circuits, 
video  (picture)  monitor  and  shading 
controls,  etc.,  can  be  secured  for  ap¬ 
proximately  $60,000. 

Lighting  equipment,  $3,000;  air  con¬ 
ditioning,  $5,000;  acoustical  treat¬ 
ment,  $5,000. 

Assuming  that  the  transmitter  and 
studio  will  be  located  in  the  same 
building — a  quite  reasonable  assump¬ 
tion — additional  video  (picture)  moni¬ 
tor  and  amplifying  equipment  adja¬ 
cent  to  the  transmitter  would  not 
ordinarily  be  required.  If,  however, 
the  transmitter  is  remotely  located 
from  the  studio,  then  the  additional 
monitor  and  amplifying  equipment  for 
the  video  circuits  would  cost  about 
$5,000. 

The  video  transmitter  with  a  power 
of  1  K.W.  can  be  secured  for  about 
$20,000.  If  no  tower  is  needed  to  at¬ 
tain  sufficient  height  for  the  coverage 
required,  a  suitable  antenna  system 
can  be  installed  for  about  $2,500. 

To  take  care  of  the  sound  part  of 
the  television  broadcasting  system,  a 
1  K.W.  sound  transmitter  would  be 
required.  This  would  cost  approx¬ 
imately  $8,000.  Sound  studio  equip¬ 
ment  is  not  very  complicated  and  an 
additional  sum  of  $2,000  would  cover 
it. 

The  equipment  outlined  includes  all 
that  is  necessary  to  pick  up  and  trans¬ 
mit  both  picture  and  sound  from  the 
studio,  either  from  life  or  from  motion 
picture  film.  The  cost  of  installing 
this  equipment  will  vary  according  to 
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local  conditions,  but  it  seems  safe  to 
set  the  figure  at  between  $5,000  and 
$7,500,  except  where  labor  costs  are 
very  much  higher  than  those  which 
prevail  in  the  average  American  city. 

Miscellaneous  equipment,  such  as 
scenery,  “props,”  etc.,  for  the  studio, 
and  office  furniture  and  fixtures,  all 
lumped  together,  should  not  exceed 
in  cost  a  figure  of  about  $5,000. 

Total  cost,  $120,000. 

“Appendix  “B" 

The  following  estimate  of  an  operat¬ 
ing  staff,  using  as  a  basis  4-6  hours 
per  day  of  activity,  has  been  calcu¬ 
lated  quite  generously.  Certainly  it 
should  be  possible  for  a  television 
broadcasting  station  to  operate  well 
within  the  estimated  personnel  and 
cost  included  in  this  estimate,  and  if 
television  is  part  of  a  currently  op¬ 
erating  radio  (sound)  broadcasting 
activity,  much  of  this  personnel  will 
already  exist  and  the  operating  cost 
will  be  materially  less  than  estimated. 

Perm.nnent  Staff  Per  Year 

1  gener.al  director  (announcer)  .  $7,500 

1  assistant  (alternate  announcer)  ....  2,500 

2  operating  engineers,  at  $2,500  .  5,000 

1  viileo  operator  (camera  man)  .  5,000 

1  a.ssistant  (film  projection  opcr.ator) . .  2,000 

1  sound  operator  .  2.500 

1  video  monitor  operator  .  4,000 

1  sound  monitor  operator  .  2,000 

6  miscellaneous  employees  at  $1,500  . . .  9,000 

Total  . $41,500 

Other  items  of  expense  will  vary  over 
wide  limits,  but  for  the  sake  of  using 
definite  figures  in  an  estimate,  the  fol¬ 
lowing  have  been  arbitrarily  set  up: 

Rent,  Light,  Power,  etc .  $.S,500 

Sales  Department  .  12,000 

Miscell.aneous  and  contingencies  .  10,000 

Total  . $30,500 

General  Summary: 

Operating  staff,  as  calculated  . $41,500 

Fixed  charges  and  contingencio .  30,500 

Total  . $72,000 


Release  Bride 
Who  Poisoned 
New  Husband 

Prosecutor  Agrees 
It  Was  All  Mistake; 
Publisher  Is  Blamed  ^ 


Police  today  released  Mrs.  Timothy  i 
Soanso  and  withdrew  charges  of  at-  j 
tempted  homicide  after  they  ascer- 1 
tained  her  husband  was  not  poi-! 
soned  intentionally.  i 

It  seems  that  Mrs.  Soanso  pre¬ 
pared  a  new  dish  following  a  recipe 
printed  in  the  local  newspaper.  The 
type  was  a  bit  blurry  and  she  mis¬ 
read  a  couple  of  ingredients.  A  po¬ 
tion  resulted  which  was  too  much 
for  poor  hubby’s  stomach.  • 

When  questioned,  publisher  of| 
the  newspaper  said,  “It  w’on’t  hap¬ 
pen  again.  I’m  replacing  that  old 
type-face  with  modern,  easy -to - 
I  read  Excelsior,  one  of  the  Linotype] 
:  Legibility  Group.”  | 

Set  in  Linotype  Faces  i 

HEAD:  30  pt.  Memphis  Bold  Condensed  I 
and  14  pt.  Memphis  Bold  1 

BODY:  7'a  pt.  E.xcelsior  on  8',2  pt.  body  j 
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CERTIFIED  DRY  MAT  CORPORATION,  9  Rockefeller  Plaza,  Dept.  P,  New  York,  N.  Y. 
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"Headlines  in  '40" 
Sigma  Delta  Chi 
Convention  Theme 

Meeting  on  West  Coast 
Aug.  31-Sept.  5  to 
Hear  Clapper  and  Hoyt 

“Headlines  in  1940”  is  the  theme  of 
Sigma  Delta  Chi’s  24th  national  con¬ 
vention  which  opens  at  San  Francisco, 
Aug.  31,  and  continues  through  Sept. 
5.  with  sessions  at  Stanford  Univer¬ 
sity,  Palo  Alto,  and  Los  Angeles, 
marking  the  first  time  the  professional 
joimnalistic  fraternity  has  held  its  an¬ 
nual  meeting  west  of  the  Rocky  Moun¬ 
tains. 

Publishers  Luncheon  Hosts 

The  opening  day’s  sessions  will  be 
held  at  the  San  Francisco  Press  Club 
with  Paul  C.  Edwards,  San  Francisco 
News  associate  editor,  delivering  the 
keynote  address.  On  Thursday,  dele¬ 
gates  will  be  guests  of  the  California 
Newspaper  Publishers  Association  at 
a  luncheon  at  which  William  S.  Kel¬ 
logg,  Glendale  News-Press,  CNPA 
president,  will  preside.  Neal  Van 
Sooy,  Azusa  Herald,  CNPA  first  vice- 
president,  and  Bill  Rogers,  Beverly 
Hills  Citizen,  will  speak. 

Included  on  the  three-day  profes¬ 
sional  program  will  be  Raymond  Clap¬ 
per,  Washington  columnist  and  SDX 
national  honorary  president;  Leo  C. 
Rosten,  author  of  “The  Washington 
Correspondents”;  Donald  J.  Sterling, 
Portland  Journal,  president  of  the 
American  Society  of  Newspaper  Edi¬ 
tors;  Paul  Harrison,  NEA  Hollywood 
correspondent;  Palmer  Hoyt,  Portland 
Oregonian,  SDX  treasurer;  Barry 
Paris,  editor-in-chief  of  International 
News  Service;  Oscar  Leiding,  cable 
editor  of  the  Associated  Press;  John 
Thompson,  San  Francisco  News; 
Irving  Dilliard,  St.  Louis  Post-Dis¬ 
patch;  and  Chilton  R.  Bush,  head  of 
the  division  of  journalism  at  Stanford. 

The  convention  moves  to  Los  An¬ 
geles  for  the  final  day’s  program.  Sept. 
5,  when  delegates  will  be  guests  of 
20th  Century  Fox  Studios  at  luncheon. 
In  the  evening,  a  banquet  will  be  held 
at  Beverly  Hills  Hotel.  The  latter 
event  is  being  sponsored  by  the  Uni¬ 
versity  of  Southern  California  and 
Los  Angeles  chapters  of  SDX  and  will 
feature  motion  picture  and  radio 
talent. 

Convention  Progrom 

The  complete  convention  program 
follows: 

TIU'R.SnAY.  .Wr.UST  31 

(San  Francisco) 

9:00  a. in..  Keception  and  UcRisiration,  San 
Francisco  iVcss  Club.  10:00  a.m.,  Business 


HOES 

ROUTERS 

flat  and  curved 

SAW  TABLE-TBIMMER 
JIG  SAW-DBIU 

are  described  in  an  illustrated 
bulletin.  Write  for  it  today. 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.  Y. 


S'.s'ion.  c;ill  !(■  i.vdir  by  iroidiiit  of  St.inford 
Chapter.  10:30  .-..rr...  .td.irc^s  of  Welcome, 
response  by  I’rcsidcnt  G.  A.  Hrandenburg,  Chi- 
c.ago  editor.  ICditos  &  Pcblisiier.  10:45  a.m., 
Keailing  of  1938  Convention  Minutes,  by  Irving 
Dilliard,  national  secretary;  Reports  of  X.a- 
lional  Officers.  11:45  a.ni..  Keynote  Address. 
".\  Free  Press  by  Public  Service,”  by  Paul 
C.  Edwards,  associate  editor,  San  Franciseo 
News. 

12:30  p.m..  Luncheon,  Complimentary  by 
California  Newspaper  Publishers'  .Association 
Press  Club;  presiding:  William  S.  Kellogg, 
Glendale  News-Press,  president  of  CNP.A. 
Intr(>ductions:  John  B.  Long,  general  man¬ 
ager.  CNP.A.  Address:  ‘‘James  King  of  Wil¬ 
liam:  A  Reformer  of  the  Press.”  Neal  Van 
Sooy.  .Azusa  Herald,  first  vice-president, 
CNP.A;  president,  Los  Angeles  Chapter,  Sigma 
Delta  Chi.  Address:  “Leaders  and  Takeouts 
in  the  W'eekly.”  Bill  Rogers,  Beverly  Hills 
Citizen;  son  of  the  late  Will  Rogers;  war  ob¬ 
server  in  Spain  for  the  Citizen;  professional 
member  of  Stanford  chapter. 

2:15  p.m..  Professional  Session  (Open  to 
CNP.A  members).  Press  Club;  Symposium — 
“The  \V^lshington  News  Front.”  Irving  Dil¬ 
liard.  editorial  writer.  St.  Louis  Post-Dispatch, 
national  secretary.  Sigma  Delta  Chi.  presid¬ 
ing;  Leo  Rosten,  attthor,  “The  Washington 
Corresjiondents";  Raymond  Clapper,  Wash- 
ingtin  ct.lumnist.  .Scripps-Howard  Newspaper 
Alliance,  and  n.ation.al  honorary  president. 
Sigma  Delt  Chi.  4:00  p.m.,  “Top  of  the 
Mark."  Mark  Hopkins  Ilotel.  7:00  p.m.. 
Dinner,  with  San  Francisco  and  Oakland 
Newspapers  as  hosts.  10:45  p.m..  Entrain  for 
Pale  .Alto.  11:30  p.m..  Arrive  Palo  Alto. 

FRIDAY.  SEPT  1 
{Palo  -Alto) 

9:(i0  am..  Business  Session.  Education 
Building  .AudiU.rium.  .sttanford  Ca:npus;  Coni- 
inittee  Reports:  New  Business.  10:00  a.m.. 
Roundtable  Sessions.  I'n.dergraduate  Delegates’ 
Session.  Elmo  Scott  Watson,  editor.  Publish¬ 
ers'  .du-xiliary,  presiding.  Professional  Dele- 
g.ites’  and  Members'  Session,  Willard  K. 
Smith,  presiding. 

12:15  p.m..  Lunch.  Dutch  Treat:  1:30  p.m.. 
Professional  Session  (Open  to  CNPA  mem¬ 
bers):  .Address:  “Reporting  and  Pressagentry 
in  Hollywood"  by  Paul  Harrison,  NE.A  Holly- 
wihkI  corre-s'jiondetit ;  Symposium — “The  Foreign 
News  Front.”  Oscar  Leiding.  cable  eilitor, 
.Associated  Press,  national  executive  councilor 
of  .Sigma  Delta  Chi.  presiding;  John  Thomp¬ 
son.  foreign  news  editor,  San  Francisco  News; 
Barry  Faris.  editor-in-chief,  Intcrn-ational 
News  Service,  national  cxecittive  councilor  of 
•Sigma  Delta  Chi.  4:00  p.m..  Business  Session, 
Committee  Reports.  5:30  p  m..  Model  Initia¬ 
tion.  conducted  by  national  officers.  Ralph  L. 
Peters,  chairman.  F)xectttivc  Couticil,  pre¬ 
siding. 

to.’o  p.m..  Cir.vention  B.aiiquet.  Sl.’.nford 
t  'nioii  Dining  Ri  oni.  President  G.  A.  Branden- 
biitg.  presiding.  Address:  Raynn  nd  Clap;ier. 
-Address:  Don.dd  J.  Sterling,  m  r.agitig  edi¬ 
tor  Portband  (Ore.)  Journal;  president  .Amer¬ 
ican  S;>ciety  of  Newspaper  Editors:  Profes¬ 
sional  memlier  CIregon  chapter. 

SATURD  AY.  SEPT  2 
(Palo  Alto) 

9:00  a.m.  B.'.siness  Session.  Coinmittec 
Rejiorts,  9:30  a.m.,  Professititial  Session, 

Charles  E.  Rogers,  director.  Department  of 
Industrial  Journalism.  Kansas  State  College, 
Iiresiding.  Address:  "The  Road  -Ahead  for 
Journalism  Schools,"  by  Chilton  R.  Bush, 
director.  Division  of  Journalism,  Stanford 
University.  .Address:  “The  Nicman  Fellow¬ 
ship  Plan."  by  Irving  Dilliard.  Nicman  Fellow 
in  1938-39.  at  Harvard  University.  10:30 
a.m.,  Sym;Hisit:m:  “The  Local  News  Front.” 
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THE  GOSS  PRINTING  PRESS  CO. 

1535  S.  PAULINA  STREET,  CHICAGO 
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AA'illard  R.  Smith,  manager,  AA'isconsin  Bureau, 
United  Press,  presiding.  Palmer  Hoyt,  pub¬ 
lisher  the  Portiand  Orgeonian,  n.ational  trea¬ 
surer,  Sigma  Delt  Chi.  R.dpli  L.  Peters,  roto 
editor,  the  Detroit  News. 

2:15  p.m.,  Sight-Seeing  Trip. 

SUND.AA’,  SEPT.  3 
(Palo  Alto) 

9:00  a.m..  Business  Session,  Education 

Bitilding  zAudjtorium,  Committee  Reports, 
Unfinished  Business,  New  Business,  Filection 
anil  Installation  of  Officers. 

12:00  noon,  .Adjournment. 


C0.47c  a  year  ago  and  64.17c  in  the 
previous  month,  the  Newsprint  Asso¬ 
ciation  of  Canada  monthly  report  re¬ 
leased  last  week,  states. 


MONDAY,  SEPT.  4 
(En  Route) 

8:35  a.m..  Entrain  for  Los  Angeles. 
5:30  p.m.,  Arrive  at  Los  Angeles. 


TUESDAY.  SEPT.  5 
(Los  Angeles) 

9:00  a.m..  Reception  and  Registration,  Bev¬ 
erly  ^ill^  Hotel.  9:30  a.m.,  Welcome,  by 
representatives  of  University  of  Southern 
C.  lifornia  and  L''s  Angeles  chapters.  10:00 
a.m..  Trip  to  20th  Century-Fox  Motion  Picture 
Studios. 

12:30  p.m..  Luncheon,  20th  Century-Fox, 
as  guests  of  studios,  introduction  of  movie 
stars.  2:30  p.m..  Tour  of  Columhia  Broad¬ 
casting  System  studios. 

7:00  p.m..  Dinner,  Beverly  Hills  Ilotel, 
with  University  of  Southern  California  and  Los 
/Xngcles  chapters  as  hosts.  Program  head¬ 
liners:  Edgar  Bergen  and  Ch.-irlie  McCarthy, 
Alec  Templeton,  Rupert  Hughes,  Irvin  S. 
Cobb.  Bob  Burns.  Walter  Winchell.  10:30 
p.m.,  Final  Adjournment. 


DAILIES  HONOR  TOWNS 

Stressing  intermountain  progress 
and  the  all-important  public  relations 
responsibility  of  newspapers,  the  Salt 
Lake  (Utah)  Tribune  -  Telegram 
claim  a  distinctive  community  service 
feature.  Each  week  these  newspapen 
honor  a  community  of  Utah,  Idaho 
Wyoming,  or  Nevada  with  a  half-houi 
broadcast  highlighting  the  particular 
city’s  historic  background,  resources, 
and  holiday  event  or  festivity.  Most 
recent  of  the  programs  attracted  50(1 
townspeople  of  Magna  and  Garfield 
mining  and  smelting  centers  20  miles 
southwest  of  Salt  Lake  City,  to  the 
Tribune-Telegram  auditorium  for 
the  broadcast  and  a  tour  through  the 
mechanical  and  editorial  plants.  Ma¬ 
jority  of  the  guests  were  employes 
of  the  Utah  Copper  company  and 
were  given  a  half  day  holiday  and 
advanced  pay  checks  for  the  occasion 


WEEKLY  SALE  PUT  OFF 


BEAMAN  TO  INQUIRER 

Philadelphia,  Aug.  17 — Niver  W. 
Beaman,  former  city  editor  of  the 
Waterbury  (Conn.)  Repuhlican- 
American,  was  this  week  named  ex¬ 
ecutive  sports  editor  of  the  Philadel¬ 
phia  Inquirer.  Mr.  Beaman  an¬ 
nounced  that  S.  O.  Grauley  would 
continue  as  sports  editor.  During 
Mr.  Beaman’s  regime  as  city  editor 
the  Republican-American  exposed  the 
gigantic  political  graft  in  Waterbury. 
Recently  he  has  done  special  woi'k  for 
the  Republican-American. 


Auction  of  the  Greenville  Home 
News,  Jersey  City,  N.  J.,  weekly, 
which  was  padlocked  Aug.  2  by  Fed 
eral  Agents  a  week  after  it  editori¬ 
ally  criticized  a  member  of  Mayor 
Frank  Hague’s  administration,  has 
been  postponed  from  Aug.  14  until 
\ug.  18.  because  of  a  disagreement 
between  Federal  and  State  authori¬ 
ties  on  one  of  their  claims.  The  gov¬ 
ernment  seeks  $777  in  unpaid  Social 
Security  and  Unemployment  Compen¬ 
sation  taxes  and  $400  is  sought  by  the 
State  Unemployment  Compensation 
Commission. 


NEWSPRINT  REPORT 

Canadian  ncAvsprint  shipments  in 
July  amounted  to  221,743  tons,  an  in¬ 
crease  of  16,253  tons  or  7.9%  over 
July.  1938.  and  shipments  represented 
63.6%  of  Canadian  capacity  against 


WEEKLIES  INSTITUTE 

Cornell  University's  annual  News¬ 
paper  Institute  for  editors  and  pub¬ 
lishers  of  weekly  newspapers  in  New 
York  state  will  be  held  Sept.  15-16  in 
Willard  Straight  Hall  on  the  campus. 


"They  say  the  new 
FLEX  all-American 
mat  is  the  best  dry  mat 


on  the  market/ 


The  good  news  about  the  new 
all-American  dry  mot  is 
rapidly.  From  now  on  you  wiU 
hearing  it  more  and  more 
Meanwhile,  why  not  investiga 
new  dry  mot  for  yourself — by  sending  for  free  samples  an  ^ 
them  a  trial?  Please  mention  gauge,  shrink,  and  the  yp® 
casting  equipment  you  are  using. 


.LL“(!lm£h.‘uian 

mV  MATS 


FLEXIDEAL  DRY  MAT  COMPANY 
21  West  Street,  New  York 
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Photo  Equipment  Tested 
Under  War  Conditions 


By  JACK  PRICE 

TO  ACHIEVE  true  war  conditions 
for  news  photography  at  the  U.  S. 
\nny  war  maneuvers  on  the  his¬ 
toric  battlefied  of  Bull  Run  at  Manas¬ 
sas,  Va.,  last  week,  Don  Miller,  as¬ 
sistant  managing  editor  of  the  AUen- 
totcn  (Pa.)  Call,  made  up  a  portable 


Don  Miller  at  Manassas,  Va.,  war  maneu- 
vors  with  pigeon  crate  holding  birds  which 
flew  the  negatives  to  Allentown  (Pa.j 
Call-Chronicle. 

kit  for  the  development  of  film  for 
the  Contax  camera  he  carried  to  the 
exclusion  of  all  larger  equipment. 

So  far  as  could  be  learned,  the  Call 
and  Allentown  Chronicle,  represented 
by  this  reporter-photographer  at  the 
maneuvers,  were  the  only  pap>ers 
working  strictly  on  a  war  basis  with 
equipment  similar  to  that  carried  by 
correspondent-photographers  in  Ethi¬ 
opia,  China  and  Spain. 

Had  Vital  Equipment 
No  equipment  was  carried  by 
.Miller  which  would  not  be  practical 
in  actual  warfare.  Two  18-inch  fiber 
cases  carried  the  camera  with  its 
complement  of  seven  lenses,  film  for 
‘he  two  weeks  encampment,  extra 
chemicals,  flashgun,  bulbs  and  mis¬ 
cellaneous  equipment.  The  flashgun 
Md  bulbs  were  used  sparingly  be¬ 
cause  their  bulk  would  limit  their 
n»  in  war  time,  the  high  speed  f:1.5 
‘tns  being  forced  to  do  the  work 
when  light  conditions  were  poor. 

ITie  field  darkroom  in  the  small 
case  proved  to  be  most  practical 
ander  very  unfavorable  condi- 
'^(ms. 

Sixteen-ounce  thermos  bottles  ear¬ 
ned  developer,  chrome  alum  hard¬ 
ier  and  short-stop  and  hypo.  Two 
«-oz.  thermos  bottles  were  provided 
for  water,  thus  enabling  temperature 
control  in  the  summer  heat,  one  of 
™  most  important  factors  in  minia- 
■ore  film  work. 

A  small  changing  bag  was  used  to 
^nsfer  the  35  mm.  film  to  a  daylight 
^eloping  tank.  A  base  supply  of 
®uced  chemicals  was  kept  in  gallon 

I  newspaper  properties  I 
I  s 

I  BOUGHT  &  SOLD  I 


VALUATIONS  | 

for  all  purposes  i 

jk.  I 

newspaper  appraisal  I 

CORPORATION  | 

1*.  Parker  Likeix,  Pres.  g 

^•a  Bldx.,  Times  Square,  New  Turk  W 


bottles  in  a  lard  can  buried  in  the 
ground. 

Pigeons  Carried  Negatives 

A  homing  pigeon  club  in  Allentown 
provided  a  crate  of  birds  for  Miller, 
he  said,  and  as  soon  as  the  devel¬ 
oped  film  was  dry,  the  best  shots  were 
placed  in  aluminum  capsules  and  at¬ 
tached  to  the  pigeons  for  quick  trans¬ 
port  to  Allentown,  two  hundred  miles 
away. 

Miller  lived  in  camp  with  the  300 
Allentown  N  a  t  i  o  n.a  1  Guardsmen. 
When  the  theoretical  war  broke  out 
and  the  troops  encamped  in  pup 
tents,  he  went  right  along,  camera, 
developing  kit  and  pigeons. 

For  the  most  part  the  other  papers 
and  news  services  used  standard 
press  equipment,  with  plates  being 
sent  to  Washington,  Philadelphia  and 
New  York  for  development. 

Gannett  Photogs'  Exhibit 

EIGHT  STAFF  CAMERAMEN  of  the 

Gannett  Newspapers  will  stage  a 
special  exhibit  of  their  work  for  the 
purpose  of  informing  the  public  of 
their  daily  problems  in  camera  re¬ 
cording  of  the  news.  The  show  will 
be  held  at  the  Rochester  (N.  Y.) 
Museum  of  Arts  and  Science  during 
September.  In  addition  to  the  pic¬ 
torial  display  there  will  also  be  an 
array  of  equipment  which  the  pho¬ 
tographers  employ  in  their  routine 
assignments. 

The  idea  of  the  exhibition  was  con¬ 
ceived  by  Fred  Powers,  Rochester 
Times  -  Union  photographer.  Other 
cameramen  of  the  Gannett  newspa¬ 
pers  who  are  taking  part  in  the  show 
will  be  Joe  Dumherr,  Claude  Brown 
and  Len  Maxwell,  all  of  the  Times- 
Union  staff;  and  Ralph  Amdursky, 
Jack  Irving,  Herbert  Schaeffer  and 
Pete  Culross,  all  of  the  Rochester 
Democrat  &  Chronicle. 

To  Show  Model  Engraving  Plant 

Another  feature  of  the  exhibition 
will  be  the  display  of  a  model  photo¬ 
engraving  plant  planned  by  John 
Stevens,  Times-Union  engraving  su¬ 
perintendent. 

A  special  preview  is  planned  for 
Sept.  8,  at  which  Frank  E.  Gannett 
will  head  a  list  of  200  invited  guests 
including  officials  from  the  Eastman 
Kodak  Co.,  Folmer  Graflex  and  the 
General  Electric  Co. 

The  cameras  and  other  photogra¬ 
pher’s  equipment  displayed  in  the  ex¬ 
hibition  will  have  detailed  explana- 


Meda  UgA, 

EVERYTHING 

in  equipment,  accessories 
and  supplies  that  fhe_ 

NEWS 

PHOrOGRAPHER 

NEEDS 

WE  INVITE  YOUR  INQUIRY 


tions  with  each  piece  describing  its 
functions.  This  type  of  demonstration 
of  the  cameraman’s  problems  will  be 
something  of  a  novelty  for  the  pub-  ; 
lie.  The  friendly  gesture  of  the  ^ 
cameramen  to  let  the  newspaper 
reading  public  in  on  their  profes- 1 
sional  secrets  is  most  encouraging  and  I 
should  help  the  public’s  co-operation 
with  news  photographers 

Daguerre  Exhibit  ' 

IN  HONOR  of  the  development  of  the 
photographic  process  by  Jacques 
Daguerre  which  occurred  on  Aug.  19,  | 
1839,  just  one  hundred  years  ago  next  , 
week,  the  Eastman  Kodak  Co.  will 
signalize  the  event  by  displaying  spe-  ; 
cial  pictorial  exhibitions  at  their  build-  i 
ing  at  the  World’s  Fair  in  New  York. 
A  large  collection  of  early  Daguerreo¬ 
types  and  the  equipment  used  for 
making  them  has  been  gathered  for 
public  viewing.  Another  section  of 
the  great  exhibition  will  include  other 
devices  and  photographs  produced  by 
them  in  the  early  days  of  camera- 
craft.  Many  of  these  photos  and  me-  , 
chanisms  have  been  procured  from ' 
museums  and  private  sources. 

The  exhibition  holds  promise  of  be¬ 
ing  the  finest  of  its  kind  ever  staged.  I 
The  exhibit  will  run  from  Aug.  18-25. 

Lamp  Makers'  Warning 

TO  ELIMINATE  unfair  practices  and 
to  insure  the  public  of  true  values 
in  all  kinds  of  lamps  for  lighting  pur¬ 
poses,  the  Incandescent  Lamp  Manu¬ 
facturers  Association  has  made  a  i 
formal  announcement  to  the  effect 
that  they  are  prepared  to  take  action 
against  violators  of  the  prescribed 
tenets  of  the  association. 

It  has  been  alleged  that  wild-cat 
bulb  manufacturers  have  not  been 
marking  their  lamps  with  true  facts 
and  figures.  It  appears  that  the 
wrong  wattage  and  voltage  is  desig¬ 
nated  for  lamps  that  have  practically 
no  length  of  life  hence  they  burn  out 
quickly  and  consumer  is  stuck.  This 
practice  has  been  extended  to  the 
photo-flood  bulbs,  hence  our  intere.st. 

We  are  pleased  to  note  that  this 
pernicious  practice  could  not  be 
adaptable  to  the  photo-flash  bulbs. 

Starts  Own  Service 

WILLIE  HOFF,  one  of  the  famous 
three  Hoffs  active  in  the  newspaper 
photographic  profession,  recently 
resigned  from  the  photo  staff  of  the 
New  York  Daily  News  to  op>en  his 
own  picture  service  business  at  the 
North  Beach  Airport  in  New  York. 

Hoff  was  with  the  News  for  12  years. 
His  brother  Edward  is  making  pic¬ 
tures  for  a  well-known  press  agent, 
while  his  father  is  with  Interna¬ 
tional  News  Photos.  Willie  expects 
to  provide  a  full  coverage  of 
arrivals  and  departures  from  this 
new  airport. 


15  West  47th  St.,  New  York  City 


r CAMERA  \  fif^ 

tecT  IsPEEDGUN 

\  SHOTS  1  MODEL  "C” 

Y  _ -  DeLUXE 

A  Mendelsohn  Spieedgun  created 
especially  for  your  Speed  Graph'c. 
Perfect  synchronization  with  new 
or  old  style  compur  shutters.  Beau¬ 
tifully  styled  and  finished  .  . .  beau¬ 
tiful  performance,  perfect  pictures. 
With  7-inch  Adjustable  Aplanatic 
Reflector,  $17.00. 

With  5-inch  Ad-  •'*'  MendcNolm  Si»wcl 

justable  Apia-  5.""" 

l .  S.  .\.  .\-,k  for  then 

natic  Reflector,  gj  your  dealer,  or  writ 
$16.00.  for  coinplete  detiiils. 

I  S.  Mendelsohn  -tn't  K.  1 1  st..  .v.  v.  r. 


IF  YOU  USE  A 

Focal-Plane 


4x5,  31/4  X  41/4,  2V4X3V4 


/  ASKfor  , 

Westinghonse 

No.  31 

y  Focal-Plane 

V  30^  y 


If  you  use  a 

Focal-Plane 

MINIATURE 

^  Westinghonse 

No.  30  Focal-Plane 
\\_  28c 

(or  No.  31)  y 


— Nev/,  longer  riash  Teaks. 

— Whiter  Light  from  Aluminum 
Wire. 

— Uniform  timing,  all  cameras. 

— Uniformity  of  Negatives. 

— Flash  on  Weak  Batteries. 

— Convenient  Small  Size. 

— Maximum  Safety  in  Use. 

And  for  Enlarging 


PS-30 

No.  301 
300-W 

100  hours,  $1 
No.  302 
500-W 

100  hours,  $1 
No.  303 
500-W 
6  hours,  $1 


t 


A-21 

No.  211 
75.W 

100  hours,  35e 
No.  212 
ISO-W 

100  hours,  35e 
No.  213 
250-W 

2  hours,  35^ 


All  MendeNohn  i 

RuriH  are  made  In  the 
C.  S.  A.  .Xnk  for  them  i 
at  your  dealer*  or  write 
for  complete  details.  ! 


Westinqhouse  Mazda  Photo Enlarqer  Lamps 
are  made  in  sizes  ranging  from  75  to  500 
watts.  Their  white,  high  •  diffusing  bulb 
gives  you  even  illumination  over  entire 
printing  area. 

Prices  subject  to  change  without  notice 


ASK  for 

Westinghouse 

MAZDA  PHOTO  LAMPS 
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EDITOR  &  PUBLISHER 

July  Linage  in  Leading  Cities 

(Compiled  by  Medio  Records,  Inc.) 


AKRON.  OHIO 

1939  1938  (lain  or  I.oss 

Timcs  Press  . (e^  .  373.193  . 

Bc.acon  Journal  . (e)  858,835  703.915  154.920  G 

Timcs-Prcss  . (S)  .  168,092  . 

Beacon  Journal  . (S)  164,965  .  . 


Total  Daily  .  858.835  1.077.108  218.273  L 

Total  Suntl.iy  .  164.965  168.092  3,127  L 

Grand  Total  .  1,023.800  1.245.200  221,4001. 


ALBANY,  N.  Y. 

Knickerbocker  News. ..  (e»  570.578  537.238  33.340  G 

Tinies-l'nion  . (m)  410.783  409,396  1,387  G 

*Times-Union  . (S)  179.012  161.075  17,937  G 


Total  Daily  .  981.361  946.634  34,727  G 

Total  Sunday  .  179,012  161.075  17,937  G 

Grand  Total  .  1,160.373  1. 107.709  52.664  G 


ALBUQUERQUE,  N.  M. 

Journal  . (m)  293,780  337,314  43,534  1. 

Tribune  . (e)  321,937  328.342  6,405  L 

Journal  . (S)  65.024  52.677  12,347  G 


Total  Daily  .  615.717  665.656  49,939  L 

Total  Sunday  .  65,024  52.677  12,347  G 

Grand  Total'  .  680,741  718.333  37.592  L 


ATLANTA,  GA. 

Georgian  . (e)  363,312  373,999  10,687  L 

lournal  . (e»  581,381  490,860  90,521  G 

Constitution  . (m)  438.767  400,597  38,170  G 

*Anierican  . (SI  154,727  120,958  33,769  G 

tjournal  . (S)  226,939  171.035  55,904  G 

Constitution  . (S)  232,588  156,617  75,971  G 


Total  Daily  .  1,383,460  1,265,456  118.004  G 

Total  Sunday  .  614,254  448,610  165,644  G 

Grand  Total  .  1,997,714  1.714.066  283,648  G 


ATLANTIC  CITY,  N.  J. 

Press-Union  . (m>  351,558  390,731  39,173  1. 

Press-Union  . (S)  68.028  67,025  1,003  G 


Grand  Total  .  419.586  457,756  38,170  L 

Press-Union  sold  morning  ainl  evening.  Linage  of  one 
edition  given. 

BALTIMORE,  MD. 

News-Post  . (e)  578,300  566,200  12.100  1. 

Sun  . (e)  848.078  800,500  47,578  G 

Sun . (m)  461.998  440,264  21,734  G 

•American  . (S)  211,236  197,421  13,815  G 

tSun  . (S)  409.232  366,483  42,749  G 


Total  I>aily  .  1.888.376  1.806.964  81,412  G 

Total  Sunday  .  620,468  563.904  56,564  (., 

Gr.and  Total  .  2.508.844  2.370.868  137,976  1. 


BIRMINGHAM,  ALA 


Age-Herald  . 

.  .(m) 

382.649 

317,398 

65.251  G 

News  . 

..(e) 

505,865 

472,448 

33,417  G 

Post  . 

..(e) 

.123,104 

284.992 

38,112  G 

(News  &  .\ge-Herald 

..(S) 

263,343 

238.132 

25,211  G 

Total  Daily  . 

1.211,618 

1.074,8.18 

136,780  G 

Total  Sunday  , . . 

263.343 

238,132 

25,211  G 

Grand  Tot.al  . . . . 

1.474.961 

1.312.970 

161.991  G 

BOSTON,  MASS. 

Record  . 

.  ( m ) 

252.852 

246.733 

6,119  G 

American  . 

..(e) 

252,852 

213.131 

39,721  G 

Glol)e  . 

(me) 

.182.194 

JS5,969 

3,775  L 

Herald-Traveler  ... 

(me) 

561,1,8(1 

556.189 

4.991  1. 

.(m) 

317.744 

295.375 

22,369  G 

Transcript  . 

..(e) 

166,501 

196.041 

29.540L 

•,'\dvertiser  . 

.(S) 

127.311 

112.024 

15.287  G 

Glolje  . 

.(S) 

264.6.15 

247.641 

16.994  C. 

(Herald  . 

.(S) 

248,540 

233,601 

14,939  G 

Post  . 

.(S) 

75.072 

82.356 

7,284  L 

Total  Daily  . 

1.933,323 

1.893.438 

39.885  G 

Total  Sunday  . .  . 

715.558 

675,622 

39,936  G 

Grand  Total  .... 

2.648.881 

2,569.060 

79.821  G 

Globe  (m&e)  sold  in  combination  with  Sunday  ller.ilu. 
The  Record  (m)  is  sold  in  combination  with  the  -Xmerican  (e). 


BUFFALO,  N.  Y. 

Cotirier-Kxpress  . (m)  391,099  358,142  32,957  G 

News  . (c)  725.290  692,789  32.501  G 

Times  . (e)  296.564  326.498  29,934  L 

••Courier  Express. ..  <S)  212.988  177,180  35.808G 

tTimes  . (Si  75.787  76,275  488  L 


Total  Daily  .  1,412,953  1,377,429  35,524  G 

Total  Sunday  .  288,775  253,455  35,320  G 

Grand  Total  .  1.701.728  1.630.884  70,844  G 


The  Times  suspended  publieation  after  July  30.  1939. 


CAMDEN,  N.  J. 

Courier  . (e)  442,538  400.823  41,715  G 

Courier  (e)  and  Post  (ml  sold  in  combination.  Linage 
of  one  edition  shown. 


CEDAR  RAPIDS,  IOWA 


Gazette  . (e)  387,897  377.380  10,517  G 

Gazette  . (S>  104,210  92,188  12,022  G 


Grand  Total  .  492,107  469.568  22.539  G 


CHARLOTTE,  N.  C. 

News  . (e)  366.800  395,108  28.308  L 

Observer  . (m)  412.538  404,543  7,995  G 

News  . (S)  123,327  98,262  25.065  (. 

Observer  . (S)  232,325  215,264  17.061  G 


Total  Daily  .  779,338  799,651  20.313  L 

Total  Sunday  .  355.652  313,526  42.126  (i 

Grand  Total' .  1.134.990  1.113.177  21.813  (i 


CHATTANOOGA,  TENN. 


1939  1938  Gain  or  Ixiss 

Times  . (ml  327,082  294,438  32.644  G 

News  . (e)  348.116  343.554  4.562  G 

l•■rec  Press  . (el  403.837  380,574  23.263  G 

Times  . (S)  104.549  86,913  17.636  Cf 

Free  Press  . (S)  190.508  212,694  22.186  L 


Tot.al  Daily  .  1,079.035  1,018.566  60,469  G 

Tot.d  Sunday  .  295.057  299.607  4.550  L 

Gr.ind  Tot.al  .  1,374,092  1,318,173  55,919  G 

CHICAGO,  ILL. 

Tribune  . (m)  814.248  734.763  79.485  G 

Herald  F.xaminer _ (ml  148,013  519.405  371..392  L 

•IDaily  News . (e)  716,029  671.668  44.361  G 

American  . (e)  416.0(,4  535.545  119,481  L 

(Times  . (e)  390.523  335,548  54.975  (i 

Tribune  . (S)  516,934  451.064  65,870  G 

•Herald  Examiner. ..  (S)  177,424  151.933  25,491  (• 

Times  . (S)  54,612  33,537  21,075  (3 


Tot.al  Daily  .  2.484.877  2,796,929  312.052  L 

Total  Sund.iy  .  748.970  636,5.14  112,436  G 

Grand  Tot.d  .  3,233,847  3,433,463  199,616  L 

CINCINNATI,  OHIO 

Enquirer  . (ml  310,494  336.565  26,071  L 

I’ost  . (e)  475.773  425,168  50,605  G 

Times-.Star  . (e)  600.952  559,595  41,357  G 

tEnquirer  . (S)  390.579  368,563  22,016  G 


Toral  Daily  .  1,387.219  1,321.328  65.891  G 

Total  Sunday  .  390.579  368,563  22,016  G 

Grand  Total  .  1.777,798  1,689,891  87,907  G 

CLEVELAND,  OHIO 

Plain  Dealer . (ml  522.585  482.275  40.310  G 

News  . (e)  415,466  391.681  23,785  G 

Press  . (e)  779.417  673,.360  106.057,G 

••(Plain  Dealer  . (S)  443,568  355,326  88,242  G 


Total  Daily  .  1,717.468  1,547,316  170,152  G 

Total  Sund-ay  .  443.568  355,326  88.242  G 

Grand  Total  .  2.161,036  1.902,642  258,394  G 

COLUMBUS,  OHIO 

Dispatch  . (e)  757,199  718.761  38.438  G 

Citzen  . (e)  403,271  391,333  11.938  (7 

Ohio  State  Journal ...  (m)  216.611  243,178  26.567  L 

Dispatch  . (S)  212.987  236.179  23,192  L 

Citizen  . (S)  78,790  . 

Ohio  State  Journal. .. (S)  46,738  .  . 

Star  . (S)  53,204  50,504  2,700  G 


Total  Daily  .  1.377.081  1.353.272  23,809  G 

Total  Sunday  .  .591.719  286,683  105,036  G 

Grand  Total  .  1.768.800  1,639.955  128,845  G 

Citizen.  Sunday,  and  Ohio  State  Journal,  Sunday,  first  pub¬ 
lication  Nov.  6,  1938. 

DALLAS.  TEXAS 

News  . (m)  561.818  597,616  35,798  L 

Times-Herald  . (el  752.110  756,989  4,879  L 

Dispatch  Tourmal  _ (el  537.769  512.310  25,459  G 

(News  ..' . (SI  271.847  254,435  17,412  G 

Times-Herald  . (SI  335,631  243,638  91,993  G 


Tot.d  Daily  .  1.851.697  1,866,915  15,218  L 

Totid  Sunday  .  607.478  498.073  109,405  G 

Gran.l  Tot.al' .  2.459.175  2.364,988  94.187  G 

The  Disp.atch  merged  with  the  Journ.al  ettective  July  1, 
1938.  Paper  now  known  as  Journal- Dispatch. 

DAYTON,  OHIO 

Journal  . (ml  287.387  260.937  26.450  G 

Herald  . (el  502.625  414.209  88.416  1, 

News  . (el  6.59.756  563.890  75.866  G 

Tourn.al-Herald  . (SI  110.840  86.319  24.521  G 

'News  . (S)  113.548  96.855  16.693  G 

Total  D.aily  .  1.429.768  1.2.59.0.56  190.732  G 

Total  Sunday  .  224.388  183.174  41.214  (. 

Gr,and  Total' .  1.654.156  1.422.210  2.51.'<46G 

DENVER,  COLO. 

Rocky  Mt.  News _ (ml  209.596  241.9.56  32.340  1. 

I’ost  . (e)  645.801  662.051  16,250  L 

Rocky  .Mt.  News _ (S)  51.406  62.783  11.377  1. 

Post' . (SI  215.994  198,828  17,16o(. 


Total  Daily  .  855.397  903,987  48.590  1. 

Total  Sunday  .  267.4(»0  261.611  5.789  G 

Gr.and  Total  .  1.122.797  1.165.598  42.801  L 

DES  MOINES,  IOWA 

Register  . (ml  272.250  287.858  15,608  L 

Tribune  . (el  409.041  397,860  11.181  G 

Register  . (Si  220,138  172.828  47.310  G 


Total  Daily  .  681.291  685.718  4,427  1. 

Tot.al  Sunday  .  220.138  172.828  47,310  G 

Grand  Total' .  901,429  858,546  42,883  G 

DETROIT,  MICH. 

Times  . (el  482.098  377,417  104.681  G 

Free  Press  . (ml  430,349  398,629  31.720  G 

News  . (el  855,020  756,926  98.094  G 

♦Times  . (SI  251,258  191,967  59.291  G 

Free  Press  . (St  157,460  151,746  5,714  G 

(News  . (SI  397,916  354,443  43.473  G 


Total  Daily  .  1.767.467  1,532,972  234.495  (e 

Total  Suiu'lay  .  806.634  698,156  108.478  G 

Grand  Total' .  2.574.101  2,231,128  342.973  G 

DULUTH,  MINN. 

Herald  .  (el  385.178  . 

News-Tribune . (ml  290,604  . 

News-Tribune  . (S)  113,265  .  . 


Total  Daily  .  675.782  . 

Total  Sunday  .  113.265  . 

Grand  Total' . .  789,047  . 

1938  lin.age  not  available. 

DURHAM,  N.  C. 

Herald  . (m)  218.479  221,461  2,982  L 

Sun  . (e)  282.571  278.473  4,098  G 

Herald-Sun  . (S)  79.199  84.790  5.591  L 


Total  D.iily  .  501,050  499.934  1.116  G 

Total  Sunday  .  79.199  84.790  5.591  L 

Grand  Tot.al' .  580.249  5.'<4.724  4.475  L 


Times 

Herabl 

Times 


Post 


EL  PASO,  TEXAS 

1939 

..(m)  313.480 

...(e)  339,253 

.  ..(S)  129.8.86 


15;2l7(! 


Total  D.aily  .... 

.  652.733 

iolal  Sunday  .. 

.  1 29.886 

114.659 

Grand  Total  . . . 

.  782.619 

756,617 

ERIE,  PA. 

Disp.atch  Herald  . . 

...(e)  37(1.006 

345.217 

limes  . 

...(c)  385.165 

529,  '49 

Disjiatch  Herald  . 

...(S')  270.880 

221.i(l6 

lO.oSC 
15.247 t; 
26,002  G 


.10.849  (. 
55,916  C 
49,774  C 


Total  Daily  . . 

761.231 

'1  otal  Sunday 

270.8SU 

221.106 

(irand  Tot;d  . 

1.0.12.111 

895,572 

EVANSVILLE.  IND 

Courier  . 

....(m) 

414.761 

4il7.7.>5 

Press  . 

. (c) 

512.702 

5011.655 

Courier  41;  Press. . 

- (.S» 

219,706 

115,968 

Press  . 

. (S) 

121,641 

80.765  G 
49.7741, 
136.539  (, 


7.0261; 
12.047  G 
103,738  G 


Total  Daily  .  927.463  908.390 

Total  Sunday  .  219,706  237.609 

Grand  Total  .  1,147.169  1.145.999 

Courier  merged  with  Press,  Sunday,  January 

FALL  RIVER,  MASS. 

Herald-News  . (e)  321,981  323.002 

FLINT,  MICH. 

Journal  . (e)  632,470  579,619 

Journal  . (S)  120,246  102,409 


19.073  !, 
1 7,9'  i3  L 
1.170  G 
2,  1939. 


1,021  L 

52.851  G 
17,837  G 


Grand  Total  .  752.716  682,028  70.688  G 

FORT  WAYNE,  IND. 

Journal  Gazette  . (m)  2  58.5  4  6  304.741  46  195  L 

News  Sentinel  . (e)  614.298  583.325  30  973  G 

Journal  ('..azette  . (S)  185,316  2b8.587  83’,271  L 


Total  Daily  .  872,844  88S.066  15.222  L 

Total  Sunday  .  185.316  268.587  83,271  L 

Grand  Total  .  1,058.160  1.156,653  98,493  L 

FORT  WORTH,  TEXAS 

Star-Telegram  . (m)  213,675  245.432  31.757  L 

.Star-Telegram  . (e)  442,812  491.547  48,735  L 

Press  . (e)  30  7,24  7  341.489  34,242L 

Star  Telegram  . (S)  153,360  134,173  19,187G 


Total  Daily  .  96  3.7  3  4  1.078.468  114.734  L 

Total  Sund.ay  .  153,360  1  34,173  19,187G 

Gr.and  Total  .  1.117,094  1,2  1  2,64  1  95,547  L 

FREEPORT.HEMPSTEAD,  N.  Y. 

Review  &  Stir . (e)  324,601  278.223  46,378  G 

FRESNO,  CALIF. 

Bee  . (e)  3  73,7  4  3  3  47.658  26.085  G 

Bee  . (S)  90,40  7  67,581  23.826G 


Grand  Total  .  464,150  415,239  48,911  G 

GLENS  FALLS,  N.  Y. 

Post-Star  . (m)  3  5  3,02  6  3  69.913  16.887  L 

Post-Star  (m)  and  Times  (e)  sold  in  combin.atinn.  LiiiaSi 
of  Post-Star  given. 

HARRISBURG,  PA. 

Patriot  . (m)  390.070  392.999  2.929 1 

Telegraph  . (e)  3  29.48  9  346.358  16.8691. 


Grand  Total  . 

The  News  (e)  carries 
the  P.alriot  (m). 


the 


719,559  739,357  19.798  L 

same  amMUnt  of  advertisinp  •- 


HARTFORD,  CONN. 


‘urant  . 

. .  .  .(m) 

2('i9.0l)7 

281. lUO 

12.033  L 

imr«  . 

. (e) 

705,644 

(.99.773 

5.871  (. 

•urant  . 

....(S) 

239.878 

224.287 

15.591  G 

To.il  Daily  ... 

974.651 

980.81.1 

6.162  L 

Total  .'Sunday 

239,878 

224.2.'<7 

1.1.591  G 

(.rand  Total  .. 

1.214.529 

1.205. mo 

9,429  G 

HOUSTON,  TEXAS 


Chronicle  . 

...(e) 

720.6.19 

691..19I 

Post  . 

.  .  (  Ill  ) 

456.SS9 

4.16.213 

Press  . 

,  .  .  (e) 

378.960 

445.->61 

Chronicle  . 

..(ii) 

254.699 

2.19.227 

•‘Post  . 

,.(S) 

237.605 

215.841 

Ttttal  Daily  . 

1 .556.4SS 

1.576.095 

Tot.al  Sunday  . . . 

492. .104 

475.068 

(irand  Total  . . , . 

2.048.792 

2.051.163 

HUNTINGTON.  W. 

VA. 

Advertiser  . 

...(e) 

3.11.027 

345.248 

Herald  Dispatch  .. 

. .  (m) 

332.517 

,^52.126 

Herahl  Advertiser.. 

.  .(.N) 

116.517 

103.927 

Total  Daily  . 

663.544 

697.374 

Total  Sunday  , . . 

116.517 

103,927 

Cirand  Total  . . . . 

780.061 

801. ,101 

INDIANAPOLIS.  IND. 

660.526 
483.658 


452.069 

534.177 

222.056 


News  . 

. (c) 

780.022 

Star  . 

. (m) 

485.180 

Times  . 

. (e) 

481.70.1 

(Star  . 

. (S) 

291.511 

Total  Daily  . 

1.746.96.1 

1.: 

Total  Sunday 

291.511 

( irand  Total 

2,n3S.476 

1.! 

JACKSONVILLE.  1 

FLi 

rime.«*Lnion  ... 

591.782 

lourn.al  . 

. (e) 

461.974 

Times-L’nion  , . 

. (S) 

256.623 

Total  Dailv  . 

1.05.1.7.16 

lotal  Sunday 

256.623 

Grand  Total 

1..110.379 

1.. 

JAMESTOWN,  N. 

.  Y 

Journal  . 

. (e) 

296.442 

Post  . . 

289.841 

Grand  Total 

586.283 

986.246 

2.056 


297.576 

297.364 


29.248  (i 
1 7,676  G 
66,531  L 
4,528  1. 
21.764  0 

19.607  L 
17.2.16!. 
2.371  L 

14,221  L 
19.61191. 
12.590  (. 

33.830  L 
12.590  G 
21,240  I 

1 13.496  G 
1.522 G 
66.191  !■ 
9.394  (I 

I81.2i'9  G 
9.394  (i 
196.663  ti 

139.713  o 
7 ’.263  L 

34.567  G 

"Ilmog 

34.567  G 
102,077  G 

1.1341. 
7.523  I 


594.940 

JOHNSTOWN.  PA. 

Tribune  . (e1  494.634  465.912  -8 

Tribune  (e)  sold  in  c»:i. bination  with  l*enicicrat  (■ 
Linage  of  one  eiliti.  n  sliow  . 


8.657 1. 
722  G 


L 

(i 

L 

C. 
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July  Linage  in  Leading  Cities 

KANSAS  CITY.  MO. 


JUTlUl 
Sx  ••• 
T.ats  • 
f  BIjJ 


Total  Daily  . . 
Total  Sund.ay 
Orand  Total  . 

1,348,003 

1,414.367 

455.077 

454,999 

.  1,803.080  1,869,366 

KNOXVILLE,  TENN. 

351,435 

328.426 

. (e) 

405,619 

382.266 

. (S) 

111.734 

116.672 

Nvis-Scntinel  . . 

. (S) 

137,668 

146.946 

757,054 

710,692 

total  Sunday 

249,402 

263,618 

Onnd  Total 

1,006,456 

974.310 

LOS  ANGELES.  CALIF. 

586,060 

605,788 

310.215 

323.610 

835,852 

834,513 

Hcald  Express . 

. (e) 

641,710 

661.983 

. (e) 

317.182 

307,531 

. (S) 

390,515 

398.408 

•r.Bcs . 

. (S) 

338,092 

384,074 

2.691.019 

2,733.425 

Total  Sund.ay 

728,607 

782,482 

i>aiid  Total 

.  3,419,626  3,515,907 

LOUISVILLE.  KY. 

C-rtier  Journal 

584,299 

674,777 

. (e) 

657,494 

638,063 

Cxier  Journal 

. (S) 

334,976 

282,649 

1,241,793 

1,312,840 

Total  Sunday 

334.976 

282.649 

'iiaiid  Total 

1,576,769 

1,595,489 

.(e> 
.(e) 
.  (m) 
.(S) 
.(S) 


1939 

2.S6,nS7 

519.074 

572.872 

73.842 

381,235 


19.38  C 
296.726 
560.180 
557.461 
88.075 
366,924 


ain  or  lx)ss 
40.669  L 
41,106  1> 
15.411  <; 
14.233  I. 
14.311  a 

66,364  L 
78  (• 
66,286  L 


23,009  (', 
23,353  C 
4,938  1. 
9,278  L 


362 
216  I. 
146  t; 


728  L 
395  L 
339  ('. 
273  I. 

651  r, 

893  I. 
,982  L 


42,406  L 
53.875  L 
96,281  L 


90,478  L 
19.431  U 
52,327  G 


71.047  L 
52.327  G 
18,720  I, 

MANCHESTER,  N.  H. 

:,.Leader  . (e)  354,105  372.688  18.583  L 

laon  (m)  ami  Leader  (e)  sold  in  combination  only. 
:i|t  of  Union  (m)  only  is  shown. 

MEMPHIS.  TENN. 


'caiercial  Appeal . . 

.(m) 

652,656 

608,482 

44,174  G 

ha  Scimitar . 

..(e) 

373,158 

334,583 

38,575  G 

'ToMicial  Appeal . 

.(S) 

306.383 

294,309 

12,074  G 

Total  Daily . 

1,025,814 

943,065 

82,749  (i 

Total  Sunday  . . . . 

306,383 

294.309 

12,074  G 

'inad  Total  . 

1,332,197 

1,237,374 

94.823  G 

MIAMI.  FLA. 

Iraki . 

.  (m) 

578,089 

512,009 

66.080  G 

":fS . 

..(e) 

412.239 

342,622 

69,617  G 

Tsild  . 

.(S) 

225.593 

207,210 

18,383  G 

S?»s  . 

.(S) 

101,904 

95,227 

6.677  t. 

Toul  Dailv  . . 

990,328 

854,631 

135,697  (i 

Val  Sunday  . , . 

327,497 

302,437 

25,060  G 

zand  Total  . 

1,317,825 

1,157,068 

160,757  (. 

MILWAUKEE.  WIS. 

•cioid . 

.  (m) 

298,218 

280,795 

17.423  G 

asal  . 

..(e) 

843,603 

748,373 

95.230  G 

hr . 

..(e) 

104.109 

128.404 

24.295  L 

«diicl  . 

..(S) 

140,316 

127,854 

12,462  G 

-mal . 

,.(S) 

290,508 

270,227 

20.281  ti 

Toal  Daily  . . 

1,245.930 

1,157,572 

88.3.58  G 

T'tal  Sunday  _ 

430,824 

398,081 

32,743  (i 

;*and  Total  .... 

1,676,754 

1,555,653 

121,101  G 

‘t»s  discontinued  January  14,  1939. 


•Rll  . 

....(e) 

485,736 

494.873 

9,137  L 

'  hint  . 

...(d) 

459.942 

441.233 

18.709  G 

‘■-r  .... 

... (e) 

410.810 

328,577 

82.233  (i 

...(S) 

145,689 

138,308 

7,381  G 

■  inue  . 

...(S) 

261.518 

231.296 

30.222  G 

I«al  Daily  . . . . 

1.3.56.488 

1.264,683 

91.805  (. 

•oul  Sunday  , , 

407.207 

369,604 

37,603  1. 

'-'ind  lotal  ... 

1,763,695 

1,634,287 

129,408  (. 

MODESTO,  CALIF. 

- (e)  307,172  314,982 


MONTREAL.  CANADA 


*!tt  ... 
‘Prtstt 

-  Pjtrie 
-M  ... 
‘  Patric 


■3>1.  Sunday 


.(e) 

774,943 

793,655 

18.712 

.  (m ) 

.326.853 

345.510 

18.657 

.(c) 

699.9/0 

712.304 

12.334 

.(e) 

102.165 

104.897 

2.7.32 

.(e) 

198.865 

183,183 

15,682 

.(S) 

83,290 

74,932 

8,358 

G 

2.102.796 

2,139,549 

36.753 

L 

83.290 

74.932 

8,358 

G 

2,18(.,086 

2,214,481 

28.395 

L 

MUNCIE,  IND. 

..(e)  353,403 

.  (m)  353.865 
.  .(.S)  100,590 


Pady  .  707.268 

■.f,S«nd.ty  _ 100.590 

Total  .  807,858 


294.666 

334.256 

98.116 

628,922 

98.116 

727,038 


58.737  G 
19,609  G 

2.474  G 

78..346  (i 

2.474  G 
80.820  (. 


NASHVILLE.  TENN. 

. (e)  347.178  354.301 

- tm)  .146.733  .348.452 

- (Si  236.796  204,735 


;*a]  Daily 
Sunday 
Toul 


NEW  HAVEN.  CONN. 


19.39 

1938  (i 

lain  or  Loss 

Toiiriial-Couricr  ... 

.  .  (m) 

2,59.218 

268.743 

9.525  L 

Regi  ster  . 

..  (e) 

5.y8.163 

546.400 

8.235  L 

Rcjjistcr  . 

...(S) 

139.071 

135.704 

3.367  G 

Total  Dailv  .... 

797..3S.3 

815.14.3 

17.760  L 

Total  Snnd.ay  . . 

139.071 

135.704 

3..367  G 

Grand  Tot.al  ... 

936.454 

950.847 

14,393  L 

NEW  ORLEANS.  1 

LA. 

Tinios-Picavtinc  . . 

. . .  (m) 

75.^. son 

725.110 

2,8.690  G 

T  rihune  . 

. . .  (ni) 

234.125 

227.587 

6.538  G 

Item  . 

..  (e) 

496.884 

462.787 

,34.097  G 

States  . 

, . . . (c) 

429.198 

354.206 

74.992  G 

Tinies-Picaviine 

States  . 

...(S) 

,3.<!S.069 

337.64.3 

50,426  G 

tltem-Trilaine 

. . . (S) 

272.65.^ 

22J5.S75 

43.778  (. 

Tot.-d  Daily  .  . . . 

1,914.007 

1 .769.690 

144.317  G 

Total  Sunday  .  . 

660.722 

.566,518 

94,204  G 

(Jrand  Total  ... 

2.574.729 

2.336.208 

258.521  (i 

NEW  YORK,  N. 

Y, 

Tinu-'i  .  . 

.  .(m) 

670.902 

669.921 

981  (; ' 

TTeraM  Tribune  . 

.  .(m) 

501.298 

461.441 

39.857  G 

N.ws . 

. .  (m) 

777.212 

769.408 

7.804  G 

^^i^rn^  . 

. .  (m) 

247.729 

217.817 

29.912  G 

Totirn.al-.American 

. . .  (e) 

452.666 

467.360 

14.694  L 

Siin  . 

...(e) 

.587.95.3 

559.182 

28.771  G 

'Vorld-Telegram  . 

. . . (e) 

601.. 599 

.''S2.222 

19.377  G 

Post  . 

. . . (e) 

293.671 

324.3.36 

.30.665  T. 

*  Inurntd-.Vmeric.an 

...(S) 

2.38.461 

225.817 

12.644  G 

Times  . 

...(S) 

669.871 

619.191 

50.680  G 

Mirror  . 

. . .(S) 

116.792 

10?. 585 

11.207  G 

...(S) 

.381.850 

.341.617 

40.233  G 

■tHer.ald  Tribune.. 

.  . .  (.S) 

467.022 

407.809 

59.213  (i 

Total  Dailv  . . . . 

4.133.030 

4.051.687 

81. .34.3  G 

Total  Stindav  .  . 

1.873.996 

1.700.019 

173.977  G 

Grand  Total  . . . 

6.007.026 

5,751.706 

255.320  G 

BROOKLYN.  N. 

Y. 

KagU-  . 

....(e) 

406.070 

425,965 

19.895  L 

Home  T.-dk  Section  . 

36.069 

63.199 

27,1,30  L 

Isl.Tul  News  Section . 

16.674 

82.273 

65.599  L 

K.agle  . 

....(S) 

1 36.769 

136.224 

545  li 

Total  Dailv  ... 

458.813 

571.4.37 

112.624  I, 

Total  Snnday  . 

1.36.769 

1,36.224 

545  (i 

Grand  Total  . . 

595..582 

707,661 

112,079  L 

NIAGARA  FALLS. 

N.  Y. 

Gazette  . 

....(e) 

496.244 

478.610 

17.634  G 

OAKLAND,  CALIF. 

Po«t -Enquirer  ... 

. . . . (e) 

387.882 

.36.5.747 

22.135  G 

Tribune  . 

. . . .  (e) 

643.522 

625.600 

17,922  G 

Tribune  . 

....(S) 

159,493 

152..526 

6.967  G 

Total  Daily  . . . 

1.031.404 

991, .347 

40.057  G 

Total  Snnday  . 

1 59,49.3 

152.526 

6.967  G 

Grand  Total  . . 

1.190.897 

1.143.873 

47.024  (. 

OKLAHOMA  CITY. 

OKLA. 

Oklahoman  . 

, . . .  (m^ 

,363.451 

368,606 

5.155  1, 

Times  . 

. . . . (e) 

434.914 

466.580 

.31.666  L 

....(e) 

282.811 

Oklahoman  . 

. ...(S) 

202,132 

188,710 

13.422  G 

•Oklahoma  .\cw« 

.  ...(S) 

107.953 

Total  Dailv  . , . 

798.365 

1.117.997 

319.6.32  L 

Total  Stindav  . 

202.1.^2 

296.66.3 

94.531  L 

Grand  Total  . . 

1.000.497 

1.414.660 

414.163  L 

Oklahoma  News 

discontinued  Fehrnary  24.  1939. 

OMAHA.  NEB. 


World-Tlerald  .  . . , 

. (e) 

485.314 

.512.35,3 

27.0,39  I, 

dWnrld  Hemld  .. 

....(S) 

210,120 

202.517 

7,803  ( i 

Grand  Total  ,  . 

695.434 

714.670 

19.2.36  1, 

Wdirld-TTerald  S4i 

lid  in  nitirning  evening  comliination.  I.inapc 

of  one  edition  shown. 

PEORIA,  ILL. 

Ti-ittrn.al -Transcript 

...(■I) 

533.613 

4.5,8.73.5 

74.877  G 

Stir  . 

. (e) 

443.57.3 

459.067 

15.494  I, 

Tiiiirnal  Transcript 

. ..(S) 

1,39,548 

120.938 

1S.610  (I 

Star  . 

....(S) 

109.204 

103.195 

6.009  G 

Tt*tal  Dailv  ... 

977.185 

917.802 

.59.18.3  (I 

Tiital  Sunday  . 

248.752 

224.1.33 

24.619  (i 

Grand  Tot.al  . . 

1.225.937 

1.141,935 

84,002  G 

PHILADELPHIA,  1 

PA. 

Kveninc  Riilletin 

....(e) 

733.576 

646.544 

87.032  (. 

Itjqiiirer  . 

. . . .  (m) 

S73..377 

528.984 

44.393  G 

News  . 

. (e) 

1.50.132 

20.3.106 

52,974  I. 

Kveninir  Public  I.edeer  (e) 

.584.91 1 

596.832 

11.921  I, 

Ki'eitrd  . 

. . . .  (m) 

.346.731 

425.229 

78.49.8  K 

Inquirer  . 

. (S) 

432.054 

.369,().3.3 

6.1.021  G 

t  Record  . 

_ (S) 

250.419 

220,088 

.10.331  (i 

Total  Dailv  ... 

2..388.727 

2.400.695 

1 1 .968  1, 

Total  Sunday 

682.473 

589.121 

93.3,52  (. 

Grand  Total  . , 

3.071.200 

2.989,816 

81.384  (i 

PHOENIX.  ARIZ. 

I’ei'uMic . 

....  (m) 

345.743 

365.270 

19.529  L 

(iazettc  . 

. (e) 

415.779 

418.869 

.3.090  K 

Repithlic  . . 

. (S) 

128.443 

125.464 

2.979  G 

Total  Dailv  . . 

761.522 

784.139 

22.617  K 

Total  Sundav 

128.443 

125.464 

2.979  (i 

(irand  Total  . 

889.965 

909.603 

19,6.38  1. 

PITTSBURGH.  PA. 

Sun-Telegraph  .  . 

. (e) 

516.123 

561.630 

45,507  I, 

Poet  (lazette  . . . . 

....  (m) 

398,161 

411.8.36 

13.675  I, 

I’ress  . 

. (e) 

747.353 

779.293 

31.940  K 

'Situ  Telegr.aph 

. (S) 

212.14.3 

202.705 

9.438  (i 

:pr<..> . 

. (S) 

289,689 

265.109 

24.580  G 

Total  T>aily  .. 

1.661.6,37 

1,752.759 

91.122  K 

Total  Sund.iv 

501.832 

467.814 

.34.018  (i 

Grand  Tot.al  . 

2,163,469 

2.220,573 

57,104  L 

PORTLAND.  ORE. 

Orgeonian  . 

511.698 

446.537 

65.161  G 

Totirnal  . 

. (e) 

608.501 

606.563 

1.9.38  G 

News  Telegram  . 

. (e) 

263.949 

250.245 

13.706  G 

••Oregonian  ... 

. (S) 

297.402 

219.278 

78.124  G 

■flournal  . 

. (.S) 

130.310 

105.677 

24,633  G 

1,. 3.84. 148 

1.303, .343 

80.805  G 

427.712 

.324.955 

102,757  G 

(Irand  Tot.'d  . 

1.811.860 

1.628.298 

183,552  G 

PROVIDENCE.  R.  I. 


1939  19.18  Gain  or  1.0-.5 

Bulletin  . (e)  730.229  702.340  27.889  G 

louPiml  . (m)  301.521  298.085  3.436  G 

Journal  . (S)  178.388  16.S.548  9.840  G 

Total  D.ailv  .  1.031.750  1,000.425  31.325  G 

Total  Snnd.iv  .  178.388  168.548  9.840  ti 

Grand  Total  .  1,210.138  1,168.973  41,165  <. 

READING,  PA. 

r.a(!lc  . (e)  477.275  449,030  28.245  1) 

Times  . (m)  425.933  421.677  4.256  G 

K-ikIc  . (S)  33.331  42.925  9.594  L 

Total  Daily  .  903.208  870.707  32.501  (i 

Total  .Sttn.i.ay .  33.331  42.925  9,594  L 

Gmiul  Total  .  936.539  913,632  22.907  (. 

RICHMOND,  VA. 

N'cw  Lc.adcr  . (c)  770.197  731.380  38.817  G 

Times-Dispatch  ..i..(ni)  454.858  4.38.231  16,627  G 

Times  Dispatch  . (50  230.788  228,597  2.191  G 

Tot.al  Daily  .  1,225.055  1,169.611  55,444  G 

Total  Sitncl.ay  .  230.788  228.597  2,191  G 

Gr.and  Tot.al  .  1.455,843  1,398.208  57,635  <. 

ROANOKE,  VA. 

Times  . (m)  191,467  215.929  24.462  L 

W'orld-Xews  . (e)  366,007  335.784  30.223  G 

Times  . (S)  156,054  133,459  22,595  G 

Tot.al  Daily  .  557,474  551,713  5.761  G 

Total  Sunday  .  156.054  133,459  22,595  G 

Grand  Total  .  713,528  685,172  28,356  G 

ROCHESTER.  N.  Y. 

Timcs-Union  . (e)  635,128  552,521  82,607  li 

Demficrat  &  Chronicle  (m)  599,305  640,314  41,009  L 

Kvening  News  . (e)  88.768  . 

l>em(«:rat  &  Chronicle  (S)  313.899  215,104  98.795  (i 

Total  Daily  .  1,323.201  1.182,835  130,366  G 

Total  Stind.ay  .  313,899  215,104  98.795  G 

Grand  Total  .  1,637,100  1,407,939  229.161  1. 

News  new  paper  -Vug.  1,  1938. 

ROCKFORD.  ILL. 

Register-Republic  - (e)  463,725  407,265  56,460  G 

Star  . (m)  366,344  3.32,907  33,437  G 

Star  . (S)  91,679  103,779  12,100  L 

Total  Daily  .  830,069  740,172  89,897  G 

Total  Sunday  .  91.679  103.779  12,100  L 

(Trand  Total  . . 921,748  843,951  77,797  (. 

Star  (ni)  published  daily  except  Monday. 

SACRAMENTO.  CALIF. 

(  nion  . (m)  210.650  235.338  24.688  L 

Bee  . (e)  629,572  610,415  19.157  t. 

Union  . (S)  98,938  107,549  8,611  L 

Total  D.aily  .  840.222  845.753  5,531  L 

Total  Sunday  .  98,938  107.549  8,611  G 

Gr.and  Total  .  939,160  953,302  14.142  L 

ST.  LOUIS.  MO. 

Glolie-Deinocrat  . (m)  420,004  403,265  16,739  G 

I’ost-Dispatch  . (e)  609.758  558,992  50,766  G 

.Star-Tiines  . (e)  461,071  449,418  1 1,653  G 

Milobe- Democrat . (S)  228.229  205.560  22  669  G 

l*ost-Disp.itch  . (S)  340,514  305,437  35.077  (i 

Tot.al  Daily .  1,490.833  1,411.675  79,158  C. 

Total  Sumlav  .  568.743  510.997  57,746  t. 

Gr.and  Total  .  2,059.576  1,922,672  136.904  G 

ST.  PAUL.  MINN. 

I’loneer  I’re.ss  . (m)  521,975  458.921  63,054  G 

Dispatch  . (e)  539.354  469,132  70.222  G 

fioneer  Press  . (S)  178.810  116,390  62,420  ti 

Tot.al  D.aily  .  1.061,329  928.053  133,276  (. 

Tot.al  .Stind.ay  .  178.810  116.390  62,420  (i 

Gr.and  Total  .  1,240,139  1,044.443  195,696  ti 

SAN  ANTONIO.  TEXAS 

Light  . (e)  396,921  434,443  37.522  L 

Kxpress  . (m)  259,248  274,824  15,576  L 

News  . (e)  544.900  477,566  67.3.14  (. 

'Light  . (S»  252.264  246.653  5,611  (i 

Kxpress  . (S)  254.047  194.020  60,027  G 

Tot.al  Daily  .  1.201.069  1,186.833  14.236  G 

Tot.al  Snnd.ay  .  506.311  440,673  65.638  G 

Gr.and  Tot.al  .  1,707,380  1,627,506  79,874  G 

SAN  DIEGO.  CALIF. 

I'nion  . (m)  382.491  427.438  44.947  L 

Sun  . (e)  384.768  372,977  11.791  G 

Tribune  . (el  568,365  593,573  25,208  L 

Union  . (S)  202.886  204,510  1,624  L 

Sun  . (S)  69.188  76.251  7,063  L 

Tiit.al  Daily  .  1,335,624  1,393,9.88  58.364  L 

Total  Sunday  .  272.074  280.761  8,687  L 

Grand  Total  .  1.607,698  1,674.749  67,051  L 

SAN  FRANCISCO.  CALIF. 

Chronicle  . (ni)  406.094  406.441  347  L 

Kxaminer  . (m)  590,697  580,010  10.687  G 

Call-Bulletin  . (e)  420.754  419.686  1,068  G 

News  . (el  500.770  554.597  53.827  L 

Chronicle  . (Si  161.832  169,371  7,539  L 

•Kxaminer  . (Si  369,247  354,530  14,717  G 

Tot.al  Daily  .  1.918.315  1.960.734  42.419  L 

Tot.al  Sumlav  .  531.079  523.901  7,178  G 

Gratid  Tot.al  .  2.449.394  2,484,635  35,241  L 

SCHENECTADY.  N.  Y. 

Gazette  . (ml  581,426  616,054  34,628  L 

Union  Star  . (el  525,744  524.068  1,676  G 

Grand  Tot.il  .  1.107,170  1.140,122  32,952  L 

SCRANTON.  PA. 

Trill  ne  . (m)  411.715  360.999  50.716  G 

Time,  . (el  553.716  602,701  48,985  L 

Serantoui.in  . (S)  183,561  187.682  4,121  L 

Tittil  Daily  .  965,431  963.700  1,731  G 

Total  Sund,iy  .  183.561  187.6.82  4.121  L 

Grand  Tot.-il' .  1.148.992  1.151..382  2..390  L 
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SEATTLE,  WASH. 

1939 

1938  1 

Post-Intcllisencer 

....  (m) 

375,636 

358.872 

Star  . 

. (e) 

285,079 

219.752 

Times  . 

. (et 

639,207 

576,721 

**I’ost-Intellieei>cer  ..(S) 

299,505 

249,813 

Times  . 

. (S) 

178,835 

198,306 

Total  D.iilv 

1,299.922 

1,155.345 

Total  Sundav 

478,340 

448,119 

Grand  Total  . 

1,778,262 

1,603,464 

SIOUX 

CITY.  IOWA 

Journal  ....... 

. (d) 

256.900 

229.316 

Tribune  . 

. (c) 

2'n,90S 

220.316 

Journal  . 

. (-■5) 

74.657 

71.323 

Total  Daily  . 

458.808 

449.632 

Total  Siimlay 

74,()37 

71.323 

Grand  Total 

533,465 

520,955 

TORONTO,  ONT.,  CANADA 


1939 

19.38 

(m ) 

482.255 

434.039 

.  (e» 

793.397 

806.758 

.(c> 

884.493 

893.041 

(«; 

SO, 227 

70.110 

2,240.372 

2.203,954 

WINSTON-SALEM,  N.  C. 


Twin  City  Sentinel ...  (e) 

Journal  . (m) 

Journal  &  Sentinel ....  (S) 


I9,t8_  GainorLo, 


30.221  G 
i;4.79S  l. 


TRENTON.  N.  J. 


Times  . 

....(e) 

5)38.513 

477.672 

110.,84l  «. 

1  inu>  Advertiser 

....(St 

74.702 

63.052 

11.65C  <. 

Gr.aitd  T/’tal  .  . 

063,21 5 

540.724 

122.491  (i 

Times  (e)  ai'd 

.St.ate  < 

iazette  (m) 

<..ld  if. 

coml>ivatio!*. 

Linage  of  one  e'litii 

m.  Time' 

i  (e)  given. 

B/th  ut  t 

bese  editions 

Total  Daily  .  3.89.444  .394.891 

Total  Sunday  .  113.3I.'<  128.075 

Grand  Total  .  702.702  723.5()0 

WORCESTER,  MASS. 

Tilcpram  . (m)  430.298  413.728 

•  iazette  &  Post . (c)  477.937  42l!544 

Telegram  . (S)  154.005  125i729 


are  pulilisbc-l  3  d.'.y-i  of  each  week. 


TROY.  N.  Y. 

.  ..(m)  431.704  404.296 


SOUTH  BEND,  IND. 

News-Timcs  . (el  279.356 

Tribune  . (el  480,059  .597.943 

News-Times  . (Si  50.386 

Tribune  . (S)  94.036  04.286 


Record  . (m)  431.704  404.296  27.408  G 

Record  (ml  is  -old  in  combinatim  with  Times  (el.  Linage 
of  one  edition  given. 

TULSA,  OKLA. 

Tribune  . (el  3(.3,575  411.762  48.187  1. 


Total  Daily  .  914.255  l.oXh.559  17’ 31)4 

Total  .Sunilay  .  154.00  5  1  25.729  28  ’r6i 

Grand  Total  .  1.068,200  1.212.288  Ua'i’s 

Post  discontinued  Oct.  1,  1938.  Clianged  to  (jarette  i  1’ 
on  th.at  day. 

YOUNGSTOWN,  OHIO 

\’indicator  &  Telegram  (e)  645.7(>4  O'i2.021  43  743 

N'indicator  &  Telegram  (S)  161.213  134.2.!7  26!97b( 


World  . (ml 

Tribune  . (S) 

World  . (SI 


Total  Daily  .  480,059  677,299 

Total  Sunday  .  94,036  114,672 

Grand  Total  .  574,095  791,971 

News-Times  discontinued  Dec.  27,  1938. 


197.240  1. 
20,636  1. 
217,876  L 


Total  Daily 
Total  .Sundav 


SPOKANE.  WASH. 


Spokesman-Review  ..(m)  288,411 

Chronicle  . (e)  491,644 

Press  . (el  . 

tSpokesman-Review  ..(S)  201,544 


20.630  L 
16.195  I. 
155.366  L 
29.881  (i 


Total  Daily  .  780,035  972.246 

Total  Sunaay  .  201,544  171,663 

Grand  Total  .  .  981.599  1.143,909 

Press  discontinueif  publication  March  IS,  1939. 


192.191  L 
29.881  (. 
162,310  L 


Timesiterald  . (ill 

Post  . (ml 

News  . (el 

Star  . (cl 

Times  . (el 

“Times-IIerald  . (Si 

fStar  . (.Si 

Post  . (S) 


303,575 

411.762 

48.187  I. 

396.555 

422.645 

26.090  1. 

111.67.3 

110.365 

1,308  G 

1.80.918 

171.332 

9.586  <  i 

760.1.30 

834.407 

74,277  I. 

292.591 

281.697 

10.894  «. 

1,052,721 

1.116.104 

63,383  L 

4GTON.  D. 

.  C. 

601.153 

505.028 

471.459 

3.3.569  G 

415.882 

387,447 

28,435  (i 

1.127,837 

1.084.371 

43,466  ij 

591,314 

335.662 

300,629 

35.033  G 

439,492 

386,331 

53.161  (i 

257.941 

214.858 

43.083  G 

2.649.900 

2.534.591 

115,309  G 

1.033.095 

901.818 

131.277  G 

3.682.995 

3.436.409 

246,586  G 

Gran.l  Total  .  806,977  736.258 

Figures  Supplied  by  Publishers 
BRONX  (NEW  YORK  CITY) 

Hi  me  News  . (el  152.914  153,152 

Home  News  . (S)  67,709  59,524 


Grand  Total  .  220,623  212,676  7  947  0 

KANSAS  CITY.  KAN. 

Kansan  . (e)  185.724  228.592  42.8681 

Kansan  . (S)  83,825  110.061  26!236  L 


Grand  Total  .  269,549  338,653 

NEW  BEDFORD.  MASS. 

Standard-Times  . (e)  336,616  339.948 

Mercury  . (m)  343.476  358,820 

Standard-Times . (S)  37,156  35.070 


Total  Daily  .  . 
Total  Sunday 
Grand  Total  . 


SYRACUSE.  N.  Y. 


Journal  . 

Herald  . 

....(e) 

312,572 

418.279 

105.707 

I. 

....(e) 

530.247 

475.304 

54,943 

G 

Post  Standard  . . . 

, . . .  (m) 

395,978 

337.184 

58.794 

G 

•American  . 

....(S) 

103,720 

106.158 

2,438 

L 

....(S) 

79.960 

56.725 

23,235 

(; 

Post  Standard  . . 

....(S) 

77,902 

61,268 

16,634 

G 

Gmiid  ToUl  .  3.682,995  3,436.409  246,586  G 

As  the  m- jority  of  the  Morning  Herald  linage  (389,068) 
for  July,  1938.  ran  in  combination  with  the  Times,  that 
linage  is  not  included  in  the  city  total.  Times-Herald  first 
publication  Feb.  1,  1939. 


698.768  18.676  L 

35.070  2,086  0 

733,838  16,590  L 


Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 


1,238,797  1,230.767 
261,582  224.151 

1.500,379  1.454,918 


TACOMA.  WASH. 


News-Tribune  .... 

....(e) 

420,853 

Times  . 

....(e) 

315.107 

News-Tribune  ... 

. . . (S) 

143,673 

Total  Dailv  . . . . 

735,960 

Total  Suntiav  . . 

143.673 

Grand  Total  . . , 

879,633 

WESTCHESTER  COUNTY  MACY  GROUP 

Mamaroneck  Times _ (el  195.265  149.717  45.5 

Mt.  Vernon  Argus.  ...  (el  376,855  366.627  10.5 

New  Rochelle  Standard 

Star  . (e)  369.903  309,091  60.5 

Ossining  Citizen-Regis¬ 
ter  . (e)  209.660  144.848  64.5 

Portchester  Item . (el  306.279  237.791  68,s 

Tarrytowu  News  . (el  202,707  142,002  60,/ 

Yonkers  Herald-  States¬ 
man  . (cl  316.670  263.31-1  53,; 

White  Plains  Dispatch  (el  334,323  .  ... 

Peekskill  Star  . (c)  233,264  220.644  6,( 


Grou].  Tot.l  .  2.544.926  1.840.036  704.890 

White  Plains  Di-patch  fir-t  publication  March  1,  1939. 


TOLEDO 

,  OHIO 

Beacon  . 

. (e) 

a  7. '.5  24 

411.693 

38.169  I, 

Times  . . 

. . .  .  (m) 

127,258 

91,169 

36,089  G 

Eiigle  . 

.  .  .  .  ( m ) 

272.856 

297,481 

24.625  L 

Blade  . 

....(e) 

677,006 

528.255 

148.751  t. 

Kagle  . 

. (e) 

326.283 

319.542 

6.741  (i 

New-i-Hee  . 

....(c) 

280.036 

Beacon  . 

. (S) 

293.752 

360,128 

Times  . 

....(S) 

240.987 

201,053 

39,934  G 

E-ikIc  . 

. (S) 

236.351 

218.602 

17.749  ». 

Total  Dailv  ... 

804.264 

899.-»60 

95.196  L 

Total  Daily  . . 

972.663 

1,028.716 

56,053  i. 

Total  Sunday  , 

240,987 

201,053 

39,934  (. 

Total  Sumlav 

530,103 

57,8.730 

48,627  1. 

Grand  Total  . . 

.  1 

,045.251 

1.100,513 

55,262  L 

Grand  Total 

1.502,766 

1,607,446 

104,680  L 

MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY,  COMIC  WEEKLY  AND  "THIS 
WEEK"— JULY.  1V3» 

**^\MERICAX  WEEKLY**  Linage  42.299  lines  and 
“COMIC  WEEKLY**  linage  9.492  lines  is  include<l  in  the 
Sunday  figures  of  the  following  papers:  Albany  Times  Union. 
Atlanta  American,  Baltimore  American,  Boston  Advertiser. 
Chicago  Herald-Examiner,  Detroit  Times.  Milwaukee  Sen* 
tinel,  Pittsburgh  Sun-Telegraph,  San  Antonio  Light,  Syn* 
cuse  (see  note),  Washington  Times-Herald.  The  same  number 
of  lines  is  included  in  the  New  York  Journal-American. 

Note:  Syracuse  American  last  publication  American  Weekly 
and  (^omic  Weekly,  July  23,  1939.  Hcr.ild  first  publicat:x 
American  Weekly  and  Comic  Weekly,  July  30,  1939, 
**“AMEHICAN  WEEKLY**  lin-age  48,876  lines,  “COMIC 
WEEKLY**  linage  13,300  lines  in  the  Los  Angeles  Examiner. 
San  Francisco  Examiner  and  Seattle  Post-Iniclligencer. 

**“AMERICAN  WEEKLY**  linage  42,299  lines  in  the 
BufTalo  Courier  Express,  Houston  Post,  Clcvelani  Plain  i 
l  ealer,  Minneapolis  Journal  and  Nashville  Tennesscm.  I 
48, ,'<76  lines  in  the  Portland  Oregonian.  | 

♦  “TIILS  WEEK’*  linage — 24.425  lines  is  included  in  the 
.Surday  figures  of  the  following  papers:  Atlanta  Journal, 
Baltimore  Sun,  Birmingham  News  &  Age  Herald,  Boston 
Herald,  Buffalo  Times,  Chicago  Daily  News  (Kve.),  Cmcir- 
iiati  Enquirer,  Cleveland  Plain  Dealer,  Dallas  News.  Detroit 
News,  Indianapolis  Star,  Memphis  Commercial  .Appeal,  Mil* 
waukee  Journal.  Minneapolis  Tribune.  New  Orleans  Item 
Tribune,  New  York  Herald  Tribune,  Omaha  \N  orld-Herald. 
Philadelphia  Record.  Pittsburgh  Press,  St.  Louis  Ulo^* 
DemiKtrat,  Washington  Star;  23.349  lines  in  the  Los  Angeles 
Times,  Portland  Journal  and  Spokane  S|H>kesinan  Review 


Sues  to  Enforce  Deal 
On  Daily's  Sale 


Failure  of  Roy  F.  Bowers,  pub¬ 
lisher  of  the  Wilmington  (Cal.)  Daily 
Journal  to  turn  that  property  over  to 
the  Wilmington  Daily  Press  in  ac¬ 
cordance  with  an  agreement  for  the 
purchase  of  the  paper  made  last 
month  resulted  in  Uie  filing  of  a  suit 
for  specific  performance  and  damages 
against  the  Journal  Aug.  16.  Al¬ 
though  Mrs.  Dortha  Roberts,  pub¬ 
lisher  of  the  Press  and  Bowers  agreed 
to  the  deal  and  Bowers  signed  an  in¬ 
tention  to  sell  which  was  subse¬ 
quently  recorded,  the  latter  assertedly 
refused  to  turn  over  the  property  at 
the  close  of  the  escrow,  it  is  charged. 

Bowers  told  Editor  &  Publisher  the 
stumbling  block  was  the  demand  that 
his  wife  sign  the  papers,  but  that  she 
had  nothing  to  do  with  the  deal,  as 
the  Journal  is  published  by  a  corpora¬ 
tion.  In  event  the  sale  still  does  not 
go  through  the  Press  asks  damages  of 
$25  a  day  from  close  of  escrow  July 
31  and  $25,000  damages  for  losses 
sustained. 


HEADS  TEXAS  GROUP  of  the  West  Texas  Press  Association  newspaper  went  to  the  Menard  News. 

Pecos,  Tex.,  Aug.  14 — Sam  A.  Rob-  ((f  fhe  association’s  convention  here.  The  1940  convention  will  be  held  at 
erts  of  Haskell  was  elected  president  Annual  award  for  the  best  weekly  Colorado  City,  Tex. 


NOW  SEMI-WEEKLY 


The  Mullins  (S.  C.)  Enterprise, 
weekly  owned  by  J.  Lee  and  Charles 
H.  Platt  for  the  last  42  years,  appeared 
Aug.  8  as  a  semi-weekly. 


*Times-Iterald  first  publication  date  February  1,  1939 


DAILY  ADVERTISING  GAINS 
over  Times  of  last  year 

16114*11 . 550,803  - 

DAILY  ADVERTISING  GAINS 
over  Herald  of  last  year 

iitu4*ii2  066,486 
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Daily  Develops 
Rate  Meter 
For  Space  Buyers 

Ingenious  Device  Quickly 
Calculates  Milline  Rates, 

Page  Costs,  Discounts 

Agencj’  space  buyers  and  publica- 
uon  representatives  have  struggled 
for  years  with  milline  rates,  cost  per 
page,  and  agency  discounts.  Now  for  state  industry, 
fet  time,  the  whole  problem  can  Between  the 


Stack  -  Goble  Advertising  Agency, 
Chicago,  for  their  friendly  criticism 
and  suggestions. 

The  rate  meters  are  now  in  pro¬ 
duction  and  will  be  available  to  space 
buyers  throughout  the  country  early 
in  September. 

"Consent  Decrees" 
Discussed 

continued  from  page  14 
the  practices  forbidden  in  all  inter- 


Fice  of  Chicago  Times'  Rate  Meter. 


be  solved  by  the  ingenious  Chicago 
lime*’  Rate  Meter. 

Hie  rate  meter  was  designed  by 
the  Times  research  department  pri¬ 
marily  as  a  convenient  aid  to  space 
buyers.  The  gadget  will  quickly  give 
the  milline  rate  of  any  newspaper, 
the  cost  per  page  thousand  for  maga¬ 
zines  and  the  net  rate  per  line  after 
deduction  of  the  15%  agency  dis¬ 
count.  In  addition,  there  are  agate 
line,  inch  and  pica  rules,  so  as  to 
make  the  meter  a  complete  tool  for 
the  space  buyer’s  desk. 

Free  to  Daily's  Space  Buyers 
The  device  is  made  of  heavy  white 
oakelite  and  is  printed  in  three  col- 
o.'s— yellow,  blue  and  black.  The 
over-all  size  measures  5%  inches 
square.  The  rate  meters,  of  course, 
will  be  sent  to  all  agency  space  buy¬ 
ers  and  friends  of  the  Times  as  a  gift. 
However,  others  who  may  desire  to 
have  this  handy  gadget,  may  pur- 
<duise  it  for  the  nominal  charge  of  $2 
to  cover  cost  of  production. 

The  meter  was  designed  by  Mel 
Barker,  Times  advertising  promotion 
manager,  in  conjunction  with  the 
Perry  Graf  Corporation,  Maywood, 
Dl.,  manufacturers  of  calculators.  The 
patent  has  been  applied  for  in  the 
of  the  Chicago  Times.  Mr. 
Barker  told  Editor  &  Publisher  that 
rredit  should  be  given  to  F.  M.  Reed 
and  H.  L.  Hulsebus,  space  buyers  at 


courts  and  the 
T.  N.  E.  C.,  it  is  felt  that  the  Anti- 
Trust  laws  can  be  adequately  inter¬ 
preted.  “The  facts  of  each  Anti-Trust 
suit,”  remarks  special  Assistant  At¬ 
torney  General  Wendell  B  e  r  g  e , 
“where  the  suit  does  not  seem  to  pro¬ 
duce  a  sound  solution  of  the  eco¬ 
nomic  problem  attacked,  could  be 
thrown  into  this  committee 
(T.  N.  E.  C.),  either  by  the  govern¬ 
ment  or  by  the  parties  defendant, 
for  objective  consideration  and  such 
legislative  treatment  as  may  be  found 
necessai'y.  Thus,  in  effect,  a  suit 
would  be  tried  both  before  the  courts 
and  Congress.” 

It  would  seem,  however,  that  be¬ 
fore  effective  compliance  with  the 
Anti-Trust  laws  can  be  had,  the  gov¬ 
ernment  itself  must  first  develop  a 
sound  policy,  conforming  the  law  to 
the  economics  of  the  situation.  Be¬ 
tween  governmental  departments 
some  degree  of  harmony,  if  not 
unanimity  should  be  achieved.  At 
present  there  is  not  only  inconsistent 
policies  between  departments,  but 
even  attacks  by  governmental  offi¬ 
cials  against  consent  decrees  as  cal¬ 
culated  to  enable  violators  of  the 
Anti-Trust  laws  to  bail  themselves 
out  by  agreements  not  to  violate  the 
law  again. 

The  laws  and  their  interpretations 
should  be  publicized,  hearings  should 
not  be  ex  parte,  and  cases  should  be 
judged  in  the  light  of  the  social  and 
economic  conditions,  not  for  what¬ 
ever  political  repercussions  may  re¬ 
sult.  Only  then  can  there  be  evolved 
a  body  of  laws  which  will  guide  busi¬ 
ness  rather  than  perplex  it  and  in¬ 
duce  industry  to  accept  regulation 
rather  than  seek  to  evade  it. 


DAILY  BUYS  STATION 

Controlling  mterest  in  radio  sta¬ 
tion  WFLA,  Tampa,  Fla.,  was  pur¬ 
chased  by  the  Tampa  Tribune,  of 
which  S.  E.  Thomason  is  publisher, 
a  fortnight  ago  and  the  deal  will  be 
the  subject  of  an  application  for  Fed¬ 
eral  Communications  Commission 
approval  to  be  filed  soon,  it  was  an¬ 
nounced  last  week.  Under  the  deal 
the  Tribune  acquires  45%  stock  in¬ 
terest  and  options  another  10%. 


TIME 

The  Weekly  Newsmagazine 

Editorial  offices  in 
NEW  YORK  CHICAGO 
DETROIT  PHILADELPHIA 
LOSAHGELES  SAN  FRANCISCO 
WASHINGTON 
LONDON  PARIS 


Full  services  of 
the  ASSOCIATED  PRESS 


What  Moral  Re-Armament  Means 
to  a  Labor  Leader 

By  William  Rowell  of  East  London,  England,  repre- 
tentative  of  420,000  unemployed  at  the  British  Trades 
Union  Congress,  J936.  Rowell  has  been  attending 
the  Second  World  Assembly  for  Moral  Re-Armament 
at  Del  Monte,  California. 

.\  new  understanding  between  labor  and  management 
will  come  when  both  sides  realize  that  each  has  something 
to  give  to  the  other.  I  believe,  as  a  representative  of  the 
Rritish  Labor  and  Trades  L^nion  organizations,  that  labor 
must  give  to  society  as  much  as  labor  demands  from  society, 
and  that  management  must  give  to  labor  as  much  as  man¬ 
agement  demands  from  lalior.  By  the  development  of 
.Moral  Re-.\rmament  in  England  and  the  .Scandinavian 
countries,  a  new  understanding  and  a  new  spirit  is  alreadv 
unifving  these  forces. 

For  \ears  I  have  organized  workers  for  class  warfare,  led 
demonstrations,  and  fought  the  police  in  riots  wliich  broke 
as  much  as  830,000  worth  of  plate  glass  in  a  single  night. 

But  two  \ears  ago  I  saw  a  greater  revolution — Moral  Re- 
Armament.  Here  in  Moral  Re-.\rmamcnt — MR.\ — was  a 
program  of  action  that  went  right  clown  to  the  hearts  of 
people  and  solved  social  problems  at  their  source.  I  am 
still  a  revolutionary,  determined  to  give  every  hour  of  mv 
life  to  bring  about  a  new  world  order.  But  instead  of 
fighting  people,  I  am  fighting  the  selfishness  in  everyone 
which  is  the  root  cause  of  every  social  and  economic  evil. 

I  had  been  up  in  arms  about  the  selfishness  I  saw  in  society. 
The  challenge  of  Moral  Re-.\rniament  showed  me  1  must 
deal  first  with  the  selfishness  in  myself. 

1  discoNcrecl  that,  although  I  was  a  democrat  in  public 
life,  scorning  everything  that  savored  of  dictatorship,  1  was 
a  dictator  in  my  own  home.  I  can't  help  thinking  also  of 
the  peace  platforms  I  have  spoken  on,  telling  the  nations 
how  to  li\e  together,  and  yet  going  back  to  a  continuous 
war  in  my  own  home.  Ken,  our  boy,  aged  ten,  said  one  day, 
“If  you  want  to  stop  war  in  the  world,  stop  war  in  the  home.” 

Through  Moral  Re-Armament  I  was  able  to  bring  a  new 
spirit  into  our  city  council.  One  of  the  leading  councillors 
had  not  siioken  to  the  Mayor  for  twenty  years  because  of  a 
political  cjuarrel,  and,  of  course,  he  always  opposed  any 
measures  the  Mayor  brought  forth,  good  or  bad.  \V^hen  he 
began  applying  this  principle  of  MR  A,  he  apologized  to 
the  Mayor  and  they  became  the  best  of  friends.  Already 
there  is  a  group  of  councillors,  drawn  from  every  party, 
who  are  putting  the  city  administration  on  the  basis  of 
the  four  SlR.\  standards — honesty,  unselfishness,  love,  and 
purity.  We  begin  to  see  the  effect  of  this  on  municipal  tax 
rates,  for  instance,  as  the  amount  needed  for  police  costs 
lias  decreased. 

We  know  there  is  enough  for  everybody’s  need  but  not 
enough  lor  everybody’s  greed.  If  everyone  cares  enough 
and  shares  enough,  then  everyone  will  have  enough.  I  am 
convinced  that  in  Moral  Re-Armament  lies  the  solution  of 
problems  like  unemployment  and  industrial  conflict. 

Editor  and  Publisher  is  giving  this  space  free  for  Moral 
Re-Armament  which  toe  believe  to  be  the  most  constructive 
news  of  the  day.  Moral  Re-Armament — MR  A — means  hope, 
not  hate  in  the  headlines. 

.dny  material  iti  these  advertisements  may  be  used  freely 
in  newspapers. 

Clippings  and  requests  for  further  information  may  be 
sent  to  Moral  Re-Armament,  c/o  Editor  and  Publisher, 
Times  Building,  Times  Square,  New  York,  N.  Y. 
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EDITOR  &  PUBLISHER! 


T.  E.  Powers,  69, 
Retired  Hearst 
Cartoonist,  Dies 

Favorite  of  Presidents. 

His  Political  Cartoons 
Were  Nationally  Known 

Thomas  E.  Powers.  69,  political  and 

satirical  cartoonist  for  the  Hearst 

newspap>ers  for  nearly  40  years  until 

[— -  his  retirement 

^  in  1937,  died 

Aug.  14  at  his 
home  in  Long 

i  ^  a  Beach,  Long  Is- 

land.  N.  Y..  after 
®  illness. 

"  wife,  Mrs. 

^  Louise  H.  Pow- 

L  ers.  two  brothers 

and  a  sister  .sur- 

‘  Mr.  Powers’ 
political  car- 
T.  E.  Powers  toons  had  a  wide 

following  and 
two  elflike  characters.  “Joy”  and 
“Gloom.”  with  which  he  enlivened 
his  drawings — always  signed  "T.  E. 
Powers’" — became  one  of  the  trade¬ 
marks  of  his  work  during  a  career 
which  made  him  one  of  the  country’s 
best  known  and  most  successful  car¬ 
toonists. 

Favorite  of  Presidents 

A  favorite  cartoonist  of  the  late 
President  Theodore  Roosevelt,  his 
work  attracted  the  attention  of  other 
Presidents,  and  the  late  Calvin  Cool- 
idge  was  so  amused  by  one  caricature 
of  himself  that  he  asked  the  cartoon- 
i.st  for  the  original.  That  letter,  on 
White  House  stationery,  was  one  of 
Mr.  Powers’  most  cherished  mementos. 

Mr.  Powers  first  attracted  the  at¬ 
tention  of  Theodore  Roosevelt  when 
he  pictured  the  President  threatening 
fat.  silk-hatted  figures  labeled  “The 
Trusts”  with  the  then  famous  “big 
stick.”  His  satirical  thrusts  at  “graft¬ 
ing  politicians”  or  others  whose  right 
to  public  office  he  challenged,  how¬ 
ever.  usually  were  tempered  with 
broad  humor. 

The  veteran  penman’s  cartoon  ser¬ 
ies,  syndicated  to  Hearst  papers  in 
many  states,  included  “Mrs.  Trubble,” 
"Nev'er  Again,”  “The  Down-and-Out 
Club.”  “Sam  the  Drummer,”  “Mar¬ 
ried  Life  From  the  Inside”  and  “Char¬ 
lie  and  George.” 

The  veteran  cartoonist  retired  two 
j  cars  ago  because  of  illness,  though  up 
until  last  September  he  turned  out 
iAi  occasional  drawing  at  home.  Since 
early  this  year  he  had  been  confined 
to  bed  or  a  wheel  chair.  On  Saturday 
he  took  a  turn  for  the  worse. 
His  butler  found  him  dead  early 
Monday. 

Using  a  relatively  simple  line  draw¬ 
ing  technique,  which  looked  easy  to 
duplicate  but  was  not,  Mr.  Powers 
had  a  gift  for  caricature.  His  pun¬ 
gent  comment  in  pen  and  ink  draw¬ 
ings  on  the  fads  and  foibles  of  the 
day  enlivened  the  editorial  pages  of 
Hearst  newspapers  from  coast-to- 
coast.  Possessor  of  a  keen  wit  and  a 
sage  philosophy,  he  had  the  ability  to 
transfer  these  qualities  into  a  biting 
picture  editorial  with  a  few  sure, 
quick  .strokes  of  the  pen. 

Mr.  Powers  was  born  in  Milwaukee 
on  July  4.  1870.  He  moved  to  Kansas 
City,  where  he  was  educated  in  pub¬ 
lic  schools  and  got  his  start  working 
for  a  lithographer  at  $2  a  week.  In 
1906,  after  his  cartoons  had  attracted 
nation-wide  notice,  he  gave  an  Editor 
S:  Publisher  interviewer  the  follow¬ 
ing  account  of  his  youth: 


“I  was  born  in  Milwaukee  .  .  .  but 
before  I  was  old  enough  to  appre¬ 
ciate  the  product  on  which  the  ‘fame’ 
of  that  fair  city  rests,  my  ‘cruel’ 
parents  dragged  me  away  to  Kansas 
City.  I  had  to  stay  in  the  latter  place 
until  I  could  earn  enough  money  to 
make  a  ‘get  away.’ 

“I  began  to  draw  pictures  at  a  very 
early  age.  One  of  my  first  efforts 
was  a  portrait  of  my  teacher  sketched 
on  the  schoolroom  blackboard.  I  was 
too  modest  to  sign  the  picture  but  the 
teacher  discovered  its  author  and  I 
received  my  reward. 

“When  I  was  about  17  years  of  age 
I  went  to  work  for  a  lithographer 
who  estimated  that  I  was  well  worth 
S2  a  week.  I  also  received  a  goodly 
amount  of  advice  on  the  subject  of 
saving  money.  But,  in  spite  of  all 
he  said,  I  squandered  my  money,  with 
carelessness,  recklessness,  and  negli¬ 
gence. 

“My  employer  said  that  I  would 
never  be  able  to  draw’.  I  was  of¬ 
fended  and  resigned.  My  first  news¬ 
paper  work  was  in  Chicago  on  Victor 
Lawson’s  Daily  News.  I  brought  in 
some  sketches  and  submitted  them  to 
Lawson,  who  accepted  them  and  of¬ 
fered  me  a  permanent  position.” 

Mr.  Powers  later  worked  for  the 
old  Chk-ayo  Herald  and  in  1894  was 
offered  a  job  in  New  York  with  the 
Evening  World,  after  the  late  Arthur 
Brisbane  had  seen  and  liked  his  work. 
When  Mr.  Brisbane  entered  the  Hearst 
service  in  1896.  Mr.  Powers  trans¬ 
ferred  with  him  to  the  old  New  York 
Evening  Journal. 

The  characters  “Joy”  and  “Gloom” 
which  he  used  so  often,  cavorted  in 
the  corners  of  his  cartoon.  If  op¬ 
timism  was  in  order,  “Joy”  chased 
“Gloom.”  and  vice  versa.  “Gloom” 
was  a  mournful  imp  with  a  black 
beard,  and  “Joy”  wore  an  eternal 
grin. 

Mr.  Powers  also  drew  “John 
Q.  Taxpayer,”  stripped  down  to  a 
barrel. 

For  many  years  Mr.  Powers  had 
owned  a  farm  near  Norwalk.  Conn., 
but  since  his  illness  became  serious, 
he  had  not  visited  the  place.  He  once 
wrote:  ‘‘My  favorite  recreation  is 
farming.” 

■ 

Col.  McCormick's  Wife 
Dies  of  Pneumonia 

Mrs.  Amy  Irwin  McCormick,  59, 
wife  of  Col.  Robert  R.  McCormick, 
Chicago  Tribune  publisher,  died  Aug. 
14  at  Passavant  Hospital,  Chicago.  She 
had  been  ill  for  several  months.  The 
immediate  cause  of  her  death  was 
pneumonia. 

Well  Known  As  Artist 

Mrs.  McCormick  was  well  known 
as  an  artist,  an  accomplished  horse¬ 
woman  and  a  patron  of  the  arts  and 
charities.  She  was  born  Amy  de  Houle 
Irwin,  daughter  of  the  late  Gen.  B.  J. 
D.  Irwin,  known  as  the  “fighting  doc¬ 
tor,”  who  was  the  first  American  to 
be  awarded  the  Congressional  Medal 
of  Honor. 

Among  the  many  portraits  she 
painted  was  one  of  her  father.  This 
painting  hangs  in  the  surgeon  gen¬ 
eral’s  library  at  Washington,  D.  C. 
Mrs.  McCormick  also  was  known  as  a 
oainter  of  animals. 

A  lover  of  the  outdoors,  she  was 
active  in  the  Du  Page  Hunt  for  many 
years.  She  was  also  interested  in 
cattle  breeding,  having  her  own  herd 
of  purebred  Guernseys  on  the  Mc¬ 
Cormick  farm,  Cantigny,  near  Whea¬ 
ton,  Ill. 

Among  the  numerous  charitable 
works  in  which  she  was  active  was 
the  distribution  of  lilacs  to  the  sick 
and  shut-ins  of  Chicago  each  spring. 


The  Tribune’s  Lilac  Day  was  estab¬ 
lished  at  her  suggestion. 

Married  in  1915 

Col.  and  Mrs.  McCormick  were  mar¬ 
ried  in  St.  George’s  Chapel,  London, 
on  March  10,  1915.  Col.  McCormick 
was  then  a  war  correspondent  for  the 
Tribune.  When  the  U.  S.  entered  the 
World  War,  she  was  one  of  the  few 
wives  who  accompanied  their  hus¬ 
bands  to  France  and  engaged  in  war 
work  for  the  duration  of  the  war. 

Mrs.  McCormick  was  one  of  three 
children.  Mrs.  Arthur  A.  Small  of 
Chicago  is  a  sister.  The  late  Maj. 
Gen.  George  Le  Roy  Irwin,  a  division¬ 
al  commander  of  the  Panama  Canal 
department,  was  a  brother. 

Mrs.  McCormick  was  buried  Aug. 
16  with  full  military  honors  in  a  spe¬ 
cially  consecrated  cemetery  at  the 
edge  of  the  gardens  at  her  cantigny 
farm  home  near  Wheaton.  This  was 
the  second  time  in  this  country  that 
a  military  funeral  has  been  accorded 
a  woman,  the  first  being  that  of  Mme. 
Schumann-Heink. 

■ 

Paul  Smith  Proposes 
All-American  Council 

Formation  of  “The  Doctrine  of 
American  Democracy”  and  the  solu¬ 
tion  of  the  unemployment  problem 
through  the  establishment  of  an  All- 
American  Council  was  proposed  Aug. 
14  by  Paul  C.  Smith,  general  manager, 
San  Francisco  Chronicle.  Mr.  Smith 
made  the  proposal  in  the  second  of  a 
scries  of  articles  entitled  “The  Way 
Out  for  America.”  appearing  in  the 
Chronicle. 

Roy  W.  Howard  of  Scripps-Howard 
Newspapers  was  the  only  publisher 
included  in  the  proposed  slate  for  the 
All-American  Council  offered  by  ivir. 
Smith.  Others  were:  Charles  Evans 
Hughes,  Herbert  Hoover,  John  L. 
Lewis,  Mrs.  Eleanor  Roosevelt,  Rob¬ 
ert  Gordon  Sproul,  William  Gibson 
Carey,  Howard  Coonlej',  Harry  L. 
Hopkins,  Robert  M.  Hutchins,  Owen 
D.  Young,  Harper  Sibley,  Thomas  J. 
Watson,  Jesse  H.  Jones,  Morris  Fish- 
bein.  Nicholas  Murray  Butler,  Charles 
A.  Beardsley,  Edward  R.  Stettinius, 
Jr.,  Wetmore  Hodges,  William  S. 
Knudsen,  J.  J.  Pelley,  George  Mc¬ 
Gregor  Harrison,  Edward  A.  O'Neal 
and  Stephen  F.  Chadwick. 

Mr.  Smith  proposed  this  council 
meet  in  Philadelphia  near  the  scene 
of  the  first  Continental  Congress  ses¬ 
sion  to  “establish  a  national  unity  of 
purpose.”  Mr.  Smith  pictured  the 
proposed  session  of  the  council  with 
“no  gallery  to  play  to”  and  the  press, 
in  a  spirit  of  co-operation,  waiting 
outside  for  jointly  issued  announce¬ 
ments  of  progress.  The  council  w’ould 
be  appointed  by  President  Roosevelt. 

“This  is  a  serious  program,”  Smit'n 
said  Wednesday  as  his  series  con¬ 
cluded.  “We  plan  to  push  it  editorial¬ 
ly  from  now  on.” 

■ 

Daily  Sponsors  Paid 
World's  Fair  Tours 

Reservations  already  are  being  made 
for  the  third  World’s  Fair  Tour  spon¬ 
sored  by  the  Columbus  (O.)  Dispatch, 
to  take  place  Sept.  2,  3.  4  and  5. 
Three  hundred  residents  of  Columbus 
and  Central  Ohio  have  made  two 
previous  tours,  both  under  the  per¬ 
sonal  supervision  of  Ramon  S.  Cram, 
promotion  director  for  the  Dispatch. 

Price  of  $23.40  for  adults  and  $14.75 
for  children  between  the  ages  of  5 
and  12,  includes  round  trip  rail  fare 
to  New  York,  a  night’s  lodging  at  the 
McAlpin  Hotel,  breakfasts  on  the  train 
en  route  and  returning,  one  admission 
to  the  World’s  Fair,  and  care  of  lug¬ 
gage  while  in  New  York.  One  day  is 
devoted  to  the  exposition  and  the 
other  is  left  free  for  the  tourists. 


CLASSIHED 

RATES 

"SITUATIONS  WANTED” 

(Cash  with  Ordar) 

I  titno  —  .50  per  line 

4  times  —  .40  per  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 

4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  Time  —  .90  per  line 

4  times  —  .75  per  line 

OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  time  —  .90  per  line 

4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  end  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 

A  four  times  "Situations  Wanted"  ad  car¬ 
ries  with  it  a  six-month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 

NEWSPAPERS  BOUGHT  AND  SOLD 

Properties  listed  belcnv  are  offered  either  b\ 
the  publishers  themselves  or  by  the  m-rr 
_ Reliable  brokers  iii  the  held 

Newspapers  For  Sale 

California  Eveniug  Daily;  Growing  city 
:I0,0(I0:  Total  priri'  $40,000.  h.alf  cash 
A  \V.  Stypes.  Mill.s  Bldg.  San  Francisco. 
Southeast  Kansas.  Fini‘  ecpiippi-d  tirst  class 
weekly  trading  area  ttO.OOO.  Xo  weeklr 
.  (  oiiipetitioii ;  (inly  $.'>.000  required  to 
handle.  MI  KKAY  K  HILL  AS!<0fI 
.\TKS.  Xashville.  Tennessee. 

XKW  YOKK  .STATE  WEEKLIES 
Catskill  Mtns.,  good  (-(tuiptinnit.  no  eompeti- 
lion.  fine  enininiinitv.  $7.o00.  one  third 
(low  n. 

Chain  of  four  weeklies  and  idant  makinj 
steady  increase  in  animal  income.  Agri 
enitiiral  area.  $2,500  down,  long  term.* 
on  balance. 

.VEW.SIHPEK  APPRAISAL  CORP'.V 
Times  Bldg.  Xew  York 

_  Newspaper  Brokers 

Newspapers,  Magazines  Apprai.sed,  bought, 
sold,  consolidated  since  1910.  Ask  for 
folder  "Why  a  Broker.”  Harwell  A 
Fell,  2026  4th  Avenue,  B-rmingham.  Ala. 

Capable  handling,  buying,  selling,  mergeri. 
Xo  leases  or  trades.  Highest  references. 
LKX  FEIGHXER  AGEXCY.  -Xashville.  Mich. 

Newspapers  Wanted 

Experienced  former  publisher  desires  to 
buy  mid-west  daily.  -All  n  plies  held 
ronfidential.  Write  Box  6i*7.5.  Editor  A' 
Publisher.  _ 

Circulation  Promotion 

Successful  subscription  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO.. 
Occidental  Building,  Indianapolis. 

More  money  for  newspapers  and  magazines 
from  mail  subscriptions  t’ERTlFIEP 
•  IRtTL.VITOX  CO..  P  o.  Box  1974 

Knoxville.  Tennessee  _ 

'  THERMO.METER  ART  (  ALE.XDARS 
For  g((od’Will  advertising  and  profitabl(‘  re¬ 
sales,  Extremely  low  trade  prices,  me 
samples,  details.  Atlantic  Calendar  Co. 
555  Jerome  St..  Brooklyn,  XI. 

Diruct-Mail  Survicea _ 

Our  Process  Letters  are  taken  for  personal 
communications.  Try  us.  Complete  mail¬ 
ing  service.  Perfect  Letter  Co.,  30  t. 
21st  St..  N.  Y.  C. _  —  ■ 

HELP  WANTED  _ _ 

City  District  Manager:  Opportunity  on 

.''oiilhern  Xewspaper.  Salary  moderai 
to  start  with  advanrement  as  eatTied^ 

Give  full  particulars  of  your 
and  record  on  production.  Box  boa  . 

Editor  &  Publisher.  _  _  _ 

Feature  Salesmen,  with  car  for 

territory  specializing  in  outdoor  and  a  a 
features.  Previous  feature  sales  <“*P* 
cnee  essential.  Tell  all  in  first  letter. 

691«^Editor  *  Publisher.  _ 

Wanted — eombination  stereotyper  and 
man  for  small  daily.  Give  '■•'^erenees  a 
experience.  Box  6922,  Editor  *  * 
Usher. 
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SitMotiont  Wanted 


_ _ _  Manager — Business  Manager, 

Boremj.loy.d,  seeks  larger  field.  Thirty 
rears’  experience  References.  Box 
6W5,  Editor  At  Publisher. 


irty 

Box 


idrertliinf  Manager-Business  Manager. 
Seventeen  years’  copy,  layout,  promotion. 
So*  employed — seeking  larger  field;  lead- 
ine  present  field.  Highest  references. 
Box  6704,  Editor  &  Publisher. 


ilvertising  manager  desires  greater  oppor- 
timity  than  be  has  at  present.  Thirteen 
Tears’  experience  in  successful  selling 
and  merchandising  promotion  in  local 
and  national  fields.  Recommendations 
from  present  and  previous  employers. 
Box  6772,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
OB  SOLICITOR 

Orfinized,  directed  four  man  sales  staff 
for  200,000  line  gain  past  seven  months; 
city  of  23.000;  personally  handles  79 
accounts.  Age  3‘2 ;  ten  years’  present 
job.  Consider  change  city  under  75,000. 
Box  6782,  Editor  &  Publisher. 


ADVERTISING  .SALESMAN  OR 
EXECUTIVE 


Age  13  years,  sixteen  years’  experience  on 
two  in'ajor  iiews].apers.  one  morning  and 
Sunday  the  other  evening.  New  York 
City.  Eastern  seaboard  and  Middle  western 
sales  experience  as  salesman  and  execu¬ 
tive.  Former  employer  states  “a  thor¬ 
oughly  competent  man,  very  earnest  and 
conscientious  in  his  work  and  trained  to 
the  la.st  degree  in  advertising  technique.” 
Sow  in  business  for  self  but  desires  to 
return  to  newspaper  field.  Highest  refer¬ 
ences  from  former  employers  and  other 
publishers.  Box  6780,  Editor  &  Pub¬ 
lisher. 


Advertising  Copy  and  News  Writing  job 
wanted  by  University  of  Illinois  grad¬ 
uate.  ’36.  2  Vi  years  in  correspondent 

department  of  mail  order  firm.  Under¬ 
stand  people  and  use  of  words.  Will  go 
anywhere.  Box  6871,  Editor  &  Publisher. 


All  ’round  Artist:  Ten  years’  experience; 
.vrung.  Publishers  write— “B.'vf  -.vc'vc  had." 
Box  6728,  Editor  &  Publisher. 


Classified  Manager  —  Successful  salesman 
with  leadership  qualities  proven  on  3 
Metropolitan  dailies  wants  managerial 
position.  Offers  knowledge  of  street  and 
telephone  selling,  personnel  management, 
promotion,  rate  structure,  credit  and  com¬ 
petition.  Box  6744,  Editor  A  Publisher. 


Copy  writer — young  man.  Has  keen  de¬ 
scriptive  ability.  Finds  new  selling 
points,  and  develops  new  dramatic 
themes.  Box  6745,  Editor  &  Publisher. 


Do  Ton  Need  a  man  who  can  do  copy  and 
layouts  that  heli>  your  solicitors  sell 
more  space  1  College  trained.  Age  25. 
Box  6910.  Eililor  A  Puhlishcr. 


Hi*h  type  advertising  manager-salesman, 
31.  SIX  years  two  towns  7.000  1.'), 000, 
wants  more  activity  than  present  job 
affords.  Colh'ge,  inarrieil.  .\  1  references, 
''rite  Box  oyi:),  Editor  A  Publisher. 

s  Get  Together,  a  darn  good  advertising 
or  ciiculation  manager  looking  for  a 
daily  in  need  of  same.  Am  rarin’  to 
establish  increases.  Box  6790,  Editor 
«  Publisher. 


If  Looking  For 

A  JOB 


In  Any  of  These  Fields: 


Advertising 

Circulation 

^torlal 


Management 
Mechanical 
Publicity 
Utilize  These  Services 


E  Draft  a  four-time  ad  setting  forth 
your  qualifications,  and  send  it  to 
ns  with  payment.  (Count  five  words 
to  line;  minimum,  three  lines;  40c  per 
hne  per  issue).  For  a  month  your 
“essage  will  reach  prospective  em- 
Pjoyers.  Many  have  been  placed 
•irectly  in  this  manner. 

Pill  out  completely  (including 
Photo)  the  Personnel  application 
**  j'’"  be  sent  you  upon  receipt 
Of  ad.  This  application  will  be  kept 
|n  our  files  for  six  months.  It  will 
your  record  available  to  the 
publishers  and  executives  calling 
npon  us  constantly  for  employees. 

•  Softer  act  now  to  catch  our  dead- 
une  of  next  Thursday. 


PERSONNEL  SERVICE 
Editor  &  Publisher 
*"60  Times  Bldg.,  Times  8q.,  N.  Y.  C. 


Situations  Wanted 
Circulation 


Assistant  or  Circulation  Manager.  “10.518 
net  increase  from  September  ’37  to  Sep- 
temiicr  ’38.”  This  promotion  ad  re¬ 
cently  published  by  the  jiaper  for  which 
I  have  worked  past  five  years.  Total  14 
years’  experience.  Know  how  to  keep 
expenses  down — revenue  up.  Y'ouiig  (33 
years).  Ambitious,  enthusiastic.  Will 
take  minor  fiosition  until  ]iroven  ability. 
Available  at  once.  Interview.  Box  6923. 
Editor  &  Puhlislier. 

City  Circulation  Manager:  Capable  of  pro¬ 
ducing  results,  16  years’  experience,  have 
good  record  in  carrier  orgiiiiixation,  col¬ 
lections.  and  jiromotion.  Can  furnish 
rcferetices.  Have  been  handling  from 
three  hundri-d  to  three  hundred  fifty 
carriers,  home  delivery.  Want  city  posi¬ 
tion  on  large  paper,  or  take  over  circu¬ 
lation  on  small  daily.  Don’t  claim  to 
boost  circulation  100%  or  50%  in  short 
time,  but  can  show  healthy  gain,  with 
••coMoiiiical  expense  and  little  loss  on 
collections.  Box  6900,  Editor  A  Pub¬ 
lisher. 

Energetic  young  circulator  with  five  years 
New  York  City  experience  wants  job  in 
Middle  West  city.  Salary  not  so  im¬ 
portant  as  opportunity  for  advancement. 
Box  6860,  Editor  &  Publisher.  _ _ 

Home  Delivery  Circulator.  Have  had  street 
sale  and  boy  promotion  experience.  Age 
34;  good  personal  appearance;  eighteen 
years’  experience.  Will  produce  results. 
Out  of  work  due  to  consolidation.  Box 
67."):’.  Editor  A-  Piildisher 

Unlimited  experience — >i>ccialist  in  Boy 
I’romotion  atid  Home  Dclivirv  with  en- 
viaiilc  record.  Best  of  references.  Will 
locate  anvwlicrc.  Box  ti.sPO.  Editor  A 
I’nlilishcr. 


Situations  Wanted 

Cartoonist-illustrator.  Excellent  draughts¬ 
man.  Idea' - ootnic,  editorial,  newspa¬ 

per.  advertising.  Part  or  fulltime. 
?>Ietroiiolitan  area.  Box  1)911,  Editor  A 
I’liblislier. 

Columnist-news  writer — last  10  years  large 
Southern  daily:  editor  two  prize-winning 
semi-weeklies  and  nation.nl  resort  paper. 
Now  publicity  in  New  Y'ork  City.  33, 
single.  Newspaiier  or  publicity  work 
nnywhere.  Box  669.5.  Editor  &  Publisher. 

Desk  Man,  Reporter — 33,  married.  Twelve 
years’  exiterience.  Now  employed.  Excel¬ 
lent  references.  Box  6832,  Editor  & 
Publisher, 


Editor,  60,  editorial,  advertising,  feature 
writer,  publicity  director.  Outstanding 
record,  ability;  “payoff”  ideas.  Box 
6850.  Editor  &  Publisher. 

Editor-Reporter,  forceful  writer;  enviable 
record  as  newspaper  builder;  versed  in 
best  ncwsjiaper  practices.  Age  36.  Go 
anywhere.  Box  6848.  Editor  &  Publisher. 

Editorial,  on  daily  where  writing  ability  is 
asset,  by  young  man,  22,  employed,  Univ. 
honor  grad.,  experience.  Box  6774,  Edi¬ 
tor  &  Publisher. 


Editorial  Cartoonist  desires  newspaper  con¬ 
nection;  formerly  with  syndicate.  K. 
Slagle,  557  Belvedere  Street,  San  Fran¬ 
cisco.  California. 

Enterprising  Managing  Editor,  40.  now  em- 
jiloycd  city  of  70.000,  seeks  improved 
conni'ctioii.  Nineteen  vears’  consistent 
experience,  college  graduate,  record  nn- 
oncstionalile.  Box  6916,  Editor  A  Pub¬ 
lisher. 


Experienced  —  Now  with  New  York  City 
daily.  Self  -  reliant,  energetic,  capable. 
Has  camera.  Single,  24.  Interview — 
September.  Box  6752,  Editor  A  Publisher. 

Help  I  Newsman  and  publicist,  35.  nauseated 
with  present  political  publicity  post, 
anxious  to  return  to  private  business  of¬ 
fering  opportunity  for  advancement  to 
executive  position.  Twelve  years’  ex¬ 
perience  as  reporter  and  news  editor  of 
newspapers  and  press  associations.  Excel¬ 
lent  references.  Box  6746,  Editor  A  Pub¬ 
lisher. 

Journalism  graduate — six  years’  newspaper 
and  secretarial  experience.  Box  6840, 
Editor  A  Publis^r.  _  _  _ 

Managing  Editor,  unequalled  community 
and  business  builder,  winner  30  state- 
national  newspaper  awards;  All  American 
Newspaper  Eleven,  seeks  good  opening. 
Doyle  L.  Buckles,  Medford.  Wisconsin. 

Newsman — ten  years’  experience  Metropoli¬ 
tan  dailies,  rewrite,  desk,  Associated 
Press,  make-up  editor;  go  anywhere.  Box 
6884.  Editor  A  Publisher. _ 

Newspaperman,  22  years’  experience  in 
both  Metropolitan  and  small-town  jour¬ 
nalism,  seeks  editorial  position  on  small 
daily  or  large  weekly.  Pleasant  environ¬ 
ment  main  objective.  IVould  invest  $3,000 
after  trial  proved  mutually  satisfactory. 

_ Box  6749,  Editor  A  Pnblisner. _ 

Photographer — Experienced  news  and  pub¬ 
licity;  own  equipment,  ear.  Three  years’ 
experience  Metropolitan  area.  Age  23. 
Box  6725,  Editor  &  Publisher. 

(More  ".’Htuations"  bottom  next  column) 


Shop  at—  THE  EQUIPMENT  MART  —And  Save 

Used  Eqaipment — New  Equipment  &  Sapplieo— Private  Soarcea,  Deatera,  Supply  Uouae* 


Campoting  Roam  Equipmant  For  Sal# 


(1)  Model  C-3SM  Intertype,  serial  number 
over  9700,  equipped  with  (3)  main  Maga¬ 
zines,  Tripod  Auxiliary,  (4)  Molds,  Mo¬ 
tor,  etc.  Practically  new.  Terms. 
PAYNE  A  WALSH  CORPORATION,  82 

Beekman  St.,  N.  Y.  C. _ 

Buy  Iiinotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. 


Guaranteed  Rebuilt  Linotypes  &  Intertypes 
See  HOOD  FALCO  CORP.  First 
225  Varick  Street  New  York,  N.  Y. 


LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street _ New  York  City 

Linotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  Y'ork 
City. 


Mechanical  Equipment  For  Sol* 

Printers  Bargains  —  Michle  'Vertical.s, 
Kellys,  Cylinders,  Web  and  Job  Presses. 
Linotypes.  Intevlypes.  Ludlows,  Elrods, 
plants  bought  and  .sold.  Write  for  bar¬ 
gain  bulletin.  Craftsmen  Machinery  Com- 

apny,  307  .Xtlantie  .-Cvi-..  Boston.  Mass. _ 

All  sizes  cylinder  itresses,  job  presses,  Kelly 
presses,  Kluge  Utiits.  John  Thompson 
jiresses.  Linotypes,  Intertypcs,  complete 
plants  boitght  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE,  Inc.,  30  West 
24th  Street,  New  Y'ork  City. _ 

Newspaper  and  Stereotype  Machinery 
Goss  16  page  Press,  $2750.00 
Hcffelman,  406  W.  Pico,  Los  Angeles,  Cal. 


Mechanical  Equipment  Wanted 


Used  Ludlow,  cabinet  and  mats.  Give  serial 
nntnber.  mat  faces  atid  cash  jirii-e.  Hiickle, 

Cadillac.  Mieh.  _ 

Wanted  to  Buy:  Secotid  hatid  rolling  in 
miiehitie.  Must  be  in  good  oonditioti. 
Vi'rite  Williamson  Daily  News.  William¬ 
son.  W.  Va. _  _ 

Wanted:  Cutler-Hammer  newspaper  dis¬ 
patch  conveyors.  Give  full  description, 
price,  f.o.b.  point.  Box  6056,  Editor  ft 

Publisher. _ 

Wanted — Fonts,  molds,  magazines.  loolorH. 
escapements,  magazine  cradles  ana  other 
Linotype  and  Intertype  parts  and  acres 
series.  We  buy,  sell  and  trade.  Tell  ns 
your  needs.  Montgomery  A  Bacon,  To 
wanda,  Penna. 


Newspaper  Machinist 


Moving,  erecting,  dismantling  —  pressroom 
and  stereotype  equipment.  Call  BEekman 
3-5967.  H.  Ammon  A  Co.,  136  Lafayette 
St.,  N.  Y.  C. 


Photo-Engraving  Equipment  For  Sale 


CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  PhotoProducts  Company 
230  W.  41st  Street  Ne%v  Y'ork  City 


Complete  Photo  Engravers  Equipment 
I  chemicals  and  supplies,  manufacturers 
and  distributors.  Send  for  catalogue. 

THE  DOUTHITT  CORPORATION 
650  W.  Baltimore  Ave.,  Detroit,  Mich. 


Tasope’,  world’s  largest  builders  of  com¬ 
plete  photo-engraving  plants.  Precision 
built,  low  cost  equipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms.  Catalogs  free.  DEPT.  A,  TASOPE’ 
Bldg.,  Aurora,  Mo. 


Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 
no  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 


Press  Room  Equipment  For  Sale 


For  Sale:  Duplex,  eight-page  llatbed  press, 
in  good  condition,  available  quickly  at 
right  price  from  New  Y’ork  State  source. 
Must  act  fast  because  of  installation  of 
larger  press.  In.spection  welcomed  any 
time.  Write  Box  6818,  Editor  A  Pub¬ 
lisher. 


For  Sale:  OS  Chandler  &  Price  Jobber,  re¬ 
cently  rebuilt  by  Tompkins.  First-class 
condition,  solid,  new  gears,  cams.  Runs 
perfect.  Platen  solid.  $150.  This  is  a 
i)uy — no  junk.  Record  Printing  Co.,  44 
.‘■1.  Ionia  Ave.,  Grand  Rapids.  Michigan. 

Hoe  32-page  X  pattern  Rotary  press,  double 
high-speed  folders;  two  motor  AC  drive 
and  stereotype  equipment. 

Duplex  20-page  stereotype  press;  modern 
fast  folder;  AC  motor  drive  and  plate 
making  machinery.  For  further  infor¬ 
mation  regarding  these  and  other  attrac¬ 
tive  press  offerings,  including  Duplex  and 
Comet  flat  bed  presses. 

JOHN  GRIFFITHS  COMPANY,  INC. 

145  Nassau  Street,  New  York  City,  N.  Y. 

Modern  Goss  low-construction  unit-type 
presses,  arranged  with  underneath  or 
end  roll  feed.  Available  in  6  unit,  double 
sextuple,  octuple,  sextuple,  quadruple,  or 
unit  capacity.  (22 cut-off).  May  be 
seen  in  operation.  For  further  informa¬ 
tion  apply  R.  HOE  A  CO.,  910  E.  138 
ST.,  N.  Y.  C. 


Situationi  Wa>ited 

Editorial  (Cont’d) 

Photographer  -  Photoengraver,  18  months’ 
<  xin  rit'ticc.  Age  24  and  married.  Pre- 
fiT  midille  west.  Box  6885,  Eilitor  A 
Piibli'licr. 

Proven  reporter,  26,  experience  on  rewrites 
and  copy  desk.  Reputation  as  goodwill 
builder.  Go  anywhere.  Write  box  6830, 
Editor  A  Publisher. _ 

Reporter:  two  years’  Metropolitan  dailies; 
A.B.;  trained  conservation  writer;  some 
desk  and  publicity  experience;  go  any¬ 
where.  anytime.  Box  6809,  Editor  A 
Publisher, _ _ 

University  journalism  graduate  needs  job. 
Actual  reporting,  desk,  make  up  and  cor¬ 
respondence  experience.  Prefer  South¬ 
west  but  will  work  willingly  anywhere 
Best  references.  Box  6770,  Editor  and 
Publisher. _ 

Young  Reporter — two  years’  correspondent 
Department  of  Agriculture;  trade  journal 
experience;  article  recently  published  in 
loading  national  publication;  want  repor- 
torial  job  on  live-wire  daily  or  weekly — 
anywhere.  Box  6778,  Editor  A  Publisher 

Young  woman;  journalism  graduate  with 
experience.  Now  studying  photography; 
excellent  feature,  news  writer.  Capable 
for  social,  woman's  amusement  page. 
Kesourc»-ful.  dependable,  conscientiotis. 
Available  October  1st.  Box  6919,  Edi¬ 
tor  A  Publisher. _ _ 


Situations  Wanted 

General  &  Adnunittrative _ 

Successful  Publisher  and  Business  Manager 
would  like  position  with  newspaper  which 
has  o|)cning  for  executive  with  experience, 
brains  and  judgment.  Box  6921.  Editor 

A  Publisher.  _  _ 

Wanted  —  Short  nr  extended  engagement 
by  newspaper  efficiency  expert,  short  cut. 
common  sense,  money-making  methods. 
Write  Box  6915,  Editor  ft  Publisher. 


(More  "Situations"  bottom  next  column) 


Situations  Wanted 

Mechanical 


COMPOSING  ROOM  FOREMAN. 

Seeks  connection  where  publisher  wants 
results  above  Par.  Handles  men  firmly, 
honestly,  diplomatically.  Congenial,  co- 
opi  rative  with  other  departments.  Keen 
pride  in  craftsmanship.  Thorough  knowl¬ 
edge  of  all  phases  of  composing  room 
operation.  Inspiring  leadership.  Effi¬ 
ciency.  Ri'liability.  High  standard  pro¬ 
duction.  Have  maintained  page  costs  bn 
tween  seven  and  eight  dollars.  References 
from  publishers.  e.\ecutive.>,  professors. 
Family  man.  Union.  State  salary,  rc- 
quirt-mcnl-..  Box  6824.  Eilitor. V  I’ublishrr. 


Composing  Room  Foreman — seasoned  execu¬ 
tive  can  increase  iiroduction,  reduce  page 
costs.  Eleven  years’  foreman  Metropoli¬ 
tan  daily.  Box  6828,  Editor  A  Publisher. 


Composing  room  superintendent  or  foreman 
— 2.5  years’  experience  on  small  or  metro¬ 
politan  iiewspaiiers.  Handle  men  effi 
eiently.  low  cost.  References.  Union. 
Box  689.5,  Editor  A  Publisher.  _ 

Mechanical  Superintendent  —  Aggressive 
young  man  desires  connection  where 
efficiency,  economy,  reliability  and  co¬ 
operation  needed.  City  of  fifty-thousand 
upward.  References.  Union.  Box  6858, 
Editor  A  Publisher. _ 

Fhotographer-Photoengraver,  25,  1st  class. 
Experienced  Tasope  one-man  plant.  Go 
anywhere,  married,  own  complete  photo¬ 
graphic  set  up.  Box  6785,  Editor  ft 
Publisher. 


Stereotyper,  certified  efficiency.  Personal  in¬ 
terview  preferred.  Economical  rapid  pro¬ 
duction.  Broad  experience.  Moderate 
wage.  Union.  Employed.  Confidential.  Box 
6812.  Editor  ft  Publisher. _ 

Web  Pressman-Stereotyper,  employed,  wants 
change  either  eombination  or  straight 
press.  Twenty  years  as  foreman.  Refer¬ 
ences.  Must  he  permanent.  Union  or 
unorganized.  Box  6914.  Editor  &  Pub¬ 
lisher. 


EDITOR  &  PUBLISHE 


9HOP  TQT QT  TT-TTRTY 

Oi  iv^i  i  JrlJ_irV  r±  i  i  l  ill  ill  compete  with  this  unusual 

news  treatment.  The\ 

By  ARTHUR  ROBB  0"'y  two  had  a  grand  chancel 

Advertisers  it  does  not  seen! 

j  that  the  naner  thre^ 

THE  BY-LINE  and  the  slug  at  the  included  the  author's  name  under  through  the  rest  of  the  paper.  Sure  t-ontormea  barriers  in  theii 

top  of  the  sheet  upon  which  this  is  each  one.  ’nuf.  way,  because  tw 

written  had  been  typed  for  several  “As  will  be  readily  apparent,  book  At  the  top  of  each  page,  on  each  stores  did  use  book  titles  as  head- 

minutes.  That  titles  do  not  fit  into  type  as  neatly  as  side  of  the  title,  you  can  learn  the  lines.  The  rest  followed  routine  Th( 

seemed  to  be  about  headlines  do.  It  is  also  obvious  that  facts  we  just  mentioned,  also  that  classified  page  carries  two  titles  evi- 
as  far  as  the  keys  while  the  news  items  are  described  the  Independent  is  “Littleton’s  third  dently  selected  by  the  erudite  anc 
could  be  moved  with  by  the  book  titles,  they  in  no  way  largest  industry,”  that  Littleton's  area  versatile  editor.  “The  Breadwinners’ 
the  available  flow  of  relate  to  the  subject  matter  of  the  is  665  acres,  that  it  is  the  home  of  (John  Hay)  is  a  three-column  head- 
thought.  An  inch  or  books  themselves.”  the  Coleman  4-wheel-drive  trucks  ir.g  over  the  want  ads,  while  the  use< 

er  stared  back  blankly.  Our  readers  can  take  that  as  warn-  and  the  Red  Comet  fire  extinguisher,  car  offerings  are  topped  by  “Heaps  of 

of  progress,  there  was  ing  to  quit  right  now  and  go  swim-  that  the  average  relative  humidity  of  Money”  (W.  E.  Norris). 


Anatomy 
of  a  Novel 
Weekly 


thought.  An  inch  or  books  themselves.” 


Only  Two 
Advertisers 
Conformed 


so  of  yellow  paper  stared  back  blankly.  Our  readers  can  take  that  as  wam- 


and  at  the  rate  of  progress,  there  was  ing  to  quit  right  now  and  go  swim-  that  the  average  relative  humidity  of  Money”  (W.  E.  Norris), 
small  probability  that  the  back  page  ming.  if  they  aren’t  interested.  We’ll  the  city  is  39%,  that  there  are  62  The  two  litterateurs  among  the 
would  be  filled  before  deadline.  have  quite  a  bit  to  write  about  Mr.  cloudy  days  a  year,  that  Arapahoe  merchants  were  both  grocers.  One 

Then  came  the  inevitable  interrup-  Waring’s  experiment,  which  is  one  County  is  12  miles  wide  and  72  miles  used  “The  Triumph  of  the  Egg" 

tion,  this  time  produced  by  our  young-  of  the  most  attractive  bits  of  screw-  long,  that  the  city  is  located  11  min-  (Sherwood  Anderson)  as  a  leader  to 

est  son,  who  is  a  guaranteed  weekly  ball  journalism  that  has  rolled  in  for  utes’  ride  from  the  University  of  his  suggestion  that  customers  should 

reader  of  these  effusions — provided  he  many  a  month.  Denver,  and  a  15-minute  drive  from  keep  a  dozen  eggs  on  hand  at  all 

is  assured  on  Friday  evening  that  his  Here  are  some  samples  of  Page  One  Deer  Creek  Canon,  in  105°  W.  longi-  times.  The  other  selected  “Three 
time  won’t  be  wasted.  It’s  a  weekly  treatment:  tude  and  39°  36'  N.  latitude,  that  Bags  Full”  (Roger  Burlingame)  to 

routine,  but  this  time  he  wanted  ad-  “The  Shop  of  Dreams’’  (Charles  Pike’s  Peak,  Mt.  Evans  and  Long’s  introduce  his  claim  that  “At  Ban- 
vance  information.  What  was  it  going  Hanson  Towne)  tops  a  good  country  Peak  are  seen  from  Littleton — and  croft’s  you  get  three  bags  full  of 


to  be  about?  Why  not  talk  about  a  lot  newspaper  yarn  of  the  remodeling  of  that  the  Independent  is  the  best  il- 
of  little  things,  instead  of  preaching?  John  Nickels’  mortuary  and  furniture  lustrated  weekly  in  the  Rocky  Moun- 
Well,  there  was  an  idea.  Why  not?  store,  with  details  on  Mr.  Nickels’  sev-  tain  region. 


Well,  there  was  an  idea.  Why  not?  store,  with  details  on  Mr.  Nickels’  sev- 
Up  came  the  briefcase  which  we  had  eral  changes  of  mind  before  adopting 
.stuffed  with  a  miscellany  of  items,  the  final  plan. 


Modest?  We’d  say  yes.  and  gen- 


groceries  at  the  price  you  would  ex¬ 
pect  to  pay  for  one.”  Interesting  if 
true. 

An  appropriate  filler  ad  is  one  of 


.stuffed  with  a  miscellany  of  items,  the  final  plan.  uine.  Claims  are  stated  in  a  manner  the  type  that  our  colleague  Warren 

flagged  by  the  desk  and  an  alert  secre-  “Conquering  Tomorrow”  (Helen  that  commands  belief — and  in  agate  Bassett  likes  to  swipe  for  his  column 

tary,  as  of  possible  thermal  value.  Out  Johnson  Keyes)  tells  of  the  purchase  or  small  nonpareil  type.  It’s  as  effi-  up  ahead. 

came  clippings,  letters,  scribbled  notes,  of  Charles  Finley’s  “Take  and  Save”  cient  a  way  as  we’ve  ever  seen  of  it  was  clipped  from  the  Sh  elbinc 

a  couple  of  editorials  that  hadn’t  jelled  grocery  by  Forrest  Hamilton,  who  has  rising  the  wide-open  spaces  in  the  (Mo.)  Democrat,  with  credit,  and  is 

and  were  put  aside  for  future  machin-  worked  in  the  chain  store  run  by  his  datelines.  Cheap,  too.  the  effort  of  Shelbina’s  Mr."  Adams 

ing — and  a  newspaper  printed  on  pink  father  and  uncle  since  graduation  *  *  *  ^12  groceries,  thus: 

paper.  from  high  school  two  years  ago.  THREE  EDITORIALS,  150  to  200  “ADAMS*  GRUB  SALE 

Some  guardian  angel  must  have  “You  Can’t  Take  It  With  You”  words  apiece,  are  written  as  you  “This  stuff  ain’t  so  hot!  But  we 

whispered  that  here  was  the  piece  for  (George  Kaufman)  relates  that  the  might  expect  them  to  be  by  a  chap  have  it,  and  we’re  getting  tired  of 

the  week,  and  a  minute’s  inspection  operator  of  a  pinball  machine  left  $50  who  would  think  of  looking '  at  it.  You  probably  won’t 


THREE  EDITORIALS,  150  to  200 
words  apiece,  are  written  as  you 


up  ahead. 

It  was  clipped  from  the  Shelbiiic 
(Mo.)  Democrat,  with  credit,  and  is 
the  effort  of  Shelbina’s  Mr.  Adams 
to  sell  groceries,  thus: 

“ADAMS  GRUB  SALE 
“This  stuff  ain’t  so  hot!  But  we 


the  week,  and  a  minute’s  inspection  operator  of  a  pinball  machine  left  $50 
confirmed  the  whisper.  So,  to  make  with  the  court  after  conviction  of  a 
you  all  acquainted,  we’ll  introduce  gambling  law  violation, 
the  August  11  issue  of  the  Littleton  “And  Tell  of  Time”  (Laura  Krey) 
(Colo.)  Independent  and  Arapahoe  notes  that  this  Friday  is  the  50th  wed- 
Herald.  ding  anniversary  of  the  first  girl  bom 


Editorials 
That  "Must" 
Be  Read 


using  book  titles  for  be  able  to  eat  any  of  it.  But  we  sure 
headlines.  They  are  will  express  our  appreciation  if  you 
all  on  local  or  state  buy  some  of  this  junk  and  make  your- 
subjects,  pack  a  self  a  penny  richer.” 
punch,  and  invite  the  Follows  then  a  collection  of  items. 


That  title  line  appears  against  an  in  Littleton,  to  be  celebrated  in  the  reader  to  lead  with  his  chin.  “A  New  described  in  complete  unappetizing 
excellent  pen  drawing  (it  might  be  a  home  where  they  have  lived  their  Way  to  Pay  Old  Debts”  (Philip  Mas-  terms  and  at  prices  which  look  like 
steel  engraving)  of  Colorado  r^enery.  half-century  of  married  life.  singer)  is  a  pungent  comment  upon  a  no  bargains  to  this  unpracticed  eye. 


steel  engraving)  of  Colorado  r^enery.  half-century  of  married  life.  singer)  is  a  pung 

Snow-capped  mountains  and  lone-  “Good  Thoughts  in  Bad  Times”  problem  that  Colorado  shares  with 
some  pines  loom  behind  plowed  fields.  (Thomas  Fuller,  1645  A.D.)  brings  every  state  —  the  permanence  of 
stacked  wheat,  a  big  tight  bam  and  the  cheerful  news  that  county  tax  the  “temporary 
a  towering  silo,  adjacent  to  a  village  collections  are  the  best  of  several  taxes.” 
that  might  be  somewhere  in  Connec-  years.  Page  Six  carrii 

ticut  with  its  Colonial  church,  school.  Inside,  the  smart  touches  on  100%  of  NpH  W.  Kiml 


singer)  is  a  pungent  comment  upon  a  no  bargains  to  this  unpracticed  eye, 
problem  that  Colorado  shares  with  if  the  goods  were  AAl. 


that  might  be  somewhere  in  Connec¬ 
ticut  with  its  Colonial  church,  school. 


rery  state  -  the  permanence  ot  remarked  a  while  back, 

e  temporary  or  emergency  of  the  job  of 

finding  book  titles  for  the  news  in  any 
Page  Six  carries  under  the  by-line  weekly  newspaper,  despite  the  superb 


of  Neil  W.  Kimball  a  semi-editorial  effort  of  Mr.  Waring.  There  are  easier! 


and  city  hall  and  its  Graeco-Roman  local  stories  continue.  ‘  Hidden  City  article  on  the  recent  strike  by  the  ways  of  doing  the  same  thing— which 
railroad  station  from  which  a  train  (Sir  Philip  Hamilton  Gibbs)  gives  a  ^FL  to  organize  a  closed  shop  on  is  to  make  people  read  the  paper, 

is  about  to  leave.  In  the  date-line  hand  to  the  mayor  and  the  city  coun-  Green  Mountain  dam  project.  A  Mr.  Waring’s  achievement  is  a  horae- 

below,  the  stranger  and  the  home  cil  for  their  efforts  to  have  the  county  column  and  a  half  long,  it  is  the  only  spun  variety  of  the  old  Hearst  “Gee- 

folks  can  learn  that  Littleton  is  5.372  commissioners  oil  the  roads  and  out-of-county  piece  in  the  issue,  but  Whiz”  formula, 

feet  above  sea  level,  that  water  boils  streets  to  lay  the  dust  of  summer.  22  fs  written  in  the  same  intimate  vein  Surprise  is  harder  to  attain  today 
there  at  202^,  that  its  rainfall  is  16  “Sleep  in  Peace  (P.  E.  Bentley)  is  f^g  j.g5f  gf  ^jjg  paper.  According  to  than  it  was  when  Hearst  and  Pulitzer 

Mr.  Kimball,  the  men  were  satisfied  battled  it  out  in  New  York,  but  it  is 


there  at  202^,  that  its  rainfall  is  16  Sleep  in  Peace  (P.  E.  B^tley)  is  the  rest  of  the  paper.  According  to  than  it  was  when  Hearst  and  Pulitzer 
inches  annually,  that  the  magnetic  the  heading  mat  covers  the  com-  Kimball,  the  men  were  satisfied  battled  it  out  in  New  York,  but  it  is 

deviation  is  14  30'  East,  that  the  In-  bined  story  of  four  funerals  on  one  with  wages  and  working  conditions,  not  beyond  reach  of  any  newspaper, 
dependent  sells  for  5  cents  a  copy,  day.  ^  refused  to  join  the  CIO  after  a  strike  daily  or  weekly,  country  or  metro- 

$2  a  year,  and  that  it  has  the  largest  In  the  Clouds  (Charles  Egbert  several  months  ago,  preferred  the  politan 

paid  circulation  in  Arapahoe  County.  Craddock)  recounts  the  marriage  aFL,  and  walked  out  on  the  Federa-  it  can  be  had  when  a  newspaper  is 
After  reading  the  eight-page  weekly,  licenses  issued  during  the  week.  (Jnly  tion’s  command  on  the  closed  shop  is-  manned  bv  fellows  like  Waring,  Aink- 
we’ll  say  that  if  both  of  those  last  two  of  the  seven  girls  were  more  than  sue.  ing  about  their  jobs,  nursing  an  idea 

statements  aren’t  the  Gospel  truth,  21.  Thg  violence  which  called  out  the  until  it  blossoms  and  then  getting  it 
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